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Record  Newspaper  Advertising  Activity 
Predicted  for  Fall  of  This  Year 


Agencies  Report  Heavier  Schedules — Business  Charts  Reveal  Upward  Trends — Automotive,  Food  and 
Furniture  Campaigns  Planned  on  Large  Scale — Investment  Linsige  Also  to  Increase 


TJKQUALIFIED  predictions  that  the 
U  fall  of  1929  will  produce  the  largest 
volume  of  newspaper  advertising  ever 
printed  were  given  Editor  &  Publisher 
this  week  by  many  well-informed  sources 
in  the  country’s  principal  industrial  cen- 
I  ters.  Information  from  Washington  bears 
I  out  these  predictions  for  all  lines  except 
those  intimately  associated  with  agricul¬ 
ture,  and  for  these  a  slight  drop  from 
last  year’s  record  is  foreseen. 

At  the  head  of  the  list  of  newspaper 
advertisers  who  will  make  increased  and 
increasing  use  of  newspaper  space  this 
fall  stands,  naturally,  the  automobile  in¬ 
dustry.  The  year’s  production  is  expected 
to  exceed  5,000,000  vehicles,  several  of 
them  new  products  of  companies  with 
long  advertising  experience  and  the  re¬ 
sources  to  use  newspaper  space  in  the 
i  grand  manner.  Manufacturers  of  auto¬ 
motive  accessories  will  also  swell  the 
year’s  advertising  with  appropriations  far 
m  excess  of  their  1928  figures,  it  is  re¬ 
ported. 

Correspondence  and  home  office  men 
have  been  in  close  touch  throughout  the 
past  week  with  national  advertisers,  prom¬ 
inent  agency  executives  and  well  informed 
newspaper  representatives,  as  well  as  the 
heads  of  organizations  whose  business  it 
is  to  watch  the  trend  of  sales  and  adver¬ 
tising.  With  almost  complete  unanimity, 
they  returned  reports  that  autumn  pro¬ 
duction  and  sales  schedules  surpass  all 
previous  marks  and  that  newspaper  ad¬ 
vertising  will  be  the  principal  sales  stimu¬ 
lant.  Several  notably  large  advertisers 
are  expected  to  return  to  newspaper  space 
after  a  period  of  experimentation  with 
other  media. 

“Reports  from  our  three  offices  are  fair¬ 
ly  unanimous  in  the  conclusion  that  na¬ 
tional  newspaper  advertising  promises  un- 
unually  well  for  this  fall,”  said  William 
A.  Thompson,  director  of  the  Bureau  of 
Advertising,  American  Newspaper  Pub¬ 
lishers  Association.  “Most  of  our  con¬ 
tacts  show  plans  for  increased  appropri¬ 
ations. 

“The  automobile  industry  looks  for  in¬ 
creased  production  at  least  among  the 
leaders,  and  this  means  more  advertising. 
The  radio  field,  in  general,  shows  a  good 
increase.  Returns  received  so  far  from 
our  survey  of  the  electrical  industries 
prove  that  the  linao'e  is  running  well 
ahead  of  last  year.  We  know  of  at  least 
three  leading  food  companies  that  are 
either  working  out  new  campaigns  or 
dropping  other  media  to  concentrate  in 
newspapers.  A  somewhat  unique  and  much 
enlarged  campaign  is  planned  bv  a  lead¬ 
ing  dentrifice  manufacturer,  while  one  of 
die  biggest  makers  of  beds  has  just  an¬ 
nounced  the  largest  newspaper  campaign 
in  the  history  of  the  company. 

“The  Bureau  of  Advertising  has  been 
called  upon  this  summer  to  submit  a  rec¬ 
ord-breaking  number  of  plans  covering 
proposed  campaigns.  Several  of  these  rep¬ 
resent  expansions  and  others  may  be 
classed  as  'new  business.’ 

“One  food  manufacturer  is  willing  to 
spend  $1,000,000  if  w'e  can  show  him  a 
profitable  plan,  although  his  newspaper 
•dvertising  in  the  past  has  been  negligible. 

“These  are  all  ‘signs  of  the  times.’  We 
see  no  reason  here  to  doubt  that  the  1929 


volume  will  show  a  substantial  increase.” 

F.  R.  Gamble,  executive  secretary  of 
the  American  Association  of  Advertising 
.Agencies,  said  that  in  his  contacts  with 
agency  men  he  was  continually  hearing 
about  an  influx  of  fall  advertising. 

With  linage  for  July  reaching  the  high¬ 
est  total  for  this  month  in  the  experience 
of  Rudolph  Guenther-Russell  Law,  Inc., 
financial  advertising  agency,  Russell  Law, 
vice-president  of  the  concern,  said  adver¬ 
tising  of  investment  bankers  and  bond 
houses  will  continue  on  a  steadily  increas¬ 
ing  scale  through  the  fall  and  winter. 


“It  is  a  little  difficult  to  predict  future 
trends  in  financial  advertising,”  Mr.  Law 
declared,  “but  in  view  of  the  fact  that 
this  has  been  the  most  active  summer  in 
the  history  of  our  business  with  a  con¬ 
tinuation  of  various  forms  of  financial 
advertising,  which  normally  would  sus¬ 
pend  or  at  least  show  a  let-up  during 
July  and  August,  it  seems  to  me  that  fall 
business  will  increase  proportionately. 

“We  are  already  laying  extensive  copy 
plans  for  fall  campaigns,  many  of  them 
of  nation-wide  extent.  Because  of  the 
character  of  the  advertising  we  place  the 


great  preponderance  of  it  goes  into  news¬ 
papers.” 

In  this  upward  trend  of  financial  linage 
Mr.  Law  sees  an  indication  of  increases 
in  other  branches  of  national  advertising. 

“Extensive  financing  being  sought  by 
industrial  concerns  has  led  investment 
bankers  to  increase  their  use  of  advertis¬ 
ing  space  and  such  activity  is  often  a 
direct  result  of  substantial  advertising 
campaigns  conducted  by  the  commercial 
corporations.  Investment  bankers  gen¬ 
erally  prefer  to  handle  financing  for  con¬ 
cerns  whose  incomes  are  derived  from  the 
sale  of  nationally  advertised  products. 

“Wall  .Street  can  only  be  prosperous 
when  the  rest  of  the  country  is  prosper¬ 
ous.  Long  before  there  is  a  curtailment 
of  activity  in  other  lines  our  business  is 
affected.” 

Considerable  advance  in  general  busi¬ 
ness  has  been  made  during  the  first  part 
of  this  year,  and  a  continuation  of  this 
progress  is  expected  during  the  Fall  and 
Winter  seasons,  M.  L.  Wilson,  vice- 
president  of  the  Blackman  Company, 
told  Editor  &  Pubusher. 

“Busine.ss  has  been  increasing  steadily 
and  it  looks  as  if  the  total  for  the  year 
would  end  up  a  great  deal  larger  than 
we  expected  at  the  start,”  he  said.  “The 
increase,  in  our  case,  has  come  from 
new  accounts  added  during  the  past  sev¬ 
eral  months  and  from  new  activity  in 
old  accounts.” 

“Most  large  national  advertisers  will 
increase  the  amount  of  space  to  be  useil 
in  newspapers  in  the  fall.”  William  H. 
Rankin,  president  of  Whi.  H.  Rankin 
Comoany,  New  York  advertising  agency, 
told  Editor  &  Publisher. 

Speaking  of  his  own  accounts,  Mr. 
Rankin  said : 

“The  outstanding  success  made  by  the 
General  Cigar  Company  campaigns  dur¬ 
ing  the  past  six  months  to  increase  sales 
of  several  of  its  products  has  resulted  in 
an  extension  of  the  campaign  copy  on 
which  is  now  going  out  to  papers. 

“Lipton’s  Teas  will  use  more  space  in 
newspapers  the  second  six  months  of  this 
year  than  in  any  other  like  period.  Sir 
Thomas  Lipton  has  an  abiding  faith  in 
the  value  of  the  newspaper  as  a  medium 
for  reaching  the  housewife. 

“The  Stetson  Shoe  Company  of  Bos¬ 
ton  will  use  newspapers  this  fall  in  a 
bigger  way  than  ever  before.  We  have 
at  least  a  half-dozen  accounts  that  will 
use  newspapers  as  the  primary  national 
mediums,  or  by  zones,  many  of  them 
for  the  first  time.” 

Truman  A.  DeWeese,  vice-president  of 
Frank  Presbrey  Company,  declared ; 

“The  outlook  for  newspaper  advertis¬ 
ing  this  fall  seems  to  be  better  than  ever. 
While  we  speak  only  for  our  own 
clients,  our  information  as  to  the  gen¬ 
eral  trend  of  national  advertising  would 
seem  to  indicate  a  larger  ase  of  news¬ 
paper  space  by  those  advertisers  who 
have  the  distribution  that  will  warrant  it. 
In  many  instances  national  prestige,  that 
has  been  built  up  through  magazine  ad¬ 
vertising,  is  being  reinforced  hy  increas¬ 
ing  apnronriations  for  intensive  adver¬ 
tising  in  the  newspapers. 

“Advertisers  appear  to  be  realizing 
that  it  is  through  the  newspapers  they 
can  reach  the  greatest  number  of  possi- 


HEAVIER  DISTRIBUTION  OF  COMMODITIES 
INDICATED  FOR  FALL  BY  SHIPPERS 

_ By  GEORGE  H.  MANNING - 

Washington  Corrsspondant,  Editor  A  Publisher 


ASHINGTON,  D.  C,  Aug.  1.— 
In  close  accord  with  the  forecast 
for  the  greatest  national  advertising 
activity  in  American  business  and  news¬ 
paper  history  is  the  forecast  of  the 
shippers  of  the  country  for  the  next 
three  months,  beginning  with  the  present 
month.  An  increase  of  6.9  per  cent  in 
the  movement  of  the  29  principal  com¬ 
modities  is  estimated. 

Insofar  as  this  estimate  affects  ad¬ 
vertising  prospects,  the  outlook  is  even 
brighter,  however.  Not  a  single  out¬ 
standing  manufacturing  industry  expects 
a  decrease  in  movement,  the  lone  ex¬ 
ception  being  the  canned  goods  industry. 
The  decrease  expected  there  is  3  per 
cent.  This  industry  is  closely  linked  up 
with  agriculture,  and  all  other  decreases 
expected  are  indicated  in  agricultural 
products. 

The  iron  and  steel  business  expects  a 
10.3  per  cent  heavier  distribution  move¬ 
ment  for  the  fall  and  early  summer. 
Where  transportation  requirements  last 
year  for  this  period  totaled  470,873  cars, 
it  is  believed  519,419  will  be  necessary 
this  year. 

Almost  exactly  the  same  percentage 
of  increase  is  anticipated  in  the  auto¬ 
mobiles,  trucks  and  automobile  parts 
businesses.  Together  these  expect  278,- 
596  cars  will  be  on  the  rails  during  the 
three-months  period,  as  compared  with 
253,099  in  the  corresponding  1928  period. 

Perhaps  the  most  significant  gain, 
however,  is  in  coal  and  coke  shipments. 
This  business  annually  requires  more 
freight  cars  for  its  movement  than  any 
other  industry.  This  July,  August  and 
September,  it  is  estimated  that  2,852,- 
553  cars  will  be  needed  for  this  distribu¬ 
tion  as  against  2,488,545  cars  in  1928,  an 
increase  of  14.6  per  cent. 

The  Allegheny  region,  which  expects 
to  use  15.2  per  cent  more  cars  than  last 
year,  far  outranks  all  other  regions  in 
anticipated  needs  for  the  three  months. 
The  Ohio  Valley’s  increase  is  expected 
to  be  11.5  per  cent,  and  that  of  the  Mid- 
West  Region  10.9  per  cent. 

Total  distribution  needs  for  the  entire 
country  in  transportation  of  goods  is  ex¬ 
pected  to  total  9,816,948  cars  as  com¬ 
pared  with  9,184,661  cars  during  the 
months  of  July,  August  and  September 
of  1928. 

The  individual  figures  as  given  out  by 


the  American  Railway  Association  are  as 
follows  for  various  commodities: 

CmrloatUiuiH  Eataitd.  Per  Cent 
•  Kml-  In-  De- 


Artuel 

mated  crease  crease 

Commodity 

1»28 

1029  %  % 

Grain»  all.... 

50J,87S 

.■;2S,11S  4.2 

Grain,  all.... 
Flour,  meal 
and  other 


ucts . 

Hay,  straw  and 

226,993 

247,085 

8.9 

alfalfa . 

73,562 

76,552 

4.1 

Cotton . 

Cotton  seed 
and  prod¬ 
ucts,  except 

6.324 

65,525 

8.6 

4.7 

oil . 

27,797 

26,484 

51.1 

Citrus  fruits. 
Other  fresh 

13,55^ 

20,484 

8.0 

fruits . 

178,382 

164,133 

Potatoes . 

Other  fresh 

60,221 

58,069 

4.6 

3.6 

vegetables . . 

63,738 

66,681 

Live  stock.... 
Poultry,  dairy 

357,997 

358,382 

.1 

1.6 

products. . . . 

37,645 

38,233 

Coal  and  coke 
Ore  and  con- 

2,488,545 

2,852,553 

14.6 

centrates. .  • 
Gravel,  sand 

849,732 

914,963 

7.7 

and  stone. . 

1,052,417 

1,075,257 

2.2 

Salt . 

Lumber,  for¬ 
est  prod- 

37,543 

37,651 

.3 

ucts . 

Petroleum,  pe¬ 
troleum  prod- 

902,232 

904,423 

.2 

ucts . 

Sugar,  syrup  & 

605,281 

644,613 

6.5 

.4 

molasses .... 

58,997 

58,779 

Iron,  and  steel 
Machinery  and 

470,873 

519,419 

10.3 

boilers . 

59,095 

63,375 

7.2 

Cement . 

Brick,  clay 

277,007 

280,675 

1.3 

products. . . 
Lime  and 

180,071 

185,466 

3.0 

plaster . 

A^ricutt  u  r  a  1 
implements  & 
vehicles,  other 
than  auto- 

68,398 

70,1.36 

2.5 

mobiles . 

Automobil  e  s  , 
trucks  and 

30,101 

31,808 

5.7 

parts . 

253,099 

2  78.. 596 

in.i 

Fertilizers. . . . 
Paper,  paper- 
board,  pre¬ 
pared  roof- 

71,052 

71,868 

1.1 

4.7 

mg . 

Chemicals,  ex- 

102,052 

106,803 

plosives .... 

Canned  goods — 
All  canned 
food  prod- 
u  c  t  s  (in¬ 
cludes  c  a  t  - 
sun,  jams, 

jellies,  olives 
pickles,  pre- 

26,079 

27,387 

5.0 

serves,  etc. 

Total  all  commo 

47,996 

46,533 

3.0 

dities  listed. 

9,184,661 

9,816,948 

6.9 
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ble  consumers  in  each  locality — that  no  tores  for  newspaper  advertising  c^.” 
matter  how  widely  known  the  name  or  The  schedules  of  Williams  &  Cun- 
trade-mark,  it  is  necessary  to  do  news-  nyngham,  Chicago,  indicate  greater  use 
paper  advertising  to  move  the  goods  off  of  newspaper  space  this  fall  than  ever 
the  dealers’  shelves.  Plans  now  being  before  with  practically  all  accounts  using 
made  for  1930  campaigns,  in  most  in-  at  least  as  much  space  as  last  year  or 
stances,  call  for  much  larger  expendi-  year  before. 

MOTOR  PRODUCTION  OF  5,500,000  CARS  NEEDS 
STEADY  NEWSPAPER  SALES  SPUR 

Detroit,  July  30. — With  record  room  for  more,  and  the  makers  intend 
breaking  productions  for  the  first  to  gather  them  in,  mostly  through  news- 
six  months  of  1929  behind  them  and  in-  paper  advertising.  New  models  are  here 
dications  that  the  latter  half  of  the  year  and  more  to  come.  Placing  them  on 
will  bring  the  year’s  manufacturing  showroom  floors  is  not  enough.  Tire 
records  to  5,500,000  units,  automobile  companies  want  to  hold  their  old  trade 
manufacturers  are  preparing  for  the  and  sell  their  product  to  some  of  the 
greatest  fall  newspaper  advertising  many  thousands  that  started  motoring 
season  in  their  history.  in  used  cars. 

New  models  by  Buick  and  Studebaker  Oil  companies  have  fierce  competition 


EDITOR  PUBLISHER 
CALENDAR 

Aug.  8-10 — Nebraska  Press  Assn., 
summer  outing,  Hastings. 

Aug.  8-10 — American  Photo-En¬ 
gravers’  Assn.,  convention,  San 
Francisco. 

Aug.  9-11 — Indiana  Weekly  Press 
Assn.,  convention,  Bloomington, 
Ind. 

Aug.  12-15 — 25th  annual  conven¬ 
tion,  International  Advertising 
Assn.,  Berlin,  Germany. 

Aug.  17-24 -British  Institute  of 
Journalists,  annual  conference, 
Portsmouth,  England. 

Aug.  19-22 — National  Assn,  of 
State  Press  Field  Managers,  an¬ 
nual  meeting,  Winthrop  Hotel, 
Tacoma,  Wash. 

Aug.  23-24 — Washington  Press 
Assn.,  annual  meeting,  Seattle. 


season  in  their  history.  in  used  cars.  Tacoma,  Wash. 

New  models  by  Buick  and  Studebaker  Oil  companies  have  fierce  competition  Aug.  23-24 — Washington  Press 

are  being  extensively  advertised,  and  and  their  newer  fuels  for  high  compres-  Assn.,  annual  meeting,  Seattle, 

additions  to  the  Ford  line  may  bring  sion  motors  have  to  be  explained  where 

increas^  incidental  schedules.  The  first  it  meets  quick  sales— among  newspaper - 

six  months  production  of  3,500,000  cars  readers.  Reaching  this  newer  crop,  too —  With  earnings  showing  prosperity  it  is 

equalled  the  first  eight  months’  output  in  and  the  old  ones— makers  of  accessories  difficult  to  get  new  advertising  appro- 
1928  and  the  fall  advertising  ratio  is  to  prevent  freezing,  skidding,  etc.,  will  priations  to  carry  on  the  rest  of  this 
expected  to  be  increased  proportionately,  have  to  do  more  advertising  this  fall  Looking  over  the  field  alphabeti- 

Prospects  for  August,  September  and  and  winter.  This  year’s  figures  will  set  reasons  here  and  there 

October  indicate  large  increases  over  last  new  linage  records.  -  ^  •  -•  j  -• -  t'-i— 


this  continued  increase. 


year,  according  to  Advertisers,  Incor-  This  year  will  go  down  in  automotive  Auburn.  That  company  is  now  ready 


g>rated,  who  handle  Chrysler,  Plymouth,  history  as  one  of  the  most  highly  com-  introduce  the  first  front  wheel  drive 

e  Soto  and  Dodge  car  and  Do^e  and  petitive  ever  recorded,  it  was  antici-  put  on  the  market  for  regular 

Fargo  truck  accounts.  Schedules  are  pated.  Last  fall  many  of  the  factory  ex-  properly  means  a  new 

being  revised  now  but  the  revision  is  ecutives  sensed  it  and  began  making  plans  schedule,  which  is  practically  made  up. 
mainly  a  matter  of  how  much  larger  the  for  big  production.  The  aim  was  to  sell  Buick’  has  made  its  announcement! 
accounts  will  be  this  fall  season.  August  anywhere  from  60  to  100  per  cent  as  There  has  been  the  usual  big  copy, 
advertising  will  be  high.  Advertisers,  many  cars  before  July  1  as  in  the  entire  There  is  more  to  come  because  General 
Inc.,  reported,  with  September  ab9ut  the  1928  year.  It  seemed  a  big  task.  So  Motors  executives  intend  to  see  that  this 
same,  although  not  quite  as  high  as  far  figures  show  that  the  factories  have  company  will  not  be  allowed  to  slip 
spring  schedules.  October  as  usual  will  come  pretty  near  carrying  out  this  out  of  the  big  niche  it  has  filled  for 
be  heavier  than  either  Au^st  or  Sep-  program.  so  many  years.  And  it  now  has  the 

tember  with  November  probably  carry-  To  do  this  necessitated  close  figuring,  smaller  Marquette.  That  gives  two  lines 
mg.  more  jiiuge  than  m  any  previous  The  margin  of  profit  per  car  was  cut  to  advertise  and  there  will  be  plenty  of 


to  introduce  the  first  front  wheel  drive 
car  ever  put  on  the  market  for  regular 


similar  period. 


down  materially  by  the  big  producers,  money  for  both. 


The  schedules  mtr^uemg  the  they  gave  more  dollar  value  than  Cadillac  made  a  wonderful  success 

new  Buick  have  been  no  larger  than  ever.  Then  they  went  out  and  adver-  in  adding  LaSalle  and  these  two- ac- 
previous  yars,  but  the  Buick-made  Mar-  tised  these  facts  freely.  Success  fol-  counts  pyramided  the  copy  from  that 
quette  orders  have  ^eatly  swelled  the  lowed.  company.  They  are  not  going  to  adopt 

^tnpany  s  last  monm  s  total  automotive  There  has  been  no  under-current  a  policy  of  believing  prestige  alone  can 
Image  and  will  continue  on  an  extensive  rumors  of  price  wars  to  mar  the  serenity  sell  cars.  Chevrolet  executives  are  now 
tam^pbell-Ewald  who  handle  of  the  market.  Competition  seemed  to  working  a  most  intensive  campaign,  to 
Buick  and  ^cvrolet  ^counts  prefer  imt  level  itself  off  in  the  various  classes  carry  through  plans  for  record  produc- 
to  discuss  their  client  s  future  plans  but  through  factories  making  intensive  efforts  tion,  and  it  will  have  to  be  backed  up 
It  is  taken  for  granted  that  they  will  to  add  new  dealers  throughout  the  coun-  with  more  advertising,  possibly  larger 
rUn  larger  Khedules.  try.  This  large  volume  of  new  dealers  than  its  earlier  schedule. 

George  Hanson  Phelps,  Inc.,  who  were  able  to  absorb  cars  with  regularity  Chrysler  showed  what  advertising 
have  the  Durant  account  reported  so  that  there  was  some  real  shortages  in  could  do  w'hen  the  first  car  of  that  name 
>n«"ased  April,  May  and  June  various  plants.  appeared.  It  reiterated  it  when  the  De 

schedule  although  July  slumped  season-  The  industry  now  is  facing  the  season  Soto  was  brought  out,  and  in  taking 
ally.  No  forecast  could  be  made  for  of  new  models  and  these  are  going  to  over  Dodge  Brothers  followed  the  policy 
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and  the  introduction  now  of  its  newest 
car,  accounts  for  an  increase  in  its 
linage. 

Essex  and  Hudson  set  new  sales 
records  from  the  first  of  the  year  b^ 
cause  of  its  program  backed  by  big 
copy.  It  has  no  intention  now  of  slow¬ 
ing  down. 

Ford  today  is  far  behind  in  filling  its 
orders.  That  .accounts  for  no  new 
schedule  being  issued  since  the  old  one 
ran  out.  But  that  cannot  last  forever, 
and  Mr.  Ford,  having  learned  what  news¬ 
paper  copy  can  do,  will  open  up  agaia 

Franklin  has  had  a  remarkable  sales 
record  under  some  new  executives  bred 
in  the  school  of  advertising,  and  who 
propose  to  keep  on  along  that  line. 
Gardner  has  taken  a  contract  to  build 
some  of  the  new  Ruxton  four-wheel 
drive  cars,  and  is  considering  building  a 
small  car  for  Sears,  Roebuck.  Not  hav¬ 
ing  to  market  these  models  the  money  it 
gets  will  allow  for  increased  GariW 
advertising. 

Graham- Paige  has  surprised  the  in¬ 
dustry  by  its  remarkable  climb  in  a  year, 
and  that  is  why  it  will  not  be  unusual 
to  see  full  page  copy  to  add  effectiveness 
to  its  half  pages. 

Hupmobile  is  about  ready  to  get  its 
new  lower-priced  six  on  the  market,  for 
which  it  took  over  the  Chandler  plant. 
A  new  schedule  has  been  sent  to  deal¬ 
ers  to  consider  and  it  will  start  shortly. 

Jordan,  refinanced,  and  making  money 
again  is  back  in  the  limelight.  That 
means  advertising,  too. 

Kissell  is  expected  to  do  something  in 
the  near  future. 

Marmon  production  figures  since  the 
introduction  of  the  new  Roosevelt  has 
exceeded  expectation  so  that  instead  of 
any  lull  it  proposes  to  increase  its  sched- 
ules. 

Nash  is  recognized  as  having  made  a 
wonderful  success,  in  many  places 
climbing  ahead  of  others.  Its  dealers 
want  all  the  advertising  possible  to 
them  where  they  are  and  they  are  going 
to  get  it. 

Oakland-Pontiac  never  had  such  a 
great  year,  and  as  far  as  advertising  is 
concerned  newspapers  need  not  worry 
over  any  possible  letup. 

Oldsmobile’s  introduction  of  the  new 
Viking  proved  that  it  was  possible  to 
have  a  companion  car  which  did  not 
jeopardize  sales  of  its  older  one. 

Packard  dropped  its  six  to  conceritrate 
on  eights,  and  such  a  change  necessitates 
greater  concentration  in  telling  the  story. 
The  newspapers  will  carry  the  burden. 

Peerless  has  just  taken  on  two  new 
executives  to  put  a  greater  punch  into 
its  sales  efforts,  and  they  would  not 
have  accepted  the  jobs  if  they  did  not 
believe  it  possible.  So  watch  for  more 
Peerless  copy. 

Pierce-Arrow  under  the  jurisdiction 
of  Studebaker  entered  a  new  era.  Its 
new  cars  are  going  over  big.  The 
dealers  were  promised  a  smaller  car 
when  needed  carrying  the  name  Pierix- 
Arrow. 

It  may  come  this  year  to  help  swdl 
the  newspaper  automotive  figures,  as  the 
plans  set  for  1929  call  for  more  money 
than  ever  was  spent  by  that  company 
in  twice  or  three  times  that  period  of 
time. 

Reo  set  out  this  year  by  dropping  ^ 
name  Wolverine  and  sticking  to  Flying 
Cloud.  It  also  added  a  new  speed 
wairon,  worked  a  new  motor  for  these 
commercial  cars,  and  is  now  ready  to 
begin  a  new  schedule  of  its  lines  for  the 
rest  of  the  year.  This  will  run  its  totals 
much  above  1928. 

Studebaker  has  just  announced  a  n«' 
Dictator  Eight  at  a  lower  figure  which 
the  dealers  have  been  waiting  for  with 
much  anticipation.  Getting  ready  for  it 
left  a  bit  of  a  void  in  their  sales,  bu* 
they  have  jumped  in  with  greater  energy 
while  the  factory  is  backing  their  ef¬ 
forts  with  new  copy  yet  not  neglecting 
the  other  models. 

Stutz  has  under  consideration  a  sched¬ 
ule  for  Fall.  . 

Willys-Ovcrland  with  its  combined 
Whippet,  Willys-Knight  and  Stearw 
Knight  line  has  shown  a  remarkably 
healthy  growth  this  year.  Announ^ 
ment  of  the  new  Willys-Knight  model 
(Continued  on  page  46) 
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WALTER  STRONG  BUYS  CHICAGO  JOURNAL 

Acquisition  from  Thomason-Bryan  an  **Outright  Cash  Purchase”  With  No  Liabilities  Assumed,  He 
States — Is  First  Paper  in  Which  I.  P.  &  P.  Held  an  Interest  to  Be  Sold 


PURCHASE  of  the  name,  circulation 
and  good-will  of  the  Chicago  Jour¬ 
nal  from  the  Bryan-Thomason  News¬ 
papers,  Inc.,  by  the  Chicago  Daily  News 
ivas  announced  Aug.  1,  by  Walter  A. 
Strong,  publisher  of  the  latter  paper. 
The  purchase  did  not  include  the  build¬ 
ing  or  mechanical  plant  of  the  Journal 
nor  any  of  the  liabilities  of  the  publish¬ 
ing  company,  Mr.  Strong  said  in  his  an¬ 
nouncement.  The  financial  arrangements 
and  the  price  involved  were  not  revealed 
by  either  of  the  parties  interested,  be¬ 
yond  a  statement  to  Editor  &  Pub¬ 
lisher  by  Mr.  Strong  to  the  effect  that 
the  deal  was  an  “outright  cash  purchase 
by  the  Daily  News  with  no  interchange 
of  securities  and  no  assumption  of  liabil¬ 
ities  on  the  part  of  the  purchaser.” 

The  sale  of  the  Journal,  which  was  one 
of  the  13  newspapers  named  by  A.  R. 
Graustein,  president  of  International 
Paper  and  Power  Company,  in  the  Fed¬ 
eral  Trade  Commission  hearings  last 
April,  as  having  received  financial  aid 
from  his  company  in  the  form  of  stock 
purchases  or  loans,  follows  closely  the 
recent  announcement’  of  International 
that  it  was  arranging  to  sell  its  news¬ 
paper  holdings.  The  company’s  interest 
in  the  Journal,  as  specified  by  Mr.  Grau¬ 
stein  at  the  time  of  the  Federal  hearings, 
consisted  of  10,000  shares  of  common 
stock  which  was  acquired  with  $1,600,- 
000  debentures  in  the  Bryan-Thomason 
Newspapers,  Inc.,  and  for  which  no  ad¬ 
ditional  money  was  paid,  according  to 
Mr.  Graustein. 

Plans  for  the  gradual  consolidation  of 
the  Journal  with  the  Daily  News  are 
being  put  under  way,  Mr.  Strong  told 
Editor  &  Publisher,  and  until  they  are 
completed  the  Journal  will  be  continued 
as  an  individual  paper.  It  is  expected 
that  consolidation  will  be  practicable  in 
from  three  weeks  to  two  months  with 
the  shorter  period  the  most  probable,  Mr. 
Strong  said. 

“We  can’t  tell  exactly  when  such  a 
move  will  be  possible,”  he  explained,  “un¬ 
til  we  find  out  the  Journal’s  strength,  de¬ 
cide  what  features  of  the  paper  w'e  w’ant 
to  preserve  and  adjust  mechanical  facili¬ 
ties  to  handle  publication  of  the  addi¬ 
tional  circulation  from  the  Daily  News 
plant.” 

Reports  were  current  in  Chicago  this 
week  that  Mr.  Strong  and  S.  E.  Thom¬ 
ason  were  to  start  a  tabloid  in  that  city, 
but  no  announcement  on  the  matter  was 
made  by  Mr.  Thomason.  Mr.  Strong, 
interviewed  in  New  York,  denied  the  re¬ 
port  that  he  was  connected  with  any  such 
project  but  said  he  was  speaking  merely 
for  himself  and  not  for  Mr.  Thomason. 

In  answer  to  questions  concerning  dis¬ 
position  of  International  Paper  Com¬ 
pany’s  interest  in  the  Journal,  Mr.  Strong 
said: 

“The  holding  company  which  handled 
the  Journal’s  finances  is  responsible  for 
alj  liabilities  and  International’s  interest 
will  be  taken  care  of  by  that  company,  I 
suppose.  This  was  an  outright  cash  pur¬ 
chase  by  the  Daily  News.” 

Regarding  disposition  of  Journal  staff 
TOn,  Mr.  Strong  informed  Editor  & 
Publisher  that  any  of  the  men  who 
could  be  placed  in  the  Daily  News  or¬ 
ganization  would  be  given  positions. 
Suitable  arrangements  are  being  planned 
for  those  for  whom  the  Daily  News  can- 
Bot  find  places. 

“It  will  take  a  little  time  to  work  out 
*y*ngements  for  everyone,”  he  declared. 
Some  men  are  at  present  out  of  reach 
*Dd  we  must  wait  until  they  are  heard 
from  before  definite  decisions  can  be 
■nade  in  every  case.  We  are  going  to 
freat  all  the  Journal  employes  fairly. 
Newspaper  men  can’t  be  sold  down  the 
over  like  slaves.” 

Announcement  of  the  sale  was  made 
by  the  Journal  in  the  following  state¬ 
ment,  which  appeared  on  its  front  page 
Aug.  1: 


“Effective  today  the  Chicago  Journal 
associates  its  editorial  activities  and  links 
its  name  with  the  Chicago  Daily  News. 


Walter  A.  Strong 

“Its  program  and  policies  are  en¬ 
trusted  to  the  management  of  Walter  A. 
Strong,  publisher  of  the  Chicago  Daily 
News,  and  his  associates. 


“As  soon  as  it  can  be  arranged,  the 
Journal  reading  family  will  be  served  by 
the  Daily  News  from  the  great  new  pub¬ 
lishing  plant  on  Daily  News  Plaza. 

"For  85  years,  the  Journal  has  been 
an  active  constructive  force  in  the  growth 
of  Chicago.  Under  its  present  manage¬ 
ment  it  has  been  fair  and  just  in  the 
inierpretation  of  events.  It  has  attempted 
to  build  a  newspaper  that  its  readers  may 
read  with  enjoyment,  understand  and 
respect. 

“The  Journal  will  not  lose  this 
identity.  The  Journal  is  not  abandon¬ 
ing  its  program.  It  is  entrusting  that 
program  to  an  organization  admirably 
equipped  to  carry  ft  forward  to  a  suc¬ 
cessful  conclusion. 

“A  number  of  the  features  that  have 
made  the  Journal  a  favorite  newspaper 
in  80,000  homes  are  to  be  continued. 

“To  these  features  will  be  added  the 
many  writers  and  departments  that  make 
the  Daily  News  the  great  home  news¬ 
paper  of  Chicago.  From  day  to  day 
many  of  these  features  are  to  be  added 
to  the  Journal.  Read  them.  We  w^t 
you  to  become  better  acquainted  with 
them. 

“The  readers  of  the  Journal  have  been 
loyal  to  this  newspaper  and  its  program. 
We  trust  that  you  will  agree  with  us 
that,  in  this  new  association,  the  Journal 
policies  and  traditions  pass  into  friendly 
hands;  that  its  program  for  the  better¬ 
ment  of  Chicago  is  to  be  given  new 
power,  new  direction  by  this  arrange- 


LAVARRE  GETS  INJUNCTION  BARRING 
I.  P.  FROM  DISPOSING  OF  HIS  NOTE 

Temporary  Order  Issued  by  Sumter,  S.  C.,  Judge — Also 
Petitions  That  Hall's  Suit  Be  Changed  to 
Federal  Court 


A  TEMPORARY  injunction  against 
the  International  Paper  Company 
and  the  International  Paper  and  Power 
Company  restraining  them  from  trans¬ 
ferring  or  assigning  the  $870,000  de¬ 
mand  note  which  William  LaVarre  gave 
on  loans  made  by  the  international  com¬ 
panies  for  the  purchase  of  the  Colum¬ 
bia  (S.C.)  Record,  Spartanburg  (S.C.) 
Herald,  Spartanburg  Journal  and  the 
Augusta  Chronicle  was  granted  July  29 
by  Judge  John  S.  Wilson  at  Sumter, 
S.  C.,  acting  in  the  absence  of  Judge  W. 
H.  Townsend,  resident  judge  at  Colum¬ 
bia,  where  the  plea  was  filed. 

On  the  same  day  LaVarre  filed  a 
petition  in  the  Augusta  superior  court 
asking  that  the  suit  of  his  former  part¬ 
ner,  Harold  Hall,  be  removed  from  the 
jurisdiction  of  the  Augusta  court  and 
transferred  to  federal  court.  This  suit 
charged  LaVarre  with  incompetency  and 
violation  of  the  partnership  agreement  by 
securing  the  stock  of  the  four  papers  in 
his  own  name. 

The  injunction  granted  in  Sumter  is 
a  result  of  the  suit  filed  by  LaVarre 
against  the  International  companies  last 
week  asking  $2,500,000  damages  on  the 
grounds  that  International  agreed  to  lend 
that  amount,  only  $870,000  of  which  had 
actually  been  paid,  and  then  violated  the 
agreement  by  refusing  to  lend  him  any 
more  money  and  by  attempting  to  in¬ 
terfere  in  the  management  of  the  Pied¬ 
mont  papers. 

In  an  affidavit  made  by  Irvine  F.  Rei¬ 
ser,  one  of  LaVarre’s  attorneys,  it  is 
charged  that  the  notes  for  $870,000  were 
obtained  “by  fraud  and  are  invalid.” 
The  belief  that  the  International  com¬ 
panies  are  “intending  to  bring  some  ac¬ 
tion  in  some  foreign  jurisdiction,  espe¬ 
cially  in  New  York  or  Georgia,  for  en¬ 
forcement  of  alleged  rights  under  the 
demand  note”  is  also  expressed  in  the 
affidavit.  Attorneys  for  the  defendant 
campanies,  it  is  further  stated,  have  made 
demand  in  writing  for  the  stock  of  the 
publishing  companies. 


The  injunction  restrains  the  Interna¬ 
tional  companies  from  attempting  to  en¬ 
force  their  alleged  rights  under  the  said 
demand  notes  and  their  claims  to  the 
stock  of  the  Hall-LaVarre  newspapers. 
The  defendant  companies  are  enjoined 
from  proceeding  “in  or  by  any  actions, 
proceedings  or  suits  at  law  or  in  equity, 
in  this  state  and  elsewhere,  except  in 
and  through  this  proceeding.”  The  charge 
that  the  demand  notes  were  fraudulent 
was  based  on  the  contention  in  La¬ 
Varre’s  $2,500,000  suit  last  week,  that 
the  International  companies,  on  the  eve 
of  the  Federal  Trade  Commission  hear¬ 
ing,  induced  LaVarre  “by  fraudulent 
representations”  to  sign  a  demand  note 
for  the  $870,000  to  replace  several  two- 
year  promissory  notes.  The  International 
companies,  the  complaint  said,  wanted 
the  change  “to  relieve  said  paper  com¬ 
pany  of  possible  criticism  for  taking 
usurious  notes  and  no  effort  would  be 
made  to  enforce  same  for  two  years.” 
The  real  purpose  in  obtaining  the  demand 
note,  it  was  contended,  “was  to  make 
use  of  same  in  their  effort  to  oust  plain¬ 
tiff  and  secure  control  of  said  news¬ 
papers.” 

LaVarre’s  petition  for  change  of  venue 
in  Hall’s  suit  against  him  was  opposed 
by  Hall’s  attorneys,  who  announced  that 
in  their  cross  petition,  they  will  set  forth 
that  neither  litigant  is  a  resident  of 
Georgia  and  therefore  the  state  court 
should  be  permitted  to  handle  the  case 
to  the  end. 

This  is  contrary  to  the  statement, 
however,  in  Hall’s  original  complaint, 
restraining  Mr.  LaVarre  from  holding  a 
directors’  meeting  and  asking  for  a  re¬ 
ceivership  of  the  assets  of  the  alleged 
partnership.  In  this  complaint  Hall 
swore  that  he  was  a  resident  of  Georgia 
and  therefore  legally  eligible  to  bring 
suit  against  LaVarre  in  Augusta.  But 
LaVarre’s  attorneys  ask  that  the  Augusta 
court  proceed  no  further  with  the  case 
except  to  issue  the  order  of  removal. 


ment  with  the  Chicago  Daily  News.” 

The  Journal  was  purchased  on  June 
1,  1928,  by  S.  E.  Thomason  and  John 
Stewart  Bryan  for  a  price  said  to  be 
approximately  $2,000,000.  The  deal  at 
that  time  marked  the  first  outright  sale 
of  a  Chicago  newspaper  in  many  years. 
The  Journal  is  Chicago’s  oldest  news¬ 
paper,  having  been  founded  on  April  22, 
18+1,  as  a  medium  of  Whig  expression. 

The  Morning  Democrat,  conducted  by 
“Long  John”  Wentworth,  was  support¬ 
ing  Polk  for  president  and  the  Whigs 
wanted  Henry  Clay,  so  they  appointed 
a  committee  of  their  own.  J.  W.  Norris 
ajid  Richard  L.  Wilson  were  engaged  to 
run  the  paper,  and  after  the  Presidential 
campaign,  they  bought  it.  Norris  soon 
retired  and  Richard’s  brother,  Charles  L. 
Wilson,  became  editor. 

The  paper  remained  in  the  Wilson 
family  until  1895,  when  it  was  sold  to 
George  G.  Booth,  Ralph  H.  Booth  and 
James  E.  Scripps  of  Detroit.  In  1902 
Booth  became  editor  and  publisher  and 
conducted  the  paper  personally  until  he 
sold  it  to  John  C.  Eastman  in  1904. 

When  Mr.  Eastman  died  on  Jan.  25, 
1925,  he  left  the  paper  to  a  group  of 
his  old  employes,  who  disposed  of  their 
holdings  last  year  to  Mr.  Thomason  and 
Mr.  Bryan. 

In  his  will  Mr.  Fiastman  left  his  estate 
to  W.  Frank  Dunn,  O.  L.  Hall  and  H. 
C.  Deuter,  to  whom  he  imparted  the 
verbal  direction  that  Richard  J.  Finne¬ 
gan  and  Harry  L.  Spencer  should  share 
equally  in  its  ownership.  Mr.  Dunn, 
who  was  president  of  the  Journal  Com¬ 
pany  at  the  time  of  its  sale  to  Thomason 
and  Bryan,  and  Mr.  Hall,  who  was  vice- 
president  and  co-editor,  retired  from  the 
paper,  as  did  Mr.  Deuter,  treasurer  and 
business  manager,  and  Mr.  Spencer,  sec¬ 
retary,  the  latter  two  to  devote  their 
time  to  their  private  business  interests. 
Mr.  Finnegan,  co-editor  and  managing 
editor,  remained  as  managing  editor  for 
Mr.  Thomason. 

WILEY  DINED  IN  LONDON 

Many  Distinguished  Guests  at  Dinner 
Given  by  William  Harrison 

William  Harrison,  chairman  of  the 
British  Daily  Chronicle  group  of  news¬ 
papers,  was  host  to  Louis  Wiley,  busi¬ 
ness  manager  of  the  New  York  Times, 
at  a  dinner  in  the  Savoy  Hotel  in 
London  July  23.  Mr.  Wiley  is  in 
Europe  to  attend  the  International  Ad¬ 
vertising  Association  convention  in  Ber¬ 
lin. 

Among  those  present  at  the  dinner 
were :  The  Rt.  Hon.  Lord  Mayor  of 
Hull,  Herbert  Grotrian,  director  of 
United  Newspapers,  Ltd.;  the  Earl  of 
Birkenhead,  Rt.  Hon.  T.  P.  O’Connor, 
Sir  Joseph  Duveen,  Willie  Harrison, 
chairman  Buchanan  Dewar,  Ltd.,  Conde 
Nast  of  New  York,  Stanley  Cousins, 
director  of  Almagamated  Press,  Ralph 
Blumenfeld,  editor-in-chief.  Daily  Ex¬ 
press,  Lints  Smith,  general  manager. 
The  Times,  George  Maddick,  managing 
director.  Illustrated  London  News  & 
Sketch,  Alan  Bott,  editor  of  the  Graphic, 
Comyns  Beaumont,  editor  of  the  By¬ 
stander,  E.  A.  Perris,  editor-in-chief. 
Daily  Chronicle,  Ivor  Fraser,  general 
manager,  the  Morning  Post,  E.  L. 
James,  chief  European  correspondent  of 
the  Neu<  York  Times,  John  C.  Martin, 
vice-president  Curtis  Newspapers  of 
America  and  vice-president  of  the  Phila¬ 
delphia  Public  Ledger  and  the  New 
York  Evening  Post. 

LOUIS  KRAM  DIES 

Louis  Kram,  president  of  Louis  Kram, 
Inc.,  foreign  language  newspaper  rep¬ 
resentatives,  New  York,  died  Aug.  1. 
He  was  72  and  came  to  this  country 
from  Russia  in  1873.  He  established 
his  agency  in  1900.  He  is  survived  by 
his  wife  and  eight  children. 
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USE  OF  WATER  ROUTES 
URGED  BY  A.  N.  P.  A. 


Traffic  Department  AdTitet  Member* 
to  Seek  Water  Transportation  for 
Newsprint  as  Protection  Afainst 
High  R.  R.  Rates 


Advice  to  members  of  the  American 
Newspaper  Publishers’  Association  to 
avail  themselves  of  water  transportation 
for  newsprint  wherever  possible  as  self¬ 
protection  against  demands  of  railroads 
for  exorbitant  freight  rates  was  sent 
out  by  the  traffic  department  of  the 
A.  N.  P.  A.  in  a  bulletin  this  week  after 
the  fourth  hearing  in  the  Interstate 
Commerce  Commission’s  investigation  of 
rates  east  of  the  Mississippi,  held  at  the 
Hotel  Champlain,  Bluff  Point,  N.  Y., 
July  22  to  25. 

^e  hearing' was  devoted  primarily  to 
evidence  attempting  to  rebut  testimony 
and  exhibits  presented  by  the  publishers’ 
and  newsprint  manufacturers’  repre¬ 
sentatives  and  witnesses  for  the  railroads 
at  previous  meetings. 

The  carriers  presented  seven  wit¬ 
nesses,  one  of  whom  introduced  evidence 
designed  to  justify  proposed  increases  in 
rat«  to  the  South.  The  others  devoted 
their  efforts  to  the  rebuttal  of  testimony 
and  exhibits  introduced  by  W.  j. 
Mathey,  traffic  manager  of  the  A.  N. 
P.  A.  and  by  representatives  of  the  In¬ 
ternational  Paper  Company. 

L.  J.  Knowles  of  the  Canadian  Na¬ 
tional  Railways  took  the  stand  as  a  wit¬ 
ness  for  the  United  States  group  and 
intimated  the  carriers  might  find  it 
necessary  or  advisable  to  cancel  all 
through  rates  from  Canada  to  the  U.  S., 
such  a  move  resulting  in  higher  rates 
thag  the  ones  now  proposed. 

Announcement  was  made  that  the 
question  of  increased  rates  from  western 
Canada  to  the  territory  west  of  the 
Mississippi  would  be  heard  later.  The 
next  hearing  in  the  present  investigation 
will  be  held  at  Detroit.  Nov. 

In  addition  to  Mr.  Mathey,  witnesses 
for  the  publishers  at  Bluff  Point  were: 
L.  B.  Palmer,  general  manager  of  the 
A.  N.  P.  A.;  Harvey  J.  Kelley,  chair¬ 
man  of  the  special  standing  committee 
of  the  A.  N.  P.  A. ;  and  H.  A.  L^ird, 
traffic  manager  of  the  Chicago  Tribune. 
Witnesses  for  the  newsprint  mills  were: 
T.  T.  Webster  of  G.  H.  Mead  Com¬ 
ply;  A.  H.  Campbell  of  International 
Paper  Company;  and  Guy  Tombs,  repre¬ 
senting  Canadian  producers. 


WARNER  LEAVES  CAPITOL 


Corpaspoudant  of  ProvidoBco  Journal, 
Joining  Homo  Staff,  Dined 

James  E.  Warner,  for  the  past  18 
months  assistant  to  Ashmun  Brown, 
Washington  correspondent  of  the  Provi¬ 
dence  Journal,  has  left'  the  Washington 
bureau  of  that  paper  for  duty  with  its 
ci^  staff.  He  will  be  succeeded  by  G. 
Richmond  Carpenter,  formerly  of  the 
city  staff  of  the  Journal. 

Associates  of  Warner  in  the  press  gal¬ 
leries  tendered  him  a  farewell  dinner  in 
the  National  Press  Club  on  July  30. 
John  E.  Monk  of  the  New  York  Times 
acted  as  toastmaster.  Among  those 
present  were  Robert  B.  Armstrong,  Sr., 
Los  Angeles  Times;  William  V.  Lawson, 
Chicago  Tribune:  Neil  Kelly  and  John 
Denson,  New  Y'ork  Herald  Tribune; 
Ashmun  Brown,  Providence  Journal ; 
I^  Poe  Hart,  .Verc  York  Journal  of 
Commeree;  Paul  Hodges.  Cleveland 
Plain  Dealer;  Thomas  Carens,  Boston 
Herald;  and  Emmet  Dougherty,  formerly 
of  the  New  York  Herald  Tribune  and 
now  public  relations  counsel  for  the  As- 
stxriation  Against  the  Prohibition  .Amend¬ 
ment. 


AD  CLUB  HEAD  RESIGNS 

Arthur  Lee.  managing  director  of  the 
Advertising  Club  of  Los  Angeles,  has 
resigned  to  return  to  the  management  of 
his  private  business,  Worthington-Lee 
Corporation,  of  which  he  is  president, 
^i-  successor  has  not  been  named.  Lee 
held  the  position  for  15  months. 


CHINESE  EDITOR  ATTACKED 

A  group  of  Chinese  believed  to  be 
Communists  and  led  by  a  Chinese  woman 
entered  the  newspaper  plant  of  the 
Chinese  Journal,  152-4  Park  Row,  New 
York  City,  Aug.  1,  and  wrecked  it,  at¬ 
tacking  the  editor,  Tom  P.  Chan,  and 
leaving  him  unconscious  on  the  floor 
when  they  ran  away.  One  of  the  in¬ 
vaders  was  captured. 

WALL  STREET  JOURNAL 
PLANS  NEW  PLANT 


Five-Story  Auxiliary  Structure  to 

Be  Built  Between  Ninth  and 
Tenth  Avenue*  on  Thirtieth 
Street 

Plans  have  fieen  prepared  for  a  new 
mid-town  mechanical  plant  for  the  Wall 
Street  Journal  to  be  used  exclusively  foi 
the  printing  of  its  morning  editions,  it 
was  announced  this  week.  The  plant  will 
be  located  on  West  30th  street  between 
Ninth  and  Tenth  avenues  and  will  in¬ 
clude  a  press  room,  stereotype  and  de 
livery  departments. 

The  decision  to  print  the  morning 
paper  in  a  plant  at  this  location  was 
made  because  of  the  proximity  of  the 
New  York  main  post  office,  affording 
more  convenient  service  on  mailing  to 
out-of-town  points.  The  afternoon  paper 
will  continue  to  Ik?  printetl  in  the  main 
building  of  Dow,  lones  &  Co.,  publishers 
of  the  VV'all  Street  Journal,  in  the  finan¬ 
cial  district. 

.Although  no  definite  decision  has  yet 
been  made,  it  was  staterl  that  during  the 
summer  months,  when  daylight  savings 
time  affords  an  extra  hour  on  out-of- 
town  deliveries,  the  morning  naper  wil' 
probably  be  printed  downtown  as  at 
present,  the  new  plant  1)eing  used  in  the 
spring,  fall  and  winter ;  be  five  stories 
high  with  a  basement.  It  will  be  heaterl 
by  an  oil-burner  system  and  will  have  a 
.sprinkler  .system  and  water-cooling  plan' 
for  the  stereotype  department.  Mats 
will  be  made  at  the  main  plant  -ami 
shipped  to  the  .30th  street  building  for 
casting.  The  plans  were  made  by  Lock- 
woorl.  Greene  Engineers,  Inc. 


ISSUES  WEEKLY  SUPPLEMENT 

The  .9t.  .lugusfine  (Fla.)  F.veniun 
Record  on  July  2.3  began  publication  of 
a  weekly  tabloid  insert  called  the  “Baby 
Record,”  which  carries  personal  items 
or  features  on  advertisers.  The  supple¬ 
ment  will  also  have  circulation  among 
the  chambers  of  commerce  in  the  state. 
It  appears  every  Tuesday. 


WISCONSIN  WEEKLIES  MERGED 

The  Taylor  County  .'itar-Netvs,  pub¬ 
lished  by  W.  H.  Conrad  at  Medford. 
Wis.,  has  absorbed  the  Taylor  County 
leader,  also  published  at  Medford. 


SPECIAL  EDITION  HIDES  SON’S 
SUICIDE  FROM  AGED  MOTHER 
RUE  facts  concerning  her  son’s 
death  were  recently  concealed 
from  an  aged  woman,  through  the 
efforts  of  the  Alhambra  (Cal.)  Post- 
Advocate.  A  special  edition  of  one 
copy  of  the  newspaper  was  run  off 
ascribing  the  son’s  death  to  an  acci¬ 
dent.  It  was  this  copy  of  the  Post- 
■  Advocate  that  was  delivered  to  the 
83-year-old  lady’s  home. 

The  son  had  committed  suicide, 
but  due  to  his  mother’s  poor  health 
it  was  feared  that  she  could  not 
survive  the  shock  if  she  knew  the 
truth.  A  true  account  was  carried 
in  the  regular  edition. 


RECEIVERS  ARE  NAMED 
FOR  GEORGIA  DAILY 


Julian  Harris  and  George  C.  Wood¬ 
ruff  Appointed  for  Columbus 
Enquirer-Sun  on  Bank’s 
Petition 


Julian  Harris,  editor  and  publisher  of 
the  Columbus  (Ga.)  Enquirer-Sun,  and 
George  C.  Woodruff,  of  Columbus,  were 
appointed  receivers  of  the  Enquirer-Sun, 
July  30,  on  petition  of  the  Columbus 
Bank  and  Trust  Company,  as  trustees 
for  first  mortgage  bond  holders. 

The  following  statement  was  issued  by 
the  temporary  receivers: 

“In  pursuance  of  a  bill  in  equity  filed 
in  the  superior  court  of  Muscogee 
county,  Georgia,  by  the  trustee  of  the 
first  mortgage  bondholders  of  the  En¬ 
quirer-Sun  Company,  the  undersigned, 
Julian  Harris  and  f^orge  C.  Woodruff, 
have  been  appointed  by  the  court  as  tem- 
|)orary  receivers  of  the  Enquirer-Sun 
Company  to  take  charge  and  preserve  its 
assets  and  continue  the  publication  of  the 
Columbus  Enquirer-Sun  for  the  benefit 
of  all  bondholders,  creditors  and  stock¬ 
holders.  In  accordance  with  the  order 
appointing  the  receivers,  the  Columbus 
Enquirer-Sun  will  continue  to  be  edited 
by  Julian  Harris  and  Julia  Collier 
Harris.  Meanwhile,  plans  are  being 
formulated  for  reorganization  of  the 
Enquirer-Sun  Company.” 

On  Monday,  .Aug.  5,  the  temporary- 
receivership  will  be  made  permanent. 

Mr.  Harris  has  l)een  controlling 
owner  of  the  paper  since  1921,  and 
under  his  direction  it  was  awarded  the 
Pulitzer  Gold  Medal  in  1925  for  the 
most  meritorious  community  service. 


DAILY  HOST  TO  CRIPPLES 

The  Buffalo  Evening  News  gave  an 
outing  to  200  crippled  children  at  a  re¬ 
sort  near  Buffalo  l^st  week,  transporta¬ 
tion  tK:ing  provided  by  a  trolley  com¬ 
pany  and  the  newspaper  supplying  all 
other  necessities. 


SENATORS  ASK  CURB 
ON  CONTEMPT  POWER 


LaFoIlette  Fight  Reopened  With 
King  and  Borah  Taking 
Lead  Censuring  Judge 
Walther 


By  (jEorge  H.  Manning. 
Washington  Correspondent,  Editor  &  PusLitm 

Washington,  Aug.  1. — Congressional 
action  in  respect  to  curbing  contempt 
powers  of  the  federal  courts  was  pre¬ 
saged  here  this  week  when  Senators 
Borah  of  Idaho  and  King  of  Utah  cen¬ 
sured  the  decision  of  Judge  Walther  in 
the  Cleveland  Press  case. 

The  sentencing  by  Walther  of  Louis 
B.  Seltzer,  editor,  and  Carlton  K.  Mat- 
son,  chief  editorial  writer,  for  alleged 
contempt  of  court  in  the  writing  and 
publication  of  editorials  criticising  the 
judge,  has  aroused  intense  interest 
among  the  Senate  Progressives. 

This  interest  is  the  more  acute  because 
of  the  probability  of  a  reopening  of  the 
fight  of  the  late  Senator  Robert  M.  U- 
Follette,  Sr.,  of  Wisconsin,  to  curb  the 
use  of  contempt  proceedings  as  punish¬ 
ment  for  violation  of  labor  injunctions. 

The  bill  now  before  Congress  is  a 
child  of  that  originally  sponsored  by  the 
Wisconsin  Progressive.  Opening  of  this 
battle  after  the  tariff  bill  goes  through 
the  Senate  is  anticipated. 

Senator  Robert  M.  I.aFollette  will  fol¬ 
low  the  lead  of  “my  illustrious  prede¬ 
cessor,”  as  he  termed  his  father  during 
the  open  executive  sessions  battle.  Sena¬ 
tor  Norris  of  Nebraska  is  another  who 
may  be  counted  upon  to  join  in  the 
battle,  although  he  has  so  concentrated 
in  recent  months  on  the  power  fight  that 
it  is  improbable  he  would  take  the  lead¬ 
ership  in  .such  a  forensic  fray. 

Senator  Borah  feels  that  the  M'alther 
decision  was  a  blow  at  a  free  press. 

“The  power  to  punish  for  contempt 
should  not  be  extended  so  as  to  interfere 
with  the  freedom  of  the  press,”  he  de¬ 
clared.  “A  free  press  is  essential  to  clean 
government  and  the  proper  administra¬ 
tion  of  justice.” 

Senator  King  was  more  emphatic,  in 
declaring : 

“The  judge  made  a  great  mistake  in 
the  Cleveland  case.  He  misconceived  the 
law  of  contempt.  I  feel  quite  certain 
that  his  decision  will  be  reversed  by  the 
Appellate  Court. 

“The  only  ground  where  contempt  pro¬ 
ceedings  are  justified  is  where  the  de 
fense  may  defeat  or  impair  or  embarrass 
the  processes  of  justice.  In  this  case, 
the  issue  had  been  determined  before  the 
editors  criticized  the  court.  I  think  it 
was  a  fair  subject  for  criticism,  just  u 
I  personally  have  criticised  the  ma¬ 
jority  opinion  of  the  United  States  Su¬ 
preme  Court'  in  the  Madame  Schwimmer 
case. 

“I  thought  in  that  case  that  the  deciswn 
was  harmful  to  free  speech  and  the  exer¬ 
cise  of  one’s  conscience.  In  the  Oeve- 
land  case,  the  editors  thought  the  court’s 
decision  was  harmful  to  good  govern¬ 
ment'.  They  had  a  right  to  express  that 
opinion.” 


ISSUED  EXTRAS  ON  SUNDAY 


Canandaigua  (N.Y.)  Messenger  Psh- 
lished  Soon  After  Prison  Riot 

The  Canandaigua  (N.Y.)  Messengff 
published  a  flash  extra  last  Sunday  night 
a  few  hours  after  the  riot  of  1,700  con¬ 
victs  at  the  Auburn  slate  prison,  then 
followed  two  hours  later  with  a  more 
complete  edition.  Richard  DeWitt,  edi¬ 
tor  and  publisher,  and  Houston  Brown, 
managing  editor  of  the  Messenger,  claim 
their  paper  scooped  Western  New  York 
on  the  story  of  the  outbreak. 

Brown  heard  the  first  reports  of  the 
riot  over  the  radio,  and,  after  verifying 
the  facts,  called  DeWitt  who  rounded  op 
the  mechanical  force.  The  Messei^er 
exceeded  all  previous  circulation  figures 
with  the  sale  of  the  extras,  according  to 
Mr.  DeWitt. 


HEARST  EXECUTIVES  RETURN  FROM  EUROPE 


William  A.  Curley  (left),  managing  editor  of  the  New  York  Journal,  and 
E.  D.  Coblentz,  editor  of  the  New  York  .imerican,  photographed  as  they 
returned  on  the  Paris  after  a  varation  in  France. 
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WEEKLIES  URGED  TO  MODERNIZE  RECORDS 

N.  E.  A.  Survey  of  Field  Shows  Lax  Business  Methods — Average  Paper  Earns  $1,535,  Nearly  14%  on 
Investment — Moore  Tells  Publishers  to  Go  Slow  on  Free  Publicity  and  Raise  Subscription  Price 


A  PLEA  for  uniform  accounting,  uni¬ 
form  cost  determining  systems  and 
continuous  research  in  the  weekly  field 
was  made  by  W.  Clement  Moore,  busi¬ 
ness  analyst,  in  making  public  the  first 
national  survey  of  the  weekly  newspaper 
industry  undertaken  by  the  National 
Mitorial  Association.  Reporting  to  the 
N.  E.  A.  convention  in  Cheyenne,  VVyo., 
last  week,  Mr.  Moore,  after  pointing  out 
some  salient  features  of  the  survey, 
which  he,  with  Herman  Roe,  N.  E.  A. 
field  director,  conducted,  urged  a  cleanup 
in  the  subscription  department.s. 

“The  average  newspaper  publisher  of 
America,”  he  said,  “must  wake  up  to  the 
fact  that  his  subscription  department  is 
being  conducted  at  a  heavy  loss ;  that  this 
loss  can  be  either  overcome  or  greatly 
reduced,  and  that  any  gain  in  this  depart¬ 
ment  will  add  directly  to  his  profit.  The 
weekly  newspaper  of  today  is  being  sold 
at  entirely  too  low  a  subscription  price — 
and  every  publisher  having  an  annual 
rate  of  less  that)  $2  a  year  sliould  cer¬ 
tainly  take  steps  to  increase  his  rate  at 
once.  It  certainly  proves  that  hundreds 
of  thousands  of  dollars  may  be  .added  to 
the  profits  of  the  weekly  newspaper  by 
simply  stiffening  the  subscription  price.” 

The  average  size  of  weekly  newspapers 
in  the  United  States  is  a  little  over  nine 
pages.  The  average  advertising  receipts 
for  last  year  were  $8,161  per  paper,  and 
the  average  returns  from  commercial 
printing,  $4,67.S.  Net  income  of  the  aver¬ 
age  weekly  was  SI,. '135,  or  13.9  per  cent, 
return  on  the  average  investment  of 
$10,982.  The  payroll  of  the  average 
paper  is  $8,987,  including  the  executive 
salaries  which  average  $2,.304  a  year. 

These  are  some  of  the  pertinent  facts 
brought  out  by  the  survey  which  covers 
1928  operations  of  weeklies  in  .38  states. 

Following  are  excerpts  from  the  survey 
which,  in  booklet  form,  is  being  sold  by 
the  N.  E.  A.  at  $1  to  members  and  $2 
to  non-members. 

Circulation 

“The  population  directly  within  the 
territory  of  this  group  of  papers  (made 
up  mainly  of  rural  publications  or  coun¬ 
try  weeklies)  reaches  the  total  of 
5.016,673  people,  or  more  than  one-sixth 
of  the  total  rural  population  of  the 
United  States. 

“The  report  shows  the  average  paper 
located  in  the  midst  of  an  average  popu¬ 
lation  of  15,875  people  in  the  year  1928. 

“But  from  such  a  population  the  fig¬ 
ures  indicate  that  the  average  publisher 
lias  estimated  that  there  are  only  2,644 
prospective  subscribers  pei  paper,  or  an 
average  of  16.6  per  cent,  of  the  total 
surrounding  population.  In  other  words 
only  one  out  of  every  six  people  might 
be  considered  as  prospective  subscribers 
for  the  newspaper. 

“The  average  publisher  has  actually 
secured  56  1  per  cent,  of  all  prospective 
subscribers. 

“Again  we  find  that  out  of  an  average 
of  2,644  prosjiective  subscribers  the  aver¬ 
age  publisher  reports  that  1,485  actual 
subscribers  have  been  secured.  This 
leaves  43.9  per  cent,  of  the  prospects  un¬ 
sold  or  a  total  possible  addition  of  1,159 
subscribers  to  the  average  list. 

“The  largest  average  subscription  list 
is  shown  in  the  middle  Atlantic  .States 
with  2,671  subscribers  per  paper.  The 
lowest  average  is  the  Pacific  Coast  with 
1,012  per  paper. 

“Another  valuable  thought  seems  to  be 
brought  out  clearly  in  this  study,  and 
that  ig  the  fact  that  before  establishing 
a  new  paper,  the  matter  of  population  to 
be  reach^  should  receive  attention.  If 
the  field  to  be  covered  has  a  population 
wry  much  less  than  fifteen  thousand, 
success  will  not  be  easy  unless  conditions 
otherwise  are  very  unusual. 

Source  of  Income  Analyzed 
It  is  interesting  to  note  that  316  papers, 
serving  a  population  of  5,016,673  people, 
received  a  total  grbss  income  of 


$4,915,655  from  all  sources.  This  sum 
represents  average  annual  receipts  per 
paper  of  $15,556. 

“The  total  subscription  revenue 
amounted  to  $662,261,  or  an  average  of 
only  13.2  cents  per  annum  from  each 
person  in  the  communities  served. 

“The  average  subscripticui  receipts 
were  $2,095  per  year  per  paper. 

“Since  the  average  paid  subscriptions 
amounted  to  1,485  per  paper,  it  is  evident 
that  the  publishers  have  averaged  re¬ 
ceipts  of  $1.42  per  annum  from  each 
subscriber.  However,  the  average  sub¬ 
scription  price  for  alt  papers  in  the  group 
works  out  to  $1.88,  so  w?  shall  have 
more  to  say  about  subscript’ons  from  a 
collection  standpoint  later.  The  above 
figures  include  of  course  all  receipts 
from  copy  sales — although  such  sales  are 
a  negligible  item  with  weekly  newspapers. 
Subscription  receipts  amount  to  approxi¬ 
mately  13.5  per  cent,  of  the  total  reve¬ 
nue.  It  will  be  noted  that  the  highest 
dollar  value  of  subscription  revenue  per 
paper  is  shown  in  the  New  England 
.States  and  the  lowest  is  from  Pacific 
Coast  States. 

“Total  revenue  from  advertising  for 
the  year  1928  as  applied  to  the  entire 
group  amounted  to  $2,579,128  or  52.4 
per  cent,  of  the  receipts  from  all  sources. 

“Average  advertising  receipts  for  1928 
amounted  to  $8,161  per  paiier. 

“A  little  study  of  these  figures  will 
indicate  to  even  the  most  casual  observer 
that  the  average  publisher  is  entirely  too 
liberal  with  advertising  space. 

“It  is  not  so  much  that  the  paid  adver¬ 
tiser  is  receiving  too  much  space  for  his 
money,  but  rather  that  various  forms  of 
publicity  are  absorbing  valuable  space. 

“The  greatest  dollar  value  of  advertis¬ 
ing  revenue  per  paper  is  in  New  Eng¬ 
land  where  the  average  is  $21,513,  due 
no  doubt  to  the  proximity  to  several  very 
large  cities.  The  lowest  average  is  in 
the  East  South  Central  States  where  the 
average  advertising  income  per  paper  is 
only  $5,373  each. 

“That  the  success  of  the  weekly  news¬ 
paper  publishing  business  depends  largely 
upon  the  commercial  or  job  printing  de¬ 
partments  operated  in  connection  with 
practically  every  paper,  is  evidenced  by 
the  fact  that  30  per  cent  of  the  total 
receipts  of  all  newspaers  reporting  repre¬ 
sents  income  from  that  source. 


“The  average  plant  received  $4,675  in 
1928  for  commercial  printing.  The  total 
value  of  the  commercial  printing  pro¬ 
duced  by  all  reporting  concerns  amounted 
to  $1,477,299. 

“Again  New  England  newspapers  lead 
in  the  greatest  amount  of  commercial 
printing  per  paper  as  that  section  of  the 
United  States  shows  an  average  income 
per  paper  from  that  source  of  $9,267. 
The  Pacific  Coast  States  also  are  the 
lowest  again  in  this  department  showing 
an  average  income  of  only  $3,181,  al¬ 
though  the  West  North  Central  States 
show  only  a  few  dollars  more  with  an 
average  of  $3,282  per  year. 

“The  amount  of  income  from  other 
sources  is  very  small,  amounting  to  only 
4.1  per  cent,  of  the  total  revenue. 

Recapitulation  of  Revenue 
From  Subscriptions  and  Copy 


Sales  .  13.5% 

From  Advertising  .  52.4% 

From  Commercial  Printing .  30.0% 

From  all  other  sources .  4.1% 


Size  and  Make  Up 

“The  weekly  newspaper  ranges  all  the 
way  from  four  pages  to  24  or  more  in 
size — but  the  great  majority  may  be 
safely  placed  in  a  class  of  8  to  12  pages 
per  issue. 

“Dependable  figures  from  all  the 
papers  reporting  give  an  average  of  476 
pages  per  paper  printed  during  the  year, 
or  an  average  of  a  trifle  over  9  pages 
for  each  issue  of  the  average  paper  in 
1928. 

“Of  the  above  total  of  476  pages 
printed  during  the  year,  the  number  of 
pages  devoted  to  news  matter  amounted 
to  255  or  53  per  cent,  of  the  total  and 
the  remaining  221  pages  (or  47  per  cent.) 
were  devoted,  of  course,  to  advertising. 

“The  newspapers  of  New  England 
average  about  12  pages  per  issue ;  Middle 
Atlantic  States  1 1  pages  plus ;  East 
North  Central  States  9  pages;  Fast 
South  Central  a  trifle  over  6  pages ; 
South  Atlantic  States  slightly  over  8 
pages;  West  North  Central  over  8 
pages;  West  South  Central  about  10 
pages :  Mountain  States  slightly  under 
10  pages  and  the  Pacific  States  will  aver¬ 
age  about  8  pages  per  issue. 

“It  is  interesting  to  note  in  your  study 
of  this  survey  and  the  statistics  shown 
that  the  size  of  the  papers  follow  closely 


Miss  Helen  Wills  shown  being  interviewed  by  newspaper  reporters  as  she 
arrived  in  New  York  City  on  the  Aquitania  after  a  triumphant  conquest  of 
European  courts  —  both  tennis  and  social.  “I  shall  continue  to  play  tennis 
until  it  bores  me,”  she  said,  “and  it  doesn’t  bore  me  yet.” 


WILL  PLAY  TENNIS  TILL  IT  BORES  HER 


the  prosperity  of  the  section  as  reflected 
in  the  average  revenue  shown  for  that 
particular  section. 

“The  average  weekly  newspaper  prints 
approximately  368,339  pages  of  news 
matter  and  326,641  pages  of  advertising 
every  year. 

“Since  the  average  number  of  pages 
per  copy  for  the  average  weekly  is  nine, 
and  the  average  circulation  is  1,485  copies 
per  week  with  52  weeks  in  a  year,  that 
would  mean  77,220  copies  per  year  for 
the  average  paper  and  nine  times  that 
many  pages  or  694,980  pages  printed  an¬ 
nually — distributed  53%  to  news  and 
47%  to  advertising. 

The  Financial  Side. 

“It  is  quite  evident  that  the  average 
publisher  has  sadly  neglected  his  business 
records. 

“However  the  questionnaire  was  so  ar¬ 
ranged  that  somewhere,  some  answer, 
somehow  gave  us  a  clue  to  the  profit 
earned,  and  from  that  clue  the  balance 
of  the  information  could  be  pieced  in 
with  a  fair  degree  of  accuracy. 

“The  result  as  shown,  has  been  ob¬ 
tained  by  the  application  of  accurate 
percentages,  ratios  and  dollar  values  ob¬ 
tained  from  complete  and  correct  reports, 
properly  averaged  and  weighted,  and 
then  applied  as  determined,  to  the  whole 
number  of  reports  received  from  each 
section,  for  the  purpose  of  obtaining 
totals  for  the  geographical  divisions  to 
meet  corresponding  accurate  data  on_  all 
other  items.  This  method  not  only  gives 
us  a  reliable  and  dependable  result,  but 
its  reliabHity  is  father  proven  by  the 
complete  and  practical  consistency  of  the 
figures  submitted. 

“Total  approximate  investment  was 
$3,470,496  or  an  average  investment  per 
plant  of  $10,982. 

“We  have  already  found  that  the  total 
receipts  of  the  average  paper  for  1928 
were  $15,556  which  represents  141%  of 
the  average  investment  of  $10,982. 

“It  would  seem  therefore  that  the  rev¬ 
enue  of  a  successful  newspaper  should 
be  about  one  and  a  half  times  the  in¬ 
vestment. 

“Rut  the  newspaper  business,  as  indi¬ 
cate  by  these  reports  pavs  a  fairly  good 
return  on  investment,  because  the  ap¬ 
proximate  net  profit  of  the  average  news¬ 
paper  as  shown  by  average  results  com¬ 
piled  from  accurate  reports  were  $1,535 
per  paper  or  13.9%  return  on  the  aver¬ 
age  investment. 

“This  average  profit  represents  a  re¬ 
turn  of  9.9%  on  the  average  revenue  of 
$15.5.56  per  year,  per  paper. 

“There  is,  however,  a  wide  difference 
in  the  net  profit  performance  of  the 
newspapers  in  different  sections  of  the 
country. 

“In  this  respect  the  East  North  Cen¬ 
tral  States  lead  all  other  sections  with 
average  profits  of  13.7%  on  revenue  and 
21.4%  in  investment — a  very  fine  show¬ 
ing- 

“Other  sections  show  the  following  re¬ 
sults  : 

New  Enirland — 10.4%  on  revenue  and  14.7% 
on  investment. 

Middle  Atlantic — 8.5%  on  revenue  and  11.9% 
on  investment. 

East  South  Central — 3.6%  on  revenue  and 
4.3%  on  investment. 

South  Atlantic — 5.5%  on  revenue  and  6.7% 
on  investment. 

West  North  Central — 9.7%  on  revenue  and 
14  ’%  on  investment. 

West  South  Central — 8.6%  on  revenue  and 
1 3  1  %  on  investment. 

Mountain  States — 10.4%  on  revenue  and 
14.7%  on  investment. 

Pacific  Coast — 7.7%  on  revenue  and  9.4% 
on  investment. 

“Financially,  therefore,  considering  the 
fact  that  the  investment  in  the  average 
weekly  newspaper  plant  is  not  large,  the 
return  is  very  satisfactory  and  the  out¬ 
look  is  good. 

Operation  Cost  Analysis 

“For  each  dollar  received  into  the  busi¬ 
ness  from  all  departments,  there  _  has 
been  expended  by  the  average  publisher 
(Continued  on  page  38) 
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E.  H.  BAKER  RETIRES 
AS  P.  D.  PRESIDENT 


O’MALLEY  BIDDING  U.  S.  ADIEU 


MATSON  UPHOLDS  PRESS 
IN  CONTEMPT  CASE 


Relinquishes  Post  He  Has  Held  on 
7Sth  Birthday  to  Become  Chairman 

of  Board — Succeeded  by  Major 
B.  P.  Bole 

Elbert  H.  Baker,  president  of  the 
Clei'clatid  Plain  Dealer,  marked  his  75th 
birthday  anniversary  July  25,  by  relin¬ 
quishing  that  position  and  accepting  an¬ 
other,  chairman  of  the  board,  a  move  he 
had  contemplated  for  several  months. 

This  shift  does  not  mean  that  Mr. 
Baker,  who  started  in  the  newspaper 
business  in  Cleveland  52  years  ago, 
means  to  retire. 

His  responsibilities  are  now  less,  but 
his  interest  in  the  paper  which  he  has 
made  an  institution,  will  continue. 

Major  B.  P.  Bole,  an  attorney  and 
one  of  the  trustees  of  the  estate  of  the 
late  Liberty  E.  Holden,  founder  of  the 
Plain  Dealer,  is  the  new  president. 

During  the  war  Maj.  Bole  was  over¬ 
seas  as  commander  of  the  motor  bat¬ 
talion  of  the  308th  amunition  train,  and 
frequently  acted  as  commander  of  the 
train  during  its  service.  The  train  was 
in  action  during  the  Argonne  drive. 
After  the  Armistice,  the  train  went  into 
Germany  and  was  stationed  at  Heimbach. 

At  the  time  Mr.  Baker  was  made 
chairman  of  the  board,  George  M. 
Rogers,  general  manager,  was  given  the 
title  of  vice-president  and  general  man¬ 
ager. 

The  Plain  Dealer’s  policies  will  con¬ 
tinue  as  heretofore. 

LEAVE  STRIKE  TOWN  ON 
CHANGE  OF  VENUE 

Newspaper  Men,  Gathered  at  Gastonia, 

N.  C.,  Return  Home  When  Defense 
Has  Trial  Shifted  to  Charlotte 
at  Later  Date 

Representatives  of  newspapers  and 
press  associations,  assembled  at  Gastonia, 

N.  C.,  to  cover  the  trial  of  16  strikers 
charged  with  the  murder  of  Police  Chief 

O.  F.  Aderholt,  were  forced  to  return 
to  their  homes  the  latter  part  of  this 
week,  when  a  change  of  venue  was 
granted  the  defense  on  the  grounds  that 
because  of  local  prejudice  a  fair  trial 
would  be  impossible.  The  trial  will  be 
held  in  Charlotte,  N.  C.,  at  an  unan¬ 
nounced  date,  probably  Aug.  26. 

Facilities  had  already  h^n  arranged 
for  the  correspondents  in  the  Gastonia 
Court  House.  A  line  up  of  old  sch<x)l 
desks  near  the  bar,  within  easy  hearing 
of  all  that  went  on  in  the  court  and 
within  quick  touch  with  messenger  and 
wire  service,  had  been  arranged. 

Among  those  present  at  the  change  of 
venue  hearing  were  Joseph  Shaplen, 
New  York  Times;  John  J.  Leary,  New 
York  World;  Don  Wharton,  New  York 
Herald  Tribune;  J.  D.  Grist,  New 
York  American;  Dewey  Fleming,  Balti¬ 
more  Sun;  R.  E.  Williams,  Raleigh  (N. 
C.)  News  and  Observer;  T.  M.  Pridgen 
and  Katherine  Grantham,  Charlotte 
News;  W.  Tom  Bost,  Greensboro  (N.C.) 
News;  Mr.  and  Mrs.  J.  P.  Vorhees, 
LaGette  Blythe,  Hazel  Mizelle  and 
Thomas  B.  Watkins,  Charlotte  Ob¬ 
server;  Liston  Oak,  Daily  Worker;  Mr. 
and  Mrs.  Harry  Lang,  Jewish  Daily 
Fonvard,  and  Hugh  Query,  Gastonia 
Gasette. 

J.  H.  Jenkins  and  "Red”  Powell  repre¬ 
sented  the  Associated  Press;  Dan  L. 
Meeker, _  United  Press;  Henry  Lesesne, 
International  News  Service;  Lemuel  F. 
Parton,  Consolidated  Press;  and  Tom 
Tippett,  Federated  Press.  Paul  Porter 
represented  The  Nation.  A  number  of 
photographers  were  also  present  for  the 
trial. 

ENTERING  DAILY  FIELD 

The  Colusa  (Cal.)  Herald,  formerly 
a  tri-weekly,  will  become  an  evening 
daily  Aug.  12.  The  firm  of  Arthur  W. 
Stypes,  Inc.,  has  been  appointed  its  na¬ 
tional  advertising  representative. 


Frank  Ward  O’Malley,  well-known  American  newspaper  man,  returned  this  week 
on  the  De  Grasse  to  sell  his  estate  at  Brielle,  N.  J.  Mr.  O’Malley  stated  that  he 
would  go  bark  to  France  and  never  return  to  this  country.  He  was  accom¬ 
panied  by  Mrs.  O’Malley  and  their  children,  Kathleen  and  Ward. 


RULES  NEWS  MEN  STILL 
ON  DUTY  AFTER  HOURS 

Pennsylvania  Compensation  Board 

Orders  Payments  Continued  to 
Mother  of  Reporter  Killed 
in  Auto  Crash 

The  State  Workmen’s  Compensation 
Board  of  Pennsylvania  has  ruled  that  a 
newspaper  reporter  is  still  on  duty  after 
his  regular  hours  of  employment  and 
has  upheld  an  award  of  compensation 
for  the  death  of  a  district  reporter  for 
the  Philadelphia  Public  Ledger. 

Wallace  Knerr,  who  was  employed 
from  6  p.  m.  until  2  a.  m.  each  night, 
was  killed  some  time  between  2  and  3 
o’clock  in  the  morning  of  March  22, 
1928,  when  his  automobile  crashed  into 
a  ramp  during  construction  of  the  Broad 
street  subway. 

Knerr  was  on  the  way  to  his  office  at 
the  time  and  the  compensation  referee 
made  an  award  on  the  basis  that  the  ac¬ 
cident  happened  during  the  course  of  em¬ 
ployment. 

The  newspaper  appealed  and  the  Board 
dismissed  the  appeal  in  continuing  the 
compensation  payments  to  the  mother. 

SEEKS  PAPER  SUIT  DATA 

A  request  that  a  certified  copy  of  the 
petition  filed  in  William  LaVarre’s  $2,- 
500,000  suit  against  the  International 
Paper  Company  and  the  International 
Paper  and  Power  Company  be  sent  to 
the  Federal  Trade  Commission,  was  re¬ 
ceived  in  Columbia,  S.  C.,  July  27  by 
C.  E.  Hinnant,  clerk  of  court  of  Rich¬ 
land  County.  The  letter,  signed  by 
Robert  E.  Healy,  chief  counsel  for  the 
commission,  asked  that  the  cony  “be 
furnished  for  the  official  purposes  of  the 
Trade  Commission.” 


CONTEMPT  APPEAL  AMENDED 

Thirteen  More  Citation*  of  Error 
Made  by  Editors'  Lawyers 

An  amendment  to  the  petition  in  error 
against  Common  Pleas  Judge  Frederick 
P.  Walther’s  conduct  of  the  trial  of 
Louis  B.  Seltzer,  editor  of  the  Cleveland 
Press,  and  Carlton  K.  Matson,  the 
paper’s  chief  editorial  writer,  and  the 
court’s  sentence  upon  each  newspaper 
man  to  pay  a  fine  of  $500  and  serve  30 
days  in  the  county  jail,  was  filed  with 
the  Court  of  Appeals,  July  30. 

The  amendment  adds  13  more  citations 
of  error  to  the  12  originally  listed  in 
the  petition  filed  two  weeks  ago. 

Seltzer  and  Matson  are  each  under 
$1,000  bond,  pending  the  hearing  of  their 
appeal. 

Among  other  things,  the  amended  peti¬ 
tion  contends  that  the  court  “exercised 
an  arbitrary,  unreasonable  and  wholly  un¬ 
justified  discretion  in  fixing  the  fine  and 
sentence  of  imprisonment  for  plaintiffs  in 
error  and  was  actuated  by  prejudice,  bias 
and  his  own  personal  grievances  in  fixing 
such  sentence.” 

Another  point  made  is  that  the  “court 
erred  in  sitting  as  judge  in  said  contempt 
proceedings  in  which  he  had  a  p)ersonal, 
partisan  interest,  whereas  other  judges 
of  said  court  of  common  pleas  were 
available  to  sit  in  said  case.” 

The  amendment  declares  “there  were 
other  judges  equally  or  better  able  to 
hear  said  case.” 

A.  N.  P.  A.  DATES  ANNOUNCED 

The  dates  of  the  1930  spring  conven¬ 
tion  of  the  American  Newspaper  Pub¬ 
lishers’  Association  will  be  April  23,  24 
and  25,  it  was  announced  this  week  in 
New  York.  The  meeting  place  will  be 
the  Hotel  Pennsylvania,  as  previously 
announced. 


Cleveland  Editorial  Writer,  Under 

Sentence,  Denies  Papt  r  Was  in 
Contempt  Since  It  Did  Not 
Obstruct  Justice 

Speaking  before  a  publicity  class  for 
teachers  at  Columbia  University  last 
week,  Carlton  K.  Matson,  chief  editorial 
writer  for  the  Cleveland  Press,  who, 
with  Louis  Seltzer,  editor  of  the  Press, 
is  under  sentence  for  contempt  of  court 
for  criticising  the  action  of  a  Cleveland 
judge  in  restraining  a  sheriff  from  inter¬ 
fering  with  the  operations  of  the 
Thistledown  racetrack,  defended  his 
paper’s  position  in  the  case. 

“We  deem  it  that  we  were  absolutely 
right  in  this  affair,”  he  said.  “There 
has  been  no  apology  or  retraction.  We 
reserve  the  right  to  criticise  public  offi¬ 
cials.  The  editorial  was  in  no  way  in 
contempt  of  court  since  it  did  not'  ob¬ 
struct  justice. 

“Public  officials  are  too  likely  to  be 
craven  in  their  attitude  toward  news¬ 
papers.  If  you  are  sure  you’re  right 
there  is  no  reason  why  you  shouldn’t 
tangle  with  the  press.  The  public  official 
is  not  defenseless  and  not  the  victim  of 
the  reporter.  He  can,  if  he  has  the  facts, 
go  into  the  public  forum  confident  of 
getting  a  hearing  from  the  newspaper. 
It  is  not  expedient  for  a  paper  to  engage 
in  continuous,  vituperative  and  unfair 
attack  on  a  public  official.  There  is  a 
common  denominator  of  fair  play  and 
good  judgment  on  the  part  of  the  readers 
that  will  soon  make  them  repudiate  such 
a  paper.  ^ 

“The  business  of  the  newspaper  is  to 
paint  a  picture  of  modern  life.  The  free¬ 
dom  of  the  press  is  involved  in  a  conflict 
between  the  journalist’s  desire  to  print 
facts  as  they  happen  and  the  desire  of 
some  individual  to  suppress  the  story  or 
have  it  different  from  what'  actually  hap¬ 
pened.  Our  own  desires  may  often  be 
for  suppression,  but  if  we  start  suppress¬ 
ing  there  is  no  end  to  it. 

“If  we  traffic  with  our  professional 
consciences  we  soon  get  not  a  journal 
printing  the  whole  truth  of  modern  life 
but'  a  pamphlet  representing  the  interest 
of  special  parties,  special  cliques  that 
have  special  contact  and  special  influence 
with  the  editor.” 

CHARGED  WITH  LIBEL 


Frank  Shutts,  Miami  Herald  Publisher, 
Cited  for  Political  Editorial 

Frank  B.  Shutts,  publisher  of  the 
Miami  (Fla.)  Herald,  is  charged  with 
criminal  libel  in  a  warrant  sworn  out  by 
Redmond  B.  Gautier,  a  member  of  the 
Miami  city  commission,  and  publisher  of 
the  Miami  Post,  a  weekly. 

Mr.  Gautier  based  his  charges  on  an 
editorial  appearing  in  the  Herald  July 
20,  under  the  heading,  “A  Little  Bit  of 
Politics,”  which  charged  him  with  polit¬ 
ical  “log-rolling”  and  of  seeking  to  make 
appointments  to  pay  political  debts. 

When  arraigned,  Mr.  Shutts  furnished 
$1,000  bond.  The  hearing  will  be 
Aug.  13. 

AIDING  IN  GRAFT  SUIT 

Chicago  Daily  News  Helping  Finance 
Sanitary  District  Action 

In  an  effort  to  obtain  an  accounting 
of  more  than  $50,000,000  of  taxpayers' 
money,  spent  bv  trustees  of  the  Chicago 
Sanitary  District  between  1925  and  1928. 
the  Chicago  Daily  Nezvs  is  helping  fi¬ 
nance  legal  proceedings  brought  in  the 
United  States  district  court  by  Frank  J. 
Loesch,  veteran  campaigner  who  has 
served  as  special  attorney  in  previous  in¬ 
vestigations  of  the  sanitary  district. 

Mr.  Loesch,  as  a  taxpayer,  has  filed  an 
intervening  petition  to  become  a  party 
complainant  in  the  suit,  which  asks  re¬ 
covery  of  a  large  part  of  the  millions  on 
the  grounds  that  the  money  was  spent 
illegally,  wastefully  and  fraudulently. 
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german  papers  highly  organized 

WITH  FULL  PROTECTION  FOR  WRITERS 

Agreement  Signed  in  1926  Between  Publishers  and  Staff  Men 
Provides  Insurance,  Vacations  and  Working  Condi¬ 
tions — Papers  Free  and  Financially  Stable 

By  ALBIN  E.  JOHNSON 

Staff  Correspondent,  Editor  St  Publisher 

Geneva,  JuIy  23. — Out  of  the  eco-  Estate  who  still  hold  that  the  only  decent 
nomic  and  social  upheaval  which  preparation  for  the  craft  is  to  be  ob- 
rcsulted  from  the  World  War  many  tained  in  the  editorial  office, 
remarkable  things  have  appeared  in  The  influx  of  women  into  journalism 
Germany.  Cultural  disintegration  once  is  perhaps  even  more  significant.  With 
followed  upon  industrial  collapse.  Poli-  the  passing  of  the  Hohenzollerns  evi- 
tics  ran  the  gamut  from  extreme  Left  dently  went  the  creed  of  “Kinder,  Kirche 
to  Right  and  back  again.  But  during  and  Kitchen”  and  women  are  branching 
the  whole  post-armistice  decade  the  one  out  into  every  professional  field.  More 
institution  that  has  remained  firm  and  than  two  and  one-half  per  cent  of  Ger- 
unshaken,  ready  to  take  advantage  of  man  journalists  at  present  are  women, 
every  break,  is  the  German  press.  As  according  to  official  figures.  In  the 
a  result  it  occupies  today  the  most  en-  German  Press  Federation  alone  there 
viable  position  that  can  be  claimed  by  are  78  women  in  its  3,235  membership, 
the  Fourth  Estate  in  any  country  in  The  second  newspaper  organization  is 
Europe.  Financially  the  press  of  Ger-  the  National  Association  of  the  German 
many  today  is  on  a  firmer  foundation  Press,  with  a  membership  which  started 
than  almost  any  other  section  of  the  at  1,100  in  1910  and  now  exceeds  4,400. 
economic  structure;  editorially  it  is  The  National  Association  includes  among 
fearless  and  independent  —  and  as  a  its  members  only  professional  journalists 
moulder  of  public  opinion  has  far  regardless  of  party  distinction.  Ranking, 


greater  power  than  the  newspapers  of 
France,  England  or  even  those  in  dis¬ 


ciplined  Italy.  The  best  brains  of  the  is  a  veritable  bulwark  having  the  finan- 
Fatherland  can  be  found  in  the  editorial  cial  resources  of  a  trade  union.  Its  aim 
sanctums  of  Berlin,  Frankfort,  Cologne  is  to  watch  over  the  “common  interests 
and  other  cities  and  in  every  capital  of  of  the  German  press  and  professional 
the  world  German  correspondents  are  to  interests  of  German  journalists  in  par- 


be  encountered  in  increasing  numbers. 
The  inevitable  corollary  to  this  con¬ 


dition  is  that  the  profession  of  journal-  least  a  year  is  eligible  to  membership 
ism  in  Germany  is  a  happy  one — hard  and,  once  a  member,  is  entitled  to  pro¬ 
to  break  into  and  difficult  to  be  dislodged  tection  in  every  circumstance  arising  out 
from  once  a  person  has  established  him-  of  his  professional  life, 
self.  Like  every  other  branch  of  Ger-  Closest  collaboration  is  every  whet  e  to 
man  life  journalism  is  highly  organized,  be  found  between  publishers  and  the 
but  in  accomplishing  this  the  German  journalists,  and  the  National  Press 
journalists  have  made  themselves  the  Agreement  negotiated  in  1926  covers 
master  of  organization  rather  than  be-  every  aspect  of  their  relations.  Hardly 
coming  the  slaves  of  the  machine  they  a  controversy  can  arise  but  what  pro- 
have  created.  cedure  is  provided  for  in  adjusting  it 


U I  Y  ORfmANI7Fri  journalist  has  a  right  to  resign 

HEIGH-HO  BERLIN!  within  a  month  after  he  learns  of  the 

riON  FOR  AYRITERS  _ _ _ _  change  and  claim  three  months’  to  a 

_  year’s  salary  depending  upon  the  time  he 

has  been  with  the  publication.  If  a 
newspaper  is  sold  the  publisher  has  no 
right  to  sell  his  contracts  and  should  the 
staff  prefer  to  leave  the  paper  it  may 
demand  compensation  for  the  duration 
of  the  contracts. 

At  the  moment  unemployment  is  pre¬ 
valent  among  German  newspaper  men 
but  the  agreement  of  1926  practically 
precludes  unemployment  or  destitution 
among  newspaper  workers  in  the  future. 
Fully  fifty  per  cent  of  the  unemployed 
at  the  present  time  cannot  obtain  new 
jobs  on  account  of  their  age,  but  by 
common  agreement  publishers  are  re¬ 
serving  a  certain  per  cent  of  editorial 
and  other  positions  for  newspaper  men 
who  have  been  “burned  out”  in  the 
game.  This  action  is  voluntary  and  pre¬ 
dicated  upon  a  kind  of  fraternity  that 
exists  among  publishers  and  workers. 

The  insurance  feature  of  the  Press 
Association- Publishers  agreement  is  in¬ 
teresting.  It  stipulates  that  every  jour¬ 
nalist  is  bound  to  insure  himself  if  he 
is  over  25  years  of  age  and  has  been  a 
journalist  over  a  year  unless  he  is  re¬ 
ceiving  a  minimum  of  2,000  marks  per 
month  as  salary.  The  publisher  must 
pay  a  sum  equivalent  to  5%  of  the  em¬ 
ploye’s  salary  as  his  share  of  the  pre¬ 
mium  and  also  is  privileged  to  deduct  a 
similar  sum  from  the  newspaper  man’s 
pay  to  be  credited  on  the  insurance.  In 
case  a  newspaper  man  is  out  of  work 
the  insurance  company  carries  his  policy 
free  a  year.  The  old  age  pensions  per- 

KHxeu  111  atiivc  newspaper  worx  lor  ai  mit  a  holder  who  has  entered  the  pro- 

least  a  year  is  eligible  to  membership  p  l  Thomson,  president  of  the  fession  at  25  to  retire  at  65  years  on 

and,  once  a  member,  is  entitled  to  pro-  Audit  Bureau  of  Circulations  and  one-half  his  existing  salary.  In 

tection  in  every  circumstance  arising  out  director  of  public  relations  for  the  (leath  a  journalist’s  pay  check 

of  his  professional  life.  Western  Electric  Company  photo-  h'®  “next  of  kin”  for  4  months. 

Closest  collaboration  is  every  where  to  graphed  as  he  sailed  recently  on  the  Hours  of  work — in  journalism  as  in 
be  found  between  publishers  and  the  Minnetonka  to  attend  the  Berlin  almost  every  other  sphere — are  unr^u- 

journalists,  and  the  National  Press  j,  a.  A.  convention.  lated  in  Germany.  Newspaper  men  never 

Agreement  negotiated  in  1926  covers  -  -  -  - -  punch  the  time  clock  although  the  em- 

every  aspect  of  their  relations.  Hardly  ployes  of  Social  Democratic  newspapers 

a  controversy  can  arise  but  what  pro-  other,  every  three  years  of  service  with  20  years  ago  were  on  a  six-hour  day. 
cedure  is  provided  for  in  adjusting  it  tlie  paper  which  he  is  leaving  counts  as  Custom  dictates  that  24  hours  unintcr- 


numerically,  second  in  the  world  among 
associations  of  its  kind,  the  organization 


ticular.”  Every  journalist  having  en¬ 
gaged  in  active  newspaper  work  for  at 


P.  L.  Thomson,  president  of  the 
Audit  Bureau  of  Circulations  and 
director  of  public  relations  for  the 
Western  Electric  Company  photo¬ 
graphed  as  he  sailed  recently  on  the 
Minnetonka  to  attend  the  Berlin 
I.  A.  A.  convention. 


Custom  dictates  that  24  hours  unintcr- 


Today  there  are  about  3,812  daily  under  this  agreement.  For  example,  in  one  year’s  service  with  the  one  with  rupted  rest  per  week  is  imperative  while 
newspapers  in  the  Reich  and  more  than  the  case  of  dismissal  a  newspaper  man  which  he  is  affiliating  himself.  Conse-  holidays  range  from  a  fortnight  after 


4,309  weeklies.  ,  The  editorial  workers 
on  these  publications,  while  organized. 


is  entitled  to  at  least  six  weeks  notice,  quently  a  veteran  never  starts  “at  the  six  months’  service  with  a  paper  to 


three  months  pay  in  ca.se  he  has  been  beginning”  in  taking  a  new’  job. 


three  weeks  for  employes  of  two  and 


are  not  affiliated  with  either  the  manual  with  the  publication  for  three  years  and  luirthermore  every  contract — and  no  three  years  service  and  a  month  for 
or  intellectual  workers  groups.  As  in  six  months  pay  after  ten  years  of  (ierman  newspaper  man  would  or  could  “veterans”-— workers  of  more  than  three 
Austria  and  Great  Britain  “trade  union-  service.  take  a  job  without  a  written  contract —  years  service.  Three  months  sick  leave 

ism”  has  been  utilized,  but  chiefly  as  a  When  a  newspaper  Yuan  leaves  one  specifies  the  editorial  policy  of  the  with  full  pay  is  generally  given. 


SAIL  TO  ATTEND  ADVERTISING  CONVENTION  ABROAD 


means  of  professional  defense  rather  newspaper  to  accept  a  position  on  an- 

than  for  use  in  _ 

collective  bargain- 

,  SAIL  TO  ATTEND  ADVERTL 

Two  new  ele¬ 
ments  have  ap-  - 

peared  in  Germany 
since  the  war 
which  threaten  to 
have  an  effect  on 
the  profession.  One 
is  the  unprece¬ 
dented  growth  of 
^ools  of  journal¬ 
ism  and  the  other 
is  the  tendency  of 
women  to  break 
into  the  game. 

So  far  as  can  be 
ascertained  there 
are  now  schools 
for  the  teaching  of 
journalism  in  16 
universities.  The 
historic  halls  of 
Heidelberg,  Mu¬ 
nich  and  Halle  are 
turning  out  embry¬ 
onic  pen-pushers 
much  as  Columbia, 

Missouri  Univer¬ 
sity  and  other 
American  institu¬ 
tions  of  learning 
have  been  doing 
for  years.  Two 
technical  colleges 
and  five  commer¬ 
cial  schools  also 

have  organized  de-  Left  to  right:  C.  King  Woodbridge,  past  president  of  I.  A. 

partments  of  jour-  club;  Harvey  R.  Young,  advertising  director,  Columbus  D 

nalism — much  to  saw  the  party  off);  W.  E.  Donahue,  advertising  manager, 

the  disgust  of  the  commander  of  the  America;  James  W.  Brown,  president 

•otsoned  veterans  vice-president  of  I.  A.  A.;  John  F.  Weedon,  Ei.  A.  Gelehardt, 
of  the  Fourth  Tuesday  just  before  sailing  on  the  S.  S.  Americi 


publication.  Should  this  policy  change 


Left  to  right:  C.  King  Woodbridge,  past  president  of  I.  A.  A.;  J.  R.  Bolton,  secretary  of  the  New  York  Advertising 
club;  Harvey  R.  Young,  advertising  director,  Columbus  Dispatch;  William  H.  Rankin,  N.  Y.,  advertising  agent  (who 
saw  the  party  off);  W.  E.  Donahue,  advertising  manager,  Chicago  Tribune;  Homer  Buckley,  Captain  George  Fried, 
commander  of  the  America;  James  W.  Brown,  president  of  the*  New  York  Advertising  Club;  Major  R.  F.  O’Keefe, 
vice-president  of  I.  A.  A.;  John  F.  Weedon,  E.  A.  Gelehardt,  Chicago;  DeWitt  Clough  and  T.  W.  LeQuatte,  photographed 
'Tuesday  just  before  sailing  on  the  S.  S.  America  to  attend  the  Advertising  convention  at  Berlin. 


The  wage  .scale  has  fluctuated  con- 

_  siderably  since  the 

war  and  at  one 

ROAD  time  after  the  in¬ 

flation  period  back- 
shop  workers  — 
machinists,  print¬ 
ers,  compositors^ 
etc. — were  higher 
paid  than  the  edi¬ 
torial  force.  With 
the  coming  of  the 
gold  standard,  re¬ 
adjustments  occur¬ 
red.  Today  a  “cub 
reporter”  in  Berlin 
gets  about  $1 .50 
per  month,  al¬ 
though  in  other 
cities  the  salaries 
fluctuate  so  that 
side  by  side  with 
a  high  paid  jour¬ 
nalist  works  a  less 
fortunate  colleague 
at  an  insignificant 
salary.  Forty  to 
sixty  dollars  per 
month  pay  envel¬ 
opes  are  not  un¬ 
common  on  small 
provincial  dailies, 
while  in  Berlin 
$100  per  week  is 
considered  as 
above  standard. 

A  hundred  dol¬ 
lars  in  Berlin, 
however,  will  buy 
Dfk  Advertising  as  much  as_  $135 

ing  agent  (who  will  in  Philadel- 

George  Fried,  phia,  so  the  real 

R.  F.  O’Keefe,  wage  is  approxi- 

e,  photographed  mately  the  same  as 

rlin.  it  is  in  the  U.  S. 
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EDITOR  FACES  CRIMINAL  LIBEL  CHARGE 
FOR  CRITICISING  JUDGE^S  SENTENCE 


H.  L.  Baggerly  of  Los  Gatos  (Cal.)  Mail-News  Objected  to 
Suspended  Sentence  Given  Wealthy  Girl  on  Drunken 
Driving  Charge — Will  Fight  Case 


U  L.  BAGGERLY,  veteran  Pacific 
coast  newspaper  man,  publisher  of 
the  Los  Gatos  (Czl.)  Weekly  Mail-News, 
was  charged  with  criminal  libel  July  27  by 
Judge  Percy  O’Connor  of  the  San  Jose, 
Cal.,  police  court,  because  of  articles  in 
Baggerly’s  paper  criticising  the  court  for 
freeing  a  wealthy  San  Francisco  society 
girl  of  charges  of  driving  while  drunk, 
possession  of  liquor  and  reckless  driving. 

The  girl  in  question  is  Miss  Josephine 
Grant,  26,  daughter  of  Joseph  D.  Grant, 
San  Francisco  capitalist  and  cattle 
rancher. 

The  day  before  Judge  O’Connor  filed 
his  cliarges,  cognizance  was  taken  of  the 
case  by  the  Santa  Qara  County  Wo¬ 
man’s  Christian  Temperance  Union  in 
vigorous  resolutions  asking  a  grand  jury 
investigation. 

“Newspaper  accounts  concerning  the 
arrest,  trial  and  sentencing  of  Miss 
Josephine  Grant  raise  a  grave  question 
regarding  the  administration  of  laws  and 
improper  influence  upon  our  courts,’’  the 
resolution  declared.  “It  is  vital  that  all 
laws  be  administered  without  partiality 
upon  the  rich  as  upon  the  poor.” 

On  the  evening  of  July  12,  Miss 
Grant’s  car  struck  one  in  which  Qiarles 
E.  Smith  of  San  Jose  and  his  wife  and 
child  were  riding.  Miss  Grant  continued 
on  without  stopping  and  Smith  took 
after  her.  When  she  stopped  for  traffic 
lights  five  blocks  away  Smith  caught  up 
with  her,  called  a  policeman  and  de¬ 
manded  her  arrest.  In  her  car  officers 
reported  they  found  a  bottle  of  cham¬ 
pagne,  a  bottle  of  whiskey  and  a  bottle 
of  perfumed  gin.  At  the  city  jail 
where  Miss  Grant  became  nauseated. 
Dr.  Paul  Sanford,  city  pliysician,  signed 


Baggerly,  apparently  unperturbed  by 
the  charge,  put  up  $5,000  bond  when 
the  warrant  was  served  on  him. 

“I’ll  fight  the  case  from  the  drop  of 
the  hat,”  he  declared.  “I  feel  that  the 
Constitutional  right  of  the  press  to  make 
fair  comment  on  the  actions  of  courts 
and  public  officials  is  threatened.” 

Up  to  two  years  ago  Baggerly  pub¬ 
lish^  the  San  Jose  News,  a  daily,  where 
his  “Man  On  the  Street”  was  a  front 
page  feature.  He  was  for  years  sports 
editor  of  the  San  Francisco  Bulletin. 


PROFS  JOIN  SUN  STAFF 

Frederic  C.  Nelson,  formerly  of  the 
faculty  of  Dartmouth  College  and  later 
of  the  editorial  staff  of  the  Hartford 
(Conn.)  Times,  and  Dexter  M.  Keezer, 
who  has  taught  economics  at  Cornell 
University,  at  the  University  of  Color¬ 
ado,  at  the  University  of  North  Caro¬ 
lina  and  at  Dartmouth  and  who  has 
served  on  the  staffs  of  newspapers,  have 
joined  the  staff  of  the  Baltimore  Sun. 


AVIATION  WRITERS  ORGANIZE 

About  tw’enty-five  reporters  and 
photographers  regularly  assigned  to  cover 
aviation  activities  at  the  various  Ixtng 
Island  flying  fields,  organized  the 
Metropolitan  Press  Association  of  Long 
Island  at  Roosevelt  Field  last  week.  J. 
E.  Frogge.  of  the  Long  Island  News 
Service,  and  H.  R.  McCory,  of  the  New 
York  Daily  Nrivs.  were  elected  gover¬ 
nors. 


ADDS  SUNDAY  ROTO 

The  Jackson  (Miss.)  Daily  Neu'.<t  has 
added  a  Sunday  rotogravure  section. 


AWARDS  BOATING  TROPHIES 


p’OR  setting  the  pace  on  the  first  two 
and  a  half-mile  lap  of  the  national 
iOO-mile  outboard  marathon  race  held  in 
Peoria,  Ill.,  recently,  the  Peoria  Jour- 
nal-Traiiscrift  awarded  a  silver  cup  to 
Ben  Color. 

In  addition  to  this  cup,  the  news- 
pajxT  has  set  up  a  permanent  trophy, 
valued  at  $300.  to  lx*  awarded  annually 
to  the  leading  star  class  sailing  entry 
of  the  Illinois  fleet.  Sail  boat  races  arc 
held  weekly  on  Peoria  Lake  to  deter¬ 
mine  the  rightful  claimant  to  the  trophy. 

Peoria  Lake  was  recently  designated 
as  an  official  race  course  by  the  Missis¬ 
sippi  Valley  Power  Boat  Association. 
During  the  past  two  years  there  has  been 
a  great  increase  in  boating  around 
Peoria,  and  the  Journal-Transcript  chose 
this  means  to  stimulate  this  interest. 


DAILY  BROADCAST  NEWS  OF  TYPHOID 
EPIDEMIC  IN  PURE  WATER  FIGHT 

Ogden  (Utah)  Standard-Examiner  Defied  Critics  Who  Claimed 
It  Was  Giving  City  a  “Black  Eye” — Demanded  Resig¬ 
nation  of  Entire  City  Commission 


a  certificate  to  the  effect  she  was  intoxi¬ 
cated. 

When  she  faced  trial  on  the  three 
charges  July  29,  physicians  introduced 
by  the  defense  testified  that  what  at  the 
time  of  her  arrest  appeared  to  be  symp¬ 
toms  of  intoxication — staggering,  illness, 
and  inability  to  speak  clearly — might 
have  been  the  reaction  from  a  severe 
shock  as  the  motor  accident.  Numerous 
character  witnesses  also  testified  for 
Miss  Grant,  and  taking  the  stand  in  her 
own  behalf  she  denied  she  had  been 
drinking  and  denied  ownership  of  the 
liquor,  explaining  servants  had  access  to 
the  car  she  was  driving,  and  might  have 
put  it  there  without  her  knowl^ge. 

Prosecution  witnesses  were  hesitant  to 
describe  her  as  intoxicated,  and  Dr.  San¬ 
ford  on  cross-examination,  although  he 
clung  tenaciously  to  the  (Mint  that  the 
girl  was  intoxicated,  admitted  that  the 
same  symptoms  might  have  been  brought 
on  by  neurasthenia. 

On  motion  of  Deputy  District  Attor¬ 
ney  C.  C.  Qjttrell  because  the  evidence 
“appears  amflicting,”  charges  of  driving 
while  intoxicated  and  possession  of  liquor 
were  dismissed.  Miss  Grant  then  pleaded 
guilty  to  reckless  driving  and  was  fined 
$50  by  Judge  O’Connor,  who  then  sus¬ 
pended  sentence. 

In  his  “Man  on  the  Street”  column  in 
the  next  issue  of  his  paper,  Baggerly 
had  that  fictitious  individual  discuss  the 
case  to  the  extent  of  a  coJumn  or  more. 
’These  paragraphs  in  particular  aroused 
Judge  O’Connor’s  ire: 

“After  reading  in  the  San  Jose  papers 
about  that  society  gal.  Miss  Josephine 
Grant,  getting  out  of  the  clutches  of  the 
police  judge  without  as  much  as  a  sour 
look,  I’m  beginning  to  think  there  ain’t 
no  such  word  as  justice  in  the  dictionary. 

“No  wonder  the  country  is  full  of 
Socialists  and  Bolsheviks  when  we  have 
justice  dispensed  this  way. 

“What  makes  bomb-throwers  and  an¬ 
archists  is  the  same  judge  soaks  poor 
guys  who  ain’t  got  a  dime  250  or  500 
iron  men  for  having  a  bottle  of  bum 
claret  and  some  of  these  poor  birds  are 
in  tail  now  because  they  can’t  pungle 
up.” 


66^YPHOID  Fever  is  Manslaughter.” 

-*■  With  this  caption  the  Ogden 
(Utah)  Standard-Examiner  opened  an 
editorial  broadside  recently  upon  the  City 
Commission,  which  it  charged  with  crim¬ 
inal  negligence  for  allowing  contamin¬ 
ated  creek  waters  to  be  turned  into  the 
otherwise  pure  artesian  wells  supply. 

“The  City  Commission  and  a  few  of 
their  weak-minded  friends,  “the  editorial 
asserted,  “are  sending  up  the  howl  that 
it  is  givii^  Ogden  a  bad  name  to  put 
the  real  situation  before  the  public  and 
thereby  give  the  residents  of  this  city  an 
opportunity  to  protect  themselves  and 
their  families  from  the  ravages  of  this 
disease.” 

“A  newspaper  that  would  withhold  this 
news  from  the  public  or  in  any  way 
shield  the  bunglers  who  perpetuate  this 
crime  would  not  be  worthy  of  its  name 
as  a  purveyor  of  news.” 

The  editorial  then  served  notice  that 
the  Standard-Examiner’s  first  duty  is  to 
the  citizens  of  the  city,  and  declared  the 
“whole  dirty  deal  will  be  exixjsed  in  the 
interests  of  public  health  and  with  the 
hope  that  a  repetition  of  the  crime  may 
be  forestalled  in  the  future.” 

Accompanying  this  editorial  was  a 
front  page  box  editorial,  advising  citi¬ 
zens  to  boil  their  drinking  water  and 
charging  that  “better  men  than  those  re¬ 
sponsible  for  this  situation  are  wearing 
stripes  for  lesser  crimes.” 

The  paper,  in  stKceeding  editorials, 
called  for  the  resignation  of  the  entire 
City  Commission  and  especially  of  the 
waterworks  department  commissioner. 
It  declared  that  as  representative  of  the 
public  at  large  it  would  “continue  to  keep 
its  readers  fully  informed  on  this  trag¬ 
edy.  This  newspaper  is  receiving  letters 
and  telephone  calls  from  every  part  of 


the  city  commending  it  for  its  efforts 
to  check  the  typhoid  epidemic  and  ex¬ 
pose  those  responsible  for  it.” 

Out  of  eleven  cases  of  typhoid  fever 
reported  at  the  city  health  department, 
four  patients  died  while  many  others 
were  reported  to  have  “symptoms”  sus¬ 
picious  of  typhoid  fever. 

As  a  result  of  the  paper’s  drive  only 
artesian  water  was  used,  and  what  public 
health  officials  termed  a  serious  epidemic, 
was  averted.  The  typhoid  situation  in 
Ogden,  a  city  of  45,()()0,  took  a  marked 
turn  for  the  better  immediately  after  the 
Standard- Examiner’s  drive  was  com¬ 
menced  and  was  soon  well  under  con¬ 
trol,  officials  of  the  paper  stated. 

Ogden’s  water  supply  was  obtained  at 
a  great  expense  to  the  city  by  drilling 
artesian  wells.  The  water  is  over  99  per 
cent  pure  and  ice  cold.  Tests  at  the  wells 
have  never  shown  any  contamination. 
The  city  has  spent  thousands  of  dollars 
advertising  its  water. 

During  the  hottest  of  the  summer 
months  the  drain  on  the  reservoir  is  so 
great  that  pipes  from  the  wells  cannot 
supply  enough  water.  To  make  up  the 
deficiency  the  waters  of  Wheeler  Creek, 
an  open  stream,  which  the  paper  charged 
was  contaminated  with  colon  bacilli,  an 
index  to  typhoid,  were  turned  into  the 
city  mains. 

Commissioner  Fred  E.  Williams,  in 
charge  of  the  waterworks  department, 
threatened  to  sue  the  Standard-Exam¬ 
iner  for  $100,000  damages  for  libel,  but 
although  the  publishing  company  and 
three  of  its  officers  have  been  served 
with  summons,  the  actual  suit  has  not 
been  filed. 

J.  V.  Eldredge  and  A.  L.  Gla'mann 
are  publishers  of  the  Standard-Exam¬ 
iner  and  Mr.  Glasmann  is  editor. 


CLAIMS  PRESS  SILENT  ON 
COAST  FILM  STRIKE 


Equity  Spokesman  Declares  Holly, 
wood  Situation  Being  Ignored 
and  Misinterpreted  —  Reporters 
Assailed 


Reporters  assigned  to  cover  the  meet¬ 
ings  of  the  Actors’  Equity  Association 
being  held  in  Hollywood,  Cal.,  in  protest 
against  certain  working  and  contractual 
conditions  under  which  film  players  are 
employed,  seem  to  be  holding  the  center 
of  the  stage. 

Representing  some  four  thousand  mem¬ 
bers  and  involving  virtually  a  strike  in 
the  third  largest  industry  in  the  country 
and,  the  largest  single  industry  in  south¬ 
ern  California,  the  A.  E.  A.  spokesmen 
by  their  declarations  made  from  the  plat¬ 
form  assert  that  the  press  has  entered 
into  a  conspiracy  of  silence;  that  under 
any  other  circumstances  the  statements  of 
certain  stars,  and  statements  concerning 
stars  would  be  front-page  copy,  but  that 
by  virtue  of  the  strike  all  copy  is  rele¬ 
gated  to  the  back  pages  or  killed. 

James  Kirkwood,  veteran  film  star, 
who  has  talked  at  several  meetings,  waxes 
more  indignant  as  the  weeks  pass.  At 
first  he  mildly  chided  the  press,  whom 
he  addressed  as  “Ladies  and  Gentlemen 
of  the  Press.”  Later  it  was  “Lads  and 
I.assies  of  the  almost  silent  press.” 

.\mong  those  who  have  denounced 
specific  newspapers,  or  the  entire  press  of 
the  city,  are:  Jetta  (Joudal,  Lewis  Stone, 
Lawrence  Grant,  Clark  Silvernail,  and 
Patrick  Irving  O’Hay,  veteran  soldier  of 
fortune. 

A  reporter  of  one  morning  newspaper 
especially  has  drawn  the  fire  of  the 
Equity  speakers.  He  is  asserted  to  have 
deliberately  mis-reported  a  meeting  of 
Chorus  Equity,  in  which  he  is  alleged 
to  have  given  the  impression  that 
the  meeting  was  chaotic  and  that 
the  A.  E.  A.  officials  were  heckled  by 
Chorus  Equity  members.  It  was  at  wide 
variance  with  other  newspaper  accounts 
of  the  affair. 

And  while  the  speakers  attack  the 
newspaper  and  its  reporter,  the  reporters 
in  the  front  row  grin  sheepishly,  fidget 
nervously,  or  look  thoroughly  amused  at 
the  discomfiture  of  their  fellow,  but  by 
not  so  much  as  the  flicker  of  an  eyebrow 
do  they  reveal  which  one  among  them 
is  the  reporter  referred  to. 


WEEKLIES  FORM  GROUP 

Twenty-nine  weekly  newspapers  in 
the  metropolitan  area  of  Detroit  have 
organized  an  association,  under  the 
name  of  the  Metropolitan  Group  of 
Michigan  Weeklies,  for  the  purpose  of 
studying  cooperatively  the  problems 
facing  the  weekly  located  near  large 
trading  centers.  "The  association  is  pro¬ 
moting  the  installation  of  the  A.  B.  C. 
circulation  audit  among  its  members. 
Officers  of  the  group  are  E.  Eaton, 
Northville  Record,  president;  P.  N. 
Averill,  Birmingham  Eccentric,  vice- 
president  ;  H.  W.  Clamser,  Dearborn 
Press,  secretary,  and  J.  Neuman,  Ml. 
Clemens  Monitor,  treasurer, 

’  BOWLER  CREW  RETURNING 

Robert  Wood,  aviation  editor  of  the 
Chicago  Tribune;  Robert  Gast  and  Par¬ 
ker  Cramer,  pilots,  whose  attempt  to 
blaze  a  new  trail  to  Europe  via  the  great 
north  circle,  ended  with  the  loss  of  the 
Tribune  plane,  the  ’Untin  Bowler,  in 
Hudson  strait,  have  started  on  the  home¬ 
ward  journey  to  Chicago  aboard  the 
Canadian  government  steamer  Acadia. 


UNITED  TYPOTHETAE  MOVES 

The  United  Typothetae  of  America, 
which  has  had  its  headquarters  in  Chi¬ 
cago  for  the  last  17  years,  this  week 
moved  its  offices  to  Washington,  D.  C. 
The  group  was  organized  in  Chicago 
in  1887. 


BERGER  IMPROVING 

Victor  L.  Berger,  publisher  of  the 
Milwaukee  (Wis.)  Lecher,  who  suffered 
a  fracture  of  the  skull  when  struck  by  a 
street  car  July  16,  is  reported  improving. 
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PRESS  UNANIMOUS 


applauding  country  ‘s  so  free  WORCESTER  TELEGRAM 


REMODELUNG  PLANT 


EDITORS  FOR  CRITICISING  JUDGE  ones-tum  up^ow  and  then ;  and  he  who  REMODELUNG  PLANT 

—  ■— .  ■  resists  them,  as  it  is  an  editor’s  duty  to  - 

Judge  Walther,  Who  Sentenced  Cleveland  Press  Men  for  do,  ever  takes  his  chance  for  punish-  George  F.  Booth  Deilie.  Will  H.ve 


Contempt,  Had  Previous  Case  Against  Newspaper  Man 
Thrown  Out  hy  Court  of  Appeals,  One  Daily  Declares 


ment. 

The  fight  of  the  Qeveland  editors 
“will  be  the  fight  of  the  people  whose 
rights  they  seek  to  defend,  day  by  day 


Increased  Space  for  All  Depart¬ 
ment* — Adding  Two  Pre** 
Units 


I?ELLOW  editors  from  coast  to  coast  on  and  the  sheriff,  defying  the  court,  year  by  year,  concludes  an  editorial 

r  continue  to  applaud  Louis  B.  Seltzer  raided  the  race-track  anyway.  They  George  F.  Booth,  publisher  of  the 

and  Carlton  K.  Matson  of  the  Cleveland  have  not  yet  been  cited  for  contempt.”  P  •  .  countrv  will  be  behind  Worcester  (Mass.)  Telegram,  Evening 

Press,  now  awaiting  trial  of  their  ..jo  consent  to  the  right  of  judges  to  E  •’  Telegram  has  an- 

appeal  from  the  sentence  of  30  days  in  punish  criticism  of  their  past  ineptitudes  Summine  uo  a  calm  editorial  oresenta-  "ounced  extensive  remodelling  plans  for 

jail  and  ?5TO  fine  imposed  upon  them  by  would.be  to  concur  in  the  establishment  tion  of  thf  dse,  the  MLnapoFis  Ne^s  his  newspaper  plant  which  will  include 

Common  Pleas  Judge  Frederick  P.  Wal-  of  a  judicial  oligarchy  such  as  has  not  concludes-  adding  considerable  space  to  all  depart- 

ther,  who  cited  them  for  contempt  fol-  afflicted  us  heretofore,"  observes  the  “if  the  court  holds  its  course  the  adding  a  story  to  oie  of  the  build- 

lowing  an  editorial  in  the  Press  criticis-  Baltimore  Sun,  and  the  Lorain  (O.)  issue  may  be  stripped  to  the  bare  ques-  capacity, 

mg  his  judicial  procedure  /oMma/,  going  even  further,  declares  “a  tion  of  lawful  right  to  criticise,  within 

Judge  Walther,  It  will  be  recalled  most  dangerous  doctrine  it  is  that  judges  reason  and  without  libel,  and  a  decision  and  probably  will  not  be  completed  before 

issued  a  writ  enjoining  the  Sheriff  of  and  courts  must  be  ^fe^arded  from  reached  as  to  whether  the  people  pro- 

Cuyahoga  county  from  proceeding  against  all  criticism  while  a  trial  is  in  progress,  nose  to  tolerate  such  court  rulines'  .T?c.  P'ant  s  now  housed  in  three 
a  suburban  racetrack  at  which  the  anti-  Under  such  restrictions  intolerable  in-  There  can  of  course  be  only  one  drei-  buildings,  the  mam  four-floor 

gambling  laws  of  Ohio  were  allegedly  justice  might  be  done,  both  to  freedom  sion  thouirh  it  mav  have  to  be  made  bv  “Gilding  housing  executive,  editorial,  busi- 

being  evaded.  The  order,  by  a  paren-  of  speech  and  to  the  rights  of  plaintiff  the  oeoole  as  a  court  of  last  resort  The  "P*®  advertising  apartments ;  the  me- 
thetical  sentence  inserted  by  .tlie.judge,  or  defendant.”  probC"^  is  one Tdefinldon^^^^^^^^ 

was  to  be  effective,  only  if,  in  the  “it  is  noticeable  that  the  foremost  cut  presentation.”  press  and  stereo  departments,  and  garage 

Opinion  of  the  Sherjff,  the  conduct  of  judges  in  this  and  other  states  seldom  - -  ouilaing. 

the  track  violated  no  state  law.  or  never  have  cases  of  contempt  before  SCRIPPS-CANFIELD  CHANGES  \  P^n  the  garage 

This  injunction  was  denounced  by  the  them,”  says  the  Columbus  Ohio  State  5>CKIPPb  CANUfcLU  CHANGES  building  is  being  added  to  sothat  its  space 

Press  and  the  citation  of  the  editors  was  Journal.  “They  preside  with  dignity,  „  ,  n  .  .  cd  »  is  doubled  and  the  cars  and  tracks  will 

quickly  followed  by  conviction  and  sen-  decide  fairly  and  inside  the  law  repre-  Benjamin  Named  Editor  of  Port-  be  housed  chiefly  in  a  fourth  building 

tence  before  the  judge  who  cited  them,  sent  the  power  and  force  of  organized  1*“^  News — Other  Staff  Shift*  with  sottK  of  them  in  a  c^mercial 

Appeal  was  promptly  taken  and  the  government  and  order,  meet  honest  dif-  Mumerous  chamres  in  staff  nersonnel  ^  the  interiors  of  the  ^esOTt 

riitor,  are  tree  and  a.  work  awaiting  (erences  with  scholarly  consideration;  are  b^the  Scripps^^^^^  '’'xhe 

'**“Once°  before  ”  recalls  the  St  Louis  Newspapers  following  a  recent  confer-  mailing  room,  designed  over  twenty  years 

rinhi>  “th:«  «atn.a  TiiH<ria  Waf-  A'  ^  conducivc  to  q(  executives  at  Columbia  (iorge  ago  for  a  much  smaller  circulation, 

i^pr  cent  a  Cleveland  newsn/ner^worker  ^*iL  Hotel,  near  Portland.  R.  J.  Benjamin  Under  the  new  plans  the  former  garage 

tn  iail  for  nresiimntive  eomemnt  of  'A  succeeds  Fred  Boalt,  deceased,  as  editor  building  is  given  another  story  and  its 

SnA”'  r™  wESTnTn  0  S"'SS  ,  o  Xrfind°s'  a''co°X'"n.'?n ’^'0^  "V"  '’‘"'S'"'  'TX  /'"'““i?-  '“f'"  ? 

fbSrwaSbrMrtS'lbo’Z'  s'rx  "x  ?  idt^^^^  rhrT4d“;sr.v‘‘ffirnTf,JL"w 

aUv  W  that  ‘the  problein  of  Hw  enforcement  by  Leonard  UngLw,  formerly  news  40-foot  Jambil  metal  building  tables.  As 

i7’on7v  mcludes  lots  of  laws  besides  the  Vol-  editor  of  the  TimL  Fielding  Lemmon,  the  papers  are  handled  they  will  be 

but  only  sitting  on  the  furniture.  This  stead  act  .  Its  pretty  nearly  tune  we  formerly  of  the  Seattle  Star,  has  been  dropped  throti-h  holes  in  the  floor  to  a 

new  sentejKe  of  imprisonment  and  fine  ^ped  kidding  ourselves  abou  it  and  j  ^  ^  ^  p  ^ 

IS  not  to  be  accepted  as  final  until  pro-  modified  some  of  those  other  laws  we  j  Vorrhees,  formerly  of  the  the  Federal  street  end  where  delivery 
on  by  .bn.  snn,o  Con,,  ot  Ap-  ‘  Taco„,aTfa.,_„nlf  joln.d  Mr’:  Beniamin  .™ck,  and  ,he  boy,  wdl  ^  wai.fng  ,0 

receive  tnein.  in  this  same  building  re- 


at  Portland.  Bob  Hays  was  transferred 
from  the  Seattle  Star  to  the  Portland 
paper. 

In  Seattle  Leo  H.  Lassen,  sports  editor 
and  verse  writer,  has  been  made  managing 
editor  of  the  Seattle  Star.  Cliff  Harri¬ 
son,  assistant  sports  editor  under  Mr. 
laassen,  becomes  sports  editor.  The  Star 
has  added  Floyd  Flint,  graduated  recently 
from  the  University  of  Washington 
.School  of  Journalism  to  its  editorial 
staff. 


CARTOONIST  ATTACKS  JUDGES’  POWERS  IN  CONTEMPT  CASES 


ecutive  editor, 
Joseph  C.  DeWolf, 
of  the  editorial 
writers,  and  the 
Sunday  depart¬ 
ment. 

On  the  third 
floor,  relieved  by 
the  removal  of  the 
engraving  depart¬ 
ment,  will  be  the 
offices  of  the  busi¬ 
ness  manager, 
Charles  H.  Morse ; 
the  Radio  Station 
manager,  John  J. 
Storey,  and  also 
the  combined  book- 
keepii^  and  ac¬ 
counting  depart¬ 
ments. 


properly  reserve 
the  right  to  con¬ 
sider  them  subject 
to  such  criticism 
as  we  may  choose 
to  make  concern¬ 
ing  their  actions 
while  in  the  public 
service.” 

As  to  the  justi¬ 
fication  for  the 
Press  editorial,  the 
Peoria  (Ill.)  Star 
comments  that  the 
“state’s  attorney 
said  that  the  in¬ 
junction  itself  was 
not  worth  the  pa¬ 
per  it  was  written 


The  above  cartoon  by  Winsor  McCay  titled  “Can  He  Be  Complainant,  Prosecutor,  Jury  and  Judge  in 
appeared  in  the  New  York  American  Monday  and  subsequently  in  all  Hearst  newspapers. 
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GENE  HOWE  VISITS  FATHER  IN  ATCHISON 


Gene  Howe,  left,  critic  of  Lindbergh  and  Geraldine  Farrar,  photographed  with 
hi8  noted  father,  Howe,  “the  iiage  of  Potato  Hill.”  Gene  Howe  is  editor 
of  the  Amarillo  (Tex.)  Globe  and  co-owner  of  the  Atchison  (Kan.)  Globe, 
founded  by  his  father.  The  picture  was  made  at  the  Howe  residence  in  Atchi¬ 
son  and  the  elm  before  which  they  are  seated  was  planted  by  the  elder  man. 


CALLS  SPACE  GRABBERS 
SECOND^TORY  MEN 


California  PnblUher  Talla  New  York 
Life  That  Trying  to  Get  Free  Ad- 
▼ertiainf  U  Like  Dippinf  Into 
Paper’a  Caah  Refiater 


“Newspapers  are  universally  recogniz¬ 
ing  that  the  free  publicity  seeker  is  in 
a  class  with  the  second  story  artists  who 
seek  to  take  from  a  newspaper  some¬ 
thing  that  rightfully  belongs  in  its  cash 
register,”  J.  F.  Craemer,  president  of  the 
California  Newspaper  Publishers  Asso¬ 
ciation  and  publisher  of  the  Orange 
(Cal.)  Daily  News,  wrote  to  the  New 
York  Life  Insurance  Company,  New 
York,  after  that  concern  had  sent  his 
paper  some  free  publicity  matter. 

Mr.  Craemer’s  letter  follows: 

“The  writer  has  for  more  than  20 
years  been  a  policy  holder  in  your  com¬ 
pany.  During  that  period  he  has  never 
ask^  a  concession  from  you  which  the 
policy  does  not  stipulate. 

“It  is  for  this  reason  that  he  feels 
compelled  to  take  exception  to  your  ap¬ 
parent  advertising  matter  sent  the  Daily- 
News  under  the  guise  of  free  health 
publicity. 

“I  am  sure  it  would  be  well  for  a  con¬ 
cern  as  large  and  as  well  financed  as  the 
New  York  Life  to  adopt  more  dignified 
business  methods  than  those  employed 
by  the  free  publicity  seekers. 

“As  a  policy  holder  in  your  company 
1  feel  that  your  story  is  entirely  for  the 
selfish  gain  of  the  New  York  Life  and 
it  is  for  this  reason  that  you  should  be 
willing  to  pav  your  way  into  the  col¬ 
umns  of  the  News  rather  than  to  employ 
sooK  ipublicity  man  who  only  seeks  to 
crash  the  gate  on  us. 

“I  would  like  a  free  and  frank  discus¬ 
sion  from  you  as  to  your  stand  on  free 
publicity. 

“Newspapers,  I  might  add,  are  uni¬ 
versally  recopiizing  that  the  free  pub¬ 
licity  seeker  is  in  a  class  with  the  second 
story  artists  who  seek  to  take  from  a 
newspaper  something  that  rightfully  be¬ 
longs  in  its  cash  register. 

“Your  story  is  herewith  returned  so 
that  you  may  fully  understand  what  the 
criticism  is  based  upon.  The  under¬ 
scored  lines  in  paragraph  one  kill  all  the 
news  or  educational  value  in  the  story 
for  those  publishers  who  might  have 
space  for  such  matter.” 


TEACHING  CHILDREN  TO  SWIM 

The  Janesville  (Wis.)  Daily  Gazette 
last  week  began  giving  swimming  in¬ 
structions  to  children  in  surrounding 
towns  where  there  are  no  swimming 
pools  by  means  of  a  large  canvas  swim¬ 
ming  tank  20  feet  long  and  40  inches 
deep  which  is  set  up  in  each  town  visited. 
This  is  being  done  as  a  part  of  the 
Gazette's  safety  program  in  teaching 
children  to  swim.  Harry  H.  Bliss  is 
publisher  of  the  Gazette. 


HITS  PROPAGANDA 

An  audience  of  2,000  teachers  attend¬ 
ing  summer  school  at  (Columbia  Univer¬ 
sity  was  urged  to  fight  commercial  prop¬ 
aganda  in  the  schools  by  Marlen  El.  Pew, 
editor  of  EIditor  &  Publisher,  July  31, 
in  an  address  before  the  class  in  educa¬ 
tional  publicity.  The  lecture  was  one  of 
a  series  being  given  by  newspaper  men. 


DUNNE  SAILS  FOR  EUROPE 

Finley  Peter  Dunne,  Jr.,  acting  dram¬ 
atic  editor  of  the  New  York  World, 
sailed  for  France  aboard  the  He  de 
France,  Aug.  26,  for  several  weeks’  va¬ 
cation.  Alphonse  Tonietti  is  writing  the 
dramatic  news  until  Alison  Smith, 
dramatic  editor  who  has  been  on  vaca¬ 
tion  in  Europe,  returns  to  her  post. 


WILDE  JOINS  BLOCK  STAFF 

W.  Hamilton  Wilde  has  joined  the 
western  staff  of  Paul  Block,  publishers’ 
representative,  in  the  Palmolive  build¬ 
ing,  (Thicago.  He  was  formerly  w-ith 
the  Chicago  office  of  the  New  York 
World. 


GERMAN  AD  CAMPAIGN 
DRAWING  TOURISTS 

French  Paper  Say*  More  American* 
Are  Vi*iting  Germany  Becau*e  of 
Clever  Appeal  Being  Made  by 
Travel  Agencie* 


More  Americans  are  visiting  Germany 
than  E'rance  this  year  because  the  French 
touring  agencies  have  not  been  keeping 
up  with  the  (ierman  agencies  in  advertis¬ 
ing,  an  editorial  in  the  Paris  paper, 
Oeuifre,  said  July  21.  The  editorial 
follows : 

“It  is  a  sad  fact  that  the  big  liners 
leaving  New  York  these  days  do  not 
bring  Americans  intending  to  make  more 
than  the  briefest  stay  in  E'rance.  Those 
who  formerly  came  here  are  now  going 
to  Germany.  Here  are  the  reasons: 

“(iermany  has  been  conducting  a  tre¬ 
mendous  amount  of  propaganda  as  a 
tourist  centre.  The  (mermans  have  put 
forth  a  good  psychological  appeal  in  their 
propaganda,  for  an  incredibly  large 
Iiercentage  of  Americans  are  of  (Jerman 
origin  and  they  are  being  urged  to  visit 
the  mother  country,.  The  (jiermans  also 
understand,  better  ffeh  we  French,  that 
the  Americans  are  ardent  champions  of 
advertising.  We  believe,  in  France,  that 
the  business  house  which  suddenly 
launches  into  heavy  advertising  cam¬ 
paign  is  desperately  trying  to  avert  fail¬ 
ure.  In  America  they  believe  that  the 
business  house  that  does  not  advertise  is 
on  the  verge  of  failure. 

“The  (jerman  hotel  men  have  also 
shown  a  better  understanding  of  the  likes 
and  dislikes  of  Americans  by  abolishing 
all  supplementary  charges  and  taxes.  The 
Americans  detest  the  little  extra  items 
which  the  French  hotel  keepers  have  al¬ 
ways  been  accustomed  to  add  to  their 
guests’  bills.” 


HUTCHINS  PROMOTED 

Chester  E.  Hutchins,  for  the  past  two 
years  classified  advertising  manager  of 
the  Savannah,  (Ga.)  Morning  News  has 
been  named  assistant  advertising  man¬ 
ager  of  that  newspaper.  Boykin  Paschal 
is  vice  president  and  advertising  man¬ 
ager. 


PARADES  A  LA  SAUNDERS 


De*  Moine*  Tribune  Reporter  Invent* 
New  Summer  Gnrb  for  Men 

Dressed  in  shirt,  white  track  pants  and 
oxfords  with  rolled  socks,  Donald  Grant, 
Des  Moines  Tribune  reporter,  Friday, 
J  u\>'  26,  determined  that  comfortable 
wearing  for  men  is  approved  in  Des 
Moines. 

Grant  walked  the  streets  for  nearly  an 
hour  lieforc  hailing  a  policeman  of  whom 
he  asked  directions.  The  cop  told  him 
to  get  some  pants  on  and  left  him. 
Grant  walked  a  short  distance  and  en¬ 
tered  a  theater  from  which  he  was  re¬ 
moved  in  a  patrol  car  shortly  afterward. 

.\t  the  police  station,  (Thief  Henry 
.\lbcrt  passed  on  the  reporter’s  raiment 
as  entirely  proper  and  “probably  com¬ 
fortable.”  He  was  released.  In  his 
story  of  the  adventure.  Grant  told  of 
getting  his  “dirtiest  look”  from  a  flapper 
in  backless  and  sleeveless  dress  who  wore 
no  hose. 


MISSOURIANS  MEET 

The  .SI St  anniversary  of  the  founding 
of  the  Troy  (Mo.)  Free  Press  was  cele¬ 
brated  by  a  meeting  of  the  Northeast 
Missouri  Printers  and  Publishers  Asso¬ 
ciation  at  Troy  July  19.  Speakers  in¬ 
cluded  Eugene  Sharp  of  the  Missouri 
School  of  Journalism.  Harry  Barrett  of 
the  Canton  (Mo.)  Press,  and  Don  H. 
Sosey  of  the  Palmyra  (Mo.)  Spectator. 


MERWIN  GETS  NEW  LICENSE 

Davis  Merwin.  president  and  general 
manager  of  the  Bloomington  (Ill.)  Daily 
Pantograph,  who  was  recently  awarded 
a  private  pilot’s  license,  last  week  was 
granted  a  limited  commercial  license, 
permitting  him  to  transport  persons  and 
property  for  hire.  The  same  license  has 
been  accorded  to  Jack  Bell,  pilot  of  The 
Pantagraph’s  airplane  “Scoop.” 


NEW  SCHOOLEY  CLIENT 

The  Reynolds-Fitzgerald,  Inc.,  national 
advertising  representatives  of  the  Port¬ 
land  (Ore.)  Journal,  have  placed  the 
handling  of  financial  advertising  for  that 
newspaper  with  Ray  H.  Schooley,  New 
York. 


PICKING  EDITORS  FOR 
OHIO  HALL  OF  FAME 


Five  Additional  Name*  Sugge*ted _ 

Sixty  New*paper  Worker*  to 
Pick  Seven  for  Ohio  U. 
Gallery 


Sixty  men  and  women  newspaper 
workers  of  Ohio  have  been  selected  to 
choose  the  seven  pioneer  newspaper  men 
whose  names  are  to  go  in  the  Ohio  Hall 
of  E'ame.  Seven  of  the  12  just  proposed 
were  among  the  15  who  were  voted  upon 
a  year  ago.  Prof.  O.  C.  Hooper,  of  the 
College  of  Journalism,  Ohio  State  Uni¬ 
versity,  Columbus,  announced.  The  elec¬ 
tion  will  be  by  mail  and  a  two-thirds 
vote  of  those  casting  ballots  is  necessary 
for  election.  Result  of  the  balloting 
will  be  announced  in  September. 

New  names  proposed  for  the  hall  of 
fame  are: 

John  W.  Browne,  who  in  1804  founded 
the  Liberty  Hall,  which  became  the  Ci»- 
cinnati  Gazette,  and  which  ultimately 
combined  with  the  Commercial  to  form 
the  present  Cincinnati  Commercial 
Tribune. 

Washington  McLean,  partner  of  J.  J. 
Faran  in  the  publication  of  the  Cincin¬ 
nati  Enquirer  from  1852  to  1887. 

William  H,  Hunter,  editor  of  the 
Steubenville  Gazette  from  1875  to  1900, 
and  of  the  Chillicothe  N ews- Advertiser 
from  1900  to  19()6. 

James  M.  Comly,  editor  of  the  Ohio 
State  Journal  from  1865  to  1877,  and  of 
the  Toledo  Commercial  from  1882  to 
1887. 

John  T.  Mack,  who  was  identified 
with  the  Sandusky  Register  as  editor  or 
business  manager  from  1870  to  1914,  and 
who  was  one  of  the  founders  of  the 
.Associated  Ohio  Dailies. 

Nominees  of  a  year  ago  whose  names 
have  been  resubmitted  are: 

Nathaniel  Willis,  member  of  the  Bos¬ 
ton  tea  party,  who  bought  the  Chilli- 
cothe  Gazette  in  1799,  and  in  1801  con¬ 
solidated  it  with  Freeman's  Journal,  a 
vigorous  Jeffersonian  editor  of  the 
Gazette  until  1807. 

Donn  Piatt,  lawyer,  soldier,  jurist, 
diplomat';  after  the  (Tivil  War  newspaper 
correspondent,  founder  and  editor  of  the 
Washington  Capital. 

Benjamin  Lundy,  leading  Ohio  anti¬ 
slavery  agitator,  founder  and  publisher 
(1821)  of  the  Genius  of  Universal 
Emancipation. 

John  Saxton,  founder  of  the  Canton 
Repository,  of  which  he  continued 
editor  until  his  death. 

VVilliam  Henry  Smith,  editor,  author, 
soldier;  editor  Type  of  the  Times;  pri¬ 
vate  secretary  to  governor,  secretary  of 
state,  manager  of  Western  Associated 
Press,  and  head  of  Associated  Press, 
1882-1893. 

Januarius  Aloysius  MacGahan,  widely 
known  as  a  war  correspondent  in  Eu¬ 
rope  the  decade  after  the  Civil  War, 
especially  for  his  reporting  of  the  Turk¬ 
ish  atrocities  in  Bulgaria  in  1887 ;  who 
died  in  Constantinople  and  who  is  buried 
at  New  I^xington. 

Col.  Edward  S.  Wilson,  for  34  years 
editor  of  the  Ironton  Register,  and  from 
1905  until  his  death  in  1919  editor  of 
the  Ohio  State  Journal. 


CARPENTER  JOINS  "SPECIAL” 

F.  H.  Carpenter  has  joined  the  staff 
of  The  Small,  Spencer  &  Levings  Com- 
I»any  and  will  be  associated  with  the 
Chicago  office.  Mr.  Carpenter  is  a  grad¬ 
uate  of  the  University  of  Chicago,  spent 
several  years  with  the  Chicago  Tribune 
and  has  more  recently  been  associated 
with  Ingraham-Powers,  newspaper  rep¬ 
resentatives.  The  Small,  Spencer  &  Lev¬ 
ings  Company  are  moving  their  office  to 
larger  quarters  from  suite  801  of  the 
Tower  Building,  Chicago,  to  suite  1108 
of  the  same  building. 


PLAN  DAILY  PUBLICATION 

W.  M.  Smith  and  B.  De  Hoyos,  pub¬ 
lishers  of  the  Santa  Paula  (Cal.)  Rf- 
Tnnv,  weekly,  have  announced  they  wHl 
change  the  paper  to  a  daily  late  this 
month. 


/ 


new  MEXICO  DAILY  WINS  CAMPAIGN 
FOR  LOWER  GROCERY  PRICES 


ROSSITER,  ‘‘PEPPERSASS* 
VICTIM,  DIED  ON  STORY 


E.  H.  HOLDEN  RETIRES 


Editor  of  Salt  Lake  Tribune  Com¬ 
plete*  55  Years  on  Newspapers 

After  55  years  of  service  on  news¬ 
papers,  the  last  17  of  which  was  spent 
with  the  Salt  Lake  Tribune,  E.  H. 

Holden,  72-year- 
~  old  editor-in-chief 

of  the  Tribune 

Boston,  Mass., 
started  his  news- 

in  the  days  when 

Nebraska  was 

still  “wild  and 

woolly.”  As  pioneering  rolled  westward, 
he  followed  and  in  1884  became  a  re¬ 
porter  on  the  Stockton  (Cal.)  Independ¬ 
ent.  In  1891  he  became  telegraph  ^itor 
of  the  Butte  (Mont.)  Miner,  and 

marrying  in  that  city  remained  there 
until  1902  when  he  moved  to  Salt  Lake 
City  as  telegraph  editor  of  the  now  ex¬ 
tinct  Salt  Lake  Herald. 

He  remained  with  the  Herald  until 
1911  when  he  joined  the  Tribune  as 

telegraph  editor,  a  position  he  held  until 
19lk  For  six  years  he  was  managing 
editor,  then  editor-in-chief,  the  position 
from  which  he  now  retires. 

.  With  the  retirement  of  Mr.  Holden, 
G.  B.  Heal,  managing  editor,  will  be  in 
USES  4-PAGE  LETTERHEAD  charge  of  ^itorial  production. 

The  (N.Y.)  Courier  and  Cont- 

tnercial,  weekly,  recently  started  usinp' 
a  four-page  letterhead.  The  inside  two 
pages  and  back  cover  contain  promo¬ 
tional  data  for  advertisers  and  agencies. 


Binghiunton  Press  Recalls  Him  a 
Always  on  the  Job— Was  Well 
Known  to  Washington  Corre¬ 
spondents  in  Plymouth,  Vt. 


Roswell  Morning  Dispatch  Blamed  Credit  System  for  Prices 
10  to  25  Per  Cent  Higher  Than  Nearhy  Towns — 
Grocers  Withdrew  Advertising 


AVTGOROUS  campaign  waged  by  munity,  an  alibi  it  has  used  so  many 
the  Rosivcll  (N.M.)  Morning  Dis-  times  it  probably  believes  itself. 
patch  against  high  grocery  prices,  during  “No  newspaper  ever  served  its  com- 
which  all  grocery  advertising  was  can-  munity  through  a  policy  of  suppression 
celled  and  many  other  business  men  of  news.  .  .  .  No  newspaper  ever 
united  in  condemning  the  newspaper  for  benefitted  any  city  through  a  spineless 
giving  the  city  a  “black  eye”  by  so  per-  editorial  policy — a  policy  subservient  to 
sistently  pointed  out  a  bad  feature,  the  wishes  of  any  clique  or  clan.  No 
ended  successfully  recently  when  one  of  newspaper  ever  did  any  real  benefit  by 
the  largest  grocers  came  back  into  the  refusing  to  publish  facts  vital  to  the  wel- 
paper  with  an  announcement  of  a  10-per  fare  of  its  constituents.” 
cent  decrease  in  prices.  After  the  three  exciting  weeks,  the 

The  paper  blamed  the  high  prices  on  merchants  who  returned  to  the  paper 
the  antiquated  “credit  and  delivery”  sys-  contracted  for  120  inches  of  advertis- 
tem  used  by  the  local  merchants,  while  ing  weekly,  more  than  any  three  grocers 
all  other  nearby  communities  had  in-  had  been  running  previously, 
stalled  the  “cash  and  carry”  plan  with  The  manager  of  the  Dispatch,  which  is 
resultant  lower  prices.  Editorials  ap-  a  new  daily,  is  J.  E.  Griffith.  The  edi- 
peared  day  after  day,  over  a  period  of  tor  is  Jack  W.  Hawkins,  formerly  a 
three  weeks,  pointing  out  the  advantages  member  of  the  New  York  Morning  Tele- 
of  the  more  modern  plan,  and  urging  ' ' 
cooperation  on  the  part  of  the  public. 

One  feature  was  the  publication  of  ad¬ 
vertisements  of  local  grocers  side  by 
side  with  advertisements  of  grocers  in 
neighboring  communities  showing  the 
wide  difference  in  prices.  In  some  in¬ 
stances  the  Roswell  prices  were  shown 
to  be  25  and  30  per  cent  higher  than 
those  prevailing  elsewhere. 

On  announcement  of  the  campaign,  the 
grocers  immediately  withdrew  their  ad¬ 
vertising.  Whereupon  the  newspaper 
publish^  a  page  advertisement  stating 
its  case.  Excerpts  from  the  advertise¬ 
ment  follows : 

"Because  the  Dispatch  does  believe 
groceries  are  too  high  in  Roswell,  the 
grocers  don’t  have  advertising  in  this 
newspaper  this  morning.  .  .  .  Fact  is: 

The  credit  manager  of  one  of  the  larg¬ 
est  credit  retailers  of  groceries  in  Ros- 
w^l  told  a  repre.sentative  of  this  news¬ 
paper  that  they  preferred  to  sell  on 
crwlit  l)ecause  of  the  increased  prices 
they  could  get.  We  questioned  him  as 
follows :  ‘Why  not  let  the  bank  lend 
money  at  10  per  cent  (since  the  bank 
was  in  that  kind  of  business)  and  let  the 
purchaser  pay  cash  and  get  the  discount 
in  price  to  which  cash  business  is  en¬ 
titled  ?’  The  answer  in  substance  was 
‘Because  we  get  more  iiitcre.st  than  the 
bank !’ 

“Being  human  the  publishers  of  the 
Dispatch  may  be  wrong.  And  if  in  ex¬ 
pressing  what  we  believe  our  honest  opin¬ 
ion  the  Roswell  grocers  punish  this  news¬ 
paper  they  should,  at  least,  be  sports 
enough  to  recognize  the  2,610  readers  of 
this  newspaner.  We  are  willing  for  you 
—the  housewife — to  he  the  judge!” 

In  an  editorial  follo\ving  this  broad¬ 
side,  the  newspaper  stated ; 

“The  Dispatch  just  now  is  thinking  of 
that  part  of  Roswell’s  population  to 
whom  the  purchase  of  groceries  is  a  vital 
item — those  working  people  who  count 
their  pennies  when  they  come  to  the 
grocer.  .  .  .  not  of  the  man  of  af- 


Daniel  P.  Rossiter,  who  was  killed 
last  week  when  “Old  Peppersass,”  the 
first  climbing  locomotive,  crashed  down 
the  steep  cog  railway  on  Mt.  Washing¬ 
ton,  N.  H.,  was  well  known  to  news¬ 
paper  men.  The  following  editorial  in 
the  Binghamton  (N.Y.)  Press  was  pub¬ 
lished  a  few  days  after  the  accident: 

“Whether  to  tell  of  the  time  when 
Danny  Rossiter  was  one  of  two  news¬ 
papermen  who  discovered  that  President 
Calvin  Coolidge  wore  a  knee-length 
nightshirt,  or  whether  to  tell  of  how  his 
friendship  with  the  Plymouth  Notch 
folks  used  to  get  him  dozens  of  stories 
that  even  the  trained  Washington  cor¬ 
respondents  on  the  pres'dential  detail 
used  to  miss,  is  something  of  a  puzzle. 
Perhaps  it  will  make  the  nature  and  the 
caliber  of  Danny  Rossiter  more  evident 
to  say  that  while  most  of  the  other  news¬ 
papermen  who  covered  the  sojourns  of 
Calvin  Coolidge  at  Plymouth  used  to 
live  down  in  the  comfortable  hotel  at 
Woodstock,  Danny  used  to  camp  out  in 
one  of  the  little  upstairs  bedrooms  over 
Florence  Cilley’s  story,  the  building  in 
which  Calvin  Coolidge  was  born. 

“From  his  window  Danny  could  sec 
what  was  going  on  at  the  white  farm¬ 
house  kitty-corner  across  the  road,  where 
secret  service  men  patrolled  day  and  night 
while  a  Pi;esident  of  the  United  States 
was  beneath  that  roof.  The  other  news¬ 
papermen  used  to  spend  the  day  up  at 
the  Notch,  but  they  went  down  to  Wood- 
stock  at  night.  Danny  always  remained 
on  the  job.  Something  might  happen, 
you  know.  He  kept  his  eye  on  Mr. 
Coolidge.  That  was  how  he  learned 
abc^t  the  nightshirt  one  morning  about 
5  o’clock  when  Mr.  Coolidge  came  to  the 
door  on  the  old  homestead  porch,  to  let 
out  Prudence  Prim,  the  white  collie. 

“Washington  correspondents,  going  to 
Plymouth  with  the  President,  always 
found  Danny  on  the  job,  up  there.  It 
was  Danny,  clad  in  a  blue  toboggan  cap 
and  high  boots,  who  helped  the  shoveling 
parties  dig  open  the  roads  for  Calvin 
Coolidge  when  he  went  to  his  father’s 
deathbed  in  March,  1926.  It  was  Danny 
who  sent  out  some  of  the  most  interest¬ 
ing  stories  and  pictures  of  what  hap¬ 
pened  in  that  snowbound  hamlet  while 
Colonel  John  was  making  his  last  fight 
for  life.  Colonel  John  and  Danny  were 
great  friends.  The  always-smiling  news¬ 
paperman  wept  the  night  that  Colonel 
John  died. 

“And  it  was  Danny  who  did  things 
and  went  places  that  few  other  news¬ 
papermen  dare  to  do  or  go  when  Mr. 
Coolidge  was  at  Plymouth  on  his  various 
visits  after  he  became  President.  Mr. 
Coolidge  always  had  a  smile  for  the  en¬ 
ergetic  Danny^ 


E.  H.  Holdem 


COVERED  RIOT  BY  PLANE 

W.  Frank  Thompson,  police  rq)orter 
for  the  Rochester  Democrat  &  Chron¬ 
icle,  covered  the  Auburn  prison  out¬ 
break  by  airplane  with  Joseph  Durn- 
herr,  chief  photographer  of  the  Roches¬ 
ter  Times-Union,  making  the  65-mile 
journey  in  27  minutes. 


ABANDONS  DATELINES 

The  Waterloo  (la.)  Tribune  aban¬ 
doned  the  use  of  datelines  with  the 
issue  of  July  21. 


STEUBENVILLE  HERALD-STAR  IN  NEW  HOME 


PROTESTS  FREIGHT  RATES 

The  National  Publishers  Association, 
Inc.,  of  New  York  City,  has  filed  a  com¬ 
plaint  with  the  Interstate  Commerce 
Commission,  objecting  to  the  present 
carload  and  less-than-carload  freight 
rates  on  periodicals  maintained  by  the 
railroads. 


mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 

By  CHARLES  N.  FEIDELSON 


(4T>Ur  to  her  Kreatdismay  dismay  after  she 
had  place  them  around  her  neck,  she 
could  not  get  them  loose,  and  she  determined 
to  die  rather  than  cry  for  help  and  expose  her 
Vmbrrassing  predicament.  For  a  whole  day 
she  rolled  over  floor  afte  toe  style  of  an 
acrobat  and  weep  with  chagrain  but  adhered 
to  her  resolve  not  to  summon  aid.  When 
her  presents  was  by  the  familp  and  a  thorough 
search  of  the  house  was  made  she  was  found 
on  the  floor  still  rolling,  weeping  and  strug¬ 
gling. 

To  be  continued.” 

The  foregoing  from  No.  1,  Vol.  1,  of 
City  Item,  published  once  a  week  by 
“Hanson  and  Ellis,  Jack  Brantley, 

Exlitor,”  represents  the  early  beginning 
of  that  sense  of  popular  appeal  which, 
among  other  things,  has  enabled  Victor 
H.  Hanson,  publisher  of  the  Birmingham 
News  and  the  Birmingham  Age-Herald, 
to  attain  the  outstanding  success  he  has 
made  in  American  journalism. 

One  looks  in  vain  for  the  rest  of  the 
thrilling  serial,  just  as  in  the  later 
career  of  “City  Item”  one  looks  in  vain 
for  Ellis  and  Brantley.  It  was  Han¬ 
son’s  genius  which  brought  about  the 
expansion  of  this  weekly,  springing  into 
being  in  May,  1887,  when  its  publisher 
was  eleven  years  old,  in  Macon,  Ga., 
traveling  with  its  master  to  Columbus, 

Ga.,  and  attaining  at  the  end  of  three 
years  a  circulation  of  1,000  and  a  value 
of  $2,000,  the  amount  for  which  Victor 
Hanson  sold  it  when  he  decided  that  he 
needed  an  experience  that  the  weekly 
field  could  not  give  him  before  he  under¬ 
took  to  be  the  daily  publisher  of  his 
dreams. 

Mr.  Hanson’s  career  leads  one  to  sus¬ 
pect  that  perhaps  publishers,  like  poets, 
are  born,  not  made.  He  belongs  to  a 
newspaper  family,  his  father  having  been 
a  distinguished  Ckorgia  editor.  Bi^^  the 
son  v.'as  always  most  deeply  interested  in 
the  business  side  of  newspaper -making, 
although  he  helped  to  set  up  type  for 
City  Item  and  although  he  has  the 
keenest  sense  of  the  value  and  integrity 
of  news. 

A  limited  schooling,  and  then  an 
aprenticeship  in  classified  and  local  dis¬ 
play  advertising,  which  made  it  possible 
for  him  to  be  before  long  a  two-fisted 
solicitor,  whose  prowess  is  still  being 
recount^.  Then  came  his  connection 
with  the  Montgomery  Advertiser,  his 
quick  rise  to  the  business  management 
of  that  paper,  his  arrival  in  Birmingham 
to  take  hold  of  the  management  of  the 
News  in  1909,  and  since  then  his  absorp¬ 
tion  of  complete  control,  with  the  result 
that  today  he  is  head  of  two  prosperous 
newspapers. 

Mr.  Hanson  attributes  the  growth  of 
the  Birmingham  News  to  five  fac¬ 
tors.  First  of  all,  it  is  the  paper  of  a 
city  which  has  leaped  into  greatness,  like 
Sandburg’s  Chicago,  “a  tall  bold  slugger 
set  vivid  against  the  little  soft  cities.” 

In  the  second  place,  it  has  stinted  noth-  ness.  It  was  a  most  embarrassing  situa-  this  was  not  a  matter  of  indire< 
ing  to  make  of  itself  an  agency  of  light  tion,  and  yet  Mr.  Hanson  ordered  the  ence  from  persons  with  whom  th 
in  the  state  at  large.  Thirdly,  it  has  set  story  to  be  run.  Immediately  he  was  naturally  wished  to  be  on  th 
its  face  like  flint  against  intolerance  and  put  on  the  rack  and  was  facing  ruin,  cordial  terms.  On  the  contra 
obscurantism.  Fourthly,  it  has  main-  when  one  banker,  his  last  resort,  came  situation  affected  immediately  m 
tained  an  independence  of  policy  and  of  to  his  rescue.  were  themselves  involved  and  wl 

service,  which  has  brooked  interference  “I  felt  that  I  would  not  be  publishing  therefore  pleading  their  own  cas 
or  coercion  from  no  quarter,  individual  a  newspaper  if  I  yielded  to  the  demand,”  Hanson  was  again  confronted  \ 
or  corporation,  advertiser  or  utility,  said  Mr.  Hanson  in  reciting  the  incident,  necessity  of  making  a  most  paii 
Finally,  it  has  kept  its  news  columns  for  “I  had  to  make  my  choice  between  cision.  He  ordered  the  story 
the  telling  of  facts,  holding  it  paramount  being  my  own  master  and  being  kept,  and  he  has  been  honored  for  this 
to  keep  its  faith  with  the  public  by  Yet  I  have  never  regretted  the  agony  I  tion  of  courage  even  by  those  wh 
printing  everything  which  it  had  a  right  went  through  at  that  time,  in  making  have  thought  themselves  injured, 
to  know.  up  my  mind  and  in  taking  the  conse-  Perhaps  the  most  striking  illi 

Two  cases  out  of  many  are  all  that  quences,  because  it  was  that  affair  which  of  Mr.  Hanson’s  courage  appear 
Mn  be  cited  to  ex^plify  Mr.  Hanson’s  first  established  the  conviction  among  assault  upon  the  Ku  Klux  Klan 
independence  combined  with  his  concep-  our  readers  that  w'e  could  not  be  brow-  Let  it  be  remembered  that  dut 

tion  of  a  newspaper’s  obligation  not  to  beaten  from  playing  fair  with  the  public,  period  when  Grover  Hall  wr 

suppress  anything  which  is  news.  Upon  From  that  hour,  the  fearlessness  and  the  editorials  on  the  Klan  in  the  M 
one  occasion,  friends  of  an  important  integrity  of  our  news  columns  were  ery  Advertiser  that  won  the 
man  with  the  most  powerful  connections  established.  Our  circulation  figures  prove  prize,  Mr.  Hanson  was  the  sol 
sought  to  “keep  out”  a  story  which  that  this  is  the  only  policy  for  a  news-  of  that  paper  and  gave  Hall  cart 
reflected  on  him  no  credit.  It  was  not  paper  that  wants  to  respect  itself  and,  in  his  campaign.  And  in  the  N 

an  easy  decision  for  the  publisher  to  at  the  same  time,  to  prosper.”  in  the  Age-Herald,  the  fight  was 

make,  because  he  was  just  beginning  to  The  other  case  has  to  do  with  the  and  kept  up  with  power  and  pe 
rise  and  because  the  pressure  exerted  raiding  of  a  club,  of  which  a  number  of  until  the  Knights  of  the  Nigl 
upon  him  was  financial  as  well  as  social.  Mr.  Hanson’s  best  advertisers  were  mem-  were  utterly  decimated. 

He  faced  the  threat  of  being  deprived  bers.  These  sought  to  have  the  account  Mr.  Hanson  has  not  gone  ou 
of  money  which  he  needed  for  his  busi-  of  the  arrests  suppressed.  Mind  you,  way  to  find  unpopular  causes. 


nothing  of  the  muckraker  in  his  cosmos. 
But  he  has  not  hesitated  to  take  sides 
when  conscience  and  sound  journalism 
bade  him  do  so.  In  the  recent  presiden¬ 
tial  campaign,  he  stood  by  the  Demo¬ 
cratic  ticket  without  reservation,  although 
he  might  have  trimmed,  as  did  more 
than  one  avowedly  Democratic  paper  in 
Alabama,  and  he  might  have  so  pre¬ 
sented  a  material  temporary  drop  in  qr- 
culation  by  such  tactics.  The  extent  to 
which  anti-Smith  feeling  made  itself  felt 
in  Alabama  in  1928  is  indicated  by  the 
narrow  margin  by  which  the  regular 
Democracy  triumphed.  Alabama  might 
have  gone  the  way  of  Virginia  and 
North  Carolina  if  the  News  and  the 
Age-Herald  had  not  thrown  themselves 
so  ardently  into  the  fight  against  relig¬ 
ious  bigotry,  the  basis  of  antagonism  to 
Smith  in  Alabama. 

The  publisher  of  the  Hanson  papers  is 
one  of  the  outstanding  figures  in  the 
life  of  his  state.  More  than  one  college 
campus  in  the  commonwealth  has  a 
building  which  testifies  to  his  unfailing 
interest  in  the  cultural  development  of 
Alabama.  Hundreds  of  college  gradu¬ 
ates  owe  their  opportunities  to  News 
scholarships,  which  have  been  offered  for 
many  years. 

Born  in  1876,  in  the  city  of  Barnes- 
ville,  Ga.,  Victor  Hanson  t^longs  to  the 
generation  of  those  who  pushed  their 
way  from  under  the  shadow  of  recon¬ 
struction  wreckage  into  the  recovered 
and  advancing  South.  It  is  typical  of 
him  that,  though  from  his  earliest  days 
the  smell  of  printer’s  ink  was  in  his 
nostrils,  he  did  not,  like  his  father,  turn 
to  the  writing  end  of  journalism  but 
fixed  his  eyes  upon  the  management.  In 
that  way,  he  has  helped  to  make ‘the 
Southern  newspaper  a  business  enter¬ 
prise  instead  of  being  what  it  had  before 
the  war  between  the  States,  peculiarly 
a  personal  organ. 

The  history  of  the  part  which  news¬ 
papers  have  played  in  renewing  a  spent 
and  broken  section  still  remains  to  be 
written.  Henry  Grady’s  contribution  is 
fairly  well  known,  but  there  are  a  num¬ 
ber  of  men  who  followed  him,  who 
enlarged  the  original  impulse  which  he 
give  to  the  renaissance  of  the  South,  and 
among  these  Victor  Hanson  has  his  own 
place.  For  in  the  Birmingham  News  he 
embodies  the  special  qualities  of  the 
great  industrial  city  of  the  South,  with¬ 
out  disavowing  the  traditions  of  culture 
and  living  that  have  been  inherited  from 
an  older  day.  Mr.  Hanson  is  convinced 
that  this  touch  of  provinciality  has  not 
only  endeared  his  papers  to  their  read¬ 
ers,  but  also  adds  its  own  flavor  to  the 
general  civilization  of  the  United  States. 

“This  is  something  more  than  empha¬ 
sizing  local  news,”  Mr.  Hanson  has  said, 
“and  this  is  not  being  provincial.  It  is 
the  sort  of  thing  which  has  made  the 
Springfield  Republican  a  great  paper, 
and  the  very  thing  which  has  given  the 
Manchester  Guardian  its  international 
standing.  That  is  why  I  have  always 
stressed  the  local  patriotism  of  Alabama 
and  have  tried  to  give  our  people  a 
stronger  sense  of  their  character,  oppor¬ 
tunities  and  achievements.  But  in  doing 
this,  I  have  tried  to  bear  in  mind  that 
local  pride,  state  pride,  is  not  justified 
unless  everything  possible  is  done  to  en¬ 
rich  the  life  of  which  we  are  proi^ 
unless  we  have  pictures,  literature,  musk, 
libraries  and  colleges  of  our  own,  which 
stand  comparison  with  that  which  the 
rest  of  the  country  has  to  offer.  To  the 
extent  that  this  doctrine  has  been  bodied 
forth  into  actualities,  I  feel  that  the 
community  has  been  greatly  benefited 
and  that  my  newspapers  have  pro¬ 
gressed.” 


VICTOR  H.  HANSON 
Publisher,  Birmingham  News 
and  Age-Herald 


OPENS  NEW  BRANCH 

The  Chicago  Tribune  has  opened  * 
new  advertising  and  public  service  office 
at  4152  West  Madison  street. 


t  / 
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news  men  also  staged  endurance 

CONTEST  COVERING  ST.  LOUIS  FLIERS 

Parched,  Dusty  and  Sleepless  They  Kept  24-Hour  Vigil  on 
Hot  Prairie — No  Hotel  Available — Hot-Dog  Stand 
Only  Food  Emporium  Near 

The  real  endurance  men  in  an  air-  dreds  of  people  celebrated  and  motors 
plane  endurance  contest  arc  the  and  loud  speakers  roareil  nearby.  ^ 
newspaper  men,  accordinj?  to  the  re-  “.^t  2  a.  m.  you  awakened  stiff-necked 
porters  and  photographers  in  attendance  on  the  ground  to  find  that  someone  had 
at  Municipal  Airport,  St.  Louis,  during  dumped  you  from  the  cot  and  was  sleep- 
the  endurance  flight  in  the  St.  Louis  ing  on  it  at  a  distant  point. 


Grimy  and  bedraggled  contingent  of  reporters  and  photographers  who  covered 
endwratice  flight  ^  St.  Louis  Robin,  shown  keeping  a  night  vigil  at  Municipal 
Airport.  Some  have  already  retired  to  their  downy,  open-air  cots. 


paper  in  the  United  States  within  24 
hours.  The  film  showed  that  a  slip  by 
O' Brine  would  have  meant  death  far 
below. 

Being  told  of  the  complaints  of  the 
newspaiKT  men,  Jackson  and  O’Brine  in 
a  note  declared  it  wasn’t  so  soft  sleep¬ 
ing  on  a  gas  tank.  One  news  man’s 
comment  was  "Not  so  bad  at  $2  a  snore,” 
referring  to  the  $100  an  hour  bonus  the 
fliers  arc  receiving. 

A  Movietone  man  was  talking. 

“Some  life,”  he  said.  "If  your  ship  is 
about  to  crash  they  tell  you  to  tie  the 
camera  on  a  parachute  and  toss  it  out, 
then  jump  out  yourself.  It’s  a  laugh. 
They  can  get  more  men  but  there’s  only 
one  film.  'That  sort  of  stuff.” 

“I  wish  that  whenever  there’s  a  half- 
mile  errand  to  be  run  I  didn’t  have  to  do 
it,”  moaned  Frank  D.  Sullivan  of  the 
Times.  “This  Iieing  a  go<xl  fellow  has 
its  limits." 

The  sun  mounted  and  scorched.  Dust 
stuck  in  throats.  A  trimotored  sight¬ 
seeing  plane  trundled  by  raising  a  cy¬ 
clone  of  dust. 

“I  remember  during  the  Dempsey- 
Willard  fight,”  started  a  movie  man, 
“when  our  plane  fell  into  a  lake.  .\nd 
every  foot  of  film  at  the  bottom.  I  never 
felt  so  low  in  my  life.” 

“Was  the  pilot  disappointed?” 

“I  guess  so.  He  was  drowned." 

“(iCt  this  guy  a  para.sol,”  suggested 
Pathe,  stuffing  a  ham  sandwich  in  his 
mouth.  “The  boy’s  sunstruck.” 


KARSBOOM  PROMOTED 


Rubin  of  Dale  Jackson  aiul  Forest 
O’Brine. 

The  St.  Louis  fliers  started  their  epoch¬ 
al  trip  at  7:17  a.  m.  Saturday,  July  13. 
Interest  in  them  gradually  mounted  as 
they  neared  the  record  of  246  hours 
established  July  12  at  Culver  City,  Cal., 
by  the  .Angeleno. 

When  the  Angeleno’s  record  was 
equalled  at  2:01  p.  m.  on  Tuesday, 
July  23,  every  St.  Louis  paper  had  estab¬ 
lished  a  24-hour  watch  of  the  fliers  and 
from  then  on  St.  Louis  newspaper  life 
centered  at  the  airport. 

Among  the  men  covering  the  flight 
were :  Post-Dispatch,  Bob  Stafford,  Ted 
Wagner,  Bill  Coburn,  Tom  Dawson  and 
Jack  .Alexander ;  Globe-Democrat,  Harry 
Lunt  and  George  Dougherty;  Star,  Ted 
Ling  and  Ted  Scott;  Times,  Frank  D. 
Sullivan  and  Asa  Bryant. 

Photographers  included :  Post-Dis¬ 
patch,  Clint  Murphy  and  Gene  Hunter; 
Globe- Democrat,  Pete  Henzee;  Star, 
Mario  Cavagnaro,  and  Times,  William 
G.  Ries. 

.As  interest  developed,  o^er  pho¬ 
tographers  appeared,  including :  ^  Lon 
Baker,  Associated  Press;  Harry  Yager, 
Pathe  News;  Phil  Silderson,  Kino- 
grams;  Red  Felbinger,  Paramount 
News;  William  Storz,  Phil  Rihn  and 
Roy  .Anderson,  Fox  Movietone  and  T.  L. 
Maguire,  Metro-Goldwyn. 

Perfect  St.  Louis  weather  prevaile<l 
during  the  entire  flight.  .And  that  means 
the  weather  was  hot. 

“Boy,  Egypt  was  never  hotter  than 
this,”  remarked  a  Movietone  pho¬ 
tographer.  “If  those  guys  don’t  drop 
soon  I’ll  be  barbecued.” 

The  temperature  hovered  around  the 
100-degree  point.  There  was  scarcely  a 
breeze.  The  air  was  humid,  sticky  and 
devitalizing. 

A  press  tent  originally  offered  relief 
from  the  sun.  But  that  was  gradually 
pre-empted  by  relatives  and  friends  of 
the  fliers  and  refuelers.  So  the  press 
achieved  wonderful  coats  of  tan. 

The  air  field  is  10  miles  from  St. 
Louis.  It  is  situated  on  the  sun-baked 
prairie  and  there  isn’t  a  hotel  for  miles. 
Louis’  hot  dog  stand,  made  famous  as 
the  eating  place  of  Col.  Charles  A.  Lind¬ 
bergh  before  his  flight  to  Paris,  was  the 
sole  source  of  food  unless  wives  or 
friends  brought  a  supply. 

Originally  cots  were  placed  in  the 
press  tent  for  the  newspaper  men.  But 
the  supply  was  far  from  sufficient. 

“You  had  to  find  a  cot  during  the  day 
and  carefully  hide  it,”  said  Link  of  the 
Star.  “At  night  you  dragged  it  out  and 
attempted  to  obtain  some  sleep  as  hun- 


“If  you  wanted  to  save  your  cot,  you 
sat  up  all  night  to  watch  it.” 

Everything  was  covered  with  dust. 
Roaring  planes  seemed  deliberately  to 
taxi  up  before  the  press  and  churn  up 
great  clouds.  Throats  were  parched. 

No  one  could  leave  for  fear  Jackson 
and  O’ Brine  might  call  it  enough  and 
come  down.  When  strange  planes  landed 
there  was  a  rush  as  it  might  be  the 
Robin. 

Through  it  all.  the  “put-put-put”  of 
the  Robin  neared  and  then  dwindled  as 
it  hovered  near  the  field. 

.As  notes  were  dropped  by  the  fliers, 
they  were  placed  on  a  bulletin  board. 
Then  followed  a  rush  to  ’phone  them  to 
fiftices.  Jackson  and  O’Brine  kindly  sent 
down  scores  of  notes. 

The  photographers  wanted  a  picture  of 
O’Brine  on  the  catwalk  of  the  Robin, 
repairing  the  engine.  The  Curtiss-Kob- 
ertson  Airplane  Manufacturing  Com¬ 
pany,  sponsors  of  the  flight,  offered  to 
take  one  man  aloft  on  condition  he  give 
a  copy  of  the  picture  to  all  others.  Clint 
Murphy  of  the  Post-Dispatch  was  se¬ 
lected.  He  went  up  and  obtained  a  sen¬ 
sational  picture  of  O’Brine  working  on 
the  engine  3,000  feet  above  the  ground. 
The  picture  was  used  in  nearly  every 


Named  AdvertUing  Director  of 
Brooklyn  Daily  Time* 

Charles  H.  Karslx)om  has  been  desig¬ 
nated  advertising  director  of  the  Brook¬ 
lyn  Daily  Times,  and  Cory  Adams,  for¬ 
merly  oi  the  Brooklyn  Staiuiard  Union 
and  the  Netv  York  American  has  been 
ap|>ointed  to  succeed  him  as  manager  of 
the  automobile  department. 

Mr.  Karsboom  had  been  acting  direc¬ 
tor  of  advertising  for  the  Times  tor  sev¬ 
eral  months,  after  being  connected  with 
the  department  for  a  number  of  years. 

SHACKELLS  BUY  IN  JERSEY 

R.  G.  Shackell  and  his  son,  Aubrey 
Shackell,  former  owners  of  the  Edenton 
(N.C.)  Daily  News  and  the  Hertford 
(N.C.)  Nezvs,  weekly,  have  purchased 
the  Millbum  (N.J.)  /fern  and  Maple¬ 
wood  (N.J.)  News.  J.  B.  Shale,  news¬ 
paper  broker,  handled  the  deal. 


CHANGES  TO  P.  M.  FIELD 

The  Harlan  (Ky.)  Enterprise  estab¬ 
lished  this  year  a  six-day  morning  daily, 
changed  from  the  morning  to  the  evening 
field  this  week. 


NEWS  ITCM  LOCATED 
MAD  DOG  VICTIM 

Youth  Who  Left  Town  After  Being 

Bitten  Found  and  Warned  of 
Hi*  Peril — Taking  Pa*teur 
T  reatment* 

.All  International  News  Service  dispatch 
from  Fxlinburg,  Ind.,  on  July  20  saying 
that  authorities  were  searching  for  an 
unidentified  Vanderbilt  University 
student  who  was  bitten  at  Edinburg  by 
a  dog,  to  inform  him  that  the  dog  had 
rabies,  probably  saved  the  youth’s  life 
it  was  revealed  in  Bloomington  by  Prof. 
B.  F'.  Young  of  Indiana  University. 

The  student  was  Gordon  Duncan,  son 
of  a  V'^anderbilt  University  professor. 
Young  Duncan  is  traveling  with  a  crew 
of  students  selling  magazine  subscrip¬ 
tions. 

From  E<linburg  the  youth  and  his  fel¬ 
low  student  solicitors  came  to  Bloom¬ 
ington  where  they  were  entertained  by 
Professor  ^■()ung.  The  party  went  then 
to  Martinsville,  Ind.,  and  then  on  to 
Toledo. 

Several  days  after  the  departure  of 
the  students  Prof.  Young  read  the  I.  N. 
S.  dispatch  from  Edinburg,  appearing 
in  the  Bloomington  Telephone,  which 
said,  in  part : 

“Kuinbusg,  I.nd.,  July  20.— The  authorities 
of  Lranklin,  Shelby  and  Bartholomew  counties 
today  were  trying  to  locate  a  young  college 
student  who  is  selling  magazines  in  this  sec¬ 
tion  of  the  state  to  warn  him  that  a  horrible 
fate  was  in  store  for  him  unless  he  took 
Pasteur  treatments  against  hydrophobia.” 

Profes^r  Young  after  reading  this 
dispatch  immediately  recognized  the  un¬ 
identified  student  mentioned  in  it  as 
young  Duncan  whom  he  had  entertained. 

He  didn’t  know  Duncan’s  address  in 
Toledo  so  he  wired  all  the  newspapers 
there.  In  this  way  Duncan  was  locateti 
notified  of  his  danger  and  is  taking 
Pasteur  treatments. 


MILKMEN  “TESTIFY' 


Wagon  Driver*  Being  Featured  in 
Albany  Advertiaing  Campaign 

Now  the  milkmen,  unsung  heroes  of 
the  early  dawn,  are  having  their  day  in 
testimonial  advertising. 

The  .Albany  (N.  Y.)  Division  of 
Borden’s  Farm  Products  Company  has 
started  a  .series  of  newspaper  copy  in 
which  drivers  relate  their  experiences  in 
delivering  milk. 

One  of  the  ads,  accompanied  by  a 
half-tone  of  the  milk  man,  led  with  the 
quote :  _  “That’s  why  there  weren’t  any 
Complaints” — said  Edward  Prince  as  he 
finished  telling  about  the  time  the  Wash¬ 
ington  avenue  bus  hit  his  milk  wagon. 

The  text  goes  on  to  tell  how  promptly 
the  company  sent  out  another  wagon. 


LEGION  EDITED  PAPER 

A  regular  edition  of  the  Kokomo 
(Ind.)  Dispatch  was  published  by  30 
memliers  of  the  Kokomo  Post  of  the 
American  Legion  last  week  on  the  oc- 
ca.sion  of  the  Ninth  District  Legion 
meeting.  Sufficient  profit  was  made 
from  the  .32- page  paper  to  equip  tbe 
I.A‘gion  drum  and  bugle  corps.  Carl 
tTanmer,  managing  erfitor,  assisted  the 
I.egion  member#. 


FETZER  RETURNS  TO  AKRON 

Herman  Fetzer,  iormer  Akron  Beacon- 
Journal  columnist,  who  has  been  con¬ 
ducting  his  old  column,  “Pippins  and 
(’heese,”  in  the  New  York  World  for 
the  past  month  during  F'ranklin  P. 
Adam’s  vacation,"  left  for  Akron  this 
week  following  Adams’  return. 


TO  EXPAND  PLANT 

J.  Lyle  Kinmonth,  editor  and  pub¬ 
lisher,  of  the  Asbury  Park,  (N.  J.) 
Press  has  announced  plans  for  the  erec¬ 
tion  of  a  large  three-story  and  basement 
addition  to  the  plant.  The  paper  cele¬ 
brated  its  50th  anniversary  July  7. 


JOINS  CORNING  DAILY 

E.  C.  Olding,  of  the  Windsor  (Ont.) 
Border  Cities  Star,  has  joined  tbe  ad¬ 
vertising  department  of  the  Coming 
(N.  Y.)  Evening  Leader. 


/ 
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PROBAK  TEST  CAMPAIGN  A  SUCCESS; 
LARGE  SCHEDULE  BEING  PREPARED 

Advertising  Manager  Says  Millions  Available  to  Back  New 
Razor  Blade — Dailies  in  Saginaw,  Kalamazoo,  Jackson 
and  St.  Louis  Chosen  for  Test  Copy 

After  a  test  advertisiiiR  campaign  St.  I>ouis  on  the  strength  of  wliat  hap- 
in  three  Michigan  cities  and  Sl  pened  in  Michigan. 

Louis,  Mo.,  the  Auto- Strop  Safety  Before  opening  the  St.  Louis  cam- 
Raaor  Company,  New  York,  is  about  to  paign  the  company  obtained  practically 
intro^e  its  Probak  double-edged  razor  100  per  cent  distribution,  so  that  when 

•  _ _ _ _ _  the  advertising  started,  everything  was 

j  in  readdiness.  In  addition  they  pulled 

a  publicity  stunt  by  having  a  ’‘Miss 
Probak”  canvass  the  leading  business 
houses  of  the  city. 

Copy  on  the  product  plays  up  the  fact 
that  the  Probak  blades  are  constructed  on 
an  entirely  new  and  revolutionao’  prin¬ 
ciple.  The  fact  that  they  are  machine 
made,  eliminating  human  error,  is  em- 
:  ■■Amt*"  phasized  in  the  slogan  of  the  campaign, 

I  E  ■  KIEV  ‘‘Not  a  S^  Blade  in  a  Million.” 

:  ™  ^  ^  guarantee,  offering  ^e  buyer  his 

money  back  if  he  b  dissatisfied  with  the 
;  H  blades,  has  been  used  in  every  piece  of 

1  ^hb  campaign,  Pritzker  said,  wDl  in 

I  *??•“;  ^  no  way  affect  the  regular  advertising'  of 

''•r — the  Auto-Strop  product,  which  is  being 
i  handled  by  Lord  &  Thomas  and  Logan, 

■  New  York  agency.  A  campaign  on  the 

Million  Dollar  Valet  Auto-Strop  razor 
.set,  which  began  in  May,  1928,  and 
which  was  just  recently  concluded,  has 
resulted  in  sales  so  far,  of  over  6,000,000 
sets,  he  said. 

I  _ _ _  MANGUM  STAR  A  DAILY 

j  Manqum  (Okla.)  Star,  formerly 

- -  .  a  weekly,  began  daily  publication  July 

•  Sample  of  Probak  test  copy  used  in  >3.  This  follows  the  purchase  of  the 

four  midwest  cities.  paper  June  1  by  Davis  O.  Vandivier. 

, .  ,  *  J  .  United  Press  service  and  Central  Press 

bUdes,  a  new.  product,  on  a  national  .  .  . 


ENTERED  FLOAT  IN  PARADE 


■mfESOVTUH) 

PROBAK  ? 


j  GUARANTEED! 


PRSBAK 


•  Sample  of  Probak  test  copy  used  in 
.  -  four  midwest  cities. 

blades,  a  new.  product,  on  a  national 
scale.  Newspapers  will  be  used  exclu¬ 
sively  at  first  in  announcing  the  product. 

Charles  M.  Pritzker,  advertising  man¬ 
ager  of  the  company  told  Editor  &  Pub- 
usHQt  this  week  that  the  company  was 
prepared  to  txick  up  the  advertising 
campaign  to  the  limit. 

“It  might  take  one  million  dollars  or 
it  might  take  three  million,”  he  said.  “I 
carniot  say  now  when  the  national  cam¬ 
paign  win  start,  but  it  will  be  soon.  All 
the  preliminary  work  has  been  com¬ 
pleted.” 

The  first  test  advertisements  of  the 
wodoct  appeared  in  the  late  spring  in 
Saginaw,  Kalamazoo  and  Jackson,  Mich., 
with  three  different  tyjies  of  copy.  One 
type  was  modernistic  with  bizarre 
camera  slants;  another  was  “sensational” 
with  bold  face  type,  and  the  third  was 
characterized  as  “conservative.”  Later, 
on  Jfune  4,  the  company  entered  St 
Louts  with  the  “sensational”  type  of 
advertising. 

The  newspapers  used  were  the  Sagi¬ 
naw  News,  the  Kalamasoo  Gazette,  the 
Jackson  Citizen-Patriot,  and  the  .9f. 
Lonis  Globe-Democrat  and  the  Post  Dis¬ 
patch.  In  each  paper  11,000  lines  were 
used  during  the  first  week,  this  space 
gradually  being  diminished  in  succeed¬ 
ing  weeks. 

“We  have  taken  a  long  time  in  ex¬ 
perimenting  with  the  three  types  of 
copy,”  Pritzker  said  ,“because  we  wanted 
to  be  sore  when  we  entered  larger  mar¬ 
kets.  When  we  finally  do  let  go  it  will 
be  with  thoroughly  tested  copy.”  He 
refused  to  divm^  details  of  the  con¬ 
templated  new  |d^. 

Maxon,  Inc.,  Detroit  advertising 
j*enry,  is  handling  the  copy.  The  blade 
b  manufactured  by  the  Probak  Com¬ 
pany,  a  subsidiary  of  .\uto-Strop  Safety 
Razor  Company,  Inc.,  but  the  parent 
company  is  handling  ^e  distribution  of 
the  product. 

The  Michigan  cities  were  chosen  for 
the  test  campaign.  Pritzker  said,  because 
of  the  various  difficulties  they  presented 
Th^  were  manufacturing  towns,  he  ex¬ 
plained,  with  large  foreign  populations, 
and  it  was  decided  if  the  glade  went 
over  in  these  places,  even  to  a  small 
degree,  it  would  be  an  indication  of  the 
acceptance  of  the  larger  markets.  He 
refused  to  tell  what  results  he  had  ob¬ 
tained  in  these  cities  but  said  that  the 
company  was  well  satisfied  to  open  up  in 


TDELIEVING  that  the  daily  newspaper 
■k'  should  be  an  active  factor  in  the  pro¬ 
motion  of  community  activities,  the 
Greeley  Daily  Tribune  entered  one  of 
its  office  cars,  decorated  with  hand 
made  flowers,  and  a  large  commercial 
float  in  the  Fourth  of  July  parade  this 
year. 

Girls  of  the  office  force  made  the  flow¬ 
ers  and  decorated  the  coupe  while  mem¬ 
bers  of  the  mechanical  department  pro¬ 
vided  the  commercial  float  which  de¬ 
picted  a  typical  printing  plant  on  wheels. 

The  Fourt  of  July  celebration  in  Gree¬ 
ley  is  a  part  of  a  huge  rodeo  entertain¬ 
ment,  distinctively  named  the  Greeley 
Spud  Kfdeo.  This  refers  of  course  to 
Greeley’s  being  the  center  of  the  great 
western  potato  or  “spud”  raising  section 
of  the  Ignited  States. 

JOINS  BUFFALO  NEWS 

\V.  Nelson  Wilkinson,  who  recently 
resigned  as  editor  of  the  Buffalo  Times, 
has  taken  an  executive  position  on  the 
editorial  staff  of  the  Buffalo  Ez'cning 
News. 


EDITORS  TORCH  BEARERS,  NOT  MONEY 
MAKERS,  EDITOR  SAYS  IN  FAREWELL 

Wisconsin  Man  Pens  Eloquent  Valedictory  to  Profession  After 
Fire  Destroys  Plant  and  Forces  Him  to  Retire — 

Edited  Tomah  Journal  45  Years 


Few  newspapers  go  to  their  journal¬ 
istic  reward  in  a  more  colorful 
fashion  than  the  Tomah  (Wis.)  Journal, 
which  made  its  farewell  appearance, 
June  28. 

Few  editors  pen  a  more  eloquent 
valedictory  to  the  craft  than  L.  B. 
Squier,  who  guided  well  the  destinies  of 
the  Journal  over  a  period  of  45  years. 

On  Tuesday  night,  June  25,  fire 
destroyed  a  large  business  building  in 
Tomah,  causing  a  loss  estimated  at 
150,000.  The  blaze  raged  for  seven 
hours  and  threatened  to  wipe  out  a  large 
portion  of  the  business  district  of  tbe 
city. 

The  building  housed  the  printing  plant 
owned  by  Mr.  Squier.  The  machinery 
and  all  equipment  were  destroyed  and 
the  loss  means  the  retirement  of  Mr. 
Squier  from  artive  business  life. 

In  the  final  issue  of  the  old  Journal, 
which  was  printed  June  28  in  a  shop  in 
Black  River  Falls,  Wis.,  appeared  the 
following : 

"And  So,  Farewfxl 
“An  editor  is  not  primarily  a  money 
maker.  He  is  a  standard-bearer.  Hav¬ 
ing  well  decided  what  principles  of  living 
to  inscribe  upon  his  banner,  his  chief 
concern  thereafter  is  to  bear  that  banner 
unshakingly  aloft.  The  unevenness  of 
the  changing  road  is  beside  the  point 
The  only  thing  that  matters  is  to  keep 
tl^  banner  flying  alike  in  storm  and 
sunshine.  Therein  lie  the  durable  satis¬ 
factions  of  life. 

“Forty-five  years  ago  Providence  led 
us  to  this  fair  city,  and  ordered  for  us 
the  span  of  our  business  life  among  the 
kindest  people  who  ever  encouraged  a 
young  man  to  do  his  best.  To  each  and 
every  person  within  the  Journal’s  terri¬ 
tory  we  acknowledge  our  happy  indebted¬ 
ness  for  favors  all  along  our  way. 

“We  are  enemy  to  no  man.  But  lest 
we  might  wax  careless  through  the  for- 


WEEKLY  EDITOR  ISSUES 
DEFI  TO  PUFFERS 

“Advertiser  Who  Isn't  Willing  to  Ps^ 

for  What  He  Gets  Can  Take  His 
15  Cents  and  Go  to  Hell,” 
is  Ultimatum 

“The  advertiser  who  isn’t  willing  to 
pay  for  what  he  gets  and  do  business  b 
a  fair  and  business  like  way  can  talw  his 
fifteen  cents  and  go  to  hell,”  was  the 
ultimatum  issued  recently  by  the  editor 
of  the  Pountain  Inn  (S.  C.)  Tribune,  a 
weekly,  to  free  space  seekers.  Admitting 
that  his  refusal  to  give  free  publicity 
“won’t  damage  any  advertiser  very 
much,”  because  the  Tribune  "is  an  un¬ 
important  paper  of  small  circulation," 
the  editor,  neverthless,  said  that  the  frw 
publicity  racket  gave  the  Trtbime  “a 
pain.” 

His  editorial  follows: 

“Some  days  ago  a  youm?  man  who  felt 
very  important  called  at  the  Trlbtme  offi« 
to  discover  why  his  company’s  cficnts  were 
mrt  receiving  free  publicity  in  tiiis  paper. 
He  represented  an  advertising  agency 
that  gives  the  Tribune  some  business. 
The  agency  pays  for  display  advertising 
and  then  sends  copy  for  “news  stories” 
to  back  up  the  ads.  The  “news  stories” 
are  advertising,  also.  If  they  were  news 
it  wouldn’t  be  necessary  to  use  high- 
pressure  methods  to  get  them  in  print. 
Companies  tEit  ilemand  free  publicity 
with  their  advertising  are  indulging  in 
a  mild  form  of  blackmail.  “Give  me 
something  for  nothing  or  I  won’t  adver¬ 
tise  in  your  tiaper.”  Suppo.se  publishers 
should  say :  “Give  me  free  gas  for  a  year 
or  I  won’t  buy  your  car.”  It  would  be 
no  more  unreasonable. 

“The  Tribune  is  an  unimportant  paper 
of  small  circulation.  Its  refusal  to  give 
free  publicity  wr>n’t  damage  any  national 
advertiser  very  much.  But  it  certainly 
won’t  give  anything  free  to  anybody. 
That  kind  of  graft  gives  it  a  pain.  The 
advertiser  who  isn’t  willing  to  pay  for 
what  he  gets  and  do  business  in  a  fair 
and  business-like  way  can  take  his  fifteen 
cents  and  go  to  hell.” 


giving  indulgence  of  our  friends  we  have 
been  permitted  the  good  fortune  of 
acquiring  a  few  serviceable  enemies, 
whose  criticisms  have  promptly  hoimded 
us  back  to  the  path  of  rectitude  when¬ 
ever  they  detected  us  straying  from  it 
.An  editor  should  carefully  select  the  type 
of  man  he  wishes  for  an  enemy — and 
then  be  careful  never  to  lose  him. 

“Today,  standing  in  the  smoking 
wreckage  of  our  printing  office  we  say 
there  are  no  reverses  in  life.  There  is 
only  a  variety  of  experiences.  No  outer 
circumstances  can  touch  the  core  of 
living. 

“How  beautiful  to  note  Wisconsin 
hearts  open  up  at  the  call  of  misfortune. 
We  are  now  reaping  the  harvest  of  the 
years  in  the  rich  prop  of  sympathy  and 
help  at  this  hour  where  the  old  Tomah 
Journal  has  become  but  a  tradition.  All 
Tomah  turns  a  bright  face  toward  us. 

“And  what  shall  we  say  to  that  dear 
company  of  subscribers  whom  it  has 
been  our  pride  to  serve?  Each  name 
upon  that  treasured  list  is  written  on  our 
heart.  And  what  of  the  editors  whose 
words  of  friendship  for  us  are  so  swiftly 
being  translated  into  golden  deeds?  Dear 
brothers  of  the  press,  you  who  record 
the  lives  of  others,  how  well  you  your¬ 
selves  know  how  to  live !  Could  we 
turn  back  the  speeding  years,  how  gladly 
should  we  once  again  choose  to  be  of 
your  fraternity,  bulwarked  from  mis¬ 
chance  by  your  encircling  strengtE 

“Brothers,  a  man  feels  most  when  the 
lips  speak  not.  but  his  heart  breathes  its 
deep  farewell  1 

“We  close  the  age-worn  ledgers  of  the 
Tomah  Journal;  we  look  our  last  on  its 
familiar  home;  we  give  the  banner  into 
yoimger  hands ;  and  for  the  coming  years 
we  say  to  you  all ; 

"Then  go  along  with  me — 

The  best  is  yet  to  be. 

That  last  of  life  for  which 
the  first  zeas  made." 


DAILY  APPOINTS  SCOLARO 

Joseph  R.  Scolaro,  veteran  Detroit  ad¬ 
vertising  executive,  has  been  appointed 
Detroit  representative  of  the  Chicago 
Daily  Nezes  effective  October  1.  Scolaro 
thus  returns  to  the  service  of  the  news¬ 
paper  where  he  started  his  advertising 
carrer.  He  also  represents  other  Metro- 
,  polHan  dailies.  When  Scolaro  left  tht 
News  in  Oiicago  several  years  ago  he 
was  handling  automobile  advertising  for 
the  paper. 

U.  P.  SHIFTS  BUREAU  HEADS 

E  M.  Lewis,  Atlanta  manager  of 
United  Press,  was  appointed  this  wedt 
to  succeed  Foster  Eaton  in  charge  of 
the  Sl  Louis  bureau.  Mr.  Eaton  is  at 
present  on  vacation  and  his  new  perma¬ 
nent  assignment  will  be  announced  when 
he  returns  to  work.  Roscoe  Snipes,  of 
the  cable  department  in  New  York  has 
been  sent  to  Atlanta  as  acting  manager. 

HOWARD  PROMOTED 

Don  Howard,  for  the  past  three  years 
copy  editor  for  the  Salt  Lake  City 
Telegram,  has  been  appointed  news  editor 
of  that  paper,  succeeding  Ben  Salmanson, 
who  recently  left  to  go  to  the  SeattU 
Times.  Charles  W.  Smith,  formerly  with 
I>os  Angeles  and  Indianapolis  papers, 
succeeds  Howard. 

STARTS  MAGAZINE  SECTION 

The  Mobile  (Ala.)  Press  recently 
started  publication  of  a  ten-page  Satur¬ 
day  magazine  section  which  will  be  con¬ 
tinued  in  the  future  as  a  regular  feature 
The  section  includes  three  pages  of 
comics,  a  children’s  page  and  a  local 
feature  page. 

NEBRASKA  MEETING,  AUa  5 

The  summer  outing  of  the  Nebraska 
Press  Association  will  be  held  in  Hast¬ 
ings  Aug.  8-10. 
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RADIO  COMMISSION  FILES  ANSWER  TO 
HEARST  ALLOCATION  APPEAL 

iMuance  of  Constructive  Permits  to  One  General  Utility 
Corporation  to  Serve  All  the  Press  Was  in  the 
Public  Interest,  Document  Says 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  a  Publisher 


WASHINGTON,  D.  C,  July  31.— 

”  Another  chapter  in  the  dispute  over 
the  distribution  of  the  short  wave  radio 
bands  reserved  for  the  press  was  written 
Tuesday,  when  the  Federal  Radio  Com¬ 
mission  filed  with  the  Court  of  .'\pi>eals 
of  the  District  of  Columliia  a  16,000- 
word  brief  in  answer  to  the  appeal  of  the 
Hoarst  interests  from  the  recent  alloca¬ 
tion  of  the  20  transoceanic  lands  to  the 
Press  Wireless,  Inc. 

The  commission's  brief  answers  in  de¬ 
tail  the  charges  made  by  the  Hearst 
counsel,  particularly  that  the  so-called 
allecatioti  of  cfertain  bands  to  Universal 
Service  Wireless  on  Dec.  22,  were  “not 
unconditional”  and  adds  that  the  commis¬ 
sion  has  at  no  time  taken  any  action 
from  which  the  appellant  can  prosecute 
an  appeal. 

On  July  It,  John  B.  Costello,  Hearst 
oonnsel,  appeal^  from  the  allocations  to 
the  Press  Wireless  organization,  charg¬ 
ing  that  on  Dec.  22.  1928,  the  commis¬ 
sion  gave  to  Universal  Service  Wireless 
certain  short  wave  bands  that  it  now 
seeks  to  give  to  tlie  new  million  dollar 
corporation.  In  addition  to  the  appeal 
they  asked  the  court  for  an  order  to 
stay  any  further  action  on  the  i»rt  of  the 
commission  that  would  be  detrimental  to 
tlK  Hearst  interest  in  the  matter. 

Two  days  later,  counsel  for  the  com¬ 
mission  asked  the  court  to  dismiss  the 
appeal ;  to  hear  oral  argument  on  this 
motion  for  dismissal ;  and  to  give  the 
commission  ample  time  in  which  to  file 
brief,  filed  Tuesday.  The  court  took 
oo  action  on  any  of  the  requests,  the 
brief  having  been  filed  on  the  last  day 
allowed  under  the  court’s  rules  of  pro¬ 
cedure. 

The  brief  of  the  commission  sets 
forth  In  detail  the  history  of  the  matter 
rince  the  latter  part  of  1%7  when  it  was 
decided  to  receive  applications  for  the 
then  idle  short  wave  hands. 

In  appealing  to  the  court,  Costello, 
who  has  assumed  charge  of  the  case  for 
Hearst,  charged  that  the  commission  in 
allocating  all  the  oceanic  bands  to  the 
new  organization  was  violating  a  prop¬ 
erty  right  they  had  in  certain  of  the 
bands,  and  were  thereby  guilty  of  an 
unconstitutional  act.  Costello  told_  the 
court  ilso  that  the  new.spaper  business 
was  so  highly  competitive  that  the  idea 
of  one  public  service  corporation  serv- 
the  needs  of  all  competitors  was 
repugnant  to  the  principles  on  which  the 
profession  is  founded. 

To  these  the  commission  answered ; 

“No  property  right  within  the  prolec- 
ticn  of  the  Constitution  of  the  United 
States  was  or  could  have  l)een  created 
by  the  minute  entry  referred  to”  (viz. 
fhe  action  of  the  commission  on  Dec.  22. 

1928). 

“The  issuance  of  construction  permits 
for  press  public  service  to  one  general 
utility  corporation  to  serve  all  the  press 
rather  than  a  number  of  comjwnies  or¬ 
ganized  by  and  subsidiary  to  individual 
newspapers  and  press  associations  is  in 
die  public  interest,  convenience  and  neces¬ 
sity,  because: 


JOE  K.  DAY  SAYS: 

A  man  gave  a  frlen<l  a  cigar. 
After  mnoking  It  the  friend 
handed  back  another  cigar  with 
the  remark  that  he  l>elleved  In 
returning  good  for  evil. 


An  Joe  ban  to  be  fed  on  Jcke*  I  will 
pay  one  dollar  or  more  each  for  iwra- 
miilu  of  not  more  than  fifty  wonts  tliat 
may  appoal  to  him.  Tliey  miiet  b**  new 
and  pithy.  Addrem 

Lowe  Shearon. 

6M  Riverside  Drive,  N.Y.O. 


■’(a)  It  will  permit  the  constant  les¬ 
sening  of  frequency  .sejiaration  between 
stations  as  the  radio  science  develops  and 
hence  most  economically  exploit  the  u.sc 
of  radio  facilities. 

“(h)  Only  thus  can  General  Order  62 
of  the  Commission  be  taken  advantage  of 
to  increase  the  numlter  of  frequencies  in 
use. 

“(c)  It  will  promote  a  more  efficient 
management  of  press  communication. 

“(d)  It  will  provide  the  only  means 
for  flexibility  of  frequency  use  to  take 
care  of  the  changing  situs  of  important 
news  events. 

“(e)  It  will  prevent  an  uneconomic 
duplication  of  facilities. 

“(f)  It  w'ill  prevent  ruinous  competi¬ 
tion  between  communications  agencies  of 
the  same  character,  while  at  the  same 
time  creating  an  agency  of  sufficient 
strength  to  engage  in  competition  with 
other  large  radio  communication  agen¬ 
cies. 

“(g)  It  will  be  the  only  means  of  pre¬ 
serving  a  reserve  of  radio  facilities  for 
use  in  case  of  important  news  events  or 
great  need  for  emergency  communica¬ 
tion. 

“(h)  It  will  guarantee  neutrality  of 
use  and  will  prevent  the  otherwise  cer¬ 
tain  monopoly  of  a  subsidiary’s  facilities 
by  the  present  newspaper  companies. 

“(i)  It  will  avoid  congestion  on  some 
frequencies  and  idleness  on  others. 

“(j)  It  will  provide  for  an  as.sign- 
ment  of  radio  facilities  from  a  national 
standpoint  as  distinguished  from  a  local 
assignment  based  upon  needs  of  individ¬ 
ual  newspapers. 

“(k)  It  will  provide  the  only  practical 
guarantee  that  facilities  will  be  available 
for  newspapers  and  press  associations 
hereafter  desiring  to  use  radio  facilities. 

“(1)  It  will  provide  increased  facili¬ 
ties  for  multi-directional  transmission  to 
large  numbers  of  newspapers  served  by 
press  associations. 

“(m)  It  will  afford  an  opportunity  for 
the  participation  of  agencies  prevented 
by  their  charters  from  forming  subsid¬ 
iary  public  utility  companies. 

“(nl  It  will  provide  the  only  metlioil 
for  the  grouping  of  adjacent  frequen¬ 
cies  in  one  transmission  to  give  news¬ 
papers  the  advantage  of  facsimile  trans¬ 
mission  hv  radio.” 

The  commission  also  argues  that 
there  has  Iveen  no  showing  that  the 
Hearst  interests  spent  any  money  as  a 
result  of  the  action  of  the  commission 
on  Dec.  22.  1928,  and  also  that  the  Hearst 
interests  are  eligible  to  the  facilities 
made  available  by  the  grant  to  the  Press 
Wireless  Incorporated. 

Five  conditions  are  listed  as  not  hav- 


IN  SIX  months  this  year  The 
New  York  Times  published 
16,602.099  agate  lines  of  ad¬ 
vertising.  5.793.021  lines  more 
than  any  other  New  York  news¬ 
paper.  The  Times  gain  of  1,316.- 
507  lines  over  the  corresponding 
period  a  year  ago  was  greater  than 
the  gain  of  any  other  New  York 
newspaper,  morning  or  evening. 

More  important  than  the  volume  is 
the  high  quality  of  The  New  York 
Times  censored  advertising.  Care 
is  exercised  to  exclude  misleading, 
fraudulent  or  “catchpenny”  an¬ 
nouncements. 

Nmt  fork  (Zlimra 

"^1/  the  News  That's  Fit  to  Print  ” 

Weekday,  437,637 
Sunday,  752.689 

Net  paid  sale  for  six  months 
ended  March  31,  1929 


I 
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j 
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the  allocated  short  wave  bands  handle  all 
the  traffic  given  it,  whether  for  a  com¬ 
petitor  or  not,  and  finally  that  the  plan 
agreed  uiwn  meet  with  the  approval  of 
the  commission. 

“None  of  these  conditions  have  been 
fulfilled,”  says  the  brief.  ‘The  authori¬ 
zation  of  Dec.  22,  1928,  having  been  ten¬ 
tative  and  conditional,  lapsed  upon  a 
failure  of  the  conditions  and  the  con¬ 
struction  jHjrmits  of  August  1,  1928,  a.s 
trustee  for  all  the  .\merican  press  could 
again  lie  issued. 

“No  rights  vested  in  the  appellant  by 
reason  of  the  action  of  the  commission 
of  Dec.  22.  1928.” 


CONTESTANTS  TRAVEL  FAR 

VN'hen  a  boy  or  girl  wins  a  contest  in 
Hawaii  it  means  plenty  of  travelling. 
Winners  in  various  projects  sponsored 
by  the  fImtoluJu  Star-Bulletin  have  trav¬ 
elled  20,0(X)  miles  at  the  expense  of  the 
newspaper  during  the  first  six  months 
of  this  year,  it  is  estimated.  Ray  She^ 
herd,  winner  of  the  territorial  model  air¬ 
plane  contest,  was  sent  to  Detroit  where 
the  1.5-year-old  boy  won  third  place  in 
the  junior  national  scale  model  division. 
.■\delinc  Reis,  16-year-old  girl,  won  the 
Hawaii  championship  in  the  National 
Oratorical  Contest  and  was  sent  to  Los 
.\ngeles  for  two  weeks.  In  the  cham¬ 
pionship  contests  held  in  Honolulu  en¬ 
trants  from  the  various  islands  travelled 
from  60  to  500  miles  to  compete,  all 
expenses  being  paid  by  the  newspaper. 


PAPER  HOLDS  OUTING 

The  Vancotn'cr  (B.C.)  Sun  last  >s-eek 
staged  its  second  annual  picnic  for  em¬ 
ployes  and  their  friends. 


The  "Uncounted”  Leadership 
That  Counts  Most 


It  is  a  simple  task  to  count  circulation  or  linage  and  such  fig¬ 
ures  are  often  used  to  prove  the  leadership  of  a  newspaper. 

In  such  tangible  things  these  Booth  Newspapers  do  excell 
any  other  medium  in  The  Booth  Newspaper  Area  but  it  is 
the  "Uncounted”  leadership  of  reader  interest  and  reader  con¬ 
fidence  that  backs  up  this  circulation  coverage  that  makes 
these  newspapers  linage  leaders. 

Booth  Newspapers  through  many  years  of  constructive 
effort  have  built  this  leadership  to  a  point  where  it  is  readily 
reflected  in  advertising  results. 

Grand  Rapids  Press  Flint  Daily  Journal 
Sagmaw  Daily  News  Jadison  Gtizen  Patriot  Mnskefon  Qironicle 
RaUmazoo  Gazette  Bay  Qty  Daily  Tunes  Ann  Arbor  Daily  News 

I.  A.  KLEIN,  Ematarn  Rapraaentativa  J.  E.  LUTZ,  Waetern  RapraemsUmtiva 

SO  East  42Dd  St,,  New  York  6  North  Michigan  Ave.,  Chicago 

BOOTH  NEWSPAPERS,  Inc. 

Cantr^  OiKce;  2S00  Baht  Bldg.,  Detroit,  or  asiy  nowapapar  liatod. 


PAJAMA  PIONEER  VISITS  N.  Y. 


Notwithstanding  the  gibex  of  onlook¬ 
ers,  W.  O.  Saunders,  publisher  of  the 
Elizabeth  City  (N.C.)  Independent, 
strolled  bravely  up  Fifth  Avenue. 
New  York,  this  week  rlad  in  pajamafi. 
He  is  trying  to  rid  men  of  sharkle» 
of  heavy  clothing  for  wear  in  ttummer. 

ing  Ix'eii  fulfilled  to  make  the  grant  of 
Dec.  22,  1928,  valid.  These  conditions, 
according  to  the  commission,  were  prin¬ 
cipally  that  “all  of  the  press”  agree  on 
the  distribution,  that  the  custodians  of 
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On  the  Pacific  Coast 
It’s  Los  Angeles 
In  Los  Angeles 


It’s  the  Evening  Herald 


I  'A 


.  / 


\  /J 
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Two  Big  League  Merchandisers  discussing  Markets 
—  The  Pacific  Coast  is  mentioned  —  One  is 
already  in  the  field  —  the  other  just  going  in. 


LOS  ANGELES 
RADIO  SHOW 


September  1st  to  7th 
Inclusive 


The  beveiilh  Aniuiul  Niitioiiul  Kti- 
dio  Show  coiiduclfd  by  The  Radio 
Trade  A-ssoclalior.  of  Southern 
California  will  be  held  in  the  Audi¬ 
torium  of  The  Ambassador  Hotel 
at  Los  AnKOles.  September  Ist  to 
September  7th  inclusive. 


‘*VVe  opened  our  Coast  campaign  in  Los  An¬ 
geles.  It’s  by  far  the  largest  and  richest  market 
in  the  west,  and  its  people  are  always  interested 
in  new  things.  So  far  our  results  have  been 
beyond  our  expectations. 


Nearly  a  hundred  exhibitors  have  . 
combined  to  make  this  show  the  I 


greatest  Radio  l><‘monstriilion  ever 
made  anywhere. 

The  EveninK  Henild  will  cover  th< 
activities  of  the  Show  from  day  j 
to  day.  and  on  September  4th  will 
publish  a  Special  Radio  Section  | 
with  its  reBulat  editions,  which  j 
will  ffive  It  complete  restime  ol  | 
every  phase  of  the  Radio  Industry  ■ 
and  its  most  recent  developments.  | 
Your  advertisinK  in  this  section 
will  be  doubly  effective. 


“ — V  es,  we  carried  the  bulk  of  our  advertising 
in  The  Evening  Herald.  It’s  the  largest  Daily 
out  there,  you  know — both  in  Circulation  and 
in  Volume  of  Advertising.  The  results  have 
been  more  than  satisfactory  and  we  are  steadily 
increasing  our  space.” 


“'I'hanks,  old  man.  1  certainly  appreciate  the 
value  of  your  experience.  I’ll  profit  by  it.” 


Experienced  Space  Buyers  Know  That 
Any  Schedule  Designed  to  Cover  Los  Angeles  Must  Begin  With  The 


LOS  AIVGELES 

EVENING  HERALD 


Represented  in 


New  York 
by 

HERBERT  W.  MOLONEI 
SI2  Madison  Avc. 


ChicuKO 

by 

.[On.\  H.  LKDERKI: 
tono  Ilcnrst  BMk. 


San  Francisco 
hv 

■T  NOItR'.s;  HII.I. 
Kill  Hcnr.st  lil'ln. 


lletroit 

by 

.lOHN  H.  LEUERER 
5-117  General  Molcfrs  BldK. 


A  J 
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PENNSYLVANIA  PUBLISHERS  TO  STUDY 
COOPERATIVE  BUYING  OF  MATERIALS 

Committee  Named  to  Report  on  Feasibility  of  Plan  at  Wemert- 
'  ville  Meeting — ^Weekly  Members  Adopt 

Circulation  Audit  Idea 


IN  the  belief  tliat  member  papers  may 
make  substantial  savings  by  entering 
into  a  co-operative  buying  plan,  the 
Pennsylvania  Newspaper  Publishers’ 
Association,  at  its  summer  convention  at 
Galen  Hall  Hotel,  Wernersville,  July 
26-27,  authorized  a  committee  of  pub¬ 
lishers  to  study  the  problem  and  report 
back  at  the  annual  meeting  next  January. 

.^t  a  sjHJcial  f<»rum  of  the  weekly 
members,  it  was  voted  to  adopt  _  a  plan 
for  circulation  audits  and  to  join  with 
the  New  V’ork  Press  Association. 
Twelve  members  made  application  at  the 
convention  to  become  subscribers  to  the 
audit,  thus  making  Pennsylvania  the 
third  state  to  accept  this  system.  New 
York  and  Nebraska  are  the  others. 

At  a  meeting  of  the  executive  commit¬ 
tee  Col.  C.  J.  Smith  of  the  Allcntoivn 
Morning  Call,  president,  was  instructed 
to  name  a  committee  on  committees  to 
present  a  new  set-up  of  the  association 
structure  at  the  next  annual  convention 
so  that  problems  closely  related  to  the 
newspaper  business  may  be  handled  by 
experienced  publishers.  It  is  proposed 
to  have  committees  on  cost  finding, 
auditing,  advertising  practices,  mechani¬ 
cal  subjects,  circulatifHi  i)rohlenis,  edi¬ 
torial  standards,  etc. 

It  was  virted  to  hold  the  next  annual 
meeting  late  in  January,  19.KI,  at  the 
Hotel  Lycoming,  \Villiamsi)ort. 

The  convention  was  attended  by  more 
than  175  editors,  publishers,  advertising 
managers  and  their  families. 

The  following  constitute  the  commit¬ 
tee  which  will  study  the  co-o|)erative 
buying  idea:  Col.  K.  G.  Smith.  U’ilkes 
Barre  Titnrs- Leader ;  Daniel  N.  Slep, 
Altoona  Mirror;  E.  .\rthur  Sweeny, 
Greensburg  Trihuue-Revieiv ;  Cliarles 
R.  Long,  Chester  Times;  Braton  R. 
Gardner,  Montrose  Independent ;  Harry 
E.  T»’OMt,  Manhcitn  Sentinel;  Cliarles 
M.  Meredith,  Qnakertoivn  Tree  Press; 
William  N.  Hardy,  manager  of  P.N.P.A. 

The  committee  which  is  to  consider 
the  change  in  the  set-up  of  the  associa¬ 
tion’s  structure  comprises :  John  L. 
Stewart,  Washington  Observer-Report¬ 
er;  E.  J.  Stackpolc,  Harrisburg  Tele- 
waph;  Daniel  N.  Slep,  Altoona  Mirror; 
Henry  Wal.ser,  Hazelton  1‘lain-Speaker- 
Standard  Sentinel;  L.  E.  Johnson, 
Royersford  Advertiser;  C.  Kniss, 
Mifflinburg  Telegraph;  William  N. 
Hardy.  P.N.P.A.  manager. 

Members  of  the  assiKiation  were 
asked  how  many  had  eliminated  trade 
names  from  radio  programs  and  there 
was  _  a  general  showing  of  hands.  One 
publisher  reported  that  his  national  ad¬ 
vertising  had  increased  materially  be¬ 
cause  he  had  adopted  this  policy.  \Vhep 
he  ran  trade  names,  he  .said,  he  had  com¬ 
plaints  from  advertisers  that  competitors 
who  were  not  advertising  in  his  paper 
were  getting  free  space.  Several 
stopped  their  schedules  because  of  this 
reason,  he  declared,  but  came  liack  when 
he  changed  his  policy.  Others  also  re¬ 
ported  similar  gains. 

At  a  forum  for  daily  publishers  only, 
presided  over  by  W’alter  W.  Krebs,  of 
the  Johnstoifn  Tribune,  Russell  C.  Har¬ 
ris,  manager  of  the  Advertising  Bureau 
of  the  New  York  State  Publishers’  As¬ 
sociation,  described  the  work  of  his 
bureau.  He  said; 

“Our  first  job  was  the  idea  of  selling 
the  New  York  state  market.  Our  next 
and  biggest  thing  was  checking  national 
advertising  in  member  papers. 

“Publishers  have  hitherto  been  sold 
on  the  Cooking  School  idea,  but  in  Sep¬ 
tember  we  are  going  to  ask  if  it  would 
not  be  much  better  to  put  on  a  school 
for  advertising.  If  we  can  get  fifty 
publishers  to  contribute  $1,000  each,  we 
can  get  the  best  talent  possible. 

“Our  .check-ups  show  New  York  state 
publishers  are  losing  a  million  dollars  a 
year  selling  national  advertising  at  local 
rates. 

“An  organization  can  have  codes  but 


they  do  not  always  work  but  neverthe¬ 
less  they  do  tend  to  give  backbone  and 
help  publishers  maintain  their  rates.” 

Discussing  collections,  Mr.  Krebs  de¬ 
clared  his  ])ai)er  had  no  particular  plan. 
He  puts  new  stores  on  a  weekly  basis 
and  .says  usually  they  are  glad  to  stay 
on  that  basis.  Mr.  I>ong  said  he  only 
charged  off  about  3/10  of  one  per  cent 
to  bad  collections.  1.  Z.  Buckwaltcr  of 
l.ancaster  said  he  i>aid  his  collectors  on 
commission,  the  smaller  bills  carrying 
larger  commissions.  He  also  said  he 
made  it  a  practice  to  get  credit  reports 
on  customers. 

Concerning  extra  charges  for  undue 
alterations  to  copy,  Mr.  Krebs  said  he 
was  governed  by  circumstances.  When 
it  lK‘came  a  nuisance  he  had  to  stop 
it.  He  told  of  how  the  independent 
grocers  of  his  city  organized  a  Save-U 
.\ss<Kiation  and  run  a  full  page  every 
Thursday  which  became  a  source  of 
revenue  he  would  not  otherwise  liave 
gotten.  A.  E.  Hickerson.  Brownsville, 
told  how  his  independent  dealers  organ¬ 
ized  the  “('ommunity  Builder”  and  put 
over  the  idea  tliat  the  chain  stores  were 
■‘taking  out”  of  a  community. 

The  weekly  members,  confronted  with 
a  long  program,  held  three  sessions, 
Friday  morning,  Friday  night  lasting 
until  early  morning,  and  again  Saturday 
forenoon.  W.  S.  Livengood,  vice-pres¬ 
ident,  presided. 

-After  Fay  C.  Parsons,  president  of 
the  New  York  State  Press  Association, 
explained  the  workings  of  his  organiza¬ 
tion,  Jay  W.  Shaw,  field  manager  of 
the  same  group,  told  of  the  benefits  of 
verified  circulations  and  strongly  urged 
the  Pennsylvanians  to  work  out  a  plan 
similar  to  the  one  in  New  York,  which 
has  been  determined  to  be  successful. 

O.  C.  Harn,  manager  of  the  Audit 
Bureau,  gave  an  address  on  the  same 
subject  and  there  were  discussions  by 
Charles  M.  Meredith  of  Quakertown 
and  others.  It  was  finally  agreed  that 
before  weekly  papers  as  a  group  could 
join  the  .A.  B.  C.,  they  would  have  tp 
be  grounded  in  the  subject,  and  the  best 
training  school  seemed  to  be  one  like  the 
New  York  plan  operated  by  Mr.  Shaw. 

It  was  on  recommendation  of  Mr. 
Meredith  that  it  was  voted  to  launch 
the  audit,  the  fir.st  four  papers  to  be 
audited  by  Mr.  Shaw  and  then  through 
a  combination  of  the  New  York  and 
Pennsylvania  ass<x:iations.  Twelve  pa- 
IKTs  signed  at  the  beginning. 

At  the  weekly  group  meeting,  Mr. 
Meredith  showed  sample  sheets  of  his 
paper  printed  from  cornstalk. 

Several  of  the  weekly  publishers  ex¬ 
pressed  the  opinion  that  subscription 
prices  are  too  low,  and  some  raises  in 
the  weekly  field  are  likely. 

The  .subject  of  circulation  campaigns 
attracted  considerable  attention  and  re- 


‘Productiorui. . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 

Robert  W  Dickerson 

ARCHITECT 

Specialiting  in  Ntwspmper  Engineering 
toot  HURON  ROAD,  CLEVELAND 


suited  in  a  general  feeling  that  campaigns 
are  beneficial  if  conducted  by  a  reputable 
firm  and  if  the  conditions  are  right  for 
them.  Publishers  were  warned  not  to 
consider  a  campaign  if  their  field  was 
already  fairly  well  covered. 

At  one  of  the  business  sessions,  Harry 
E.  Trout  of  Manheim  was  named  on 
the  executive  committee,  and  Frank  T 
Carroll,  general  manager  of  the  Pitts¬ 
burgh  Press,  was  named  on  the  Commit¬ 
tee  on  Transportation. 

At  a  baiKpiet  Friday  evening  Walter 

G.  Bryan  of  the  Bryan  Organization, 
New  York  City,  talked  on  “The  Vital 
Point  of  a  Newspaper’s  Success.” 

Friday  afternoon,  there  was  golf  for 
the  members.  In  an  18-hole  competitive 
play.  Billy  Stevenson,  the  13-year-old  son 
f>f  E.  T.  Stevenson,  publisher  of  the 
Titus7‘ille  Herald,  won  the  McLean  cup: 

H.  M.  Turner  of  the  Towatula  Revie7u 
won  second  prize  and  1).  L.  McNeese  of 
the  Ambridge  Citizen  the  third. 

In  tennis  matches,  IHoyd  McClymonds 
and  J.  M.  McDonald  of  the  Grove  City 
Reporter  Herald  won  two  sets  to  one 
against  E.  T.  Steven.son  of  Titusville 
and  .Alfred  W.  Blatt  of  Kutztown.  In 
singles,  Blatt  defeated  Chalfont,  6-4. 

One  f>f  the  .special  features  of  the 
convention  was  a  band  concert  Friday 
afternoon  and  evening  by  the  Lancaster 
Newspapers’  Newsie  Cadets,  an  organi¬ 
zation  of  newsboys. 


SHRYER  WITH  F.  R.  JONES 

I).  M.  Shryer  has  joined  the  staff  of 
F.  K.  Jones,  publishers’  representative, 
Chicago.  He  was  formerly  with  the 
Chalmers  Publishing  Company. 


TRUNDLE  NAMES  HIS  AIDES 


Ten  Virginia  Newspaper  Men  Will 
Form  ExecutiTe  Committee 

H.  B.  Trundle,  business  manager  of 
the  Danville  Register,  president  of  the 
Virginia  Press  .Association,  has  appointed 
the  following  vice-presidents,  who  will 
constitute  the  executive  committee  for 
the  ensuing  year : 

First  district,  \V.  Y.  Morgan,  Xorth- 
ern  N^eek  A^ervs.  Warsaw^  second  dis¬ 
trict,  Paul  Scarborough,  the  Tideteater 
Netes,  Franklin;  third  district,  C.  P. 
Hasbrook,  the  Times  Dispatch,  Rich¬ 
mond  ;  fourth  district,  secretary,  J.  C. 
I-atimer,  Farnnnlle  Herald;  fifth  dis¬ 
trict,  President  H.  B.  Trundle,  Dan¬ 
ville;  sixth  district,  Paul  H.  Appleby, 
Nexi's  Journal,  East  Radford;  seventh 
district,  fjeorge  N.  Buck,  Warren  Sen¬ 
tinel,  Front  Royal;  eighth  district,  Rufus 
G.  Roberts,  Virginia  Star,  Culpeper; 
ninth  district,  John  A.  Whitman,  Sonth- 
xvest  Enterprise,  Wytheville;  tenth  dis¬ 
trict.  Treasurer,  George  O.  Greene, 
Rexiexc,  Clifton  .Forge. 


HARPER  HERALD  WINS  CUP 

The  silver  loving  cup  presented  by  .V, 
H.  Bele  Corporation,  publishers  of  the 
Dallas  (Te.x.)  Morning  News,  Dallas 
Journal  and  other  publications,  each 
year  to  the  Ix'st  published  weekly  news- 
I)aper  in  Texas,  has  been  presented  to 
the  Harper  (Tex.)  Herald,  of  which 
Warren  Hunter  is  editor  and  publisher. 
The  award  is  made  through  a  commit¬ 
tee  of  the  Texas  Press  Association. 


"The  Bronx”  Is  Bigger  Than 
Most  U.  S.  Cities 

By  R.  F.  R.  Hunt.s.m.\x 


“I  am  more  interested  in  clieck- 
intj  np  cities,  markets  anti  the  news- 
pajters  wliich  I  must  use  to  cover 
them  titan  I  am  concerned  with  the 
advertisements  to  Ite  used,”  said  an 
unusually  successful  national  adver¬ 
tiser  t(t  me  recently. 

“'I'he  wontlerful  character  of  the 
copy  stil)mitted  to  me  for  approval 
needs  little  criticism  from  me,”  he 
adtled.  “The  atlvertising  exjierts 
kiutw  m<»re  alnnit  that  than  I  do.” 

“We'l.”  I  im|uired.  “what  do  you 
know  alH)Ut  The  Drov.vf  There  is 
nearly  a  million  jKtpulation  there.” 

“Let  us  sec."  he  mused;  “where 
does  that  tit  in  with  the  other  hifj 
markets  of  the  country?” 

Taking  out  a  jKicket  edition  of 
'Fhe  .Standard  Diary,  he  jotted  down 
the  followinj;  official  1920  U.  S. 
Census  fijjures  c»f  the  twenty  larg^est 
cities  in  the  L'nited  States  excludinif 
Xew  York : 


Baltimore  .  733,826 

Boston  .  748.()6(: 

Buffalo .  .50').775 

(-'hicago  .  2.701,705 

Cincinnati  .  401.247 

Cleveland  .  796,8.36 

Detroit  .  993,739 

Indianapolis  .  314,194 

Kan.sas  City  .  324,410 

Los  .Angeles  .  576,673 

Milwaukee  .  457,147 

Minneapolis  .  380,582 

Newark  .  414,216 

New  Orleans  .  387,219 

Philadelphia  .  1,823,158 

Pittsburgh  .  588,193 


.St.  Louis .  772,8‘<7 

.San  Francisco .  508,410 

.Seattle  .  315.b()2 

Washington,  D.  C .  437,571 


“Xew  York,”  he  explainetl,  "is 
one  hig  prohleni.  It  makes  me  dizzy 
to  think  of  it.  There  we  find  seven 
million  jteople  and  newspajters  }ja- 
lore.  ^^'ho  knows  what  papers  these 
millions  read  ?  How  can  you  find  an 
entering;  wedfje  at  modest  cost?” 

This  hifj  advertiser  really  did  not 
know  that  The  Bron.x  is  in  reality 
a  municijtality  in  itself;  that  nearly 
a  million  ]teop!e  live  there;  that  it 
is  j'overned  by  its  own  Borough 
government ;  that  it  is  as  distinct 
in  itself  as  any  community  in  the 
L’nited  States,  although  it  is  a  i>art 
of  (ireater  Xew  York., 

He  did  not  know  that  this  vast 
territory  of  homes  might  l)e  reached 
seven  days  of  each  week  hy  one 
newspaj)er  —  The  Bronx  // tune 
News;  that  this  new.spajier  gives 
advertisers  a  distribution  in  The 
Bronx  of  l.''0,0(X)  copies  daily  and 
.Sunday. 

.Are  there  any  other  communities 
in  the  L’nited  States  of  aj^pntxi- 
mately  a  million  people  covere<l  hy 
one  newspajKT? 

There  is  not  one. 

ft. 

Woolworth  Tower,  N.  A'. 

Tel. :  Fitz  Roy  0840 

National  Representatwe 
♦“The  Home  News” 


.  J 
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STEADILY  INCREASINof 

recognition 

OF  THE  SELLING  POWER  OF  THE 

AKRON  TIMES-PRESS 

% 

I 

Media  records  lineage  figures  for  tHe-  first  six  months  \ 

of  1929  are  an  interesting  indicatiop  of  the  steadily  5 

increasing  recognition  of  the  Times- Press,  one  of  the  ] 

great  lineage  carriers  in  the  United  States.  j 


1929  ■ 

1928 

GAIN  1 

Local  Display . 

.  5,742..?9H 

5,101,978 

640,62()i 

National  Display  . 

.  754,854 

566,066 

188,788 

Automotive  . 

.  551,069 

516,261 

34,808 

Financial  . 

.  218,695 

202,667 

16,026 

Total  Display  . 

.  7,267,214 

6,386,972 

880,242 

LOCAL 

' 

1 

Clothing  Stores . 

.  698,366 

515,429 

182,93?; 

Grocers . 

.  347,948 

234,851 

113,097r 

Radio  . 

.  123,258 

64,160 

59,098 

Boots  and  Shoes . 

.  191,737 

128,918 

.  62,819 

Furniture  . 

.  1,254,.309 

877,762 

376,547 

N  A  r  I  O  N  A  L 

Baking  Products . 

.  51,387 

25,281 

26,106 

Dairy  Products . 

.  39,978 

6,232 

33,746. 

Radio . 

.  58,726 

12,810 

45,916 

Tobacco . 

.  119,536 

80,370 

39,166 

Soaps  . 

.  18,057 

12,193 

5,864 

Musical  Instruments . 

.  3,901 

•  .  255 

3,646 

The  figures  for  these  classifications,  and  many  others,  reflect 
the  steady  and  substantial  growth  of  the  Times-Press  and  .of 
Akron’s  only  Sunday  newspaper,  the  Times. 


AKRON  TIMES 
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A  SCRIPPS-HOWARD  NEWSPAPER 
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Editor  &  Publisher  The  Fourth  Estate  for  August  3 ,  1929 


LARGE  donation  BY  COL.  McCORMICK 
COMPLETES  MELLETT  LECTURE  FUND 

Chicago  Publisher  Gives  Check  for  $2,562,  Assuring  Memorial 
to  Martyred  Canton  Editor — Many  Other 
Newspapers  Contribute 

By  JAMES  MELVIN  LEE 

Treasurer,  Mellett  Memorial  Foundation 


A  DIRECT  challenge  to  the  Fourth 
Elstate  of  the  United  States  was 
issued  on  Jan.  22,  1927,  when  Editor  & 
Publisher  inserted  a  letter  about  the 


C^ol.  Robert  R.  McCormick 

movement  to  h(Mior  the  memory  of  Don 
R.  Mellett  editor  of  the  Canton  (().) 
Scivs  that  contained  the  followiiifi : 

If  ever  there  was  in^  the  history  of  our  jour¬ 
nalism  a  real  martyr  it  was  Don  Mellett,  but 
1  do  nut  believe  there  is  spirit  cnouRh  left  in 
the  newspaper  offices  of  this  country  to  raise  a 
hundred  dullars  for  even  this  heart-appealing: 
cause.  Our  RanR  are  takers,  not  irivers.  We 
have  been  boiled  to  ivory  hardness.  There  is 
not  much  love  among  us.  The  devil  takes  the 
hindmost.  Only  with  great  difficulty  can  news¬ 
paper  men  be  brought  together  to  support  a 
focal  social  club.  Personally  I'd  rather  pass  the 
hat  among  blind  beggars  than  among  the  mem- 
tjcrs  of  my  own  craft,  for  this  or  any  other 
cause.  1  do  not  believe  a  fund  can  1>e  raised 
to  build  a  school  of  journalism  or  defray  the 
cost  of  a  memorial  lectureship,  if  news|vai>er 
men  are  to  l»e  depended  upon,  and  the  friends 
of  Don  Mellett  should  not  Ik*  led  to  lielieve  the 
contrary.  If  I  were  to  raise  this  fund  I 
should  work  among  siiorting  iteople.  actors  and 
actresses,  generous-hearted  business  and  pro¬ 
fessional  men.  leaders  of  fraternities,  college 
students  and  other  wh<>le-souIe<l  ])eo|4e  with 
c^ritalde  impulses  and  some  decent  apprecia¬ 
tion  of  Don  Mellett  and  his  sacrifice.  News¬ 
paper  men  will  only  talk  alsHit  it — they  will 
not  act,  and  you  should  not  lead  your  readers 
to  believe  that  they  have  that  much  gumption 
or  pride.  That  this  is  true  is  as  much  my 
humiliation  as  the  next  fellow's.  \Vc  may  as 
veil  lie  candid  about  it. 

The  committee  in  charRc  oi  the  Mel¬ 
lett  Memorial  I.cctureshi|)  accepted  the 
challenge  and  sent  nut  a  circular  letter 
of  ap]>eal  to  the  newspaiK-r  men  of  the 
country.  It  was  not  thought  necessary 
to  employ  the  services  of  any  of  the 
hiph-pressure,  f'und-raisinp  orpanizations 
— useful  as  they  are  in  many  campaipns. 
A  modest  fonr-pape  circular  told  the 
story.  The  promise  was  made,  however, 
that  every  cent  ciHitrihuted  would  po  to 
the  Mellett  Fund  without  any  deductions 
for  campaipn  expenses.  One  donation 
was  piven  with  the  distinct  iiiulcrstand- 
inp  that  it  could  l)e  used,  either  wholly 
or  in  part,  to  pay  the  bills  of  the  printer. 

The  story  of  the  resiKin.se  was  told 
in  Epitok  &  Pubi.ishkr  for  .\pril  6  of 
this  year  when  announcement  was  made 
that  the  first  lecture  «>n  the  Mellett 
Memorial  Foundation  would  be  delivered 
durinp  Journalism  Wei-k  at  the  Univers¬ 
ity  of  Missouri.  Walter  Williams.  Dean 
of  the  School  of  Journalism  at  that  in¬ 
stitution,  honored  Marlen  E.  Pew, 
editor  of  Editor  &•  I’i'bi.ishkr,  hy  ask¬ 
ing  him  to  deliver  the  address.  .\  state¬ 
ment  of  funds  received  up  to  that  date 
was  piven,  along  with  a  list  of  the  news¬ 
papers  that  had  contributed. 

Shortlv  after  the  publication  of  this 
story  the  Mellett  Memorial  Committee 
received  word  from  Col.  Robert  R. 
^fcCormick.  publisher  of  the  Chicago 


Tribune,  that  if  the  un.subscribed  part  of 
the  Mellett  Eiind  did  not  exceed  $5,000 
he  would  Ik*  glad  to  contribute  that 
amount.  An  official  statement  compiled 
by  the  comptroller  of  New  York  Uni¬ 
versity.  setting  forth  cash  received  to 
date,  was  sent  to  Col.  McCormick.  He 
was  told  very  frankly  that  a  number  of 
newsiwiiers  had  made  promises  of  gifts 
but  that  the  Mellett  Committee  counted 
no  chickens  until  they  were  hatched. 

W  hile  the  Mellett  C'ommittce  has  held 
strictly  to  its  rule  of  not  publishing 
amounts  of  individual  donations,  it  con¬ 
siders  it  to  be  just  to  Col.  McCormick  to 
say  that  the  check  from  the  Chicago  Tri¬ 
bune  was  for  $2,.V)2.  This  generous  do¬ 
nation  sent  the  campaipn  over  the  top. 

Since  the  receipt  of  Col.  McCormick’s 
gift,  donations  have  continued.  In  ac¬ 
cordance  with  the  previous  announcement, 
the  income  from  all  funds  over  $.5,000 — 
the  amount  set  for  the  I^cturcshif) — will 
lie  used  from  time  to  time  for  printing 
lectures  delivered  on  the  Mellett  Founda¬ 
tion.  Since  the  publication  of  the  list  of 
newspapers  making  contributions  ap- 
jKared  in  Editor  &•  Pi’bushf.r  for  April 
6.  additional  gifts  in  tlicir  order  of  re¬ 
ceipt  has  been  received  from : 

Oi7  Cifv  (Pa.)  Derrick;  Des  Moittes  (la.) 
Register  ^  Tribune;  Centralia  (Ill.)  Sentinel; 
hlorenee  (Ala.)  Ttmes-Ncws :  Moline  (HI  ) 
patch;  Racine  (Wis.)  Journal-Netvs;  reoria 
(III.)  Journal-Transcript ;  IValla  Walla  (\Va»h.) 
Hulletin:  Creston  (la.)  NeTvs-Adfcrtiser;  Free¬ 
port  (III.)  Journal^Standard ;  Barre  (Vt.) 
Times;  Waterbury  (Conn.)  Democrat;  Winsted 
(Conn.)  Citizen;  Brattleboro  (V^t.)  Reformer; 
Fort  Scott  (Kan.)  Tribune;  Royal  Oak  (Mich.) 
Tribune;  Sturgis  (Mich.)  Journal;  Three  Fixers 
(Mich.)  Commercial;  La  Junta  (Col.)  Demo- 
rraf;  Alpena  (Mich.)  \e7vs:  Columbus  (Miss.) 
Comtnereial  Dispatch;  Stamford  (Conn.)  Advo¬ 
cate ;  Creat  Falls  (Montana)  Tribune;  Monroe 
(Wis.)  Times;  Dodge  Citv  (Kan.)  Globe; 
Rfainfield  (N.  J.)  Couricr-Xexvs ;  Morgantorvii 
(\V.  \'a.)  Neiv  Dominion;  Adrian  (Mich.) 

Telegram ;  Marinette  (Wis.)  Eagle-Star ;  Ames- 
bury  (Mass.)  Series;  Sheboygan  (Wis.)  Press; 
Manchester  (N.  H.)  Unioti  Leader ;  Atlantic 

City  (N.  J.)  Press  Union;  Shetbyville  (Tnd.) 
Democrat;  Bend  (Ore.)  Bulletin;  Columbia 
(Mo.)  School  of  Journalism.  University  of 
Missouri;  Franklin  (Ind.)  Star;  Douglas 
(Ariz.)  Dispatch;  South  \’or:ealk  (Conn.)  Sen¬ 
tinel;  Ravenna  (O.)  Record;  Kinston  (N.  C.) 
Free  Press;  St.  Marys  (O.)  Lender:  Athens 
(O.)  Messenner :  Charlotte  (\.  C.)  Observer: 
Columbia  (Tenii.)  Herald;  Redlands  (Cal.) 
Fot'is;  OroidUe  (Cal.)  Mercury-Register :  Gal- 
fipolis  (O.)  Tribune:  H'inona  (Minn.)  Repuh- 
h'ean-Herald :  F.l  Paso  (Tex.)  Continental; 
Kenosha  (Wis.)  Xev's;  Pontiac  (Mich.)  Pr^ss: 
Santa  Barbara  (Cal.)  Press;  North  Adams 
(Mass.)  Transcript :  Ponra  City  (Okla.)  News; 
Cl^*etand  (O.)  Plain  Dealer:  Dallas  (Tex.) 
Tim>'s-f1erald :  Cambridge  (O.)  J effersonian : 
Gulfport  (Miss.)  Guide:  Sanduskv  (O.)  Star- 
Jourfial;  Saulte  Ste.  Marie  (MVh.)  News; 
Tulsa  (Okla.)  Tribune;  CFnton  (Okla.)  News; 
IVausau  (Wis.)  Record-Herald ;  Altus  ((ikla.) 
Times-Demoerat :  Winston-Salem  (N.  C.)  Jour¬ 
nal:  Enid  (Okla.)  Xnrs;  South  Bend  (Tnd.) 
Neu*s  Times :  Mena  (Ark.)  Star;  Bellevue  (O.) 
Gazette:  Fairmont  (Minn.)  Sentinel;  Safford 
( \riz.)  Guardian;  Biddeford  (Me.)  Journal: 
HoUyivood  (Cal.)  Citizen:  W’ehster  (Mass.) 
Times:  Londonville  (O.)  Times;  Bellefontaine 
(O.)  F.ram'ner;  Nen*  Cow'ord  (O.)  Enterprise: 
f*tloetiix  (Ariz.)  Republican;  Tucson  (Ariz.) 
Citizen  and  Nation:  Loekland  ((i.)  S*nvs: 
n  inooski  (Vt.)  Adver*iser :  Coshocton  (O.) 
7'rihvne  Times-Aoe;  RoHe  (la.)  Arrmv;  Port 
Clinton  (O  )  Progre.ssive  Time's:  Ind'anola  (Ta.) 
Rnrord:  CFnton  (Mass.)  Item:  Chirago  (III.) 
Tribune:  Hn7card  (Kan.)  Courant;  German- 
to7vn  (O.)  Press:  Hnntinaton  (TmH.)  Herald; 
McPherson  (Kan.)  Republican:  Bellevue  (Ta.) 
Herald;  Centura  (Cal.)  Star;  San  Antonia 
(Tex.)  Prensa:  San  Mateo  (Cal.)  Times; 
Santa  Ana  (('al.)  Registt'r;  Toledo  (O.)  Sun. 

The  list  just  given,  plus  the  list  previ¬ 
ously  printed,  is  the  answer  to  the  chal¬ 
lenge  printed  in  the  opening  paragraph. 

Tlic  Mellett  Memorial  Committee  takes 
some  pride  in  the  fact  that  the  campaign 
went  over  the  top  without  the  necessitv 
of  any  personal  calls  on  individual  pub¬ 
lishers.  Everything  came  through  cor¬ 
respondence.  This  fact  makes  the  renly 
to  the_  challenge  even  more  striking. 
Mellett's  name  is  not  to  pass  from  view 
in  -American  journalism. 


SYNDICATE  HEAD  SAILS 

Henry  M.  Snevily.  manager  of  Bell 
Syndicate,  Inc.,  sailed  from  New  York 
this  week  for  France  and  England. 


A  NEW  REASON  WHY 
SUBSCRIBERS  QUIT 

A  RICHMOND,  Va.,  newspaper 
recently  received  the  follow¬ 
ing  letter  from  a  reader: 

“Some  time  ago  I  notified  the 
boy  who  delivers  my  paper  to  me 
that  if  he  did  not  notify  you  that 
the  rross-word  puzzle  answers 
were  not  correct  that  I  would  stop 
my  paper. 

“The  answers  are  not  correct  to¬ 
day  to  yesterday’s  puzzle,  so  as 
soon  as  my  subscription  expires 
I  am  going  to  have  the  paper 
stopped.” 


PILOT  SAVES  REPORTER 


Glides  Plane  to  Swamp  When  He 

Finds  Writer  Has  No  Parachute 

Clyde  A.  Davies,  {Salt  Lake)  Deseret 
\exi>s  reporter,  had  a  narrow  escape 
while  flying  over  Great  Salt  I-ake  re¬ 
cently  with  George  Varney,  air  mail  pilot. 
-Midway  over  the  lake  a  crack  opened  in 
the  oil  line.  Pilot  Varney  fastened  on 
a  parachute  and  signalled  Davies  to  get 
ready  to  jump.  When  the  pilot  dis¬ 
covered  Davies  was  without  a  parachute, 
he  stayed  with  the  ship  and  glided  20 
miles,  landing  with  his  passenger  and 
WK)  pounds  of  mail  in  a  swamp  on  the 
shores  of  the  lake. 

Some  men  in  a  motorboat  jiicked  the 
two  up  and  brought  them  to  shore. 


WEIL  CHICAGO  MANAGER 

Charles  J.  Weil,  who  has  been  asso¬ 
ciated  with  Verree  &  Conklin,  publishers’ 
representatives,  for  20  years,  has  been 
appointed  manager  of  the  firm’s  Chicago 
office,  succeeding  J.  E.  N’errec,  who  re¬ 
cently  sold  his  interest  in  the  firm  to  Mr. 
Conklin  and  retired  from  active  business. 
Mr.  N^erree  was  recently  guest  of  honor 
at  a  banquet  limited  to  men  who  have 
l)cen  in  the  publishers’  representative  field 
in  Chicago  for  20  years  or  more. 


NEW  PINKHAM  AGENCyI 
“AMPLY  FINANCED”  1 


General  Manager  Say*  Medicine  Cog*.  E I 
pany  I*  Spending  $1,500,000  i-R 

Yearly  in  New*- 

paper*  [I 


Following  the  establishment  of  the 
Northeastern  Advertising  Agency,  [i 
Lynn,  Mass.,  which  handles  the  adver-  ji 
tising  account  of  the  Lydia  Pinkham 
Medicine  Company,  and  which  lias  two 
Pinkhams  among  its  officers,  and  the  re-  C 
sultant  publicity  of  the  fact  that  it  is  a  t| 
“company  owned’’  agency,  E.  Bradford,  j 
general  manager  of  the  agency,  this  : 
week  issued  the  following  statement: 

"The  newly  established  Northeastern 
Advertising  Agency  has  created  news 
(and  some  wrong  conjecture)  because  of 
the  frankly  published  fact  that  some  of 
the  officers  of  the  Lydia  E.  Pinkham 
Medicine  Company  and  the  Northeastern 
■Advertising  .Agency  are  identical. 

"The  Pinkham  Company  has  been  do¬ 
ing  business  with  many  newspaper  pub¬ 
lishers  for  more  than  40  years  and  today 
spends  $1,500,000  in  newspaper  space. 

“The  Northeastern  Advertising  Agency 
enjoys  not  only  the  advantage  of  ample 
finances  and  credit  but  also  the  excep-  ■ 
tional  advantage  of  the  successful  ex-  ; 
pericnce  in  building  the  Pinkham  busi-  l 
ness  to  one  of  the  largest  in  America.” 

The  agency’s  letterhead  lists  three  ac-  j 
counts :  the  Lydia  Pinkham  Medicine  : 
Company,  Infant  Supply  Company  and  ] 
Pastnrine  Chemical  Company.  j 


PLANNING  A  DAILY 

The  Perry  County  Publishing  Com¬ 
pany,  New  Lexington,  O.,  will  begin  the  , 
publication  of  a  daily  paper,  the  Evening  j 
Star,  alxiut  Aug.  10.  James  Blair  of 
Decatur,  Iiid.,  will  be  editor  and  will  be  i 
associated  with  Paul  F.  Mace  and  T.  B. 
.Scribner. 
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How  often  do  you  go  through  the  Kimberly-Clark 
Rotogravure  Photo  Service  (catalog  looking  for  prospec¬ 
tive  users  of  your  rotogravure  section^  Here  is  a  picture 
from  our  latest  catalog.  It  looks  to  us  as  though  — in  one 
size  or  another  —  it  might  appeal  to  the  linen  or  furniture 
department  of  a  big  store — oi  to  a  specialized  y 

linen  or  furniture  store.  This  very  page,  with 
proper  ropy  suggestion,  might  bring  a  pros¬ 
pect  into  the  account  column. 
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You  two  no  doubt  a^ree  upon  the  dlapotiltlon  you  wish 
made  of  your  estatea.  But  have  you  made  abaolutely 
aure  provlalon  that  your  wlahea  will  be  carried  outt 
Huppoae.,  aa  too  often  happena,  a  grade  crcHtaIng  ac¬ 
cident  clalma  you  both.  It  haa  become  a  pretty 
wide  practice  for  couplea  to  make  Identical 
will,  and  to  name  a  truat  company  aa  eiecu- 
tor.  Our  truat  officer  will  gladly  explain 
the  bank^a  reaponalblllty  In  auch  a  duty. 

Come  In  and  aee  him  aa  a  prelim¬ 
inary  to  conaiiltlng  your  attorney. 
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‘^BRIGHTENER”  era  of  foreign  news 
GONE  FOREVER,  SAYS  HEINZEN 

Expansion  of  Our  Trade  and  Investments  Has  Made  World 
News  a  Staple  in  U.  S.  Dailies,  Declares  U.  P.  Paris 
Man  Back  for  First  Time  Since  1917 


AMKRICA’S  iwlitical,  financial  and 
commercial  well-being  has  been 
linked  so  closely  with  the  world  at  large 
that,  in  the  opin¬ 
ion  of  Ralph 
Heinzen,  chief 
corresiwndent  for 
the  United  Press 
in  h'rance  and 
North  Africa, 
any  good  foreign 
story  is  really  a 
domestic  story 
these  days  and 
editors,  especially 
in  industrial  and 
agricultural  com¬ 
munities,  have  al- 
r  e  a  d  y  realized 
the  influence  of 
fiireign  developments  on  American 
prosperity. 

The  days  are  gone,  in  the  opinion  of 
.\lr.  Heinzen,  when  editors  look  to  for- 
eimi  correspondents  for  “brighteners” 
only,  freak  stories  to  fill  inside  page 
hi  lies. 

The  news  of  a  cyclone  which  devas¬ 
tates  the  wheatfields  of  Poland,  of  a 
|K)litical  revolution  which  sends  some¬ 
one’s  currency  skyrocketing,  of  a  coni- 
hination  of  manufacturers  of  one  or  sev¬ 
eral  foreign  states  to  better  defeat  Amer¬ 
ica's  tariff  laws,  or  of  an  embargo  or 
creation  of  a  quota  on  .\merican  goods, 
is  really  domestic  news  for  it  hits  at 
American  pocketbooks. 

"Fifteen  years  ago  there  were  very 
few  editors  in  the  United  States,  outside 
of  the  metropolitan  news  rooms  who 
ever  gave  space  to  a  foreign  story, 
except  for  an  assassination  of  a  mon¬ 
arch  or  for  a  wildly  jazzed  yarn  about 
the  sins  of  Paris  or  Soho,”  Heinzen  said 
this  week  in  New  York  after  a  return 
from  12  years  in  Europe. 

"The  war  changed  all  that,  l-'or  four 
years,  it  took  a  good  domestic  story  to 
break  through  the  F'uropcan  headlines 
on  the  front  page.  Since  the  war  the 
editorial  rooms  have  remained  EuroiR-an 
minded,  and  at  no  time  has  a  thorough 
understanding  of  Europe  and  the  foreign 
world  at  large  In'eii  so  necessary  as 
today. 

"The  United  States  has  more  than  one 
billion  dollars  invested  around  the  world 
outside  of  our  own  frontiers.  The  .Ameri¬ 
can  investor  folkiws  his  foreign  invest¬ 
ments  with  an  understandable  interest 
and  he  looks  to  his  pajter  for  the  high 
siMits  of  the  day’s  news  abroad. 

"1  predict  that  Fhirope  will  have  at 
least  five  great  stories  within  the  next 
year  which  will  obtain  as  large  a  play  on 
the  front  pages  in  .America  as  any  (l<i- 
mestic  .story.  One  of  these  stories  is 
slowly  being  developed,  the  ISriatid 
’dream’  of  an  economic  United  .States  of 
luirojK?. 

"That  Europe  should  even  1k’  thinking 
of  such  a  thing  is  proof  that  the  war  is 
already  far  in  the  background.  It  is  a 
direct  challenge  to  .American  industry. 
Knrope  realizes  that  unless  something  is 
done  to  check  the  invasion  of  American 
products,  Europe  within  ten  years  will 
find  its  industries  smothered  under 
-American  dumping. 

"That  is  why  every  move  in  the  real¬ 
ization  of  the  Briand  dream  is  legitimate 
front  page  news  on  every  American 
newspajter.  If  is  a  challenge  to  the  fifty- 
millions  of  American  workers.  The 
greater  publicity  given  to  F'urope’s  plans, 
the  less  effective  they  will  be  eventually. 
Only  by  surprise,  obtained  by  secrecy  or 
overlooked  by  corresi>ondents,  could 
their  plans  jeally  work  out.” 

Home  for  the  first  time  since  he  went 
overseas  as -a  lieutenant  of  infantry  in 
the  Americaii  army,  in  1917,  Mr.  Hein¬ 
zen  declares  that  he  found  vast  changes 
in  .American  methods,  strongly  empha¬ 
sized  by  contrast  with  the  European 
metlKKls  .-wWch  he  has  been  in  daily 
Contact  foit|kUi||IV  years. 


"American  newspapers  liave  reached  a 
wonderful  degree  of  perfection,  an  effi¬ 
ciency  in  production  which  surpasses 
anything  abroad,  even  in  England,  the 
cradle  of  journalism,"  he  .said. 

“Many  American  newspapers  carry  in 
inches  more  news  of  I'rancc  than  the 
average  Parisian  newspaper.  Certainly, 
no  European  newspaper  carries  as  much 
news  of  America  as  .American  papers 
carry  European  news.  America  is  vastly 
misunderstood  abroad,  and  the  principal 
reason  is  that  most  papers  spend  so  little 
upon  foreign  new-s  that  they  cannot  af¬ 
ford  to  maintain  a  correspondent  in 
.America  or  subscribe  to  a  new’s  agency- 
report. 

‘‘.An  interesting  war  is  on  in  Paris  Ih?- 
tween  the  Coty  group  of  papers,  prin¬ 
cipally  the  Vriend  of  the  I'cofile.  It 
involves  more  than  the  salesprice  war 
waged  on  the  surface.  Coty  insists  upon 
paying  his  newspaper  men  a  wage  w-hich 
w-ill  enable  them  to  live  w-ithout  outside 
work.  It  is  not  infre<iuent  that  report¬ 
ers  and  editors  on  other  Paris  news¬ 
papers  have  to  contribute  to  six  papers 
to  make  an  aggregate  wage  of  $20 
w^eekly. 

“As  far  as  .American  agencies  and 
newspaiKTs  are  concerned,  competition  is 
as  keen  in  Paris  as  it  is  in  New  York. 
.-Agency  offices  arc  open  24  hours  a  day 
and  every  nerve  is  strained  to  get  a 
three-minute  beat  across  the  Atlantic 
cables. 

“The  standard  of  .American  news  gath¬ 
erers  in  Europe  has  never  been  higher. 
In  Paris,  w-ith  which  I  am  most  familiar, 
there  are  gathered  a  dozen  correspond¬ 
ents  among  the  hundreds  there,  whose 
names  have  been  written  into  the  history 
of  .-American  journalism.” 


A  IRPL.ANE  delivery  to  Saratoga.  N. 

Y.,  on  the  stock  market  edition  of 
the  S’eti’  York  Jivnihu/  World  was 
started  July  2*1,  when  i.fXX)  copies  of 
the  night  edition  with  closing  AA'all 
.Street  prices  and  the  next  day’s  entries 
for  the  Saratoga  races  on  July  30,  were 
shipped  in  a  AVaco  biplane  from  Teter- 
boro  Field,  N.  J. 

The  plane  was  piloted  by  Frank  Har¬ 
ris,  Jr.,  and  bore  the  title  "Evening 
AA’orld,  N.  Y.”  in  large  letters  on  the 
side  of  the  fuselage.  The  edition  was 
off  the  press  at  3..3()  and  the  plane  left 
the  flying  field  at  4.10. 

The  trip  to  Saratoga  w-as  completed  in 
less  than  two  hours  and  papers  w-erc  on 
the  street  in  that  tow-n  at  6  p.  m..  three 


Heinzen  feels  that  the  European  field 
is  ripe  for  the  expansion  of  American 
advertising  firms  and  methods.  Adver¬ 
tising  is  practically  a  monopoly  in  many 
countries,  and  advertisers  are  getting  too 
little  for  their  investment.  They  would 
welcome  the  coming  of  experienced 
.American  firms,  and  French  newspapers 
would  be  glad  of  the  revenue  which 
would  certainly  follow  the  advent  of  an 
era  of  sane  and  productive  publicity. 

After  spending  22  months  in  France 
as  a  captain  in  the  United  States  army 
during  the  war,  Mr.  Heinzen  established 
the  Amcricoii  Embarkation  Nnvs  for 
U.  S.  troops  leaving  France.  He  was 
denK>bilized  from  the  army  in  France 
and  joined  the  Paris  edition  of  the  New 
York  Herald,  where  he  served  succes¬ 
sively  as  sports,  cable  and  assistant 
managing  editor.  After  four  years  w-ith 
that  paper  he  joined  with  G.  H.  Arch- 
ambault,  managing  editor  of  the  Paris 
Herald,  in  the  founding  of  the  Paris 
Times,  first  afternoon  English  language 
daily  on  the  continent.  In  192.S  he  joined 
the  Paris  bureau  of  United  Press  and 
w-as  promoted  to  the  position  of  manager 
in  1928. 

SIGNS  AUSTRALIAN  ARTIST 

I.  Haiicks,  creator  of  “Us  Fellers,” 
for  manv  years  the  front-page  feature 
of  the  Sydney  (Australia)  Sun’s  Sun¬ 
day  color  section,  this  week  signed  a 
long-term  contract  with  the  McClure 
Newspaper  Syndicate,  it  was  announced 
by  Richard  H.  Waldo,  president.  Re¬ 
prints  of  the  Sunday  pages  are  at  pres¬ 
ent  being  published  in  Ixxjk  form  under 
the  title.  “Ginger  Meigs.”  The  page 
w-ill  be  issued  by  McClure  in  the  fall. 


STAFF  MEMBERS  WRITE  SERIAL 

The  Hloominqlon  (Ill.)  Daily  Panto¬ 
graph  is  publishing  a  serial,  “The  Mov¬ 
ing  F'inger,”  which  was  written  by  Max¬ 
well  E.  H.  Pyle  and  Leo  Zalucha,  night 
editor  and  night  state  editor,  respectively. 
The  story,  which  is  a  mystery,  will  be 
solved  in  the  last  chapter  by  readers  of 
the  Pantagraph. 


hours  earlier  than  possible  by  train  de¬ 
livery.  Specially  uniformed  lx)ys,  w-ear- 
ing  white  duck  trousers  and  blue  coats 
trimmed  in  red  and  gold  with  “Airplane 
Edition,  Evening  AA'orld”  blazoned  on 
them,  sold  the  papers.  These  boys  also 
walked  about  the  town  during  the  day 
advertising  the  edition. 

The  airplane  .service  w-ill  lie  continued 
tor  the  month  of  .August  while  the  race 
season  is  in  progress  in  Saratoga,  Nor¬ 
man  Hoover,  circulation  manager  of  the 
Evening  World,  said. 

The  t)apers  hear  a  red  seal  reading 
“.Airplane  Edition”  and  are  sold  at  the 
regular  New  York  street  price  of  three 
cents.  The  plane  used  for  delivery  is 
leased  from  F'lights  Interstate,  Inc. 


DAILY  ISSUES  COW  FOR 
■REPOIWERS 


Faking  Taboo  on  St.  Joaeph  News- 
Press — Staff  Cautioned  on  Racial 
References — Asked  to  Protect 
Juveniles 


.A  code  of  ethics  and  instructions  has 
been  issued  to  the  staff  of  the  St.  Joseph 
(Mo.)  Nezi's-Press,  which  includes  the 
following  paragraphs : 

“The  News-Press  is  a  well-edited 
newspaper.  Help  keep  it  that  way. 
-Av'oid  slang,  or  writing  in  a  low  tone. 

“Be  careful  of  the  reputation  of  a 
woman.  Better  miss  a  good  story  than 
harm  the  reputation  of .  an  innocent 
woman. 

“The  News- Press  does  not  print  the 
names  of  boys  or  girls  under  fifteen 
who  get  into  trouble  unless  they  are 
sentenced  to  a  reformatory  by  the  juve¬ 
nile  court.  There  is  enough  news  with¬ 
out  bringing  ignominy  on  children  need¬ 
lessly. 

“The  News- Press  does  not  use  the 
words  ‘adultery,’  ‘rape.’  ‘incest,’  ‘sodomy’ 
or  ‘abortion.’  It  does  not  go  into  minute 
details  describinji:  wounds  in  violent 
deaths,  nor  does  it  specify  the  poison  by 
name  in  deaths  by  j)oisoning,  except  in 
rare  instances  where  the  ends  of  ju.stice 
may  be  served. 

“Exercise  diligence  in  religious  stories 
or  news  items  alxiut  ministers  of  the 
gospel  or  churches.  You  may  not  be 
sensitive  alxmt  your  religion.  The  man 
or  woman  you  write  alxnit  may  be  very 
sensitive. 

“In  news  of  a  controversial  nature, 
get  both  sides  of  the  story.  If  a  story 
breaks  that  gives  a  public  official  a 
chance  for  denial  f)r  explanation,  get 
both  sides.  If  a  lalxirer  is  accused  of 
assault  and  wants  to  enter  a  denial,  let 
him. 

“Avoid  errors,  but  if  you  make  one. 
do  not  refuse  to  make  a  correction.  A 
correction  should  lx;  made  the  next  day, 
not  a  week  or  two  later. 

“AA’rite  copy  as  if  it  were  going  in  the 
paixT  without  further  editing,  except  by 
yourself.  Do  not  be  ashamed  to  consult 
a  dictionary  every  five  minutes.  The 
t)ettcr  the  rejxirter,  the  more  he  consults 
a  dictionary,  and  vice  versa,  it  might  be 
said.  AA’hen  in  doubt,  do  not  guess. 

“More  imixirtant  than  the  dictionary 
arc  the  directories.  The  desk  may  know 
the  s])elling  of  words  in  the  dictionary, 
but  copy  readers  cannot  check  up  the 
city  and  telephone  directories  for  you. 

“Be  concise.  If  a  story  can  lx?  told  in 
a  brevity,  why  use  half  a  column?  Re¬ 
porters  are  not  paid  space  rates.  The 
News-Press  has  many  columns  of  tele- 
grai)h  news  it  cannot  use  Ix'cause  of 
space  limitations  every  day. 

“Fake  stories  are  tatxx>.  F'aking  in 
minor  items  leads  to  carelessness  with 
the  truth  in  more  imjxirtant  stories.  We 
w-ant  the  dramatic  where  it  exists,  but 
do  not  w-ant  it  manufactured.  If  readers 
see  a  story  ostensibly  faked,  they  w-ill 
think  other  stories  arc,  and  the  paixr 
lo.ses  its  prestige. 

“F'xercise  caution  in  dealing  with 
racial  antecedents.  The  News-Press 
designates  Negroes  in  all  news  stories, 
but  does  not  call  attention  to  other  races 
or  nationalities  unless  such  references 
are  a  part  of  the  new-s.  If  an  alien  goes 
to  prison  his  nationality  is  not  necessarily 
a  part  of  the  news,  but  if  the  authorities 
consider  deix)rting  him,  it  is. 

“Avoid  propaganda.  The  man  who  has 
something  he  is  anxious  to  get  in  the 
paix;r  may  lx:  as  dangerous  as  the  man 
who  wants  something  kept  out.  Submit 
such  requests  to  the  desk. 

“Always  w-rite  as  if  you  w-ere  to  read 
the  article  aloud  before  the  publisher  arxl 
managing  editor.” 

H.  .A.  Sprague  is  publisher  of  the 
New-s-Press  and  the  St.  Joseph  Gazette. 


WRITES  WAR  SERIAL 

Hubert  AV.  Kelley  of  the  night  staff. 
Kansas  City  Star,  has  written  a  serial 
for  piiblication  in  that  newstiaper  ba.sed 
on  his  experiences  in  the  AVorld  war. 
It  is  entitled  “Blow-,  Bugle,  Blow.”  Mr. 
Kelly  w-as  a  bugler  with  the  12th  En¬ 
gineers  overseas. 


Ralph  Heinze.s 


RUSHING  PAPERS  TO  SARATOGA  BY  PLANE 


Loading  Eveninfi  World  buntlles  for  speeds  delivery  lo  Saratoga. 
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PROSPERITY  MEANS  WORK 

WE  have  just  read  in  prcxif  our  correspondents’ 
reports  of  the  golden  streamers  that  will  grace 
the  advertising  sun  this  autumn.  We  rejoice 
at  the  prospect,  of  course,  but  Old  Man  Caution 
creeps  on  our  shoulder  to  whisper  that  none  of  the.se 
golden  dreams  can  come  true  unless  they  are  made 
to  come  true.  None  of  the  blessings  of  prosperity 
can  be  held  without  an  added  stint  of  mental  or 
physical  labor. 

Business  is  good,  without  doubt,  and  it  will  bi' 
better.  The  farmer’s  situation  is  not  good,  however, 
and  will  probably  get  considerably  worse  before 
economics  push  {xditics  out  of  the  driver's  seat.  This 
nation’s  steady  trend  from  farm  to  city  has  aggra¬ 
vated  the  farmer's  plight  for  the  present,  and  at  the 
same  time  it  has  kept  the  city  stores  and  the  nation's 
factories  humming.  We  have  by  no  means  reached 
a  stable  adjustment  of  the  nation's  economic  balance 
and  until  we  approach  such  an  adjustment,  we  shall 
hare  recurrent  bulges  and  dips  in  the  prosperity 
average.  That  a  bulge  impends  seems  apparent,  and 
the  Fall  and  Winter  of  192*K  with  the  Spring  of 
1930,  promise  to  bring  rich  rewards  to  the  newspaper 
men  who  know  how  to  win  and  hokl  them. 


Our  huswi'ss  IS  to  i/ct  the  facts  of  life  straight, 
though  an  infinite  t-ariety  of  people  strwe  slecp- 
tessly  and  endlessly  to  mix  ’em  up. 


A  GREAT  ASSIGNMENT 

NEWSP.^PER  men  the  world  over  will  envy 
the  assignment  of  Karl  H.  von  Weigand. 
veteran  foreign  correspondent  an<l  world- 
traveler,  who  has  heeii  ordered  by  William  R.  Hearst 
to  cover  the  aroiind-the-world  flight  of  the  Graf 
Zeppelin. 

No  newspaper  man  has  ever  been  given  a  more 
thrilling  story  to  write.  Mr.  von  Weigand  will  u.se 
radio  and  if  his  stuff  ctMupares  with  the  remarkable 
narrative  he  turned  out  for  the  Hearst  newspapers 
duriiig  the  first  flight  of  the  big  l)ag  across  the 
Atlantic  a  year  ago  it  will  provide  exciting  reading 
for  millions. 

Karl  von  Weigand  knows  how  to  tell  a  story  as 
well  as  any  newspai>er  man  of  our  acquaintance.  He 
made  all  of  the  arrangements  for  the  world  flight  and 
to  accomplish  the  task  has,  in  less  than  a  year,  made 
three  complete  tours  of  the  globe,  inspecting  air¬ 
ports,  charting  the  course,  arranging  for  facilities 
with  many  governments  and  pUrtting  his  story.  We 
know  of  no  more  thorough  and  lavish  preparation 
for  the  coverage  of  a  great  event  than  he  has  made. 

Enrm*  &  Pciu.ishkr  will  voice  the  .sentiment 
of  the  newspaper  fraternity  in  wishing  Karl  von 
Weigand  and  his  party  a  safe  journey  over  seven 
seas  and  three  continents  that  the  mighty  Zep  is 
scheduled  to  cover  in  her  historic  flight. 


Occasionally  one  finds  a  town  zehere  com¬ 
peting  nexespaper  men  have  learned  the  advan¬ 
tages  of  give-and-take  rivalry — and  it's  rt/nuy-f 
a  prosperous  and  happy  town. 

LAUGH  AND  WEEP 

The  press  of  the  nation  has  had  a  jolly  laugli 
over  the  incident  of  the  lifting  of  the  customs 
ban  on  Voltaire's  “Candide.”  Well,  it  was 
s<imething  to  jest  about.  But.  as  Omaha  (Neb.) 
World-Uerald  wisely  remarks,  the  humor  of  the  situa¬ 
tion  does  not  abate  the  fact  that  the  federal  censor¬ 
ship  still  exists.  The  copy  of  the  French  philosoph¬ 
er's  classic  that  was  admitted  to  these  fair  shores 
was  an  expurgated  edition.  It  is  still  possible,  under 
the  law,  for  a  humble  customs  inspector  to  decide 
what  foreign  publications,  twtoks  or  newspapers,  are 
fit  for  our  eyes. 

We  like  the  comment  of  the  Cinemuati  (O.) 
Times-Star,  whose  editor  suggests  that  the  shade  of 
Voltaire  return  and  express  his  opinion  of  a  political 
institution,  claiming  to  lie  the  leader  of  modern 
progress,  which  in  practice  seeks  to  ban  the  unpleas¬ 
ant  truth  of  a  book  more  than  a  century  and  a  half 
after  the  world  at  large  has  accepted  it  as  a  classic. 
The  shade  of  the  j)hilosophcr  of  Fernay  would  draw 
up  a  wrinkled  smile,  dip  the  pen,  and  turn  loose  a 
thunderbolt  which  might  even  stir  the  imagination  of 
a  Congress  which  commissioned  customs  house  offi¬ 
cers  *0  the  docks  to  censor  the  people's  mental  food. 


R  I  A 


The  light  of  the  body  is  the  eye:  therefore 
when  thine  eye  is  single,  thy  whole  body  also 
is  full  of  light;  hut  when  thine  eye  is  evil,  thy 
body  also  is  full  of  darkness.  Take  heed  there¬ 
fore,  that  the  light  which  is  in  thee  he  not  dark¬ 
ness.  If  thy  whole  body  therefore  is  full  of 
light,  having  no  part  dark,  the  whole  shall  be 
full  of  light,  as  when  the  bright  shining  of  a 
candle  doth  give  thee  light. —  Luke,  XI;  34. 
3.S,  36. 


A  SUGGESTION 

Ten  years  ago  we  registered  a  mental  protest 
against  the  1919  model  of  parades  to  welcome 
home  the  combat  divisions  of  the  .American  Ex¬ 
peditionary  Force.  Nothing  in  the  life  of  these  men 
in  France  during  1917  and  1918  was  in  tune  with  the 
jewelled  plaster  arches,  the  paper  snow  storms,  the 
swirls  of  ticker  tape  with  which  New  York  greeted 
them.  No  one  ever  marched  in  France  during  the 
war  days  with  pressed  blouse  and  shining  shoes, 
toting  only  a  ten-pound  rifle  and  bayonet.  No 
French  road  ever  rang  to  the  tread  of  massed 
columns  of  .squads.  There  was  nothing  in  the 
l»ageant  to  emphasize  the  true  character  of  modern 
war,  its  waste,  its  misery,  its  physical  abasement  of 
the  fighting  men.  None,  or  very  few,  of  the  corre- 
s|M)ndent.s'  front-line  narratives,  dwelt  more  than 
momentarily  on  these  phases,  for  morale  might 
suffer  if  the  truth  were  told  starkly.  Ten  years  ago 
the  folks  at  home  with  the  war  ended  were  almost 
as  romantic  about  war  and  warriors  as  the  latter  had 
been  in  1917. 

Times  have  changed.  Romanticism  has  gone  and 
the  public  gobbles  eagerly  every  book  written,  one 
might  say,  on  the  fire-step  of  a  trench.  Mud,  blood 
and  utterly  tired  human  bodies  are  the  scene  and  the 
actors  in  all  of  the  lately  popular  writings  of  the 
evil  four  years  in  France.  One  finds  no  waving  of 
flags,  no  .super-patriots  in  these  bald  narratives,  no 
des|H'rate  single-handed  charges  with  the  bayonet  to 
turn  ;in  enemy’  battalion  to  cowering  flight.  One 
finds  excellent  reporting  of  men,  of  no  matter  what 
race,  facing  the  same  terrors  of  hunger,  fatigue, 
mutilation,  loss  of  friend  after  friend,  and  often 
death  itself.  W’e  read  the  sober  narrative  of  the 
events  which  were  magnified  into  the  atrocities  prop¬ 
aganda.  We  see  the  mental  and  moral  degenera¬ 
tion  of  human  souls,  sometimes  sudden  and  complete, 
sometimes  slow  and  temporary.  It  is  quite  a  differ¬ 
ent  picture  from  that  presented  by  the  blithe  chron¬ 
icles  of  generals  and  statesmen,  and  we  believe  it 
contains  the  greater  truth. 

■All  of  the  principal  combatant  nations  have  pro¬ 
duced  literature  and  drama  treating  the  war  realis¬ 
tically,  but  the  bulk  of  the  material  prtxluced  for 
-American  reading  is  the  cheap  woodpulp  magazine 
short  story  and  novel  in  which  the  -American  dough¬ 
boy,  usually  drunk,  performs  impossibly  with  brain 
and  sword  to  outwit  and  vanquish  an  inferior  foe. 
•Among  the  million  Americans  who  were  close  enough 
t(»  action  11  years  ago  to  duck  machine  gun  bullets 
and  slither  across  a  shell-torn  field  there  must  be  a 
few  thousand  with  true  but  untold  experience  stories 
of  tremendous  current  interest. 

It  is  gcKxl  journalism  to  bring  this  side  of  the  war 
picture  to  the  front  when  leaders  of  thought  in  the 
United  States  and  England  are  marshaling  public 
feeling  against  war  as  a  political  instrument.  It  is 
well  to  present  the  current  narratives  of  brilliant 
writers  in  newspaper  serials.  And  supreme  interest, 
we  are  certain,  will  reward  the  editor  who  finds  in 
his  own  field  the  untold  stories  of  the  local  men 
who  were  boys  on  a  great  adventure  in  1918. 


liven  in  the  heat  of  midsummer  there  are 
editors  who  permit  reporters  to  tell  a  story 
three  times:  (1)  introductory  paragraph,  (2) 
body  of  the  story,  (3)  appended  intervicjc. 


WHAT  ABOUT  THESE  JUDGES? 

IN  an  editorial,  remarkable  for  its  satire,  the  In¬ 
dianapolis  Times  calls  public  attention  to  the  act 
of  Judge  James  Leathers,  presiding  in  a  local 
court,  which  is  so  similar  to  the  now  celebrated  case 
of  Judge  Frederick  Walthers,  of  Cleveland,  as  to 
cause  us  to  wonder  about  the  judicial  system. 

It  appears,  according  to  the  Times,  that  the  pro¬ 
moters  of  dog  racing  in  Indianapolis  feared  a  raid 
upon  their  establishment  on  a  charge  of  gambling, 
a  violation  of  the  state  law.  The  promoters  petitioned 
for  an  injunction  to  restrain  the  sheriff  and  the  chief 
of  police  from  interfering  with  the  “enterprises”  at 
the  track.  The  judge  issued  a  restraining  (order  and 
the  sheriff  and  chief  of  police  stood  powerless  to 
act,  although  they  saw  men  putting  money  Snto  enve¬ 
lopes,  passing  these  to  the  employes  of  the  track 
and.  if  the  dog  they  favored  won  the  race;  receiving 
back  a  profit  on  their  investments. 

The  Times  says  that  in  a  court  test  a  law  viola¬ 
tion  C(juld  have  been  established,  but  the  promoters 
only  needed  the  few  days  that  the  restraining  order 
provided  to  make  a  clean-up  and  go  on  their  way. 
“But,''  remarks  the  editor,  "there  is  respect  for  the 
courts,  grave  and  deep  respect,  so  grave  and  so  deep 
that  no  officer  of  the  law  will  prevent'  what  he 
believes  to  he  a  crime  happening  before  his  eyes.” 

We  hope  it  will  be  developed  why  the  Cleveland 
and  Indianapolis  judges  have  been  willing  to  issue 
injunctions  calculated  to  aid  law-breakers.  There 
must  be  reasons.  It  is  unthinkable  that  'cither  of 
these  judges  are  stupid  individuals,  failing  to  com¬ 
prehend  the  possible  conseque«ces  of  their  acts.  But 
why  do  these  things  happen  ?  What  is  the  motive, 
what  the  answer? 


Tropaganda  relies  upon  the  amacing  unlling- 
ness  of  the  American  people  to  be  blindly  led 
/>v  the  nose. 


TELL  IT  TO  A  COP 

IT  is  an  old  and  sound  newspaper  rule-  that  the 
public  is  usually  not  intere.ited  in  the  hardships 
and  troubles  newspaper  men  meet  in  the  pursuit 
of  their  calling.  The  path  to  real  news  is  seldom 
smooth,  and  the  experienced  newspaper  man  does  not 
expect  it  to  be.  He  relics  on  his  skill  to  get  over 
the  hurdles  placerl  before  him,  on  keen  intelligence 
to  outwit  those  who  direct  him  down  by-ways  and 
dead  ends,  on  persistence  and  endurance  to  outlast 
the  stubborn  and  the  silent. 

On  a  routine  assignment  lasting  days  or  weeks, 
monotony  is  added  to  the  normal  difficulties  and  dis¬ 
comforts,  which,  as  in  the  current  airplane  endurance 
flights,  may  be  considerable.  Few  newspaper  readers 
would  exchange  their  evening  arm  chair  on  the  porch 
for  a  cot  in  a  canvas  tent,  with  infinite  capacity  for 
magnifying  the  -August  heat  of  St.  Louis’  sun.  F'ewer 
still  care  two  whoops  that  newspaper  men  have  been 
tenting  under  the  summer  sun  for  weeks  so  that  the 
world  can  get  hourly  bulletins  of  the  recent  mara¬ 
thon  stunt.  The  proces.ses  of  routine  news  possess 
little  more  interest  for  the  casual  reader  than  the 
steps  by  which  his  morning  cereal  reaches  his  table. 

The  St.  Ivouis  reporters  who  made  copy  on  a  dull 
day  out  of  their  discomforts  got  the  reward  that 
they  courted,  but  it  might  have  come  with  better 
grace  from  some  one  else  than  the  fliers.  Front 
page  space  ranks  pretty  nearly  as  important  as  ga.so- 
line  in  keeping  them  aloft,  and  without  the  continu¬ 
ous  co-oi)eration  of  the  hot,  bored,  and  tired  report¬ 
ers  on  the  ground,  there  would  be  no  front  page 
stories,  no  per  hour  bonuses,  no  spur  to  sleep  between 
shifts  on  hot  gasoline  *tanks  while  the  plane  grinds 
out  records  of  little  current  importance  and  a  poten¬ 
tial  future  of  six  months.  We  might  look  for  toler¬ 
ance  from  these  heroes,  rather  than  jeers,  if  we  did 
not  know  that  newspaper  creations  usually  high-hat 
their  makers  at  the  first  opportunity.  And  there 
never  was  a  Ijetter  opportunity  for  a  thoughtless 
quick  retort  than  that  given  by  the  St.  Louis  report¬ 
ers’  printed  groans.  Reporters  can  swap  their  hard¬ 
ship  yarns  at  the  press  club,  with  some  chance  of  an 
understanding  audience,  but  they  put  them  in  type  at 
their  own  peril. 


Work  for  the  I'all  is  co 
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PURELY  PERSONAL 


Walter  a.  strong,  publisher  of 

the  Chicago  Daily  News,  was  pre¬ 
sented  with  a  gold  cigarette  pse  by  the 
Chicago  I'ederation  of  Musicians  at  a 
luncheon  last  week,  in  recognition  of  his 
work  in  securing  for  Chicago  music 
lovers  a  series  of  band  concerts  played 
by  famous  musical  groups  competing  for 
the  selection  of  an  official  band  for 
Qiicago  World’s  Fair  in  1933. 

Laurence  Hills,  editor  and  general 
manatrer  of  the  Paris  Herald,  on  July 
29,  the  occasion  of  his  fiftieth  birthday, 
was  honored  by  staff  members  of  the 
paper.  A  cake  bearing  fifty  candles  was 
presented  to  Mr.  Hills. 

Fred  W.  Woodward,  recent  purchaser 
of  the  Paducah  (Ky.)  Sun-Democrat, 
and  publisher  of  the  Dubuque  (la.) 
Telegraf’h-Hcrald  and  Times-Joumal, 
has  been  made  a  Kentucky  Colonel  by  a 
commission  issued  recently  by  Governor 
Flem  D.  Sampson. 

Sir  I’ercival  Philips,  special  corre¬ 
spondent  of  the  London  Daily  Mail,  ar¬ 
rived  in  New  York  alK)ard  the  Acqui- 
tania  on  July  26. 

Seymour  A.  (.)akley,  editor  and  pub¬ 
lisher  of  the  Peoria  (Ill.)  Star,  accom¬ 
panied  by  Mrs.  Oakley  and  their  two 
children  are  spending  a  month’s  vacation 
near  L’Anse,  Michigan.  Claude  C.  Gam¬ 
ble,  Sunday  editor  and  conductor  of  the 
“Side  Swipes’’  column,  is  handling  the 
editorial  desk  during  Mr.  Oakley's  ab¬ 
sence. 

T.  Frank  Morgan,  vice-president  and 
general  .sales  manager  of  the  I^nston 
.Monotyi>c  Machine  Company,  Philadel¬ 
phia.  and  Mrs.  Morgan,  sailed  June  30 
from  New  York  on  the  America.  After 
attending  the  I.A..^.  convention  in  Ber¬ 
lin,  they  will  return  by  way  of  London. 

Carl  Anderson,  editor  of  the  S(>encer 
(Ind.)  Ozven  leader,  and  Mrs.  .Mider- 
son,  celebrated  their  golden  wedding  an¬ 
niversary  July  27.  Mr.  Ander.son  is  au¬ 
thor  of  a  number  of  short  stories  and 
poems,  the  most  recent  In-ing  “Pad  and 
Pencil.’’ 

Franklin  I).  Scluirz,  vice-president  of 
the  South  liend  Tribune,  is  at  Lake  Min- 
newaska.  New  York,  for  a  month’s  vaca¬ 
tion. 

Judge  Harlan  G.  Palmer,  publisher  of 
the  Hollyivood  (Cal.)  Citicen,  last  week 
assumed  his  duties  as  a  member  of  the 
1.0S  .\ngeles  Water  .and  Power  Commis¬ 
sion. 

Charles  J.  Fisk,  editor  and  manager  of 
the  Anchorage  (Alaska)  Times,  has  re¬ 
turned  after  a  trip  to  California. 

Charles  F.  Flynt,  retiring  president  of 
the  Kennebec  Journal  company  of  Au¬ 
gusta,  Me.,  was  presented  with  a  travel¬ 
ing  bag  and  an  automobile  wardrobe  trunk 
from  the  employes  as  a  token  of  esteem. 
The  Kenneljec  Journal  was  recently  pur¬ 
chased  by  the  Portland  .Maine  Publishing 
Company,  publishers  of  the  Portland 
Press  Herald,  Ilz'ening  Express  and  Sun¬ 
day  Telegram  and  the  U’alervillc  Sen¬ 
tinel. 

IN  THE  BUSINESS  OFFICE 

IVORMAN  HOOVER,  circulation 
’  manager  of  the  Xeze  York  World,  is 
spending  a  two-weeks’  vacation  in  Po- 
cono  Pines,  Pa.,  where  his  family  has 
l)ecn  since  the  beginning  of  July. 

William  H.  Hosking,  business  mana¬ 
ger  of  the  Long  Peach  (Cal.)  Press- 
Telegram,  has  been  elected  a  member  of 
the  advisory  board  of  the  Marine  di¬ 
vision  of  the  Bank  of  Italy. 

Richard  C.  Jewell  recently  celebrated 
his  35th  anniversary  with  the  advertis¬ 
ing  department  of  the  San  Francisco 
Examiner. 

Thom  W.  Corby  has  been  made  classi¬ 
fied  advertising  manager  of  the  Water- 
bury  (Conn.)  Republican  &  American. 

V.  W.  Lide,  formerly  of  the  Dallas 
(Tex.)  News,  has  joined  the  city  circu¬ 
lation  department  of  the  Bloomington 
Pantograph. 

Thomas  O’Donnell  of  the  business  of¬ 
fice.  Fall  River  (Mass.)  Herald  News, 
is  now  classified  advertising  manager. 


Joseph  Sullivan,  formerly  of  the  Fall 
Rh'er  Globe,  is  his  assistant. 

John  M.  Doyle,  formerly  advertising 
manager  of  the  Northeast  News,  of 
Philadelphia,  has  joined  the  Norristown 
Register,  as  classified  advertising  man¬ 
ager.  Doyle  at  one  time  was  with  the 
Philadelphia  Public  Ledger. 

Frederick  K.  Reybold,  director  of  na¬ 
tional  advertising  for  the  Wilmington 
(Del.)  Eveny  Evening,  is  spending  a  va¬ 
cation  in  Buffalo,  N.  Y.,  and  vicinity. 

John  Powers,  Jr.,  business  manager  of 
the  Ames  (la.)  Daily  Tribune,  recently 
won  the  Central  Iowa  golf  tournament 
at  Marshalltown. 

Russell  Dawson  has  recently  been 
added  to  the  advertising  staff  of  the 
lYatertown  (N.Y.)  Standard.  He  was 
formerly  on  the  Elkhart  (Ind.)  Truth 
and  the  Greensboro  (N.C.)  Record. 

William  M.  Litvany,  advertising  man¬ 
ager  of  the  Bloomfield  (N.J.)  Independ¬ 
ent  Press,  has  returned  to  his  de.sk  after 
spending  a  vacation  in  Rochester  and 
.Alexandria  Bay. 

James  Hutcheson  has  been  made  cir¬ 
culation  manager  of  the  Camas  (Wash.) 
Post. 

F.  Neal  Murphy,  advertising  manager 
of  the  Rochester  (N.Y.)  Times-Union 
and  Democrat  &  Chronicle,  and  William 
Graham,  advertising  salesman  for  same 
papers,  have  left  for  a  two  weeks  vaca¬ 
tion  trip  to  Timagami,  Ont.,  Can. 

Lloyd  .\.  Carson,  who  has  been  with 
the  advertising  staff  of  the  Rockford 
(Ill.)  Daily  Republic,  has  been  appointed 
manager  of  that  paper’s  automotive  ad¬ 
vertising  department. 

.\.  O.  Trippler,  manager  of  the  Mani- 
fozi-oc  (Wis.)  Times  for  the  past  six 
years,  has  resigned  .and  has  been  suc¬ 
ceeded  by  Harold  D.  Smith. 

W.  Murray  Metten,  director  of  na¬ 
tional  advertising  for  the  Ashez'ille 
(N.C.)  V  m.ade  a  trip  from 

.Asheville  to  Philadelphia  la.st  week  as 
guest  of  the  Atwater-Kent  Radio  Com¬ 
pany  on  the  special  train  carrying  the 
companv’s  southern  representatives  to  the 
home  plant. 

Frederick  K.  Rcylmld.  national  adver¬ 
tising  manager  of  the  Wilmington 
(Del.)  Every  Ez’enmg,  is  .spending  a 
two  weeks’  vacation  with  his  brother. 
Colonel  F'ugene  Revlxild  of  the  Uniterl 
States  Engineer’s  office  at  Buffalo,  N.  Y. 

Rodnev  E.  Derby,  of  the  Mihoaukce 
(Wis.)  foiwnal,  has  resigned  as  manager 
of  the  classified  advertising  credit  depart¬ 
ment  to  become  a  member  of  the  firm 
of.  .A.  J.  Farnham  Company,  Inc.,  dictat¬ 
ing  machines.  Mr.  Derby  completed 
nearly  17  years  in  the  employ  of  the 
Journal. 


FOLKS  WORTH  KNOWING 


M-ARCY  B.  darn  all,  editor  of 
the  Florence  (.Ala.)  Herald,  which 
last  week  was  awarded  the  Editor  & 
Publisher  cup 
in  the  community 
service  contest 
conducted  by  the 
National  Editor¬ 
ial  Association, 
first  became  an 
editor  in  1906 
when  he  joined 
the  Key  West 
(Fla.)  Daily 
Citisen.  Previ¬ 
ously  for  eight 
years  he  had 
been  a  contrib¬ 
utor  to  musical 
publications. 

Becoming  interested  in  politics,  he 
was  elected  to  the  state  legislature  in 
1912.  The  following  year  he  was  ap¬ 
pointed  postmaster  of  Key  West,  which 
position  he  held  until  1921.  The  follow¬ 
ing  year  he  became  editor  and  publisher 
of  the  Florence  Herald. 

Mr.  Darnall  served  as  a  private  in  the 
.Spanish-.American  war,  and  was  a  senior 
grade  lieutenant  in  the  U.  S.  Naval  Re¬ 
serve  force  during  the  World  War.  F’or 
five  years  he  was  bandmaster  of  the 
Ninth  U.  S.  Artillery  B-md. 


Makcy  B.  Darnall 


IN  THE  EDITORIAL  ROOMS 

T  .ARRY  RUE,  Chieago  Tribune  for- 
eign  correspondent,  who  has  been 
flying  about  in  his  quest  for  news  for 
the  last  several  months,  last  week  flew 
from  Vienna  to  Constantinople,  and 


around  prohibited  areas  in  the  Balkans. 
He  made  landings  at  Belgrade  in  Jugo¬ 
slavia  and  at  Sofia  in  Buglaria.  He 
made  the  900  mile  trip  in  ten  hours. 

N.  G.  Henthome,  editorial  director  of 
the  Tulsa  World  and  Victor  Barnett, 
manap'ing  editor  of  the  Tulsa  Tribune, 
have  been  named  colonels  on  the  staff 
of  Gov.  W.  J.  Holloway  of  Oklahoma. 

W.  E.  I.ewis,  reporter  for  the  Roch¬ 
ester  (N.Y.)  Democrat  &  Chronicle 
has  been  visiting  his  former  home  in 
Cleveland,  O.,  during  the  past  week. 

“Bud”  Heacock,  federal  reporter  for 
the  Portland  (Ore.)  Telegram,  and  Mrs. 
Heacock  are  parents  of  twin  girls,  born 
July  12. 

Mrs.  Lillian  Parker  and  Miss  Mabel 
Peters  have  joined  the  staff  of  the 
Hawkeye  (la.)  Beacon. 

(jeorge  S.  O’Neal,  former  reporter  of 
the  Portland  Journal  and  later  on  New 
A'ork  newspapers,  has  joined  the  staff 
of  the  Birmingham  Post. 

Robert  R.  Stone,  news  photographer 
for  the  Rochester  Democrat  S'  Chron¬ 
icle,  is  on  vacation  in  the  .Adirondacks 
with  his  family. 

Vern  Hinkley,  city  editor  of  the 
Honolulu  Star-Bulletin  and  correspond¬ 
ent  for  the  Next’  York  Times,  recently 
spent  a  three-weeks’  vacation  at  Kilauea 
volcano,  island  of  Hawaii. 

W.  J.  O’Connel,  Kewanee,  Ill.,  re¬ 
porter  for  the  Peoria  Star,  and  Mrs. 
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Entertainment  Has  the  Call! 

In  the  siiininer,  especiallv,  your  readers  look  for  those  features 

that  ENTERTAIN! 

Humor,  thrills,  interesting  continuity,  amusement.  Not  many 
of  your  readers  are  rolling  out  of  bed  before  sunup  to  review 
Bacon’s  Essays,  and  very  few,  we  guess,  are  staying  up  after 
curfew  to  work  out  Ein.stein  theories. 

But  they  read  Will  Rogers,  if  you  give  them  a  ehanee,  and 
come  hack  for  more. 

They  follow  Gus  Mager’s  prolific  imaginings  in  “Oliver’s 
.Adventures.” 

They  don’t  miss  any  of  .Albert  Payson  Terhune's  dog  stories, 
if  they  can  help  it. 

Write  for  Prices  on  Entertaining  Features! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charles  V.  ^fcADAM 
Vice-President 


3,  1929 


It  HAD 
To  Be  Good! 

A  new  humor  feature  coming 
into  the  syndicate  field  had  to 
face  well-established  competi¬ 
tion.  It  had  to  be  good  to 
get  started.  It  had  to  be  good 
to  survive. 

To  Make  Sure 
It  WOULD 
Be  Good 

a  great  lineup  of  humorists 
was  enlisted  including  ' 

P.  G.  Wodehouse 
Donald  Dgden  Stewart 
Sam  Heilman 
Ellis  Parker  Butler 
Richard  Connell 


Eight  months  ago  —  on  De¬ 
cember  2  —  came  the  first 
release.  The  weekly  articles 
that  followed  have  made  it 
seem  that  the  humorists  are 
trying  to  outdo  each  other  in 
the  sparkling  quality  of  their 
work.  Here  is  wit  for  every 
taste  —  continuous  pulling 
power  —  a  perfect  weekly 
feature  — 

IN  THE  BEST 
OF  HUMOR 

A  (iala.xy  of  Gaiety 

Illustrated  by 
Dick  Huemor 

Firmly  established  from 
New  York  to  San  Fran- 
eisco  as  one  of  the  BIG 
features  of  the  day. 

Metropolitan  Newspaper 
Service 

Maximilian  Elser.  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

nUei  RfliOsurMl  In  tba  United  Btntet  Peunt  OflkM 

THE  OLDEST  PUBLISHERS  AND 
ADVERTISERS  JOURNAL  IN 
_ AMERICA _ 

Eitttblithed  by  Allan  Forman  in  1884 

THEHiDITOR  &  PUBLISHER  CO!i 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Snite  1700  Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
T  elephones : 

Bryant  3052,  3053,  3054,  3055  and  3056 
EXECUTIVE  PERSONNEL 
James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  EL  Pew,  Treasurer;  Charles 
B.  Groom  2S,  Secretary  and  business  man¬ 
ager;  Ja  nes  W.  Brown,  Jr,  promotion 
manager;  George  Strate,  circulation  man- 
ager;  S.  L.  Dare,  classified  manager. 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Vk  urreii  L.  Bassett, 
Mews  Editor;  John  F.  Rorhe.  Associate 
Editor, 

London  ofiBce:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  ELlitor:  Allan 
Delafons,  c/o  Mewspa/rer  World,  14  Cross 
Street,  Finsbury,  E.  C.  2. 

Paris  Office;  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  (Correspondent:  George  H. 
Manning,  Motional  Press  Club  Building. 
(Chicago  Office:  30  Morth  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  ff'estern  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 
R.  J.  Bidwell.  Manager. 

International  Year  Kook  issued  last  Sat> 
urday  in  January. 

“A.  N.  P.  A."  sers'ice  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1.400  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches — or  l(i8 
agate  lines  (13  ems)  on  four  columns— 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 


Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  116  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  3168  per  page; 
$95  half-page;  and  $55  quarter-page. 
(ClassCfied  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
limes. 

Situations  Wanted:  50r  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  l.ne). 
Subscription  rates:  By  mail,  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charier  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 
Dec.  31,  1927 
Dec  31,  1926 
[  Dec  31,  1925 
(  De-.  31,  1924 

8,967 
8,220 
7,014 
6.. 363 
5,711 

10,019 

9,. 546 
7.9.55 
7,708 
6,488 

PERSONAL 
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O'Connel,  arc  parents  of  a  son  born 
July  23. 

William  L  I.arkin,  city  editor,  IVor- 
eesler  (Mass.)  Post,  has  returned  from 
a  vacation  in  Baltimore. 

James  Conroy,  who  has  been  with  the 
Chicago  Journal  of  Commerce  since 
1927,  latterly  as  railway  and  utilities 
editor,  has  joined  Beard  &  .Ayers,  pub¬ 
licity,  Chicago. 

Clark  B.  b'irestonc,  associate  e<lilor 
and  dramatic  critic  of  the  Ciiieiiiuali 
Times-Star,  wrote  the  libretto  for  the 
operetta  “Knter  Pauline,’’  presented  for 
the  first  time  July  27  by  the  Cineiiinati 
Zoo  Ojwra  Company. 

(ieorge  (iarn'er  of  .Manufacturer.'! 
Record.  Baltimore,  has  resigned  to  join 
the  Philadelphia  Public  Ledger,  .Vug.  .5. 

Lsaac  W.  Schwartz,  reporter  on  the 
Cincinnali  Commercial  'J'ribiinc,  has 
l>een  named  aviation  editor. 

Ivan  L.  keVeal,  financial  editor  of 
the  Peoria  (111.)  Star,  and  .Mrs.  ReVeal, 
are  making  an  automobile  trip  through 
Pennsylvania  and  West  Virginia. 

J.  K.  Burkhart  has  joined  the  local 
staff  of  the  MarystiUe  (O. )  7'ribuiic. 

T.  Herbert  Daniels,  formerly  Pacific 
Coast  agency  executive,  and  more 
recently  with  the  /.o.r  Angeles  Examiner, 
has  Iteeii  apjaiinted  director  of  public 
relations  for  George  Palmer  Putnam, 
Inc.,  New  York  City. 

Francis  Miller  Ih^ert,  student  m 
Wharton  ScIhk)!  of  b'inance  and  Com¬ 
merce  of  the  Ihiiversity  of  Pennsyl¬ 
vania,  is  on  the  editorial  staff  of  the 
Cleveland  Press  during  the  summer  va¬ 
cation.  He  is  the  son  of  Stanley  W^ 
Bogert,  former  newsitaper  executive  now 
on  the  staff  of  the  Cleveland  Cham1>er 
of  Commerce. 

Olive  Doak,  society  editor  of  the 
.Salem  (Ore.)  Morning  Statesman,  is 
s|K‘nding  a  two-weeks'  vacation  at  the 
coa.st. 

First  Lieut.  .Arthur  FL  Parlee  of  the 
Rockford  (111.)  Daily  Republic  is  on  1.5 
days  active  duty  with  his  regiment  at 
Camp  McCoy,  Sparta.  Wis. 

Otto  F.  Reis,  recently  of  the  editorial 
staff,  Boston  (Mass.)  Herald,  has  been 
appointed  a  professor  of  law  at  Creigh¬ 
ton  University.  Omaha,  Neb.  Reis,  a 
graduate  of  Harvard  University  and 
Harvard  Law  Schottl,  was  on  the  staff 
of  the  Boston  Traveler  six  years  lH.*fore 
going  with  the  Herald. 

Ldward  Gooding,  formerly  Western 
New  York  editor  of  the  Rochester 
Democrat  &  Chronicle,  now  with  the 
Tidedo  Blade  is  spending  his  vacation 
with  friends  in  Rochester. 

Arnold  Anderson,  copy  reader  on  the 
(  harlotte  (N.C. )  Obserzrer,  has  resigned 
to  return  to  his  home  in  California  to 
Ik'  with  his  father,  who  is  reported  seri¬ 
ously  ill. 

-Al  Martin,  court  reiwrter  for  the 
ll'aterbury  (Conn.)  American,  has  heen 
spending  two  weeks  vacation  at  his  home 
in  North  Attleboro,  Mass. 

U  E.  I^vick,  news  editor  of  the 
.iutomotive  Daily  News,  New  York, 
has  returned  from  a  two  weeks’  vaca¬ 
tion  at  Gloucester,  Cape  .Ann,  Mass. 

Charles  B.  Stilson,  head  of  the  city 
copy  desk.  Rochester  Democrat 
Chronicle,  is  at  Dew  Drop  Inn,  outside 
of  Rochester  on  l.ake  Ontario,  for  a 
two-weeks’  vacation. 

John  J.  McKiernan,  telegraph  editor 
of  the  U’aterbury  (Conn.)  American, 
has  joined  the  A'rre  }'ork  Journal  of 
Commerce. 

Harold  Levy  has  joined  the  reportor- 
ial  staff  of  the  Seattle  Daily  Times. 

Aubrey  L.  Pierce,  former  memlK-r  of 
the  Binghamton  (N.Y.)  .Sun  .sp<irts 
staff,  who  spent  the  winter  doing  avia¬ 
tion  publicity  in  the  South,  is  now  on 
the  sitorts  slot  of  the  Buffalo  livening 
Metes. 

Walter  Biscup,  rejiorter  for  the  Tulsa 
World,  is  recovering  from  injuries  re¬ 


ceived  when  his  automobile  hit  an  ice 
truck  recently. 

Hiram  M.  Stout,  formerly  of  the  copy 
tlesk  of  the  Indianapolis  News,  is  teach¬ 
ing  in  the  department  of  journalism  at 
Butler  University  in  Indianapolis  this 
summer. 

.Arthur  Hughes,  Sunday  editor  of  the 
St.  Joseph  Gazette,  knd  Mrs.  Hughes, 
are  iwrents  of  a  daughter,  Nancy  .Ann, 
Itorn  recently. 

1-L  Donald  Record,  Rochester  Demo¬ 
crat  &  Chronicle  city  editor,  has  re¬ 
turned  from  a  two-weeks’  vacation  in 
Maine,  his  former  home. 

M(»rris  Mogelever,  lately  assistant  to 
the  s])orts  editor,  Pawtucket  Times,  has 
joined  the  news  staff,  Nctv  Haven  Regis¬ 
ter. 

Charlotte  Smith,  former  rejiorter  fttr 
the  Seattle  Daily  Times,  has  joined  the 
publicity  department  of  the  Seattle  Com¬ 
munity  Fund. 

James  R.  Record,  managing  editor  of 
the  l-ort  ll’orih  Star-Telegram,  has  re¬ 
turned  frt)m  his  vacation  spent  in  Gal¬ 
veston. 

.\.  A.  l.indlK-ck,  state  capital  corre- 
siMindeiit  for  the  l^ortland  (Ore.)  Jour¬ 
nal,  accompanied  by  his  wife  and  chil¬ 
dren,  is  taking  a  six  weeks’  motor  trip 
through  Illinois,  .Nebraska  and  Okla¬ 
homa. 

l.aurence  Beal,  sjwrts  etlitor  of  the 
liurcka  (Cal.)  Humboldt  Standard,  re¬ 
turned  recently  from  a  vacati(»n  trip  to 
San  l•'rancisco  and  Southern  California. 

Miss  Kathryn  K.  Pickett,  women’s 
editor  of  the  Indianapolis  Star,  is  sitend- 
ing  a  month’s  vacatioit  in  Colorado. 
.Miss  Jean  Davis  is  assisting  in  the  de- 
iwrtmeiit  in  her  absence. 

N'irgil  Curry,  aviation  editor  of  the 
I'ul.sa  I  ribune,  made  his  solo  flight  this 
’  week. 

Clarence  Smith,  state  editor  of  the 
I  iil.ta  Tribune,  and  Mrs.  Smith  are 
parents  of  a  daughter. 

Joseph  F.  Marcotte,  veteran  Fall 
River,  Mass.,  newspaper  man  who  served 
on  1."  hide  pendent,  French  language  daily 
in  Fall  River  for  21  years  and  then  with 
the  Pall  River  Globe  for  10  years,  has 
returned  to  the  editorial  staff  of 
L’ Independent.  v 

Paul  Jones,  city  editor  of  the  Toledo 
Mews-Bee,  has  returned  with  Mrs.  Jones 
from  a  vacation  trip  to  Niagara  Falls. 
Buffalo  and  Tori>nto. 

l-'rank  Hicks,  formerly  telegraph  edi¬ 
tor  of  the  Lorain  (O. )  Tim-cs-Hcrahi, 
lias  joined  the  copv  desk  of  the  Toledo 
Mcws-Bcc. 

Ru|R-rt  (iillette  has  joined  the  coi>y 
desk  of  the  Charlotte  (N.C.)  Observer. 
(iillette  was  formerly  with  the  Port 
Worth  Record,  Miami  Herald,  .S'ashville 
Tennessean  and  Cleveland  Mews. 

John  T.  Houston,  of  Camden,  .S.  C.. 
recently  staff  photographer  lor  the  .St 
Petersburg  (I‘la.)  Independent,  has 
joinetl  the  Charlotte  (.N.C.)  Observer, 
succeeding  1  fan  H.  Meeker,  resigned. 

James  Hurley,  assistant  sjxirts  editor 
of  the  Mew  York  Mirror,  is  spending  his 
vacation  at  Bay  Beach,  Conn. 

William  P.  O’Donnell,  sports  editor  of 
the  Waterbury  (Conn.)  Republican,  is 
spending  his  annual  vacation  at  Point 
Beach,  (Zonn.  Henry  Leffingwell  Brophy, 
assistant  sports  editor,  is  in  charge  of  the 
department. 

Harvey  Brown,  of  Waterbury,  has 
joined  the  IVaterbury  Republican  as  a 
reporter,  succeeding  Edward  Fox  who 
has  joined  the  South  Nortvalk  (Conn.) 
Sentinel  staff  as  a  reporter. 

Edward  (i.  Maxwell,  financial  editor 
of  the  Norfolk,  (Va.)  Ledger-Dispatch 
underwent  a  mastoid  operation  at  the 
Norfolk  Protestant  Hospital,  July  21. 
He  rallied  well  and  is  believed  to  be 
recovering. 

I'rances  Stubbs,  editor-in-chief  of  The 
(.'omiiKKlore,  annual  of  Maury  High 
School,  which  w’on  first  prize  last  week 
at  the  University  of  Virginia  in  the  com¬ 
petition  of  Virginia  high  schcxil  annuals, 
has  joined  the  news  staff  of  the  Norfolk 
(\’a.)  Ledger-Dispatch. 


Horace  A.  Hawkins,  veteran  state 
capitol  and  k|jslatii«  reporter  of  the 
Richmond, s  (^^)  Times-Dispatch,  spent 
a  two  w’eeks’  vacation  with  Virginia 
National  Guard  troops  encamped  at  the 
Virginia  Beach  Rifle  Range. 

Capt.  James  FL.  NVales,  U.  S.  Army 
Reserve,  is  vacationing  from  his  posi¬ 
tion  as  managing  editor  of  the  Berkeley 
(Cal.)  Gazette  by  taking  15  days  active 
duty  in  the  military  service. 

Seymour  Ransom,  associate  editor  of 
the  Birmingham  News,  is  recovering 
rapidly  from  an  operation  which  he  un¬ 
derwent  at  a  local  hospital  several  days 
ago. 

Ben  Davis,  general  assignment  man 
for  the  Buffalo  Times,  is  motoring  along 
the  Atlantic  seaboard  on  his  vacation. 

Gerald  B.  Smith,  telegraph  editor  of 
the  Aberdeen  (S.D.)  Evening  Nexvs,  is 
spending  a  two  weeks’  vacation  at 
Pickerel  Lake,  near  Webster. 

Leah  Wolford,  daughter  of  J.  N.  Wol- 
f<jrd,  editor  and  publisher  of  the  Yellow 
.Springs  (O.)  Netes,  has  been  reiK)rtiiig 
for  the  News  since  being  graduated  from 
high  school  in  June.  She  will  enter 
Miami  (O.)  University  in  the  fall. 

Charles  H.  Luke  of  the  executive  staff 
of  the  Trade  and  Engineering  Supple¬ 
ment  of  the  I.ondon  Times,  is  spending 
three  months  in  Canada  studying  the 
power  situation  and  question  of  unde- 
for  a  two-weeks’  vacation  in  Mexico. 

Walter  J.  Adams  has  returned  to  the 
Honolulu  Advertiser  after  an  absence  of 
two  years  on  the  mainland. 

E.  W.  Scripps,  Jr.,  eldest  son  of  Mrs. 
Josephine  Scripps,  of  the  Scripps-Can- 
field  Newspapers,  is  working  as  a  cub 
rejiorter  on  the  Seattle  Star,  His 
younger  brother,  James,  is  serving  in  a 
like  capacity  on  the  Portland  Nezvs. 

NEW  PUBLICATIONS 

.A  R.AZA  (The  Race),  a  newspaper 
'or  the  Spanish-speaking  persons  in 
and  alx)Ut  Chicago,  will  make  its  first 
appearance  Sept.  14,  Mexico’s  Independ¬ 
ence  day,  and  will  be  published  weekly 
thereafter,  I'rancisco  F.  Betancourt  is 
editor. 

The  l  imes,  weekly,  has  been  started 
at  Federalsburg,  Md.,  Vaughan  A. 
Hastings  of  Laurel,  Del.,  the  proprietor 
and  editor. 

SPECIAL  EDITIONS 

U  TICA  (N.  Y.)  Observer  Dispatch. 

four  page  rotogravure  supplement 
for  the  Savings  Bank  of  Utica,  July  28. 

Atlantic  City  Press-Union,  12  page 
supplement  on  formal  opening  of  new 
addition  to  Hacknev's  Restaurant, 
July  25. 


A  Kussian-Chincse  War  might  not 
affect  the  rest  of  us.  but  it  surely  would 
cause  a  lot  of  trouble  for  the  type¬ 
setters. — Dayton  Daily  Nezvs. 

A  few  more  of  these  hops  and  well 
be  able  to  locate  every  landmark  in  the 
Atlantic  Ocean. — Muneie  .Morning  Stin. 

New  York  night  clubs  are  said  to  be 
waning  in  popularity.  What  is  needed 
is  a  raid  or  two  to  get  a  little  publicity. 
— Il’oreester  (Mass.)  Post. 

The  old-fashioned  man  who  didn't 
believe  the  “wet  paint”  sign  has  a  son 
who  puts  his  faith  in  a  “prewar”  liquor 
label. — Dallas  Nexos. 

Ghost  writers  often  fail  to  catch  the 
spirit  of  the  thing. — ll'oreester  (Mass.) 
Post. 

This  is  a  gentler  and  more  cultured 
age  and  the  kind  of  editor  that  used  to 
get  horsewhipped  now  gets  jawed. — 
Ohio  .State  Journal. 

The  propaganda  department  needn’t  do 
much  by  way  of  preparedness.  It  can 
just  rehash  the  same  old  atrocity  .stories. 
— roMfbnfvT  (B.C'.)  .Sun. 
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CHANGES  OF  OWNERSHIP 

CLYDE  RICHARDS,  former  editor 
and  publisher  of  the  Avoca  (N.Y.) 
Advance,  has  repurdiased  the  newspaper 
which  has  been  oi)erated  recently  by 
W.  L.  Packard  of  Lyons,  N.  Y. 

kockdak  Record,  ofticial  organ  of 
Uorkdale  County  and  the  City  of  Con¬ 
yers,  pt^ished  at  Conyers,  Ga.,  has  been 
bonghl  from  W.  E.  Atkinson  by  T.  E, 
Brooks,  who  will  act  as  publisher  and 
ticfitor  Publication  date  is  t^ing 
changed  from  Wednesday  to  Friday, 
e6kctiv«  with  the  issue  of  August  2. 

Alexander  Sinclair,  who  has  been  op¬ 
erating  a  small  printing  plant  in  Van 
Nuys,  Cal.,  has  just  purchased  the  Af- 
/ioMltrn  (Cal.)  Herald. 

R.  Flowers,  publi.sher  of  the 
Smrtagtnn  (Wash.)  Jonmal,  who  sold 
that  paper  last  spring,  recently  pur- 
ohasea  tite  Uonticujne  Messenger,  a 
waelily  In  California. 

J,  1*.  Jacobs  has  taken  over  manage- 
mral  mi  the  Renville  County  Jonmal,  at 
ORvta,  Minn.,  a  weekly. 

Vaankha  W.  Collins  of  Arcadia,  C^., 
IsM  Wugbt  the  San  Marino  (CaL)  Trib- 
'tne,  a  tabloid. 

H.  &  Rearick  has  sold  his  interest  in 
the  Leavemoorih  (Wash.)  Echo  to  W. 
<i.  Schannach,  another  member  of  the 
Echo  Publishing  company. 

Parduse  of  tire  H'ashougal  (Wash.) 
Rteord,  by  R.  D.  Fisher,  formerly  of 
McMinnville,  was  recently  announced  by 
Upton  H.  Gibbs,  former  owner. 

Aberdeen  (Wash.)  Southwest  IVash- 
mgtou  Labor  Press,  has  been  purchased 
by  Charles  F.  Allen  of  .Seattle. 

Fraidc  S.  Eraert,  of  the  Emert  Pub¬ 
lishing  company  of  VV'ashington  state, 
recendy  announced  that  the  company  has 
sold  two  of  its  properties— the  Paieros 
Reporter,  to  Bernard  Wills,  and  the 
Oroville  Caeette  to  I.  J.  Doerr.  Wills 
was  former  advertising  manager  of  the 
Reporter  and  Doerr  was  city  editor  of 
the  Gasette. 

Ladomia  (Tex.)  .Veter  has  l)ecn  sold 
by  J.  W,  Gay,  editor  and  publisher,  to 
Idm  R.  Thacker  of  Carter,  Okla. 

L  D.  Reavis  has  purcha.se<l  the  Texola 
(Tex.)  Tribune  and  has  taken  charge  as 
editor  and  publisher. 

Memnarket  (N.H.)  .Idvertiser,  estab¬ 
lished  in  167.1  and  one  of  the  oldest 
weekly  puWicatimis  in  the  state,  has 
been  bought  by  Judge  Arthur  E. 
Sewall  and  former  .\ttnmey-General 
leremy  R.  Waldon  of  Portsmouth, 
M.  R 

Sale  of  the  14 'at hena  (Kan.)  Times  to 
Ira  Jones,  formerly  connected  with  the 
<>niaha.  Neb.,  public  school  system,  has 
been  aanounccd. 

ASSOCIATIONS 

MISS  HILDA  HAGAN  sailed  for 
Europe  July  .W  to  represent  the 
t^LEVELAirD  Women’s  Ahvektisint,  Club 
at  the  convention  of  the  International 
Advertising  Association  in  Berlin. 

Emti  Zingg  of  V'^ancouver,  B.  C., 
was  elected  president  of  the  Unito) 


Amateuk  Pre.ss  Association,  national 
organization  pi  writers,  at  its  recent 
convention  in  Chicago.  Richard  E. 
Clasen  and  Mrs.  Margaret  Richards, 
both  of  Chicago,  were  elected  first  and 
second  vice-presidents. 

John  F.  Easley,  publisher  of  the  Ard- 
tnore  (Okla.)  Ardmoreite,  was  elected 
president  of  Group  4  of  the  Oklahoma 
Press  Association  at  its  recent  meeting 
in  Ardmore.  R.  A.  Brigham,  Pauls 
Valley,  is  vice-president  and  O.  S.  Stan¬ 
ton,  Madill,  secretary-treasurer. 

Nationai.  Norweuian-Danisb  Press 
Association  whidi  closed  its  annual 
meeting  in  Duluth  recently,  has  accepted 
an  invitation  to  hold  its  1930  session  in 
Minneapolis. 

All  officers  of  the  Alued  Printing 
Trades  Council  of  New  York  State, 
with  the  election  of  one  vice-president, 
were  reelected  at  the  closing  session  of 
the  union  printers'  Buffalo  conventioo 
July  27.  William  L,  Walsh  of  New 
York  city  is  the  new  vice-president. 
Officers  r^ected  include  E,  W.  Edwards, 
New  York,  president;  John  L.  Hart¬ 
nett,  Troy,  secretary  and  treasurer;  and 
John  Mc.Ardle,  New  York,  organizer. 

New  Haven  (Conn.)  Advertising 
Qub  has  elected  the  following  offih 
cers:  President,  Arthur  V.  Geart,  of  the 
Register;  vice  president,  Claude  Shaffner, 
of  William  H.  Lee  advertising  service; 
secretary,  James  W.  (Thew,  of  the  Jour¬ 
nal-Courier;  treasurer,  Anthony  Fehm, 
of  Harvey  &  Lewis. 

A.  M.  Cohen,  president,  and  other 
newly-elected  officers  of  the  Houston 
.Advertising  .AssoaATiON  have  been  in¬ 
stalled.  They  were  introduced  and  in¬ 
stalled  by  Jeff  Barnett,  advertising  man¬ 
ager  of  the  Houston  Press  and  a  retiring 
director. 

C.  E.  Dittmer,  new  president  of  the 
Columbus  (O.)  Advertising  Club,  has 
named  the  following  committee  chair¬ 
men  ;  Program.  R.  W.  Knopf ;  member¬ 
ship,  h'.  C.  Anstaett ;  luncheon,  Earle  G. 
Reed ;  entertainment,  R.  F.  Heber ;  ac¬ 
quaintance,  Carl  Crossland;  finance,  Ed- 
w-ard  R.  Brown;  display  group,  A. 
Metzer.  Members  of  the  program  com¬ 
mittee  arc  Harvey  R.  Young,  William  H. 
Walker,  Robert  F.  Shawan,  John  Q. 
Doty,  Arthtir  H.  Utt,  T.  T.  Frankenberg, 
Howard  Fraser,  W.  O.  Dunson  and  R. 
Reid  Vance. 

NEW  PLANTS  AND  EQUIPMENT 

C  IX  units  of  heavy  duty,  high  speed 
printing  presses  have  been  ordered  ^ 
the  Minneapolis  (Minn.)  Star  from 
Walter  Scott  &  Co. 

IVai'erly  (la.)  Democrat  has  pur¬ 
chased  a  new  Miehle  press. 

Sheboygen  (Wis.)  l*ress  has  installed 
three  new  monot>'pe  machines  and  has 
made  extensive  changes  in  its  compos¬ 
ing  rixim  for  this  equipment. 

Monterey  (Cal.)  Peninsida  Herald 
has  installed  new  equipment  including  a 
new  Duplex  tubular  press  and  a  matrix 
rolling  machine.  The  opening  run  on 
the  new  equipment  was  attended  by  a 
brief  ceremony,  Allen  Griffin,  publisher, 
pressing  the  starter  button. 


The  T^ublishe/s  building  T^roblem 


PITTJ60R.CM  •  rglSS' 


J  his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  plarmed  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


WEDDING  BELLS 

JM.  HICKERSON,  president  of  the 
•  Brownsville  Publishing  Company, 
publishers  of  the  Brottmsville  (Pa.) 
Telegraph,  to  Miss  Annette  Marie 
-Adreaii  of  McConnellsville,  O.,  July  18 
at  The  Little  Church  .Around  the  Corner, 
New  York. 

Frederick  L.  McGee,  business  manager 
of  the  Union  Republican  of  Georgetown, 
Del.,  to  Mrs.  Julia  D.  Snyder,  July  20. 

Archie  L.  Watts,  editor  of  the  Buck- 
ley  (Wash.)  Banner,  to  Miss  Marguerite 
McCarty  of  Seattle,  recently. 

Miss  Muriel  E  Lewis  of  Waterville, 
Me.,  to  Frederick  E.  Baker  of  Portland, 
Me.,  at  Waterville,  July  25.  Miss  Lewis 
is  the  daughter  of  ^leb  Lewis,  business 
manager  of  the  Waterville  (Me.)  Sen¬ 
tinel. 

Earl  Buzzle,  city  editor  of  the  Ana- 
cortes  (Wash.)  American,  to  Miss  “The- 
resa  Fernandez,  recently. 

John  V’.  Lund,  editor  of  the  Camas 
(Wash.)  Post,  to  Miss  Josephine  Jacobs, 
of  Seattle,  July  12. 

Harold  E  Senior,  assistant  city  editor, 
Waterbury  (Conn.)  Republican,  to  Miss 
Marie  Marino  last  week  at  Pawling, 
N.  y. 

Eldon  K.  Butler,  telegraph  editor  of 
the  Bloomington  (Ill.)  Pantograph,  to 
Krymn  Edmondston  of  Fort  Madison. 

Charles  Kenneth  (Tiilcote,  reporter, 
St.  Joseph  (Me.)  Neivs-Press,  to  Martha 
Krapf,  of  the  circulation  department, 
News-Press,  July  26. 

SUSPENSIONS 

T  AURENSVILLE  (S.C.)  Herald  has 
■*-'  suspended  publication  on  vote  of  the 
stockholders,  following  a  fire  recently, 
which  wrecked  the  plant. 

NEW  PUBLICATIONS 

'C'RIDAY,  August  2,  is  the  date  set  for 
the  first  issue  of  the  New  I’aris  (O.) 
Mirror,  a  weekly.  Helen  L.  Wefler  will 
be  editor  of  the  new  paper,  which  will 
be  published  by  Ralph  R.  Richardson,  of 
the  Eldorado  (O.)  News. 


AD  SERIES  TELLS  PUBLIC 
OF  “PEIOTECT  HOME” 

Cincinnati  Commercial  Tribune,  Co¬ 
operating  With  Local  Buil<ler,  Rwm 

Page  a  Week  Showing  ProgroM 
of  Model  Houee 

Cooperating  with  a  local  building 
company,  the  Cincinnati  CammerciS 
Tribune  recently  began  publication  of  a 
“home  supreme’’  advertising  page  which 
will  Uun  for  16  consecutive  Smidays. 

The  page  started  when  the  building 
concern  b^an  erection  of  wlrat  h  con¬ 
sidered  was  a  perfect  home.  A  fkturt 
of  the  architect’s  drawing  appeared  ia 
the  first  page.  The  two  outside  oohimns 
of  the  page  were  taken  over  con^letely 
by  advertisers  whose  materials  are  berag 
used  in  the  new  structure. 

“The  campaign  was  sokl,”  Virgil  L 
M  innick,  promotion  manager  said,  "on 
the  idea  that  from  the  time  of  the  lay¬ 
ing  of  the  comer  stone  until  the  hone 
was  completed  and  open  for  public  in¬ 
spection  (completely  furnished)  a  foB 
page  would  be  published  every  Sondaf 
showing  a  photograph  of  the  different 
stages  of  construction  from  week  t* 
week.  Also  advertising  of  nationally 
advertised  materials  which  will  be  used 
in  the  construction  of  this  Model  Honx 
is  being  carried  on  the  page. 

“This  kind  of  a  campaign  educates 
the  public  as  to  just  wlnt  kind  of 
material  goes  into  the  construction  of 
a  home.’’ 

The  initial  page  utilized  the  four  cen¬ 
ter  columns  to  a  description  of  the  home 
and  the  picture.  The  outside  columns 
were  divided  off  into  20  spaces  of  equal 
size,  each  advertiser  taking  one  of  the 
spaces. 

KIMBERLY-CLARK  OUTING 

Annual  golf  tournament  and  party  of 
the  Kimberly-Clark  Corporation,  Neenah,' 
Wis.,  will  be  held  Aug.  7  at  the  Queens 
Valley  Golf  Club,  Kew  Gardens,  L.  I. 


2,684,156 

Persons  Live  in  the  Territory  Termed  the  “Cleveland 
Market”  by  the  “Atlas  of  Wholesale  Groceries,”  Issued 
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I^OT  A  FIl^E  LII\E 
lA  A  F01\T  FELL! 


The  reason,  dear  reader,  Is  simple:  There  aren't  any  fine 
lines  in  Ionic  No.  5 — not  even  a  suggestion  of  one.  That’s 
one  of  the  reasons  Ionic  prints  so  clearly,  why  it  stands  up  so 
well  under  stereotyping  and  mat-making  pressure,  why  it 
has  been  called  the  “trouble  free”  type  for  newspapers. 

When  Ionic  was  in  the  making,  all  the  factors  that  offered 
difOeuIty  in  achieving  a  perfect  printing  result  were  ana¬ 
lysed.  It  was  reasoned  that  if  these  factors  could  be  elimi¬ 
nated  frcra,  the  design  of  the  type,  the  actual  printing  proc¬ 
ess  and  the  printed  result  would  be  materially  improved. 

Broken,  battered  letters,  in  the  majority  of  instances, 
were  discovered  to  be  damaged  at  the  "fine  line”  point.  So 
fine  lines  were  eliminated  from  Ionic  No.  5  design. 

Yet  Ionic  designers  did  not  stop  there.  All  lower-case  let¬ 
ters  were  made  larger  than  customary  practice,  because 
lower-case  letters  comprise  fully  three-quarters  of  the  aver¬ 
age  line.  Increasing  the  size  of  these  most  read  letters  was 
one  of  the  steps  in  the  process  of  making  them  considerably 
more  legible  and  easier  to  read. 

The  fitting  of  letters  in  the  average  newspaper  roman  was 
discovered  to  be  faulty.  There  was  too  much  white  space  be¬ 
tween  letters,  and  not  enough  inside  them.  This  wasted 
white  bettoeen  the  letters  was  made  to  do  its  bit  for  legibility 
in  Ionic  No.  5  design,  by  better  fitting  and  by  utilizing  most 
of  it  vHthin  the  Ionic  letter. 

The  saving  of  a  split  fraction  of  a  point  here  and  there 
throughout  the  alphabet  length  enabled  Linotype  designers 
to  achieve  the  economy  of  space  that  results  in  one  of  the 
great  virtues  of  Ionic.  It  makes  the  type  much  easier  to 
read,  more  legible  in  line  or  in  mass — and  it  brought  maxi¬ 
mum  letter  count  in  addition. 

It  enabled  a  publisher  to  retain  the  space-saving  advan¬ 
tages  of  a  7-point  body  size,  for  instance,  while  adding  the 
Increased  legibility  of  the  average  8-  or  9-point  newspaper 
roman.  And  this  advantage  is  immediately  apparent  in  any 
size  of  Ionic,  over  a  corresponding  size  of  other  news  faces— 
all  the  way  from  5^2  to  9  point  in  size. 

Many  other  minor  detailed  changes  were  made  before 
Ionic  was  ready  for  release.  Serifs,  for  instance,  were  made 
shorter  and  sturdier  to  better  withstand  mat-making  pres¬ 
sure.  The  capital  letters  were  improved  in  appearance  and 
made  more  legible  by  slightly  increased  size  and  better 
shaping.  All  letters  in  Ionic  were  made  a  trifle  more  sub¬ 
stantial  in  weight,  in  order  that  speedy  printing  and  inking 
would  not  make  the  type  look  weak  and  pallid. 

The  result  of  this  designing  foresight  is  apparent  at  a 
glance  at  Ionic  No.  5 — the  face  more  than  1400  newspapers 
in  this  country  alone  are  now  using — the  face  that  3297  eye 
specialists  certified  was  the  easiest  to  read  of  all  newspaper 
type  faces. 


Mor;$eiitlialor  Linotype 
Company  •  ftroofffi/ii,  A.  V. 

SAN  hi{\\(,is(:<)  •  nkw  oulfans 

CWAhlAN  I.IN(HAI*K,  FIMirKn,  TOKOMO  2,  CAN. 
Kfl>reitrntalit  fn  in  I  In-  l‘rinriftal  Ciricx  of  the  Vorld 
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BURNS  CIGAR  CAMPAIGN 
ENTERSNEWPHASE 


Copy  Now  Being  Released  Weekly, 
Covering  Two  Sixes,  Instead  of 
in  Alternate  Weeks — Each 
Insertion  Is  660  Lines 


The  second  Kobt.  Burns  cigar  news¬ 
paper  campaign  iii  1929,  which  got  under 
way  last  week,  features  two  shapes  of 
cigars  every  week,  differing  from  the 


Showing  new  style  of  copy  being  used 
to  advertise  the  Robt.  Bums  cigar. 


copy  in  the  first  lialf  of  the  year,  which 
was  in  effect  two  campaigns  on  the  two 
shames,  run  alternating  weeks. 

The  new  arrangement,  according  to 
William  H.  Rankin,  president  of  the 
William  H.  Rankin  Company,  New 
York  advertising  agency  h^dling  the 
copy,  offers  t]vo  distinct  advantages; 
larger,  more  dominating  average  space, 
and  the  opportunity  of  advertising  week 
by  week,  in  unbroken  sequence,  both 
shapes. 

Each  advertisement  consists  of  660 
lines,  or  165  lines  on  four  columns.  No 
smaller  space  is  used. 

The  two  previous  campaigns  had  been 
on  the  Robt.  Bums  Panatela  and  the 
Perfecto  Grande.  In  the  new  copy,  the 
Panatela  is  featured,  while  the  other 
shape  is  mentioned  at  the  end  of  the 
advertisement. 

The  physical  appearance  of  the  copy  is 
practically  the  same  as  that  used  to  ad- 
\Trtise  the  Panatela  since  the  first  of 
the  year.  The  legend,  “The  New  Idea 
in  Smoking,”  supplants  the  one  word 
“New”  which  was  previously  used.  By 
this  rearrangement,  the  series  avoids 
implication  that  the  cigar  is  a  recent 
introduction. 

The  main  portion  of  the  copy  deals 
with  the  Panatela.  Such  headlines  as 
"The  New  Model,”  “Up-to-Date  as  To- 
Day’s  Newspaper,”  “In  Step  With  the 
New,”  and  “Smart  As  a  Model  Bathing 
Suit"  are  being  used.  This  style  of 
copy  will  be  used  until  the  end  of  the 
year. 

The  General  Cigar  Company  manu¬ 
factures  the  Robt.  Bums  cigar. 


New  Clients  for  Agency 

The  Badger  and  Browning  Company, 
Boston  Advertising  Agency  have  ob¬ 
tained  the  accounts  of  the  Athol  Manu¬ 
facturing  Company  of  Athol,  Mass., 
manufacturers  of  artificial  leather,  table 
cloths  and  luncheon  sets  and  the  Beards¬ 
ley  &  Wolcott  Manufacturing  Company 
of  Waterbury,  Conn.,  manufacturers  of 
Torrid  Electric  Appliances. 


New  Presbrey  Client 

The  Jenter  Exhibits,  Inc.,  creators  of 
advertising  display  material,  have  ap¬ 
pointed  the  Frank  Presbrey  Company  as 
their  advertising  agents. 


NEW  CHICAGO  AGENCY 

.\  new  general  advertising  agency,  C. 
L.  Schweizer  &  Co.,  has  been  organized 
in  Chic^o  by  Carl  L.  Schweizer  and 
Harry  E.  Corey,  J.,  president  and  vice- 
president  of  the  company,  respectively, 
with  headquarters  at  520  North  Michi¬ 
gan  avenue.  Both  Mr.  Schweizer  and 
Mr.  Corey  were  formerly  with  the 
■Sweet  &  Phelps  agency,  Chicago. 


TIED-IN  WITH  SHIP’S  FEAT 


Vacuum  Oil  Copy  Quickly  Prepared 
by  New  York  Agency 

W  ith  the  co-operation  of  three  New 
^'ork  newsiiaiiers  the  Blackman  Com¬ 
pany.  New  York  advertising  agency, 
was  able  on  la.st-ininute  notice  to  tie  up 
an  advertisement  of  its  client,  the  Vac- 
cum  Oil  Company,  with  the  record  trip 
of  the  new  oil  burning  steamer,  Bremen, 
which  docked  in  Brooklyn,  July  22.  Up 
until  4  p.  ni.  of  that  day  the  agency 
had  not  been  apprised  of  the  fact  that 
the  Bremen  was  lubricated  with  Gar¬ 
goyle  Marine  oils,  a  product  of  the 
X'accum  Oil  Company. 

Upon  receiving  the  information,  the 
company  prepared  a  five-column,  196-line 
deep  advertisement  to  appear  in  the  next 
morning  editions  of  the  Nnv  York 
World,  Times  and  Herald  Tribune.  Art 
work  was  completed  and  copy  written 
in  time  to  have  plates  made  and  catch 
tlw  dead  lines  of  all  tliree  papers  that 
night.  V’accum  oil  advertising  is  placed 
regularly  in  about  1.50  newspapers 
throughout  the  Ignited  States  by  the 
Blackman  Company. 


Agency  Adds  to  Staff 

C^omnianday-Roth  Company,  New 
York  direct  advertising  agency,  an¬ 
nounced  the  additions  of  three  men 
to  its  personnel  this  week.  They  are 
Ralph  T.  Foye,  former  owner  of  the 
Ralph  T.  Fove  Advertising  Agency  of 
Springfield.  Mass.,  and  for  the  past  year 
w'ith  the  Whitman  Advertising  Service, 
New  York;  T.  H.  Hawkinson,  formerly 
with  the  Localized  Advertising  Corpo¬ 
ration,  Detroit,  and  Byron  E.  Hughes, 
formerly  representative  of  the  Mail  & 
Express  Printing  Company,  New  York, 
h'oye  has  been  named  copy  chief,  and 
Hawkinson  and  Hughes,  contact  and 
ser\'icc  representatives. 


Keeling  Named  a  Director 

Hal  R.  Keeling,  vice-president  of 
Sjdener,  Van  Riper  &  Keeling,  Inc.,  In¬ 
dianapolis  advertising  firm,  has  been 
elected  a  member  of  the  board  of  direc¬ 
tors  of  the  Perfect  Circle  Company, 
manufacturers  of  piston  rings,  at 
Hagerstown,  Ind.  Keeling  has  bwn  ad¬ 
vertising  and  merchandising  counsel  for 
the  companv  for  eight  years. 


Heads  Art  Department 

Richard  L.  Fridrich,  formerly  art  di¬ 
rector  of  the  R.  E.  Sandmeyer  Agency. 
Chicago,  and  before  that  layout  chief 
for  Henri,  Hurst  &  McDonald,  Chicago, 
has  been  named  art  director  of  the  Ed¬ 
ward  H.  Weiss  agency,  Chicago. 


The  best  Saturday 
and  Sunday  feature 
pages  are  found  in 
theNEA  Magazine. 


NEA  Service,  Inc*, 

1200  W.  3rd  St.,  Cleveland,  Ohio 


Named  Erickson  Research  Director 

William  J.  Reilly,  Ph.D.,  associate 
professor  of  marketing  in  charge  of 
market  research  at  the  University  of 
Texas,  has  been  appointed  director  of 
research  for  the  Erickson  Company, 
New  V’ork  City,  beginning  Aug.  15.  Mr. 
Reilly  holds  a  master  of  science  degree 
from  Carnegie  Institute  of  Technology 
as  well  as  his  doctorate  from  the  Uni¬ 
versity  of  Chicago,  both  in  market  re¬ 
search. 


Gearhart  Joins  Peerless 

Dull  H.  (iearhart  has  resigned  as 
publicity  director  for  Butler  university, 
IndianajMilis,  to  join  the  advertising  dc- 
Iiartnieiit  of  the  Peerless  Motor  Car 
Corporation  at  Cleveland. 


Heads  Schick  Razor  Firm 

R.  W.  Sheppard  has  been  elected 
presiilent.  Magazine  Repeating  Razor 
Company,  makers  of  Schick  razors  and 
blades.  Mr.  Sheppard  recently  resigned 
as  general  sales  manager.  Consolidated 
.Xutomatic  Merchandising  Corporation. 


Placing  Aviation  Account 

Aubrey  &  Moore,  400  North  Michigan 
avenue,  Chicago,  will  use  newspapers 
and  aviation  journals  for  the  advertising 
of  the  Gray  Cioose  Air  Lines  and  its 
affiliated  coinjiany,  the  Sky  Harbor  .Avia¬ 
tion  Institute,  whose  account  the  agency 
recently  obtained. 


Has  Fabric  Account 

Geare.  Marston  &  Pilling,  Inc.,  ITiila- 
delphia  and  New  York  .Agency,  has  been 
appointeil  to  handle  tlu.-  advertising  for 
\Vm.  Simpsons  Sons  &  Co.,  Inc.,  New 
^'ork  and  Philadelphia,  producers  of  a 
complete  line  of  cotton  fabrics. 


Farson  In  Louisville 

Bruce  Farson,  for  many  years  in  the 
advertising  field  in  Chicago,  has  joined 
the  sales  promotion  and  merchandising 
staff  of  the  Chambers  agency,  Louisville, 
Ky. 


JOINS  NATION’S  BUSINESS 

Carroll  H.  (Thonigs,  formerly  of  the 
Cook,  Thomas  &  Cash  agency,  Chicago, 
has  joined  the  western  advertising  staff 
of  Nation’s  Business.  He  was  at  one 
time  advertising  manager  of  Factorv 
now  called  Faetory  and  Industrial  Man- 
a^emeni. 


Pace  Agency  Named 

The  Pace  Advertising  Agency,  14  Last 
Jackson  boulevard,  Chicago,  will  use 
newspapers  and  magazines  on  the  Tilt 
Top  Manufacturing  company,  Chicago, 
makers  of  bottle  caps  and  cappers, 
w'hose  account  the  company  recently  ob¬ 
tained. 


Kelly  Join*  Roche 

John  Hayes  Kelly  Ij^s  joined  the 
Roche  Advertising  comphnir,  Chicago,  as 
account  executive.  He  was  formerly 
with  the  Quinlan  agency  and  Henri. 
Hurst  &  McDonald. 


With  Thompson  Staff 

Harrison  T.  McClung,  formerly  on 
the  copy  staff  of  the  Potts-Turnbull 
agency,  Chicago,  has  been  added  to  the 
Chicago  staff  of  the  J.  Walter  Thomp¬ 
son  company. 


Enameling  Firm  Appoint* 

Critchfield  &  Co.,  Chicago,  have  been 
appointed  to  handle  the  advertising  of 
the  Columbian  Enameling  and  Stamp¬ 
ing  company,  Terre  Haute,  Ind.,  makers 
of  enamel^  steel  ware  and  kitchen 
utensils. 


Davie*  Ollendorf  Copy  Chief 

H.  S.  Davies  has  joined  the  staff  of 
the  C.  J.  Ollendorf  agency,  75  East 
Wacker  drive,  Chicago,  as  copy  chief. 
He  was  formerly  with  Deere  &  Co.,  of 
Moline,  and  before  that  in  the  advertis 
ing  department  of  the  International  Har¬ 
vester  company. 


Drive  Your  Troubles 
Away 

Let  there  be  peace  and  harmony 
in  your  plant.  Wood  Dry  Mats 
will  solve  some  of  your  problems. 
Let  us  prove  it. 


FLONG  CORPORATION 

SnU-WATER.  N.Y. 


Moistening 

Equipment 


tWOOD 
mnr  ^ 
MAXS  ; 


Cork  and  Felt 
Molding  Blankets 


ALWAYS  UMiroRM 


No.  64  Parting  Powder 
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HARRY  J.  PAYNE 
Art  DepartmeDt 
New  York 


FRANK  T.  BALDWIN 
AMitUnt  Account  RepreaenUtire 
Bofion 


FRANCIS  G.  HUBBARD 
Vice-Preaident 
and  Account  Repreaentative 
New  York 


HENRY  P.  TEALL 
Aaaiatant  Account  Repreaentativr 
New  York 


WE  HAVE  NO  RIGID  CREED 


KARL  L.  WEHUEYER 


Account  RepreaentjitiTr 
New  York 


KENNETH  ANDREWS 


Account  RepneentatiTC 
New  York 


Ihis  agency  does  not  hold  with  any  one  of  the  belligerent  "schools” 
of  advertising  which  arise  and  shine  for  a  time  and  shortly  die. 

We  have  no  rigid  creed,  unless  it  is  this:  to  attract  to  our  staff 
able  men  and  women — and  to  provide  them  with  broad  oppor¬ 
tunities  for  producing  the  best  advertising. 

Batten,  Barton,  Durstine  &  Osborn 

INCORPORATED 

ADVERTISING 

383  Madison  Avenue,  New  York 

BOSTON 


CHICAGO 

MeCORMICK  BUILDING 


lO  STATE  STREET 


BUFFALO 

RAND  BUILDING 
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1  WEEICLY  PAPERS  URGED  TO 
MODERNIZE  RECORDS 

(Continued  from  page  9) 

90.1c,  leaving  a  profit  of  9.9c,  indicated 
as  follows: 

How  THE  Dollar  of  Revenue  is  Used. 

Editorial  cost  and  overhead . 160c 

•Advertising  cost  and  overhead ...  .  135c 

Mechanical  newspaper  cost  and 

overhead  . 244c 

G>mniercial  printing  cost  and 

overhead  . 201c 

Executive  salaries . 161c 

Total  cost  . 901c 

Profit  . O^c 

Total  . $100 

"Arranging  all  receipts  and  expendi¬ 
tures  in  condensed  form  as  an  operating 
or  profit  and  loss  statement  of  the  en¬ 
tire  group  of  all  papers  reporting,  we  ar¬ 
rive  at  the  following  very  interesting  re¬ 
sult: 

Actual  Revenue. 

Receipts  from  news¬ 
paper  subscrip¬ 
tions  and  copy 

sales  .  $662,261 

Receipts  from  ad¬ 
vertising  .....  —  2,579,128 
Commercial  print¬ 
ing  revenue  ..  ....  1,477,299 
All  other  income. .. .  196,967 

Total  revenue  or- - 

income  .  $4,915,655 

Constructive  Expense  Distribution. 
Editorial  salaries, 
reporters  and  cor¬ 
respondents,  sup¬ 
plies  and  overhead  $791,420 
Advertis  i  n  g  d  e- 
partment,  salaries, 
supplies,  overhead.  663,613 
Newspaper  me¬ 
chanical  depart- 
men  t,  pressmen, 
salaries,  mater¬ 
ial,  supplies,  over¬ 
head  .  1,199,420 

Commercial  print¬ 
ing  department, 
salaries,  material, 
supplies,  overhead.  988,047 
Executive  or  own¬ 
ers’  salaries .  792,321 

$4,434,821 

Net  profit  .  $480,834 

“There  is  a  possibility,  however,  that 
many  publishers  have  neglected  to  in¬ 
clude  in  the  figures  submitted  a  sufficient 
allowance  for  depreciation,  wear  and 
tear  of  plant  and  equipment.  It  is  diffi¬ 
cult  to  estimate  how  much  such  an  ad¬ 
justment  or  allowance  would  affect  net 
profit,  but  even  if  it  were  as  much  as 
one  per  cent,  there  would  still  remain  a 
fair  return  on  revenue  and  investment 
from  the  business  when  taken  as  a  group 
enterprise. 

Payroll  and  Employment. 
“Executive  salaries  average  $2,504  per 
year,  ’ 

“The  average  owner  of  a  weekly 
newspaper  has  averaged  about  $50  per 
week  for  suoervision  and  executive  serv¬ 
ice  as  a  salary  or  drawing  account,  so 
it  is  evident  that  there  has  been  no  di¬ 
version  of  profits  on  account  of  exces¬ 
sive  salaries  for  executives. 

“The  only  exception  rests  with  cases 
where  the  owner  has  allocated  to  the  edi¬ 
torial  and  advertising  department  part  of 
his  salary  cost.  This  was  done  in  many 
instances  and  naturally  such  allocation  is 
properly  accounted  for  in  the  respective 
distributions  to  such  departments. 

“.Average  pav  roll  including  executive 
salaries,  was  $8,987  per  paper,  per  year. 

“This  brings  the  average  higher  than 
one  might  expect — and  even  the  average 
annual  wage  per  person  employed  of 
$1,682  or  a  trifle  over  $30  a  week 
seems  high.  Yet  we  must  remember  that 
included  in  this  item  in  each  case  are 
executive  salaries  ranging  from  $2,500  to 
$6,000  a  year,  and  which  cannot  be  defin¬ 
itely  determined,  except  to  the  extent  of 


the  amount  not  definitely  apportioned 
under  departmental  expense,  as  we  have 
previously  explained. 

“The  returns  show  that  a  total  of  1,688 
persons  were  employed  in  316  plants  or 
an  average  of  5.3  people  for  each  aver¬ 
age  plant  doing  a  business  of  $15,000,  or 
to  be  exact,  $15,556.  This  figure  in¬ 
cludes  the  owner  or  owners  and  only 
such  other  persons  as  are  employed  regu¬ 
larly  on  a  salarv  basis,  but  excluding  all 
errand  or  newsboys  and  correspondents. 

“Of  the  geographical  divisions  the 
South  Atlantic  States  group  has  the 
highest  percentage  .of  pay  roll  to  revenue 
averaging  61.5%.  The  West  North  Cen¬ 
tral  States  rank  lowest  in  this  respect 
with  54.1%. 

Management  Factors 

“Of  course  the  number  of  plants  hav¬ 
ing  or  using  up-to-date  cost  systems 
either  for  the  newspaper  or  commercial 
printing  departments  is  very  small. 

“But  it  is  a  little  surprising  to  find 
that  even  32  plants,  or  about  10%  of  the 
total  reporting  claim  to  be  using  cost 
systems. 

“From  the  results  submitted  and  the 
information  these  plants  were  able  to 
furnish  we  feel  very  much  inclined  to 
state  that  not  more  than  5%  of  all  these 
reporting  have  real  cost  systems  in 
operation,  although  it  is  evident  that 
some  have  very  good  records  indeed,  so 
that  only  a  very  slight  change  w'ould 
furnish  the  owners  with  most  valuable 
cost  information. 

“Apparently  the  weekly  newspaper’s 
management  represented  by  this  survey 
has  not  succeeded  very  well  in  the 
matter  of  building  better  circulations. 
The  average  net  increase  of  122  sub¬ 
scribers  for  the  year  sounds  very  well — 
and  if  it  is  merely  the  result  of  demand 
only,  without  any  effort  on  the  part  of 
the  publishers — ^then  it  is  not  only  en¬ 
couraging  but  rather  remarkable.  But 
with  an  average  of  1,200  additional 
prospective  subscribers  per  paper  it 
seems  that  a  real  effort  to  interest  all 
the  prospects  should  have  brought  about 
better  results. 

“However,  an  average  of  122  new  sub¬ 
scribers  per  paper  amounted  to  a  total 
of  38,552  new  subscribers  for  all  the 
papers  and  the  average  estimated  cost  of 
securing  these  new  subscribers  being  97c 
^ch  it  is  apparent  that  the  average 
amount  spent  by  each  paper  for  circula¬ 
tion  building  amounted  to  $118.34.  It 
would  seem  that  two  to  three  times  that 
sum  might  be  spent  by  each  paper  to 
good  advantage.  A  thorough  subscrip¬ 
tion  campaign  every  three  or  four  years 
is  not  a  bad  idea. 

“The  entire  number  of  printed  and 
unused  copies  last  year  as  estimated  by 
the  316  publishers  reporting,  amounted 
to  the  rather  staggering  total  of  1,199,- 
536  papers  or  copies. 

“This  represents  an  average  of  73 
copies  per  week  for  each  paper. 

“Were  they  wasted? 

“Or  did  each  publisher  have  on  file  the 
name  and  address  of  each  of  his  twelve 
hundred  or  more  prospective  subscrib¬ 
ers?  And  if  so,  did  he  regularly  and 
systematically  see  to  it  that  at  least  60 
of  the  73  extra  copies  were  mailed  with 


MY  LIFE 


Leon  Trotzky 

is  being  distributed 


CURRENT  NEWS  FEATURES,  Inc. 

Star  Bldg.,  Washington,  D.  C. 


a  subscription  blank  to  60  of  the  1,200 
prospects?  If  he  did,  then  he  would 
cover  the  whole  prospect  list  in  twenty 
weeks — or  in  other  words  reach  all  the 
prospects  nearly  three  times  a  year, 
almost  without  additional  cost — for  the 
cost  of  the  73  copies  each  week  was 
absorbed  by  the  added  cost  of  the  copies 
sold  or  covered  by  subscription. 

“From  one  viewpoint  the  cost  value 
of  this  total  of  1,1W,536  copies  amounts 
to  $145,144,  or  enough  to  finance  14 
average  newspaper  plants. 

“If  every  subscriber  in  1928  had  paid 
your  full  subscription  price,  then  your 
total  net  profits  as  a  group  would  have 
been  increased  $222,067. 

“This  too,  seems  hard  to  believe — but 
it’s  true  that  inadequate  or  ineffective 
collection  methods  cost  the  publishers  of 
weekly  newspapers  over  two  hundred 
thousand  dollars. 

“The  total  number  of  actual  subscrib¬ 
ers  for  the  group  is  469,195  and  the 
average  subscription  price  per  year  is 
$1.88  so  that  the  total  subscription  re¬ 
ceipts  should  have  been  $884,328 — ^but 
the  actual  receipts  were  only  $662,261, 
so  the  difference  of  $222,067  is  what 
publishers  should  have,  but  did  not 
receive. 

“This  report  indicates  that  at  least 
25%  of  all  the  subscribers  to  weekly 
newspapers  fail  to  pay  the  publisher  the 
full  subscription  price.  That  percentage 
is  too  great.  Collections  need  better 
attention.’’ 

NEW  ADVERTISING  FIRM 

A  new  corporation  has  been  formed 
under  the  name  of  American  Foreign 
Language  Newspapers,  Inc.,  into  which 
the  Alexander  Advertising  Agency  of 
New  York  has  merged.  Officers  of  the 
corporation  are:  Louis  N.  Hammerling, 
president ;  Ernest  W.  Alexander,  vice- 
president  and  treasurer;  Joseph  Deutsch, 
secretary.  For  the  time  being  the  Cor¬ 
poration  will  remain  located  at  the  offices 
of  the  former  Alexander  Advertising 
Agency  at  1482  Broadway,  New  York. 


The 

How  and  Why 
of  Success  in 


SURVEYING  BROADCAST 
“NUISANCE  TALKS” 

Chicago  Radio  Manufacturer  WaaU 

Sale*  Talk*  Cut  to  a  Minimum _ 

1*  Timing  Adverti*er*’ 
Selling  Talk* 

A  Chicago  radio  manufacturer  who 
sees  broadcast  publicity  as  a  supplement 
to  advertising  in  black  and  white  is  lead¬ 
ing  a  listeners’  revolt  against  abuses  in 
air  advertising.  McMurdo  Silver,  presi¬ 
dent  of  Silver-Marshall,  Inc.,  is  prepar¬ 
ing  statistics  from  which  to  attack  the 
whole  system  of  lengthy  and  frequent 
sales  talks  in  the  broadcasts  of  today, 
deploring  what  he  terms  the  “joy  thiev- 
ing’l  practiced  by  program  sponsors 
against  listeners. 

The  creation  of  good  will  towards  a 
brand  by  a  few  very  brief  announce¬ 
ments  is  all  that  advertisers  should  ex¬ 
pect  from  their  sponsorship  of  a  pro¬ 
gram,  according  to  Mr.  Silver. 

“Broadcast  sponsors  should  realire 
that  the  radio  public  has  been  at  their 
mercy,  and  that  they  take  an  unfair  ad¬ 
vantage  trying  to  get  over  on  the  air  the 
same  detailed  sales  story  which  they  tell 
in  publications,’’  he  said.  “A  reader  can 
turn  his  attention  to  or  from  an  ad, 
according  to  its  interest  for  him,  but  a 
housewife  is  forced  to  hear  puffs  on  a 
certain  brand  of  fisherman’s  bait  or  shav¬ 
ing  cream,  or  else  tune  out  the  entire 
program.” 

A  survey  of  the  extent  of  “nuisance 
talk”  on  various  programs  is  being  con¬ 
ducted  by  Mr.  Silver,  who  has  stationed 
scout  listeners  with  stop  watches  to 
arrive  at  basic  figures. 

They  have  found  that  some  radio  ad¬ 
vertisers  average  only  22  seconds  to 
boost  their  wares  between  musical  selec¬ 
tions,  while  another  on  the  same  chain 
interlards  Beethoven  sonatas  with  tooth¬ 
paste  at  the  rate  of  91  seconds  between 
each  number. 
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By  H.  Bedford-Jones 

Thi*  book  give*  you  ’’the  low-down” 
on  all  the  problem*  and  pitfall*  met 
and  overcome  in  tbe  hard  *chool  of 
actual  experience,  by  one  of  the  mo*t 
*ucce**ful  fiction  writer*  in  America. 

What  Bedford-Jone*  tell*  in  thi* 
book  of  pricele**  advice  on  writing  and 
*elling  method*,  can’t  be  found  in  text¬ 
book*,  *chool*  or  corre*pondence 
cour*e*. 

Only  a  veteran  of  hi*  *tanding — he 
ha*  hidden  hi*  fame  under  ten  p*eudo- 
nym*  and  i*  the  author  of  over  fifty 
novel*  and  novelette*  and  hundred*  of 
*hort  *torie*^— could  have  written  thi* 
hand-book  of  vital  and  *iu’pri*ing  fact* 
and  *ugge*tion*  that  make  all  the  dif¬ 
ference  between  the  amateur  and  the 
profe**ional,  the  *truggling  author  and 
the  popular  celebrity. 


COVICl.FRtEDE. 

79  Weit  45th  Street,  New  York 

Gentlemen:  Ple»»e  •enl  i®® 

Buelnen”  by  H.  Bedtord-Jon...  1  end*..  I2.W 


Addre..  . 
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5  men 


5  opinions 


and  ail  of  them  endorse  the  Intertype 


*  *  The  followinj;  comments  are  from  letters 
written  by  executives  of  the  Stockton  (Califor¬ 
nia)  Record.  This  prominent  newspaper  in¬ 
stalled  a  complete  new  battery  of  Intertypes 
about  eighteen  months  ago. 

•  •  Vice-President,  Irving  Martin,  Jr.:  “The 
news  room  is  pleased  with  the  increased  type 
production. . .  Our  subscribers  compliment  us  on 
the  beautiful  and  easy-to-read  Intertype  Ideal 
News  Face.” 


our  thirty  years  experience.  We  believe  this  con¬ 
dition  is  largely  due  to  our  operators  having 
new,  free-from-trouble,  and  easily  operated  ma¬ 
chines  on  which  to  work.” 


•  •  Business  Manager,  H.  J.  F.  Berkeley:  “W'e 
are  more  than  satisfied  with  your  machines,  their 
simplicity  of  operation,  and  the  standardized 
unit  features.” 


•  •  Assistant  Business  Manager,  L.  V.  Peterson: 
“Our  composition  cost  per  page  shows  a  reduc¬ 
tion.  There  has  been  practically  no  upkeep  cost. 
There  has  been  almost  no  time  lost  due  to  a  ma¬ 
chine  being  “down.”  which  we  believe  is  re¬ 
markable,  as  we  operate  all  fifteen  Intertypes 
seven  and  one-half  hours  a  day  and  three  or 
four  of  them  fifteen  hours  a  day.  . .  We  have  had 
less  labor  turn-over  than  in  any  other  period  in 


•  •  Mechanical  Superintendent,  J.  E.  Malloy: 
“One  of  the  most  striking  features  of  the  Inter¬ 
type,  in  my  estimation,  is  its  simplicity  of  con¬ 
struction.  You  have  reduced  the  number  of  parts 
to  a  minimum.  The  upkeep  of  a  machine  with  a 
minimum  number  of  working  parts  should  be 
considerably  lessened.  .  .  One  thing  which  im¬ 
presses  me  is  the  fact  that  the  machine  will  not 
become  obsolete.  By  adding  any  future  improve¬ 
ments  to  these  machines,  we  can  keep  our  bat¬ 
tery  abreast  of  the  times.  This  is  undoubtedly  a 
big  step  forward.  .  .  .  The  treatment  which  we 
received  through  your  experts  and  your  San 
Francisco  office  during  the  installation  of  the 
machines  was  unusually  satisfactory.” 

•  •  Machinist,  Harry  Kelton,  “finds  the  reduced 
number  of  parts  to  be  a  distinct  advantage.” 

•  •  Ask  the  nearest  Intertype  office  to  send  you 
a  copy  of  the  book  of  Intertype  Features. 


J 


I.NTERTYPE  €  ORPORATIO!¥  •  Xew  York  •  Thiraiio  •  San  Fran<*iNCo  •  Xow  RrleaaM 


Set  in  Intertype  Bocloni  Family 
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A.P.  ADDS  SPORT  COLUMN 


Alan  Gauld  to  Do  Daily  Pioco  for 
Featnro  Serrice 

Alan  J.  Gould,  general  sports  editor 
of  Associated  Press,  will  write  a  daily 
sport  column  for  Associated  Press  Fea¬ 
ture  Service,  starting  Aug.  12,  it  was 
announced  this  week  by  J.  M.  Kendrick, 
general  feature  editor.  The  column  will 
be  distributed  to  evening  paper  members. 
It  will  be  made  up  of  personality  stories 
and  comment  on  current  sports  events, 
the  leading  ones  to  be  covered  by  wire 
by  Mr.  Gould  for  regular  A.  P.  service. 

Another  sport  feature  to  be  added  by 
A.  P.  will  be  a  series  of  daily  feature 
articles  on  the  participants  in  the  forth¬ 
coming  National  Amateur  Golf  Cham¬ 
pionship  and  their  prospects  in  the 
tournament,  written  by  Brian  Bell,  A.  P. 
sports  writer.  This  series  will  also  start 
about  Aug.  12  and  run  until  the  tourna¬ 
ment  starts. 


NEW  McNAUGHT  FEATURE 


Velra  G.  Darling,  Coast  Writer,  Signs 
With  N.  Y.  Syndicate 

The  new  Velva  G.  Darling  feature, 
“Sometimes  I  Think  ‘Yes,’  but  Some¬ 
times  I  Think  ‘No’,”  is  now  being  han¬ 
dled  by  the  McNaught  Syndicate.  Since 
March  1  this  feature  has  been  handled 
by  the  writer  herself,  when  she  took  it 
over  from  the  King  Feature  Syndicate. 

Miss  Darling,  with  her  father,  S.  O. 
Darling,  were  in  New  York  last  week, 
having  made  the  trip  to  and  from  Los 
Angeles  over  the  Transcontinental  Air- 
rail  Transport  While  in  New  York, 
Miss  Darling  spoke  over  radio  station 
WRNY. 


Nell  Brinkley  Returns  from  Coast 

Nell  Brinkley,  King  Features  Syndi¬ 
cate  artist,  recently  returned  to  New 
York  from  a  two-months’  visit  to  the 
Pacific  Coast,  where  she  did  a  series  of 
California  scenes  for  a  group  of  western 
newspapers.  Miss  Brinkley  has  started 
work  on  a  new  cover  series  for  Inter¬ 
national  Features  Service  Magazine.  It 
will  be  called  “Sunny  Sue.” 


To  Issne  Comic  in  Colors 

A  new  weekly  color  page  of  “Tailspin 
Tommy”,  daily  comic  strip  handled  by 
Bell  Syndicate,  Inc.,  is  being  prepared 
for  distribution  starting  Oct.  6. 


King  Handling  Sport  Column 

The  daily  sport  column  written  by 
Dan  Parker  for  the  New  York  Daily 
Mirror,  is  now  being  handled  nationally 
by  King  Features  Syndicate,  Inc. 


Swan  Returns  East 

Gilbert  Swan,  New  York  columnist 
for  NEA  Service,  Inc.,  returned  to  New 
York,  Aug.  1  after  a  trip  to  California 
during  which  he  wrote  his  column  under 
the  title,  “Going  Places  and  Seeing 
Things.” 


Josephine  Huddleston  Weds 

Josephine  Huddleston,  beauty  editor  of 
King  Features  Syndicate,  Inc.,  and  Sher¬ 
burne  Moore  Potts,  broker  of  Lincoln, 
N.  H.,  were  married  recently  at  Thorn¬ 
ton,  N.  H. 


King  Announces  New  Serials 

New  fiction  serials  on  the  schedule 
of  King  Features,  Inc.,  include  “Easy” 
by  Beatrice  Burton;  “Little  Caesar”,  by 
R.  W.  Burnett ;  and  “Rattling  the  Cup 
on  Chicago  Crime”,  by  Edward  D. 
Sullivan. 


Announces  Marriage 

The  marriage  of  Joseph  B.  Agnelli, 
head  of  the  Bell  Syndicate  sales  depart¬ 
ment,  and  Muriel  Nissen  Blair,  June  I, 
was  announced  this  week. 


Ahem  Back  from  Europe 

Gene  Ahem,  creator  of  “Our  Board¬ 
ing  House”  for  NEA  Service,  Inc.,  re¬ 
turned  to  New  York  recently  aboard  the 
He  de  France  after  an  eight-weeks’  tour 
of  Europe  with  Mrs.  Ahem. 


Delivery  Plane  Crashes 

One  of  the  two  airplanes  used  by  the 
Honolulu  Star-BMetin  to  deliver  papers 
to  the  outside  islands  crashed  a  half 
mile  at  sea  off  the  island  of  Maui  re¬ 
cently.  The  pilot  escaped  uninjured. 
The  load  of  papers  was  dumped  into 
the  sea  by  the  pilot  before  rescue  boats 
could  reach  the  craft 


INTERSTATE  DATES  SET 


Eastern  Circulation  Managers  to 
Gather  in  Atlantic  City,  Sept.  23—24 

The  fall  convention  of  the  Interstate 
Circulation  Managers  Association  will 
be  held  in  Atlantic  City  at  Hotel  Ritz- 
Carlton,  Sept.  23-24.  The  program  was 
outlined  at  a  meeting  of  the  program 
committee  and  the  officers  and  directors 
held  at  the  Philadelphia  Bulletin  building 
last  week.  Harry  W.  Cullis,  Chester 
fPa.)  Times  is  president. 

The  program  committee  is  composed 
of  W.  D.  Miller,  Washington  Post;  W. 
L.  Lippincott,  Atlantic  City  Press-Union  ; 
H.  C.  Leet,  Philadelphia  Inquirer;  E.  J. 
Woodward,  Philadelphia  Record  and 
Charles  O.  Reville,  Baltimore  Sun. 


PATENTS  DELIVERY  TRUCK 


Charlotte  Circulator's  Device  Facili¬ 
tates  Handling  of  Papers 

M.  H.  Brandon,  circulation  manager 
of  the  Charlotte  (N.C.)  Observer,  has 
received  a  patent  for  a  new  type  of 
newspaper  tmek  from  the  United  States 
patent  office,  according  to  Paul  B.  Eaton, 
Charlotte  patent  attorney. 

The  truck  is  equipped  with  a  hori¬ 
zontal  platform,  two  wheels  at  the  rear 
end  of  the  platform,  with  upwardly 
projecting  members  and  a  handle  at  the 
top.  Newspapers  can  be  stacked  on  it 
to  a  great  height  and  wheeled  about 
from  place  to  place. 


Using  Speedboat  Prizes 

The  Chicago  Daily  Journal  is  giving 
a  mechanically  perfect  miniature  speed 
boat  to  any  youngster  obtaining  five  new 
six  months’  subscriptions  to  the  Journal. 
A  representative  of  the  newspaper  visits 
all  the  parks,  beaches  and  lagoons,  where 
he  explains  to  the  youngsters  how  they 
may  obtain  the  boats. 


Running  Police  Popularity  Contest 

The  Chicago  Evening  American  will 
present  ten  automobiles  to  the  ten  police¬ 
men  or  policewomen  selected  as  the 
most  popular  in  Chicago  by  the  vote  of 
the  newspaper’s  readers.  Nominating 
coupons  are  now  being  published  and 
voting  coupons  will  be  published  start- 
ir-T  Aug.  5. 


Paper  Entertains  Scouts 

One  hundred  and  forty  Boy  Scouts  in 
summer  encampment  near  Erie,  Pa.,  last 
week  were  given  a  watermelon  party  by 
the  Erie  Daily  Times,  a  truckload  of 
melons  being  purchased  for  the  occasion. 
W.  P.  Dyer,  circulation  manager,  was 
in  charge  of  the  good-will  stunt. 


The  Trend 


is  to  the 


LUDLOW 


Ludlow  Typograph  Co. 

2032  Clyboum  Avenue 
Chicago,  Illinois 


3-YEAR  CANDY  CAMPAIGN 

Plans  for  a  three-year  candy  advertis¬ 
ing  campaign  were  approved  by  the 
executive  committee  of  the  National 
Confectioners’  association  at  a  meeting 
in  Chicago  this  week.  Funds  will  be 
raised  after  “Sweetest  Day,”  Oct.  19. 
The  Dunham-Lesan  agency,  Chicago, 
which  handles  the  account,  does  not 
plan  to  use  newspapers  in  this  campaign, 
but  does  furnish  a  newspaper  service  to 
local  dealers  and  co-operates  with  the 
100,000  Group  to  get  the  dealers  to  ad¬ 
vertise  in  their  local  newspapers.  The 
campaign  will  involve  an  expenditure  of 
about  $375,000  a  year. 


Agency  Change*  Its  Name 

Young  &  Winn,  333  North  Michigan 
avenue,  Chicago,  advertising  agency,  has 
changed  its  name  to  Lloyd  W.  Young  & 
Co.  The  officers  of  the  company  are: 
Philip  M.  Gordon,  chairman  of  the 
board;  Lloyd  W.  Young,  president  and 
treasurer,  and  M.  B,  Putnam,  secretary. 
E.  L.  Van  Artsdalen,  formerly  with  the 
Mackintosh  Advertising-Selling  Service, 
Chicago,  has  joined  Young’s  copy  staff. 


Vaccine  Company  Appoints 

The  Frank  B.  White  company,  Chi¬ 
cago  advertising  agency,  has  been  ap¬ 
pointed  to  handle  the  advertising  of  the 
Columbus  V’^accine  company,  Colum¬ 
bus,  O. 


Woman  Wins  Puzzle  Prize 

Mrs.  Edna  H.  Watson  of  Chicago 
was  awarded  the  grand  prize  of  $1,000 
in  the  Chicago  Tribune’s  $5,000  “Who’s 
Who”  crossword  puzzle  contest.  Four 
hundred  and  thirty  cash  prizes  were 
awarded. 


Wells  Agency  Named 

The  Wells  Advertising  Agency  of 
Boston.  Mass.,  has  been  given  the  ac¬ 
count  of  the  Tillman  Survey,  Boston  fi¬ 
nancial  advisory  seryice. 


AD  TIPS 


Batten,  Barton,  Dnntlne  &  Oiborn  Corpora. 
tion  of  Illinois,  UcCormlck  Bnildinz,  Cbictto 
Has  secured  account  of  the  Curtis  Companlea 
Inc.,  Clinton,  Iowa,  manufacturers  of  Curtis 
woodwork. 

Morman  Barnes  Company,  San  Plego,  Cal.  u 
■ending  a  few  schedulea  to  large  city  news- 
papers,  in  scattered  points,  en  Van  Camp  Sea 
Food  Company,  Terminal  Island,  California. 

Chambers  Agency,  Inc.,  339  Carondelet  street 
New  Orleans,  1m.  Placing  account  for  the  Sey’ 
mour  Woolen  Mills,  Seymour,  Indiana. 

Dolman  Company,  74  New  Montgomery  street 
San  Francisco,  Cal.  Is  issuing  schedules  to  a 
few  newspapers  in  the  west  on  Rainier  Brew¬ 
ing  Company,  San  Francisco,  California. 

Erwin,  Wasey  A  Co.,  420  I.ezington  arenne. 
New  York.  Placing  account  for  the  Musterole 
Company,  Cleveland,  Ohio,  manufacturers  of 
Musterole. 

Faxon,  Inc.,  400  North  Michigan  avenue,  Chi- 
cago.  Is  now  placing  the  account  of  the  TJnited 
Remedies,  Inc.,  Chicago. 

Oreen,  Fulton  &  Cunningham,  300  North 
Michigan  avenue,  Chicago.  Will  make  up  the 
newspaper  list  for  the  coming  year  in  Septem- 
her  on  the  Kalamazoo  Stove  Company,  Kala¬ 
mazoo,  Michigan. 

Ohienther-Comer  Company,  715  Felix  street. 
St.  Joseph,  Mo.  Is  issuing  schedules  to  a  list 
of  newspapers  on  Geo.  II.  Weyer  Company,  st. 
Joseph. 

Henri,  Hurst  &  McDonald,  .38  East  Washing, 
ton  street,  Chicago.  Is  preparing  new  sched¬ 
ules  for  the  advertising  of  Sherwin  Williams 
Company,  Cleveland,  Ohio. 

Iznard  Company,  Ranke  huilding,  Seattle, 
Wash.  Will  do  some  advertising  In  newspapers 
shortly  on  Yakima  Peach  Bureau,  Yaklms, 
Washington. 

MeJunkin  Advertising  Company,  228  North  loi 
Salle  street,  Chicago,  is  issuing  schedules  to  a 
list  of  newspapers  on  United  Grape  Products 
Company,  Buffalo,  N.  Y. 

Mitchell,  Faust,  Dickson  A  Wieland,  7  South 
Dearborn  street.  Chicago.  Are  issuing  contracts 
to  a  few  newspapers  in  the  east  on  Winslow 
Boiler  A  Engineering  Company,  Chicago.  Is  now 
placing  the  account  of  Zion  Industries,  Zion. 
Illinois. 

John  L.  Ring  Company,  211  North  Seventh 
street,  St.  Ix>uis,  Mo.  Is  issuing  schedules  to 
newspapers  generally  on  the  St.  Louis  Chamber 
of  Commerce,  St.  Louis,  Missouri. 

Smith  A  Ferris,  I>ob  Angeles,  Cal,  Are  issn. 
Ing  schedules  to  a  number  of  papers  In  the 
northwest  on  Samson  Tire  A  Robber  Company, 
lx>s  Angeles. 


Quality  and  Policy 

We  have  always  believed  that  the  smaller  pub¬ 
lisher  is  just  as  keen  about  the  appearance  of  his 
paper  as  is  the  publisher  of  the  largest  daily. 

That  is  why  we  make  only  ONE  quality  of  News¬ 
paper  mat  and  maintain  ONE  price  to  all  of  our 
customers  without  discrimination  or  favor.  We 
do  not  have  any  open  or  secret  contracts  extend¬ 
ing  price  concessions  to  a  favorite  few.  No  user 
of  Certified  Dry  Mats  need  ever  have  any  mis¬ 
givings  that  his  neighbor  is  paying  any  less  (nor 
any  more)  for  the  same  mats. 

If  you  want  quality  upon  which  you  can  depend 
for  day  in  and  day  out  performance,  and  if  you 
want  the  satisfaction  that  comes  from  using  what 
over  400  publishers  consider  the  best  in  dry  mats, 
we  respectfully  invite  you  to  try  Certifieds. 

To  compare  is  to  know. 

raarMATs 


One  QnsU^ 
One  Frice* , 


Certified  Dry  Mat  Corporation 

340  Madison  Ave.,  New  York,  N.  Y. 


for  dependable  stereotyping — nse  Certified  Dry  Mats 
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HiDithin  a  few  days  you  will  receive  the 
Fourth  of  our  New  Features 

1  The  Relationship  of  Talking  Pictures  to  the  Stage,  by  Leading  Playwrights. 

2  Intimate  Biographies — A  Combination  Photographic  and  Cartoon  Strip. 

3  Hollywood  Humor — A  Three-Time-a-Week  Illustrated  Short  Funny. 

4  Color  Autobiographies — A  Series  of  T ruths,  Ambitions  and  Superstitions. 

This  Is  a  New  and  Up-to-date  Idea 

FOX  FEATURES  offers  this  service  gratis  to  you,  released  under  a  common 
release  date  exclusively  to  the  first  paper  answering  in  each  territory. 
By  expressing  your  wish  for  the  entire  blanket  service  we  will 
stop  circularizing  in  your  coverage  —  collect  wire,  air  mail  or  letter. 


Here  are  Some  of  the  Newspapers  Taking 
All  or  Some  of  Our  Unusual  Features: 


New  York  Evening  World 
St.  Louis  Post-Dispatch 
Cleveland  News 
Newark  Ledger 
Cincinnati  Enquirer 
Sacramento  Union 
New  Haven  Register 
Wichita  Eagle 
Butte  Post 


Terre  Haute  Tribune 
Beaumont  Enterprise  . 
Philadelphia  Item 
Vancouver  Sun 
Pasadena  Post 
Wilkesbarre  Telegram 
Dayton  Journal 
Allentown  Leader 
Utica  Observer  Dispatch 

and  100  others 


Montreal  Star 
New  York  Telegram 
Dallas  Times  Herald 
Bridgeport  Telegram 
New  Bedford  Standard 
Winnipeg  Free  Press 
Portland  Press  Herald 
Stockton  Independent 
Hollywood  News 


Many  More  Features  to  Follow  —  Beauty,  Fashions,  Homes,  Etc. 
Wire  Us  at  Our  Expense  and  Reserve  One  Series  or  All. 


FOX  FEATURE  SERVICE 


850  TENTH  Ave.,  NEW  YORK,  N.  Y. 
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By  MARLEN  PEW 


Kennedy  crone,  weii-known 

Canadian  newspaper  man,  has 
written  a  small  text-book  which  he  calls 
“Coaching  the  Cub.”  It  is  specifically 
addressed  to  youthful  newspapermen  of 
his  own  country,  but  I  wish  it  might  be 
in  the  pocket  of  every  American  news¬ 
paper  reporter,  for  it  represents  the  real 
ethics,  true  principles  and  best  art  of 
news  writing  work.  Here  are  some  of 
the  points  he  makes  in  discussing  the 
etiquette  and  established  rules  of  the 
reporter  tribe : 

Do  not  criticize  your  own  newspaper 
outside  of  the  office. 

It  is  a  questionable  policy  to  accept 
gifts  from  outsiders.  The  taking  of  a 
bribe  is  the  most  contemptible  act  a 
reporter  may  commit. 

Punctuality  is  essential — ^keep  appoint¬ 
ments  to  the  minute. 

Courtesy,  tact  and  patience,  even  in 
the  face  of  rudeness  and  obvious  dis¬ 
location  of  ideas  in  persons  with  whom 
you  come  in  contact,  are  necessary  to 
a  successful  reporter,  but  this  does  not 
mean  there  should  be  any  lack  of  inde¬ 
pendence. 

A  quiet,  confident,  straightforward 
persistence  wins.  A  noisy,  overbearing, 
learned  air  is  a  hindrance  to  getting 
news. 

Let  the  scoffers  scoff  as  they  may,  the 
cardinal  principle  of  good  reporting  is 
accuracy. 

Get  names  and  initials  right. 

Don’t  conceal  some  facts  because  they 
may  take  a  point  out  of  your  story  or 
spoil  a  nice  turn  in  phraseology. 

If  you  have  a  piece  of  good  news  that 
seems  exclusive,  don’t  tell  your  friends 
or  you  will  lose  it  to  a  rival. 

Always  see  the  person  at  the  head  of 
affairs;  a  lesser  light  may  lead  you 
astray  and  you  have  no  excuse. 

Get  both  sides  of  a  story, 
r^n’t  let  your  personal  likes  or 
prejudices  interfere. 

Outsiders  in  good  faith  often  make 
positive  statements  which  are  not  ac¬ 
curate  or  not  complete,  or  are  colored 
by  a  personal  viewpoint.  Distortion  is 
particularly  evident  m  outsiders’  versions 
of  exciting  events.  Don’t  take  a  chance 
— verify. 

Every  friend  is  a  potential  news 
source. 

Don’t  leave  out  or  put  in  what  some 
outsider  orders  or  desires.  Promise  to 
place  the  matter  before  the  city  editor. 
News  is  the  property  of  the  newspaper. 

Don’t  allow  yourself  to  be  intimidated. 
Tell  the  whole  story  to  the  city  editor. 

Get  all  the  facts  even  if  all  are  not 
essential  to  the  printed  story. 

Keep  your  notes  for  a  few  weeks  at 
least. 

Speed  counts. 

Copy  requiring  more  than  the  normal 
amount  of  editing  is  expensive. 

Frame  your  story  in  your  mind  be¬ 
fore  you  start  to  write  it. 

Avoid  fancy  phrases  and  big  words. 
Be  simple,  crisp  and  direct  of  phrase. 

Walt  \Vhitman  said :  “The  art  of 
arts,  the  glory  of  expression,  and  the 
sunshine  of  the  light  of  letters,  is  sim¬ 
plicity:  nothing  is  better  than  simplicity 
— nothing  can  make  up  for  excess  or 
for  the  lack  of  definiteness.” 

Stick  like  glue  to  the  .^nglo-Saxon. 

*  *  * 

JAKE  FALSTAFF  is  a  fellow  suf¬ 
ferer.  But  he  has  had  the  courage 
to  end  his  agony.  His  real  name,  he 
writes,  is  Herman  Fetzer.  But  he  be¬ 
gan  to  sign  Jake  Falstaff  after  he  had 
been  called  Fetzler,  Fessler,  Fetzgar, 
Fletcher,  Feathers,  Fitzer,  Fegster,  Fes- 
pers  and  Feldspar.  “There  is  a  relict 
ing  novelty  in  being  called  Flagstaff, 
Fdstorff,  Fogstaff  and  Fatstiff,"  says  he. 


1,  t(.o,  have  had  a  life-time  of  troubles 
with  a  name  which  to  me  seems  perfectly 
simple.  A  few  weeks  ago  an  office  mate 
began  collecting  envelopes  on  which  my 
humble  monicker  was  abused.  My  un¬ 
fortunate  given  name  seems  to  get  the 
brunt  of  the  general  mishandling,  such 
as :  Marlin,  Merlin,  Marlow,  Harlen, 
Martin,  Moreland.  Marian,  Marlene, 
Marwin,  Merilin,  Melvin,  Morlin,  Mar- 
leu,  Marvin,  Marion  and  Marian.  The 
cognominal  outrages  include:  Pier,  Pere, 
Perr,  Que,  Perr,  Pugh,  Penn,  Few, 
Stew  and  Pest.  The  most  flattering 
of  all  was:  Miss  Marlyn  M.  Pic,  whose 
address  surely  should  be  Hollywood. 

I  am  not  very  sensitive,  however, 
alK>ut  my  name.  But  I  have  known 
newspaper  men  who  were  deeply  offended 
by  any  such  misuse.  Frank  A.  Munsey 
was  one  and  he  usually  required  a  re¬ 
spectful  “Mr.”  Indeed,  he  often  signed 
“Mr.  Frank  .\.  Munsey.”  George  Gran¬ 
tham  Bain  would  rage  if  even  a  tele¬ 
gram  were  delivered  to  him  with  his 
name  mispelled  or  initials  used.  Another 
who  is  sensitive  is  J.  D.  Gortatowsky, 
of  King  Features,  though  until  I  got  the 
swing  of  his  name  it  seemed  unreasona¬ 
ble  for  him  to  expect  anyone  to  pro¬ 
nounce  it.  much  less  spell  it.  Most  of 
his  friends  say  Gorty  and  let  it  go  at 
that.  Jake  Falstaff ’s  plan  may  be  the 
Irest  way  out,  though  in  my  case  it  is 
rather  late  to  make  a  change.  Hope  the 
chap  who  carves  my  final  headstone  "ets 
it  right.  It  would  be  disturbing,  even 
to  me,  to  be  planted  under  a  marker 
lalrelled  either  Pest  or  Stew. 

•  *  * 

Letters  continue  to  pour  into  this 
light-house  from  newspaper  men 
agitated  by  our  recent  remarks  con¬ 
cerning  the  “ideal  staff.”  They  indicate 
general  discontent  with  salaries  paid  to 
working  editorial  men.  I  suppose  few 
men  are  satisfied  with  their  earnings  in 
this  best  of  possible  worlds,  but  many 
newspaper  men  certainly  seem  to  be  get¬ 
ting  a  raw  deal.  I  do  not,  for  one,  be¬ 
lieve  g(Kid  newspapers  are  made  in  un¬ 
happy  shops.  No  informed  person  will 
deny  that  editorial  salaries,  except  for 
experts  and  the  genius  who  is  able  to 
develop  a  public  following,  are  generally 
disproportionate.  There  are  exceptional 
offices,  of  course.  I  blame  both  the  pub¬ 
lishers  and  the  editorial  men  themselves. 
The  former  merely  take  a  rather  natural, 
though  unkind,  advantage  of  the  charac¬ 
teristic  lack  of  bargaining  ability  of  the 
latter.  The  editorial  man  who  would 
push  his  highest  claims  to  salary  recog¬ 
nition  after  the  fashion  of  a  first-class 
salesman  would  automatically  acknowl¬ 
edge  editorial  unfitness.  As  an  editor  I 
would  hesitate  to  employ  a  writer  who 
talks  and  acts  like  a  business  man.  So, 
there  is  a  deep  complex  here,  which  con¬ 
scientious  publishers  may  well  recognize. 
And  in  their  own  interest.  Contented 
staffs  are  not  made  up  of  men  and 
women  who  suffer  the  stings  of  material 
defeat,  even  though  they  have  been  will¬ 
ing  to  sell  their  services  below  their 
worth.  My  ideal  publisher  pays  his  staff, 
not  what  lie  can  buv  it  for,  but  what  he 
knows  it  to  be  worth,  his  ability  to  pay 
being  duly  considered. 

*  *  * 

'^ODAY  came  a  letter  from  a  news- 
paper  man  which  I  feel  deserves  to 
be  added  to  the  three  letters  pub¬ 
lished  in  this  column  last  w'eek.  I  do 
not  know  the  writer,  but  believe  what 
he  says  is  an  accurate  statement.  I 
offer  his  “goat-getting”  letter  anony¬ 
mously,  at  his  request : 

It  was  with  deep  interest  that  I  read 
your  ideal  editorial  department  set-up, 
as  contained  in  your  excellent  “Shop 
Tailk”  column  of  July  13.  Interest,  and. 


may  I  say  it? — a  certain  inward  glow 
of  pride.  Having  been,  at  one  time  or 
another,  reporter,  copy  reader,  city 
editor,  managing  editor  and  editor,  the 
salaries  you  mention  cause  a  feeling  of 
amazement.  Please,  sir,  won’t  you  be 
so  kind  as  to  let  me  know  when  you 
start  a  paper?  And  accept,  herewith, 
my  application  for  a  job. 

“Most  of  the  members  of  our  staff,” 
you  write,  “are  paid  as  well  as  the  aver¬ 
age,  which  is  none  too  high  in  this 
country,  we  shall  admit.”  Let  me  re¬ 
cite  to  you  some  personal  experiences. 
Some  months  ago,  because  of  a  near¬ 
physical  and  nervous  breakdown,  I  was 
compelled  to  relinquish  the  fairly  respon¬ 
sible  job  which  I  held.  For  a  number 
of  months  I  lived  outdoors  as  much  as 
possible.  Eventually,  however,  I  decided 
that  the  time  was  ripe  to  go  to  work 
again,  having  contracted  the  terrible 
habit  of  eating  ever  and  anon.  Conse¬ 
quently,  I  began  looking  for  a  job. 
Frankly,  I  am  still  looking;  especially, 
for  one  of  the  jobs  you  mention.  Slot 
man  at  $85?  Copy  reader  at  $70?  Tele¬ 
graph  editor  at  $75?  City  edtior  at 
$100?  Each  sounds  good.  But  where 
are  they  ? 

t  *  * 

UT  to  continue.  In  one  fair  city  I 
called  on  the  managing  editor  of  a 
well-known  paper.  Recited  my  qualifi¬ 
cations,  as  I  saw  them  at  least;  told  of 
my  experience,  which  covers  some  twelve 
years;  offered  to  produce,  for  his  edifi¬ 
cation.  references  from  former  employers 
and  others. 

“Well,”  remarked  the  m.e.  graciously, 
“we’re  about  full  up  now.  Dull  season, 
you  know.  But  I  think  I  can  find  a 
place  for  you.  We  could  use  a  rewrite 
man.  You  can  start  next  week — at  $35 
per  week.” 

I  thanked  him  kindly,  bowed  low,  and 
went  elsewhere. 

Eventually  I  arrived  in  the  city  in 
which  I  now  tarry.  Here  the  story  was 
the  same.  But  it  was  weeks,  and  a 
thousand  or  more  miles,  from  the  first 
“offer.”  At  $35,  the  m.e.  offered  me  a 
joh;  and  .such  was  the  state  of  my 
finances,  that — God  help  me! — I  accepted 
it! 

*  t  t 

TN  short,  I  have  become,  through 
^  necessity  if  not  through  choice,  a  ^5 
a  week  man — the  smallest  salary  I  have 
earned  since  I  went  to  high  school. 
Twelve  years  of  experience,  and  four 
years  of  college,  through  which  I 
worked  my  way — and  I  receive  $35  per 
week,  with  the  always-inspiring  hope  of 
receiving,  after  six  months  or  so,  $40. 
Can  you  wonder,  then,  that  I  felt  a 
terrible  inward  turmoil  when  I  read  your 
“Shop  Talk”?  That  I  was  seized  with 
a  burning  passion  to  take,  so  to  speak, 
my  pen  in  hand? 

*  *  * 

T  HAVE  no  idea,  of  course,  that  my  ex- 

perience  is  unique.  In  fact,  as  I  look 
about  the  office,  into  which  shabbily- 
dressed  young  men  and  hopelessly-look¬ 
ing  old  men  tramp  wearily,  I  am  con¬ 
vinced  that  the  experience  is  all  too 
common. 


“Able  battlers  for  good  causes?” 
“Working  early  and  late,  happily  and  in 
full  expectation  of  graduating  to  ^tter 
situations  and  better  wages?”  Can  that 
be  expected  of  men  who  are  paid  $35 
per  week?  I  make  no  claims  to  unusual 
ability.  _  Perhaps  I  am  worth  no  more 
than  $35.  But,  at  the  same  time,  I  know 
there  are  men  who  are  able,  and  who 
are  worth  much  more  than  $35,  who  have 
met  the  same  fate. 

Upon  several  occasions  I  have  been 
privileged  to  hear  you  speak  upon  the 
powers,  the  nobility,  the  responsibilities, 
et  cetera,  of  the  press.  I  have  read  your 
criticisms,  also,  of  the  wiles  of  publicity 
men.  Yet  can  you  censure  good  men  for 
going  into  publicity  work,  in  view  of  the 
salaries  paid  newspaper  men?  I  haven’t 
sunk  to  those  depths — yet.  But,  no  doubt, 
I  shall.  And  can  one  respect  his  pro¬ 
fession  greatly,  or  himself,  when  ex¬ 
perienced  men  are  paid,  and  are  glad  to 
receive,  $35  per  week?  Especially  when 
they  see,  as  I  see,  illiterate,  irreswnsible, 
untrained  and  careless  workers  in  less 
noble  vineyards,  cashing  pay  checks  two 
or  three  times  as  great  as  $35? 

♦  ♦  ♦ 

T  LIKE  newspaper  work.  Too,  it  is  the 
-*•  only  business,  trade,  profession — call 
it  what  you  will — in  which  I  have  any 
experience  whatever.  Therefore  I  .shall, 
in  all  probability,  remain  a  newspaper 
man.  My  wife,  no  doubt,  will  begin  to 
look  upon  me  with  growing  contempt; 
my  friends,  when  I  see  them,  will  turn 
aside  and  say  to  each  other,  “Poor  chap; 
a  total  failure.  Just  a  newspaper  man. 
I  never  did  think  he’d  amount  to  much.” 

But  perhaps  I  shall  live  to  see  a  bet¬ 
ter  day :  I  am  still  on  the  sunny  side  of 
40.  Possibly,  in  another  two  decades  or  so, 
I  shall  see  young  men  going  into  news¬ 
paper  work  unashamed,  holding  up  their 
heads  in  the  presence  of  their  lawyer 
and  doctor  and  banker  and  dentist  and 
even  bootlegger  friends.  I  sincerely  hope 
so.  But  something  radical  must  occur 
to  bring  that  about ;  either  the  business 
men  who  publish  the  papers,  or  the  fools 
and  dreamers  upstairs  who  make  the 
papers,  must  adopt  a  new  viewpoint. 


CLUB  LEASES  NEW  QUARTERS 

President  Earl  W.  Knight  and  mem¬ 
bers  of  the  Board  of  Trustees  of  the 
Seattle  Press  Qub,  have  closed  a  lease 
for  the  second  and  third  floors  of  a 
building  formerly  occupied  by  the  Pacific 
Telephone  &  Telegraph  Company,  which 
are  to  be  used  for  permanent  headquar¬ 
ters  of  the  Press  Club.  The  lease  is  to 
run  for  ten  years  and  extensive  altera¬ 
tions  are  being  made.  The  club  has  an 
active  and  associate  membership  of  400. 


TO  CELEBRATE  50th  YEAR 

The  Amsterdam  (N.Y.)  Recorder  and 
Democrat  on  Aug.  20  will  celebrate  its 
fiftieth  anniversary.  The  first  issue  of 
the  daily  appeared  in  1870,  having  been 
preceded  by  the  weeklv  Amsterdam 
Democrat,  of  which  William  J.  Kline 
became  publisher  in  1873.  It  has  been 
published  by  Mr.  Kline  and  his  son, 
Gardiner  Kline,  who  later  entered  the 
management,  ever  since. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty- third  Street 


Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 


"Perhmps  the  most  cosmopolitan  spot  in  New  York  City  is  Forty-third  Street 
and  Broadway.  .  .  Here  is  a  mammoth  news-stand  which  sells  newspapers  from 
every  city  in  the  world.  .  .  Every  town  has  similar  stands,  hut  none  as  huge  as 
this,  and  none  as  varied  and  as  picturesque  in  its  patronage.** 

—Boston  TrmnseHpt,  Oct.  29,  1921. 
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NEW  YORK 


IS  AN  ALL  GOSS  TOWN 

,  ,  ,  ,  Th  ere  are  three  great  papers  in  famous  Buffalo  and  ALL 
THREE  have  bought  Goss  Printing  Press  Equipment  ^  ^  h  ^  The 
Buffalo  Courier  is  the  most  recent  purchaser;  they  have  just  bought  1 2 
Goss  High  Speed,  Low  Construction  Units  and  3  Pairs  of  Folders 
^  ^  ^  ^  With  this  order  they  joined  the  Buffalo  News  and  the 
Buffalo  Times  in  their  preference  for  and  use  of  Goss  Printing 
Press  Equipment  ^  h  ^  ^  The  reasons  are:  good  printing,  ample 
speed,  reliability,  service  !  ^  ^  A  Buffalo  is  an  ALL  Goss  town. 


THE  GOSS  PRINTING  PRESS  COMPANY 

Main  Office  and  Factories,  CHICAGO,  ILLINOIS 

NEW  YORK  OFFICE,  220  West  Forty-Second  Street  <  SAN  FRANCISCO  OFFICE,  707  Call  Building 
The  Goss  Printing  Press  Company  of  England,  Ltd.,  London 


n 
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WHAT  OUR  READERS  SAY 


“HEAVENLY  COMBINATION” 

To  EIditor  &  Publisher:  Some  state¬ 
ments  and  insinuations  which  you  quote 
in  your  issue  of  July  20,  1929,  as  having 
l)cen  made  by  Senator  Arthur  Capper  in 
his  weekly,  should  not  go  unchallenged. 

In  ridiculing  the  plan  of  a  New  York 
promoter  to  buy  yp  a  chain  of  daily 
newspapers  and  operate  them  along  the 
lines  of  a  department  store  chain,  you 
say  Senator  Capper  assumes  that  the 
newspapers  would  be  tied  up  with  the 
department  stores  and  quote  him  as  say¬ 
ing;  “What  a  heavenly  combination  that 
would  be !  The  newspapers  would  al¬ 
ways  have  all  the  department  store  ad¬ 
vertising  they  wanted  and  the  department 
stores  would  not  have  to  pay  anything 
for  it.  Profits  the  store  manager  would 
tnake  in  operating  his  stores’  newspaper 
would  take  care  of  that.” 

As  a  former  newspaper  man,  serving 
my  apprenticeship  with  such  an  inde¬ 
pendent  editor  as  Alexander  K.  McClure 
and  such  an  independent  publisher  as 
Frank  McLaughlin  on  that  independent 
newspaper,  the  Philadelphia  Times  of 
more  than  a  quarter  century  ago,  I  am 
a  firm  believer  in  the  independent,  indi¬ 
vidually  owned  newspaper,  and  I  see 
some  dangers  in  a  “^ain  press”  when 
operated  only  commercially  or  in  the  in¬ 
terest  of  personal  power  and  ambition. 
But  as  a  merchant  I  cannot  imagine  any¬ 
one  so  foolish  as  to  attempt  to  link  chain 
stores  and  chain  newspapers  in  one  oper¬ 
ative  service  in  order  that  “the  news¬ 
paper  would  have  all  the  department 
store  advertising  they  wanted  and  the 
department  stores  would  not  have  to  pay 
anything  for  it.” 

What  nonsense  to  say  that  “profits  the 
store  manager  would  make  in  operating 
his  stores’  newspaper  would  take  care  of 
that!”  Are  newspaper  profits  so  large 
that  they  could  be  turned  over  in  enough 
volume  to  cover  the  stores’  advertising 
expenditures?  If  they  are,  why  do  news¬ 
papers  seek  so  great  a  volume  of  adver¬ 
tising  and  then  say  they  have  not  enough 
room  for  news?  Does  not  Senator  Cap¬ 
per  know  that  every  business  enterprise 
must  stand  on  its  own  basis  of  costs  and 
profits?  Or  does  he  actually  believe  that 
a  store-newspaper  or  a  newspaper-store 
of  this  character  would  dare  go  before 
the  public  as  one  enterprise?  Even  such 
purely  advertising  publications  as  the 
Merchants  Shopping  News,  published  by 
a  group  of  merchants  to  present  to  the 
public  their  advertising  announcements, 
and  which  contains  no  general  news,  pay 
a  profit  to  the  publisher-manager  who 
operates  them.  No  cooperation  is  suc¬ 
cessful  unless  each  factor  in  the  coopera¬ 
tion  pays  its  way. 

But  Senator  Capper's  additional  state¬ 
ments  are  even  more  unworthy  of  his 
great  mind,  for  they  cast  a  slur  on  all 
stores  and  merchants. 

“I  cannot  see  anything  in  common,”  he 
says,  “between  goods  sold  by  the  yard, 
pattern  or  weight — groceries,  gum-drops, 
hardware — and  a  g(^  newspaper.” 

Does  he  not  realize  that  newspapers  in 
their  present  form  would  be  impossible 
without  their  revenue  from  advertising? 
Does  he  not  realize  that  store  advertising 
is  news  and  that  part  of  a  newspaper’s 
circulation  is  due  to  the  readers’  inter¬ 
est  in  this  advertising  news?  A  news¬ 
paper  renders  a  service  in  disseminating 
advertising  and  thus  aiding  distribution. 
Without  advertising  and  the  widespread 
distribution  of  merchandise  by  the  stores 
the  United  States  would  not  be  the  coun¬ 
try  of  big  business.  Without  big  busi¬ 
ness  our  country  would  not  have  its 
present  prosperity.  Without  prosperity 
our  people  would  not  have  the  educa¬ 
tional,  cultural  and  spiritual  advantages 
they  have. 

“A  newspaper  worthy  the  name  of 
newspaper  is  not  merely  a  commercial 
enterprise,”  Senator  Capper  continues, 
“a  newspaper  is  far  more  of  what  is  in¬ 
tangible  and  of  the  spirit” — insinuating 
that  all  storekeeping  is  only  commercial. 

Well,  there  are  newspapers  and  news¬ 
papers,  and  stores  and  stores.  All  news¬ 
papers  to  be  successful  must  operate  on 
a  business  basis;  some  of  them  appear 


to  be  operating  only  as  a  commercial  en¬ 
terprise.  And  while  all  stores  to  be  suc¬ 
cessful  must  operate  on  a  business  basis, 
there  are  high-minded  merchants  who  be¬ 
lieve  there  is  something  beyond  the  mere 
making  of  money.  To  think  otherwise 
is  to  slur  some  of  the  best  citizens  in 
America.  And,  since  Senator  Capper  in¬ 
vites  recrimination,  it  may  be  pertinent 
to  ask  whether  the  sensational  news¬ 
papers  of  today,  with  their  voluminous 
news  of  crime,  scandal,  sex  stories  and 
pictures,  and  constant  citation  and  ex¬ 
citations  of  the  abnormalities  of  life,  are 
fostering  or  debasing  that  which  “is  in¬ 
tangible  and  of  the  spirit.”  And  it  may 
be  pertinent — if  he  think  it  not  imperti¬ 
nent — to  inquire  of  Senator  Capper 
whether  stores  are  not  bringing  to  the 
people  comforts  and  necessities  in  living, 
helping  them  to  have  more  sanitary  and 
more  comfortable  homes,  taking  away 
some  of  the  drudgery  of  housekeeping 
hy  substituting  mechanical  servants.  Or 
would  Senator  Capper  prefer  to  live  in 
the  huts  of  uncivilized  countries? 

A  sound  mind  in  a  .sound  body!  Our 
homes  and  material  environment  form 
the  sound  body  in  the  social  organism. 
And  where  there  is  a  clean  body  and 
clean  mind,  both  operating  with  effi¬ 
ciency,  there  is  most  apt  to  be  found  a 
high  spirit. 

Joseph  H.  Appel. 


INJUNCTIONS  AND  LABOR 

To  Eiiitor  &  Publisher  :  I  have  read 
the  statements  of  editors,  found  in  your 
issue  of  July  27,  regarding  the  case  of 
the  editors  of  the  Clnvlatid  Press,  sen¬ 
tenced  for  contempt  by  Judge  Walther. 
The  editors  leave  nothing  to  be  said — 
where  their  own  editorial  ox  is  gored. 

In  New  Orleans  a  federal  judge  has 
issued  an  injunction  against  striking 
street  car  men,  using  the  same  power 
iLsed  by  Judge  Walther  in  Cleveland. 
Like  Walther,  the  New  Orleans  federal 
judge — Wayne  B.  Borah — had  cited  men 
for  contempt,  tried  them  and  sentenced 
them. 

The  principle  is  the  same  in  both  cases. 
It  has  been  the  same  in  thousands  of  so- 
called  labor  cases.  But  I  do  not  recall 
ever  having  seen  editors  rise  up  with 
such  unanimity  and  such  candor  to  de¬ 
nounce  usurpation  of  judicial  power 
when  labor  was  the  victim. 

Your  editorial  on  the  Cleveland  case 
was  magnificent.  I  have  two  questions 
to  ask,  in  view  of  your  editorial  and  in 
view  of  the  editorial  comments,  which 
apparently  came  from  editors  of  all 
faiths,  political  and  economic,  and  from 
most  sections  of  the  country. 

Is  your  position  regarding  the  labor 
injunction  and  the  usurpation  of  power 
by  judges  in  such  cases  the  same  as  it 
is  where  newspaper  editors  are  the  vic¬ 
tims?  And  are  New  Orleans  editors 
missing  from  your  symposium  because 
they  were  not  asked  to  comment,  or 
because  they  preferred  not  to  comment? 

I  beg  you  to  believe  that  my  observa- 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
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and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
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tions  and  my  requests  are  directed  to 
you  purely  out  of  a  desire  to  help 
arouse  the  same  sort  of  condemnation 
toward  the  unlawful  injunction  in  one 
field  that  has  been  aroused  in  another. 
The  injunction  is  all  that  you  say  it  is. 
It  is  ail  that  anyone  can  say  it  is.  Of 
course  I  speak  of  the  injunction  as  used 
to  forbid  lawful  acts  and  to  compel  acts 
which  the  individual  has  a  right  to  law¬ 
fully  refuse  to  do.  Punishment  for  con¬ 
tempt,  where  the  judge  is  jury,  prosecu¬ 
tor  and  committing  magistrate  and  where 
he  is  the  judge  by  whom  the  writ  was 
issued,  is  the  same  in  every  principle  in 
a  labor  case  as  it  is  in  a  newspaper  case. 

Yours  sincerely, 

Chestfji  M.  Wright. 
Editor,  International  Labor  News 
Service. 


Editor’s  Nofr:  We  are  not  conscious  of  liav- 
inR  condemned  the  Cleveland  injunction  and 
contempt  case  because  it  related  to  newspaper 
men,  but  rather  because  it  seemed  to  us  to  be 
unjust  and  un-American.  Our  sympathies  ex¬ 
tend  to  all  who  are  thus  victimized,  hut  our 
special  work  is  to  serve  the  newspaper  field. 
There  are  many  aRencies  to  plead  the  riRhts 
of  lalxir.  We  know  scores  of  eilitorial  men 
who  fiRht  the  misuse  of  the  injunction  in  labor 
cases  unreservedly  and  constantly.  Our  sym- 
Iiosiiim  of  editorial  opinion  was  Rathered  to- 
RCther  hastily  and  at  random,  and  the  fact 
that  there  were  omissions  certainly  is  no  proof 
that  any  ncwspaiier  of  anv  city  ‘‘preferred  not 
to  comment,”  and  we  rcRret  ^Ir.  WriRht’s  con¬ 
trary  inferences.  Nor  are  we  willinR  to  accept 
the  statement  that  the  newspapers  are  blind  to 
cases  of  injiinetion  and  contempt  outrage  outside 
of  their  own  field.  These  matters,  without  ex¬ 
ception.  are  published  that  the  people  may  know. 
\\  e  miRht.  by  the  same  loRic,  ask  the  aRencies 
that  fiRht  for  lalmr  what  specific  thinp  they  have 
done  to  supjiort  the  case  of  the  Cleveland  editors 
and  they  are  much  interested  in  eilitorial  victims 
as  lalior  victims.  We  do  not  ask  those  questions, 
liecause  we  believe  that  all  right-minded  Ameri¬ 
can  iieotile  are  opposed  to  judicial  autocr.icy  and 
usurpation  of  isiwer. 

ALL  A  JOKE 

To  EidTOR  &  Pi'blisher:  I  thank  you 
for  the  clipping  in  the  Eiiitor  &  Puh- 
i.isiiER  regarding  the  swapping  of  jobs 
liy  myself  and  the  Methodist  pastor,  hut 
since  the  matter  was  started  as  a  joke  .1 
feel  that  it  should  be  corrected. 

The  peojile  in  .\labania  who  know  me 
know  that  I  am  not  a  fit  subject  to  occupy 
the  pulpit,  but  for  fear  the  wrong  im¬ 


pression  will  prevail  elsewhere  I  make 
the  following  explanation  and  hope  you 
will  be  kind  enough  to  publish  it,  or  at 
least  a  part: 

When  I  went  to  the  Kiwanis  Interna¬ 
tional  convention  at  Milwaukee,  I  asked 
my  pastor  if  he  would  edit  the  paper 
while  I  was  gone,  and  he  replied  that  he 
would  under  one  condition  (in  jest)  and 
that  was  for  me  to  occupy  his  pulpit  while 
he  took  his  vacation  and  I  agreed  (in 
jest).  _ 

In  writing  the  editorial  announcing  that 
the  pastor  would  be  the  editor  for  two 
weeks  I  inserted,  in  quotation  marks,  that 
I  would  reciprocate  by  preaching  for  him, 
and  lo  and  behold  the  ^itors  of  the  state 
began  razzing  me,  and  finally  the  Asso¬ 
ciated  Press  carried  the  item,  but  it 
quoted  the  word  “promise,”  but  we  pre¬ 
sume  some  one  left  that  off  and  so  the 
story  goes  out  as  a  fact,  when  the  whole 
thing  was  intended  as  a  joke. 

I  would  thank  you  to  make  the  correc¬ 
tion  as  I  do  not  wish  to  pose  as  something 
I  am  not,  but  I  feel  honored  that  any  one 
would  consider  me  pious  enough  to 
preach.  Walteji  F.  Miller, 

Editor,  Colbert  Comity  Reporter,  Tiis- 
cumbia,  .Ma. 

FIGHTING  TRAFFIC  ACCIDENTS 

The  Nebraska  Press  .Association  is 
cooperating  with  the  State  Department 
of  Vocational  Education  in  helping  to 
obtain  accurate  traffic  accident  statistics. 
Reports  are  compiled  from  clippings  of 
Nebraska  papers,  the  state  department 
doing  the  statistical  work,  and  the  asso¬ 
ciation  mimeographing  the  rejKirts  and 
mailing  them.  The  reports  are  exten¬ 
sively  used  by  newspapers.  Ole  Buck, 
secretary  and  manager  of  the  association, 
says. 


STUDYING  READER  INTEREST 

Basil  L.  Walters,  an  assistant  manag¬ 
ing  editor  of  the  Des  Moines  Register 
and  Tribune,  is  spending  one  day  a  week 
with  subscription  salesmen  in  various 
liarts  of  Iowa  for  the  purpose  of  deter¬ 
mining  the  likes  and  dislikes  of  readers 
and  prospective  readers. 


BURGESS 

2 


DRY 


MATS' 


A  «  LABORATORY  «  PRODUCT 

Let’s  Get  Better  Acquainted 

l^'R.  HART,  at  the  Buffalo  Mechanical  conference, 
•^’■^■expressed  the  opinion  that  American  dry  mats 
were  inferior  to  foreign  mats.  In  answer  to  his  state¬ 
ment  we  say — "let’s  get  better  acquainted.” 

Our  laboratories,  one  of  the  most  highly  regarded 
in  the  country,  have  taken  eight  years  to  produce  the 
Burgess  Mat.  When  laboratory  tests  showed  it  to  be 
,  superior  to  competition  it  was  placed  on  the  market. 
After  six  short  months  Burgess  Dry  Mats  have  created 
a  tremendous  acceptance — all  in  face  of  foreign  and 
established  competition. 

It  is  our  belief  that  the  mechanical  men  in  newspaper 
shops  who  have  tested  our  mats  know  their  business. 
Certainly  they  must  regard  Burgess  Dry  Mats  very 
highly  in  order  to  place  standing  orders  with  us  to  tax 
our  capacity.  Results  must  show  on  the  printed  sheet. 

We’re  convinced  that  these  men  are  right  and  to 
prove  it  to  your  satisfaction,  we’ll  consider  it  a  pleasure 
to  send  you  samples  of  Burgess  Dry  Mats — to  try  in 
your  own  shop,  any  way  you  wish,  under  your  own 
conditions — at  our  expense. 

Write  us  today,  woon't  you? 


STEREOTVPf  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago 
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Building  Activity  in  New  England 
Increased  117.8%  in  8  Years 

Building  activity  in  the  six  New  England  states  has  had 
an  almost  spectacular  rise.  During  the  last  eight  years  it  has 
jumped  from  $209,624,000  in  1921  to  $456,556,000  in  1928.  Tabu¬ 
lated,  the  figures  are  as  follows:  — 


1921.... 

$209,624,000 

1925.... 

$386,777,000 

1922.... 

298,934,000 

1926.... 

475,207,000 

1923.... 

327,822,000 

1927.... 

435,027,000 

1924.... 

341,206,000 

1928.... 

456,556,000 

Over  the  eight  years  considered,  the  annual  total  value  of 
contracts  awarded  has  increased  117.8  per  cent.  Without 
question  New  England  is  expanding  its  facilities  for  in¬ 
creased  industrial  and  commercial  activities.  This  means 
more  money  will  be  spent  and  more  money  will  be  made  to 
spend. 

A  fine  opportunity  exists  today  in  the  New  England  market. 
National  advertisers  who  carefully  study  the  requirements  of 
this  mass  consuming  power  will  find  it  one  of  the  most  prof¬ 
itable  markets  of  the  country  to  concentrate  their  advertis¬ 
ing  efforts  on. 

New  England’s  leading  daily  newspapers  are  listed  below. 
They  should  be  used  FIRST. 


MASSACHUSETTS— PopuUtion.  3.852.3S6 

Circu-  2.500  10.000 
lation  linn  lines 

••Attleboro  Sun  . (E)  5,957  .035  .035 

t+BoMon  Globe  . (MAE)  308.3/2  .50  .50 

••Boston  Transcript  . (E)  38.087  .20  .20 

••Boston  Post  . (M)  390.604  .60  .60 

••Boston  Post  . (S)  349.760  .60  .60 

••Brockton  Enterprise  ....(E)  24.266  .075  .075 

••Fitchbiifg  Sentinel  . (E)  12.131  .06  .045 

••HaverhiU  Gazette  . . (E)  16,343  .07  .06 

••Cawience  Eagle-Tribune 

(MAE)  24.922  .09  .08 

ttLynn  Item  . (E)  17,590  .07  .05 

ttLowell  Courier-Citizen  and 

Evening  Leader  ..(MAE)  18,148  .07  .07 

••New  Bedford  Standard 

Mercury  . (MAE)  31,674  .10  .10 

••New  Bedford  Sunday 

Standard  . (S)  27.045  .10  .10 

••North  Adams  Transcript.(E)  10.503  .05  .04 

••Pittsfield  Eagle  . (E)  18,733  .055  .06 

••Salem  Nrws  . (E)  21.904  .08  .07 

••Taunton  Gazette  . (E)  9.478  .045  .035 

••Worcester  Telegram  and 

Evening  Gazette  ..(MAE)  104.818  .28  .25 

••Worcnter  Sunday  Telegram 

(S)  54.822  .21  .18 


CONNECTICUT— Population,  1,380,631 


••Bridgeport  Post-Telegram 

(EAM)  46.439  .15  .15 

••Bridgeport  Post  . (S)  24,013  .10  .10 

••Hartford  Courant  . (M)  39,200  .10  .10 

••Hartford  Courant  . (S)  61,740  .15  .15 

ttHartford  Times . (E)  59.952  .15  .15 

t+Middletown  Press  . (E)  8.696  .05  .03 

ttNew  Haven  Register. .  (EAS)  53,786  .16  .15 

••New  London  Day . (E)  13.092  .06  .045 

t+Norwich  Bulletin  . (M)  13,808  .09  .07 

••Norwalk  Hour  . (E)  7,144  .045  .045 

tt-South  Norwalk  Sentinel. ,  (E)  5,762  .045  .035 

••Stamford  Advocate  . (E)  12,149  .055  .05 

••Waterbury  Republican- 

American  . (MAE)  25.321  .08  .08 

••Waterbury  Republican  ..(S)  17.843  .08  .08 

MAINE — Population,  768.014 
••Portland  Press-Herald  Express, 

Sunday  Telegram  ..(MAE)  61,120  .20  .16 

NEW  HAMPSHIRE— Population,  443.683 
••Concord  Monitor-Patriot. .  (E)  6.576  .045  .03 

ttKeene  Sentinel  . (E)  4,145  .036  .023 

••Manchester  Union-Leader 

(MAE)  32,222  .15  .12 


RHODE  ISLAND— Population,  604,397 

Circu-  2,500  10,000 

.^as4  lation  lines  lines 

ftPawtucket  Times  . (E)  30,362  .08  .08 

••Providence  Bulletin  . (E)  79,345  .20  (B).2T 

••Providence  Journal  ....(M)  44,051  .12  (B).27 

••Providence  Journal  . (S)  83,345  .20  .20 

••Providence  News  . (E)  28.245  .08  .08 

••Providence  Tribune  . (E)  17.961  .10  .09 

tfWesterlv  Sun  . (EAS)  5,654  .04  .04 

ttWoonsocket  Call  . (E)  15,793  .05  .65 

VERMONT — Population.  352.428 

••Barre  Times  . (E)  7.626  .04  .03 

ffBrattleboro  Reformer  ...(E)  3.607  .03  .02 

••Burlington  Free  Press... (M)  16,380  .06  .06 

ttRutland  Herald  . (M)  13,402  .055  .055 

ftSt.  Johnsbury  Caledonian- 

Record  . (E)  4.538  .03  .02 


••A.  B,  C.  Publisher’s  Statement.  April  1,  1929. 
ttGovernment  statement,  April  1.  1929. 

(B) Combination  rate  Daily  Journal  and  Eve.  Bulleda. 
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GREATEST  ADVERTISING 
PROGRAM  FORESEEN 


(Continued  from  page  6) 


sent  full  pages  across  last  Sunday 
throughout  the  country.  There  is  more 
to  come  without  neglecting  the  Whippet. 

Tabulation  of  commercial  figures 
shows  that  this  year  more  lines  have  been 
used  than  in  the  same  period  of  a  year 
ago.  Some  companies  that  eased  up  a 
bit  a  vear  ago  are  back  on  the  job 
with  copy. 

With  some  of  the  large  producers  en¬ 
tering  the  light  truck  field,  another  ave¬ 
nue  for  conv  is  open.  Chrysler’s  new 
Fargo  is  being  campaigned  now.  Hud- 
son-Essex  will  follow  suit  with  its  new 
Dover.  Willys-Overland  production  on 
the  new  Whippet  truck  is  coming 
through  to  follow  its  advertising.  Dur¬ 
ant’s  new  Rugby  truck  is  on  the  market 
being  directed  by  C.  P.  Cary,  prominent 
in  commercial  lines,  with  advertising 
about  to  break  any  time.  Keep  an  eye 
on  the  Graham  Brothers  along  these 
lines,  too. 

It  has  been  interesting  to  watch  the 
tire  accounts.  Ajax  did  not  do  much  in 
1928,  but  came  through  this  year  with 


some  pages  and  the  schedule  is  not  ended. 
Firestone  has  used  nearly  as  much  in  six 
months  as  all  last  year  and  more  is  com¬ 
ing.  Goodrich  is  back  in  newspapers 
again  after  a  couple  of  years  of  bill¬ 
boards  and  radio,  with  a  promise  of 
greater  copy  the  rest  of  the  year. 

Goodyear  is  shooting  away  with  its 
full  pages  now,  and  Kelly  Springfield, 
out  of  the  picture  somewhat  in  newspa¬ 
pers  last  year,  is  back  in.  With  the  Du- 
Ponts  more  active  in  U.  S.  tires,  it  means 
the  copy  will  roll  into  the  papers  regu¬ 
larly.  Dunlop  is  expected  to  break  into 
I)rint  before  the  year  is  over.  Other  com¬ 
panies,  Mohawk,  for  example,  are  taking 
an  active  interest  in  trying  to  sell  their 
product  this  year  for  the  first  time  in  the 
dailies. 

Every  day  in  many  papers  the  oil  com¬ 
panies  tell  their  story.  Introduction  of 
the  Shell  Company  in  the  east  threw  big 
chunks  of  copy  to  the  papers,  and  this 
will  keep  up.  When  cooler  weather  comes 
makers  of  preparations  for  non-freezing 
will  spend  more  money,  as  will  the  alco¬ 
hol  people,  to  reach  millions  of  new  own¬ 
ers.  And  also  the  other  makers  of  acces¬ 
sories,  winter  fronts,  shutters,  chains, 
etc.,  and  it  is  not  difficult  to  forecast 
substantial  increases  in  linage  when  the 
year  ends. 


PRESSURE  OF  FALL  ADVERTISING  STOPS 
AGENCY  VACATIONS  IN  CLEVELAND 


CLEVELAND,  July  30. — Advertising 
agencies  not  only  have  in  prepara¬ 
tion  but  have  placed  larger  contracts  for 
advertising  in  newspapers  of  the  country 
for  the  future  months  of  this  year — 
and  extending  also  into  the  coming  new 
near — than  in  any  previous  similar 
period. 

This  advertising  is  for  business  con¬ 
cerns  of  the  country  as  well  as  for  the 
industrial,  commercial,  financial  and 
business  concerns  of  the  city  and  dis¬ 
trict. 

In  some  instances  inquiry  shows  that 
the  customary  vacations  of  the  summer 
period  have  been  postponed  until  later 
in  the  vear  for  the  staffs  of  the  agencies 
and  affiliated  service  groups,  and  chiefs 
of  the  agencies  are  remaining  on  the 
job,  also  using  air  transportation  to  con¬ 
serve  time  in  traveling  for  conferences 
in  other  cities. 

There  is  a  definite  indication  of  the 
growth  of  the  business  of  the  agencies 
through  the  placing  of  national  accounts 
with  them  by  businesses  in  different 
parts  of  the  country. 

A  summarized  statement  of  the  views 
of  executives  of  several  agencies  is  that 
the  business  increase  now  started  has 
sufficient  momentum  to  carry  forw'ard 
for  quite  a  time  and  that  the  pace  will 
be'  steadv  and  continuous  rather  than  a 
phenomenal  outburst. 

There  is  shown  to  be  a  present  heavy 
volume  of  automobile  advertising  and 
plans  for  a  pronounced  volume  of  radio 
advertising  and  an  increase  in  air  trans¬ 
portation  advertising  and  the  motion  and 
talking  and  colored  picture  section  of 
theatrical  advertising  in  addition  to  the 
rejmlar  campaigns  for  the  necessities  of 
citizen,  home,  office  and  shop  and  the 
luxuries  as  well.  Institutional  advertis- 
is  being  effectively  used. 

Nation’s  Business,  Washington,  has 
lately  _  placed  an  extensive  advertising 
campaign  through  a  Cleveland  agenev. 

In  line  wnth  the  current  trend  of  news¬ 
papers  advertising  themselves  in  papers 
in  other  cities,  which  is  viewed  as  hav¬ 
ing  helped  advertising  in  general,  sev- 
newspapers  of  the  country  are  par¬ 
ticipating  in  a  Cleveland-developed  cam¬ 
paign,  including  the  Cleveland  Plain 
Dealer.  Buffalo  Courier-Express.  Detroit 
Free  Press,  Syracuse  Post  Standard, 
Indianapolis  Star.  St.  Louis  Globe- 
Democrat.  Columbus  Dispatch,  and  Min- 
neaholis  T ribime. 

Tvpical  of  the  thought  on  present  and 
future  business  are  the  views  of  some 
Cleveland  agency  leaders,  as  follows: 

James  Leslie  Hnbhell.  president  the 
Oeveland  Advertising  Club  and  vice- 
president  and  general  manager  of  the 
House  of  Hubbell,  Inc. : 

“Oeveland  names  and  Oeveland  prod¬ 


ucts,  and  names  and  products  of  accounts 
placed  through  Cleveland  advertising 
agencies  are  operating  more  strongly  to 
maintain  progressive  advertising  tradi¬ 
tion.  The  wide  diversity  of  Cleveland’s 
manufacturing  and  commercial  interests 
and  the  aggressive  policies  of  executives 
have  developed  a  rapidly  increasing  rec¬ 
ognition  of  the  vital  importance  of  na¬ 
tional  advertising  in  newspapers  and  mag¬ 
azines  in  meeting  the  more  strenuous 
competition  of  the  present  day.  There’s 
no  city  in  the  United  States  more  defi¬ 
nitely  advertising-conscious  than  Cleve¬ 
land.  The  prosperity  of  the  city  and  the 
large  territory  of  which  it  is_  the  indus¬ 
trial  and  commercial  capital  is  1x>und  to 
be  advanced  more  rapidly  because  of  the 
widening  and  strengthening  of  its  mar¬ 
kets  through  national  advertising. 


“The  Cleveland  market  is  outstandingly 
receptive  to  national  advertising  because 
the  balance  of  trade  assures  an  expanded 
purchasing  capacity  commensurate  with 
the  increasing  income  from  other  mar¬ 
kets.” 

A.  L.  Billingsley,  president  Fuller  & 
Smith. 

“The  volume  of  advertising  for  the  fall 
and  the  winter  promises  to  continue  at  an 
advancing  rate.  One  factor  in  the  situ¬ 
ation  which  we  are  experiencing  is  a 
larger  degree  of  interest  on  the  part  of 
new  advertisers,  particularly  established 
concerns  jjlanning  new  products  or  plan¬ 
ning  to  enter  new  fields.  We  have  had 
more  inquiries  of  this  type  than  for  many 
months. 

“We  expect  a  continued  upward  trend 
in  newspaper  advertising  because  of  the 
competitive  situation  in  important  indus¬ 
tries  which  reflects  itself  in  intensified  ef¬ 
fort  on  local  markets.  Newspaper  pub¬ 
lishers  likewise  are  doing  an  improved 
job  of  explaining  the  medium.  That 
should  lead  inevitably  to  increase  in  its 
use,  and  better  results.  We  find  a  grow¬ 
ing  interest  on  the  part  of  all  publishers 
in  improving  the  character  of  their  pro¬ 
motional  efforts,  particularly  those  show¬ 
ing  the  part  which  their  publication  plays 
in  efficient  and  economical  marketing.” 

John  F.  Sweeney,  president  the  Swee¬ 
ney  &  James  Co.,  agency: 

“Those  who  have  studied  closely  the 
buying  of  commodities  by  the  public  are 
not  at  all  surprised  at  the  rapid  growth 
of  newspaper  advertising.  We  find  that 
advertisements  today  arc  of  the  action¬ 
getting  kind. 

“We  look  forward  to  a  larger  volume 
of  advertising,  particularly  for  the  last 
half  of  the  present  year.  The  public  of 
the  country  will  have  more  money  to 
spend  on  necessities  and  luxuries  than 
ever  before  in  the  history  of  the  coun¬ 
try.  Merchants  and  manufacturers  are 
seeking  this  business  through  additional 
newspaper  advertising.  Larger  space  and 
more  frequent  insertions  seem  to  be  the 
rule.  The  newspapers  are  more  cogniz¬ 
ant  than  ever  before  of  what  they  are 
able  to  do  for  the  advertiser.  There  is 
better  business  all  around.” 

Raymond  Atwood,  vice-president  the 
H.  K.  McCann  Co.: 

“We  are  conscious  of  an  increasing  use 
of  newspaper  advertising.  This  trend  is 


NEW  ACCOUNTS  FOR 
CHICAGO 


DAILIES  PREPARED  BY 
AGENCIES 


^HICAGO  agencies  seem  to  be  of  the 
^  opinion  that  this  Fall  will  sw  a 
great'  increase  in  the  amount  of  national 
advertising  space  placed  in  newspapers 
throughout  the  country. 

Henri,  Hurst  &  McDonald,  for  in¬ 
stance,  is  completing  the  details  of  a 
campaign  on  the  Sherwin  Williams 
Paint  company  covering  practically  every 
important  city  and  town  in  the  United 
States.  The  campaign,  scheduled  for 
Fall,  will  mark  the  first  newspaper  cam¬ 
paign  for  the  Sherwin  Williams  people. 

There  seems  to  be  a  trend  on  the  part 
of  manufacturers  to  get  closer  to  the 
dealer,  in  the  opinion  of  N.  H.  Pumpian, 
dirertor  of  media  for  Henri,  Hurst  & 
McDonald,  and  as  a  result  more  manu- 
fa^urers  are  taking  space  in  newspapers. 

The  Roche  Advertising  Company  re¬ 
ports  that  the  outlook  is  good  on  all 
accounts,  although  there  are  no  sensa¬ 
tional  increases  planned.  The  Stude- 
baker  and  the  Williams  Oil-O-Matic 
accounts  will  run  about  the  same  as  in 
the  first  six  months,  according  to  M.  F. 
Williamson,  secretary  and  assistant 
treasurer. 

Crowell,  Crane,  Williams  &  Co.  will 
spend  more  than  it'  ever  has  before  in 
newspapers  this  fall,  and  the  prospects  in 
general  are  viewed  as  very  good  by  this 
agency. 

The  Ferry-Hanly  company  foresees 
the  fall  of  1929  as  its  biggest  year, 
aecording  to  H.  C.  Briney,  copy  chief. 
This  agency  is  planning  a  roto  cam¬ 
paign  in  the  fall  on  Phoenix  hosiery  and 
will  also  use  newspaper  space  in  seven 
or  eight  cities  on  a  new  account,  the 
Winget  Kickernick  company  of  Minne¬ 
apolis,  makers  of  Kickernick  lingerie. 


Gale  &'  Pietsch  will  do  more  news¬ 
paper  advertising  than  ever  before,  this 
fall,  using  space  on  the  Tile  and  Mantel 
Contractors  account  in  al)out  l.'iO  dailies 
and  on  the  National  Board  of  Fire 
Underwriters  in  about  750  dailies. 


logical,  since  it  takes  advantage  of  the 
flexibility  of  the  newspaper  medium— an 
important  factor  at  a  time  when  severe 
competition  and  the  necessity  for  quick 
changes  in  selling  policies  prevail.  The 
opportunity  for  quick  action  afforded  by 
the  newspaper  and  its  local  effect  and  in¬ 
fluence,  exerted  close  to  the  point  of  sale 
are  perhaps  more  important  today  than 
under  past  business  conditions.” 

Benton  G.  L.  Dodge,  vice-president  the 
Richardson-Briggs  Co.: 

“The  advertising  schedules  of  all  our 
clients  show  increased  expenditures  for 
the  last  half  of  this  year.  In  addition 
there  is  a  considerable  amount  of  new 
business  in  sight  and  several  of  our  older 
accounts  that  have  been  marking  time  are 
are  getting  ready  to  do  a  quick-step 
march.  It  appears  that  the  fall  season  of 
this  year  will  be  a  most  prosperous  pe¬ 
riod  from  the  advertising  viewpoint,  for 
newspapers,  national  magazines  and  class 
and  trade  jiapers.” 

George  H.  Corey,  advertising  manager 
of  the  Cleveland  Twist  Drill  Co.,  and 
vice-president  of  the  National  Industrial 
.Advertisers’  Association : 

"There  is  a  noticeable  pick-up  in  in¬ 
dustrial  advertising  over  the  country. 
Business  is  going  along  quite  well  in  gen¬ 
eral  and  manufacturers  haven’t  ceased 
to  go  after  new  business,  domestic  and 
foreign.  In  this  advertising  is  the  main 
guide,  but  there  is  a  more  appreciable 
use  today  of  business  science  and  the 
help  that  has  come  from  right-to-the- 
point  surveys  and  research  which  have 
shown  ways  tow.ird  greater  distribution 
and  less  waste  in  the  marketing  processes 
from  raw  materials  to  manufacture  and 
to  the  user  and  consumer. 

“While  there  has  been  some  curtail¬ 
ment  in  the  number  of  advertising  ac¬ 
counts  due  to  the  mergers  of  the  day 
among  businesses  there  is  no  decrease, 
and  an  increase,  in  the  total  volume  of 
advertising  by  the  consolidated  concerns. 
This  is  the  most  striking  factor  in  the 
present  situation.  Regluarly  new  names 
are  appearing  in  national  advertising  as 
well.” 

Robert  J.  Izant,  vice-president  and 
advertising  manager.  Central  National 
Hank,  Cleveland,  and  director  of  the 
National  Financial  .Advertisers’  Associa¬ 
tion  : 

“The  present  trend  of  business  gener¬ 
ally  is  to  use  the  best  means  of  obtain¬ 
ing  greater  distribution  of  the  products 
of  industry  and  the  best  development  of 
commerce,  and  that  is  constructive  ad¬ 
vertising.  There  does  not  appear  to  be 
any  slackening  of  activity.  Back  of  all 
business  is  finance,  the  banking  structure, 
and  it  is  found  that  such  institutions  are 
keeping  in  line  with  the  advancement  of 
business-building  communities.” 

1.  I.  Sperling,  assistant  vice-president 


Nearly  Two  Galleys  More 

Per  Day  Per  Linotype  with 
LINOTYPE  METAL  FEEDERS 

Our  production  has  increased  nearly  two  galleys  per  day 
on  each  Linotype  since  installing  Linotype  Metal  Feeders,” 
declares  Erskine  M.  Brooks,  general  manager  of  the 
Masonic  Home  Journal,  Louisville,  Ky. 
’’When  it  comes  to  efficiency,  these  feeders 
are  worth  their  weight  in  gold.” 

Order  from  the  Setrett  Agency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED.  TORONTO  2 
Kepresent4tifet  in  the  Frincipsl  Cities  of  the  World 


(»"««LINGTYPE--^ 

F-4420— Linotype  Metal  Feeder,  for  gat  poti,  all  models 

(except  42  em)  . $40. 90 

F*4422 — Linotype  Metal  Feeder,  for  electric  pots,  all  models 

(except  42  em)  .  ...  $40.00 

(All  prices  sukiect  to  ch4n$t  uitbout  notice) 


Linotyped  in  the  Oarahond  family 
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jnd  advertising  manager,  Cleveland 
Trust  Company,  and  director  of  the  Na¬ 
tional  Financial  Advertisers’  Association: 

“Mergers  of  financial  institutions 
throughout  the  country  are  creating  more 
and  more  banks  of  the  larger  type,  with 
the  widest  appeal  and  service,  from  the 
custody  of  the  newsboy’s  nickel  to  the 
stewardship  of  the  millionaire’s  estate. 

“This  is  the  growing  conception  of 
financial  service  and  it  is  the  task  of 
financial  advertising  to  popularize  this 
‘full  line  of  goods’  for  both  the  ‘retail’ 
and  ‘wholesale’  trades. 


“That  it  is  being  energetically  carried 
forward  is  reflected  in  the  increasing  size 
and  more  frequent  appearance  of  bank 
advertising  generally.” 

Charles  W.  Mears,  counsellor  in  mar¬ 
keting  and  dean  of  the  Advertising 
School,  Cleveland  Advertising  Club : 

“Of  course  newspaper  advertising 
campaigns  will  be  heavier  this  Fall  and 
Winter.  To  keep  the  wheels  of  pros¬ 
perity  moving  goods  must  be  sold,  and 
I  know  of  no  other  medium  that  delivers 
the  selling  influence  as  the  newspaper 
does.” 


I 


PHILADELPHIA  AGENCIES  PRODUCING  RECORD 
VOLUME,  STRESSING  NEWSPAPERS 


Philadelphia,  July  30-;-Adver- 

tising  agencies  are  working  on 
larger  newspaper  schedules  for  this  Fall 
than  has  been  apparent  here  in  many 
years.  In  fact  it  is  predicted  more  news¬ 
paper  advertising  will  go  out  of  Phila¬ 
delphia  offices  this  year  than  at  any 
other  time  in  the  history  of  the  adver¬ 
tising  business. 

Not  only  will  this  be  apparent  as  far 
as  the  newspaper  as  an  advertising  unit 
is  concerned,  but  the  importance  of 
newspaper  advertising  has  been  making 
itself  so  apparent  this  year  that  larger 
lists  than  ever  are  to  be  included  in  the 
schedules. 

Some  of  the  largest  manufacturers 
here  are  showing  a  tendency  to  “bear 
down”  a  bit  on  their  magazine  inser¬ 
tions  so  as  to  make  room  for  the  inclu¬ 
sion  of  a  larger  number  of  newspapers 
and  larger  space  in  their  national 
schedules. 

Among  the  big  advertisers  whose 
newspaper  advertisements  this  Fall  will 
excc^  last  year’s  are  the  Philadelphia 
Storage  Battery  Company,  makers  of  the 
“Philco”  radio;  A.  Atwater  Kent,  radio 
manufacturer;  Victor  Radio,  Oxol 
Cleanser,  and  Fels-Naptha  soap. 

“Newspapers  are  an  important  link  in 
any  advertising  campaign  featuring  a 
product'  of  widespread  appeal  to  the 
masses,”  explained  Eugene  McGuckin, 
head  of  the  Eugene  McGuckin  Company, 
who  recently  was  elected  secretary  of 
the  American  Association  of  Advertis¬ 
ing  Agencies. 

“In  looking  over  the  schedules  we  are 
preparing  for  next  Fall  we  find  a  marked 
increase  in  the  apportionment  for  news¬ 
paper  advertising  and  this  is  as  it  should 
be.  The  daily  newspaper  is  consistently 
becoming  a  larger  factor  in  advertising, 
for  reasons  that  are  so  apparent  as  not 
to  need  extended  explanations.  The  ele¬ 


ment  of  time  enters  largely  into  news¬ 
paper  consideration,  the  “dead  line”  can 
be  caught  a  few  hours  before  the  actual 
advertising  appears  and  the  advertising 
becomes  just  as  much  news  as  does  any 
other  material  in  the  publication. 

“The  newspaper  is  the  daily  contact 
between  its  readers  and  the  outside  world 
and  millions  of  persons  depend  on  it 
daily  for  their  knowledge  of  what’s  going 
on  outside  their  own  homes.  It  is  read 
usually  by  every  member  of  the  family 
and  the  goods  it  advertises  usually  are 
procurable  just  around  the  corner.” 

At  the  office  of  N.  W.  Ayer  &  Son,  it 
was  explained  that  the  fall  newspaper 
schedules  being  placed  through  that 
agency  will  exceed,  in  linage,  the.  amount 
placed  last  year  and  that,  from  all  in¬ 
dications  “the  newspapers  of  the  country 
are  facing  the  most  prosperous  period  in 
history.” 

H.  M.  Donovan,  of  Donovan-Arm- 
strong,  added  a  strong  endorsement  to 
the  use  of  the  daily  newspaper  as  an 
advertising  medium  and  explained  that 
there  is  being  put  through  his  agency 
now  a  larger  amount  of  newspaper 
linage  than  for  many  months. 

“There’s  no  gainsaying  the  value  of 
newspaper  addvertising,”  he  said.  “This 
is  very  evident,  so  far  as  we  are  con¬ 
cerned,  in  the  large  amount  of  space 
we  are  using  for  our  clients  in  the  big 
newspapers  of  the  country.  Take  the 
campaign  we  are  running  for  the  Eve¬ 
ning  Btilletin,  for  example.  Our  adver¬ 
tising  in  the  newspapers  on  this  account 
has  brought  unusually  productive  results 
and  is  a  distinct  tribute  to  the  pulling 
power  of  the  daily  newspaper  as  an  ad¬ 
vertising  medium.” 

Similiar  expressions  came  from  the 
Foley  Advertising  Agency,  the  Stewart- 
Jordan  Company,  the  Jenkins  Agency 
and  through  the  Philadelphia  office  of 
Erwin,  Wasey  and  Company. 


COPY  ACCUSED  GOODS 
OF  “OVERPARKING” 

Unusual  Treatment  Used  by  Dallas 
Department  Store  in  Full  Page 
Copy  Announcing  Sum¬ 
mer  Sale 

By  Roiiert  W.  Jacobs 

.An  unusual  tie-up  with  the  well  known 
red  tag  given  for  traffic  violation  was 
accomplished  by  the  A.  Harris  and  Co., 
department  store  of  Dallas,  Tex.  in  a 
1470  line  advertisement  in  the  July  14 
issue  of  the  Dallas  News. 

Attention  was  attracted  to  the  adver¬ 
tisement  by  the  use  of  a  very  modern¬ 
istic  type  in  both  the  lead  headline,  “Red 
Tag  Sale,”  and  the  sub-head  immediately 
following,  “For  Parking  Overtime.”  A 
white  on  black  illustration  one  and  a  half 
inches  wide  was  used  the  whole  length  of 
the  advertisement  at  the  left  bnorder. 
Humorous  characters  were  shown  on  the 
strip — each  running  afoul  of  some  traffic 
regulation. 

Copy  matter  for  the  merchandise 
offered  was  arranged  by  groups  in  ten 
outline  illustrations  of  shipping  tags. 
The  description  of  most  of  the  mer¬ 
chandise  was  in  a  clever,  conversational 
style  that  made  it  interesting  for  the 
prospective  shopper  who  had  “parked” 
to  read  the  ad. 

The  personal  element  was  brought  into 


use  somewhat  by  quoting  the  “Mer¬ 
chandise  Manager”  in  several  instances. 
He  spoke  of  dress  trimmings  in  this 
fashion — 

“Plenty  you  cost  me  by  overparking! 
Don’t  think  that  just  because  I  bought 
you  in  Europe  and  you  were  my  pride 
and  pets  that  you  can  stay  forever.  Move 
and  move  fast  before  I  get  rough.” 

Not  only  merchandise  that  was  out  of 
season  and  moving  slowly  was  offered 
hut  several  groups  of  goods  that  were 
in  demand  at  this  time  of  the  year  were 
“arrested”  and  placed  in  the  advertise¬ 
ment.  Bathing  suits  .  .  .  two-piece 

ones  for  small  men  .  .  .  were  offered 
in  this  way: 

“Small  men  will  like  you  .  .  .  will 
appreciate  you  much  more  than  I  do 
...  So  I’m  going  to  send  you  out  at 
half  price,”  says  the  Merchandise  Man¬ 
ager. 

Household  goods,  women’s  and  young 
women’s  spring  coats,  beaded  bags,  piece 
goods  and  boys’  clothing  were  offered  in 
the  various  tags.  Prices  were  used  in 
most  instances  but  expensive  bags  and 
handmade  lace  were  merely  described  as 
being  for  sale  at  “one-third  off.” 

PICKS  STERLING  FOR  GOVERNOR 

The  Houston  Chronicle  in  an  editorial 
has  called  upon  R.  S.  Sterling,  publisher 
of  the  Houston  Post-Dispatch,  to  become 
a  candidate  for  the  Texas  governorship 
and  has  pledged  its  support  to  Sterling, 
who  at  present  is  chairman  of  the  state 
highway  commission. 


The  Monitor 

Does  More 


XXdvertiseme.nt  of  a  nationally 
distributed  product  receives  considerably 
more  than  local  attention  in  The  Christian 
Science'  Monitor,  for  Monitor  circulation 
is  nation-wide.  But  the  Monitor  does  more 
than  give  you  national  circulation.  Through 
its  395  local  representatives  in  the  United 
States  and  Canada  the  Monitor  enables  you 
to  tie  up  directly  with  local  merchants  who 
handle  your  product. 


A  revealing  booklet, 
**via  Monitor  Co-open 
ation,"  explains  in  de- 
tail  how  the  Monitor 
works  for  and  with  its 
advertisers.  Write 

The  following  are  a  few  of  the  Jqj- 

large  national  advertisers  who  have 
found  it  profitable  to  take  ad¬ 
vantage  of  “Monitor  Co-opera¬ 
tion": 

GENERAL  MOTORS  CORPORATION 
CANADA  DRY  GINGER  ALE.  INC. 

ASSOCIATED  SALMON  PACKERS 
M  J.  WHITTALL  ASSOCIATES.  LTD. 

WELCH  CRAPE  JUICE  CO. 

CHAS.  B.  KNOX  GELATINE  CO. 

LANDERS,  FRARY  S  CLARK 
EATON.  CRANE  i  PIKE  CO. 

POSTUM  COMPANY.  INC. 

STEINW'AY  a  SONS 
LEE  TIRE  a  RUBBER  CO. 

JOHNSON  MOTOR  CO. 

OCEAN  SPRAY  PRESERVING  CO. 

WINCET  KICKERNICK  CO. 

POOLE  SILVER  CO. 

KELVINATOR  CORPORATION 


The 

Christian  Science 
Monitor 

A  DAILY  NEWSPAPER  FOR  THE  HOME 

Publith^d  by  The  ChrUtt^n  Science  PubUthtng  Society,  Bottom,  Jtfow* 

BRANCH  ADVERTISING  OFFICES 

NEW  YORK— DETROIT— CHICAGO— ST.  LOUIS— KANSAS  CITY— SAN  FRANCISCO— 

LOS  ANGELES-SEATTLE— LONDON— PARIS— BERLIN— FLORENCE 
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AGENCY  MAN  A  SUICIDE 


James  H.  Baldwin,  Dunlap-Ward 

President,  Leaps  from  Window 

James  H.  Baldwin,  48,  president  of  the 
Dunlap-Ward  Advertising  Company,  of 
Cleveland,  July  22,  leaped  from  a  win¬ 
dow  in  the  Hotel  Cleveland  and  was 
killed.  Because  his  concern  which  had 
handled  the  advertising  business  of  the 
Chandler  Motor  manufacturing  concern 
for  about  15  years  lost  the  account, 
Baldwin  became  discouraged  and  ended 
his  life,  rather  than  undertake  to  build¬ 
ing  up  a  new  business.  It  is  said  Chan¬ 
dler  spent  about  $1,000,000  annually 
through  Ehinlap-Ward.  A  few  months 
ago  the  Hupp  Motor  Company  took  over 
the  Chandler  plant 

Mr.  Baldwin  left  an  estate  of  $60,000 
to  his  widow,  $40,000  in  realty  and  ^0,- 
000  in  cash  and  securities. 


RICHARD  SOUTHAM,  JR. 

Richard  Southam,  Jr.,  of  the  Southam 
Press  Limited,  Montreal,  member  of  the 
family  which  controls  a  group  of  daily 
newspapers  from  Ottawa  and  Hamilton  in 
Ontario  to  Calgary,  Edmonton  and  Van¬ 
couver  in  the  west,  was  killed  July  21,  in 
an  automobile  accident  seven  miles  from 
Granby,  Que.  Richard  Southam,  Jr.,  was 
the  second  son  of  Richard  Southam  of  the 
Southam  Press,  Toronto,  and  had  been 
for  four  years  connected  with  the 
Southam  Press  Limited,  Montreal. 


JUDGE  BLAKE  DIES 

Judge  Michael  F.  Blake,  72,  former 
newspaperman  and  for  20  years  on  the 
bench  of  the  New  York  Municipal 
Court,  died  this  week  at  his  home  in 
Brooklyn.  Mr.  Blake  came  to  New 
York  many  years  ago  from  Seattle, 
where  he  was  the  owner  of  the  Seattle 
Star.  He  became  a  political  reporter  on 
the  old  New  York  Herald  and  later  city 
hall  man  for  the  New  York  Sun.  Fol¬ 
lowing  that  he  entered  politics. 


JOSEPH  SMITH 

Joseph  Smith,  76,  former  New  York 
and  Boston  newspaper  man,  died  July 
25  in  BostcMi.  Born  in  Ireland,  Mr. 
Smith  came  to  the  United  States  as  a 
young  man  and  after  service  in  the  army 
joined  the  New  York  World.  Later  he 
went  to  Boston,  where  he  served  with 
the  Pilot  and  the  Herald-Traveler.  He 
was  a  member  of  the  secretarial  staff  of 
former  Mayor  James  M.  Curley,  of 
Boston. 


ROBERT  C.  WASHBURN 

Robert  C.  Washburn,  former  editor  of 
the  Seattle  (Wash.)  Post-Intelligencer, 
died  in  Portland,  Ore.,  July  31  after  a 
short  illness. 


(^bituar|> 


XTENRY  BLAKE  FULLER,  72,  who 
formerly  conducted  a  column  of 
literary  criticism  for  the  New  York  Eve¬ 
ning  Post,  died  July  28  in  Chicago,  of 
heart  disea.se.  He  was  the  author  of 
many  novels,  the  best  known  of  which 
was  “The  Cliff-Dwellers.” 

Judge  Charles  W.  Colter,  82,  for¬ 
mer  publisher  of  the  Reform  Press  of 
Cayuga,  Ont.,  died  at  his  summer  home 
near  Port  Stanley,  Ont.,  July  25,  follow¬ 
ing  an  illness  of  only  one  week.  He  gave 
up  newspaper  publication  to  accept  ap¬ 
pointment  as  immigration  commissioner 
for  Ontario. 

Arthur  S.  Crowell,  74,  father  of  A. 
Howard  Crowell,  managing  editor  of  the 
Woonsocket  Cdfl,  died  in  Lewiston,  Me., 
this  week. 

Harry  J.  Dunbar.  55.  a  former  news¬ 
paper  man,  died  suddenly  at  his  home  in 
Wilmington,  Del.,  July  2S.  In  early  life 
he  was  an  acrobat,  being  a  member  of  the 
“Flying  Dunbars,”  with  the  Barnum  and 
Ringling  circuses.  In  1919  he  entered  the 
newspaper  field,  joining  the  Philadelphia 
Record  and  later  the  Baltimore  .dmcrican. 

Richmond  Talbot,  79,  retired  news¬ 
paper  man,  died  July  27  at  the  Benjamin 
Church  Home  for  Aged  Men,  Bristol,  R. 
I.,  after  being  struck  by  an  automobile. 


He  worked  for  years  on  leading  dailies  in 
New  York,  Philadelphia  and  in  western 
cities.  He  had  lived  in  Bristol  since  his 
retirement,  ten  years  ago. 

Mrs.  Virginia  Brooks  Washburne, 
author,  lecturer  and  vice  crusader,  who 
was  at  one  time  a  writer  for  the  Chicago 
Tribune,  died  at  Portland,  Ore.,  July  15. 
She  had  been  a  resident  of  Portland  for 
11  years. 

Forrest  Owens,  40,  who  was  on  the 
reportorial  staff  of  the  Portland  Ore¬ 
gonian  during  the  legislative  session  of 
1929,  died  at  Los  Angeles,  recently.  He 
was  buried  at  Helena,  Mont,  July  21.  He 
is  survived  by  his  wife  and  two  children. 

William  H.  Treynor,  73,  for  many 
years  telegraph  editor  of  the  Council 
Bluffs  (la.)  Nonpareil,  but  retired  from 
active  newspaper  work  24  years  ago,  died 
July  22  in  a  Council  Bluffs  hospital  fol¬ 
lowing  an  attack  of  apoplexy. 

Simon  J.  Moraco,  30,  secretary  to 
Henry  Justin  Smith,  managing  editor 
of  the  Chicago  Daily  News,  died  sud¬ 
denly  Tuesday,  July  30,  in  Estes  Park, 
Colo.,  where  he  was  vacationing.  Mr. 
Moraco,  who  was  born  in  Calabria, 
Italy,  and  came  to  Chicago  when  a 
child,  numbered  among  his  friends  many 
prominent  figures  in  the  literary  world, 
including  Carl  Sandburg,  Ben  Hecht 
and  Harry  Hansen. 

William  M.  C.  Foster,  vice-president 
and  general  manager  of  the  Mead  Cycle 
Company,  Chicago,  and  at  one  time  a 
proofreader  on  the  Chicago  Tribune,  died 
Tuesday,  July  30,  after  a  long  illness. 
He  was  53  years  old. 


VIRGINIA  DAILY  SUED 

The  Rev.  David  Hepburn,  superin¬ 
tendent  of  the  Virginia  Anti-Saloon 
League,  has  filed  suit  for  $30,000  dam¬ 
ages  against  the  Richmond  (Va.)  News- 
Leader.  No  declaration  accompanied  the 
first  notice  of  the  action.  Later  a  form 
letter  to  which  Mr.  Hepburn’s  name 
was  attached  was  received  by  the  News- 
Leader,  citing  that  he  “had  been  grossly 
misrepresented  by  a  certain  element  of 
the  press  with  reference  to  the  privil¬ 
eges  and  responsibilities  of  those  who 
entered  the  primary.” 


SPECIAL  I.  A.  A.  EDITION 

The  Chicagoer  Herald,  German  daily, 
will  publish  sp^ial  editions  in  Berlin 
for  the  International  Advertising  Asso¬ 
ciation  when  that  body  meets  in  that 
city  Aug.  12  to  15.  A  staff  from  the 
paper’s  Chicago  office  is  already  in  Ger¬ 
many  preparing  for  the  editions.  C.  C. 
Younggreen,  1.  A.  A.  president,  and  H. 
H.  Charles,  convention  chairman,  have 
endorsed  the  project. 


AIDED  HOSPITAL  IN  FAMINE 

When  a  water  famine  caused  by  break¬ 
age  of  a  main  in  the  municipal  water 
system  occurred  this  week,  the  Albany 
(N.Y.)  Evening  News  put  a  truck  into 
service  carrying  cans  of  water  to  the 
Brady  Maternity  Hospital,  where  con¬ 
ditions  became  serious. 
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Chicago:  111  West  Washington 
Street 
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To  Obtain  Volume 
Business  In  INDIANA 

Advertise  Your  Product  In 
The  Indiana  Daily  Newspapers 


Use  the  newspapers  freely  and  you 
will  find  a  response  to  your  product 
in  this  market  that  will  bring  you 
volume  sales  with  a  good  profit — 
for  both  the  dealer  and  the  consumer 
in  the  Hoosier  market  are  sold  on 
the  advertised  brand.  When  they 
see  a  good  product  featured  in  the 
daily  columns  of  their  newspapers, 
they  are  satisfied  that  the  product 
deserves  to  be  used  in  the  home,  and 
will  buy  it  readily. 

A  tryout  campaign  in  the  local 
newspapers  will  convince  you  that 
Indiana  is  your  market.  Select  any 
of  the  cities  covered  by  these  news¬ 
papers  and  try  out  a  test  campaign. 
The  results  will  prove  that  Indiana 
and  its  daily  newspapers  should  be 
on  your  permanent  list. 
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UR  OVN  VORlX> 

or  LCTTbRS 


COMMENT  about  plays — even  about 
those  revolving  around  the  city  room 
—hardly  belong  in  “Our  Own  World  of 
Letters.”  The  two  newspaper  plays — 
"The  Front  Page”  and  “Gentlemen  of  the 
Press” — ^have  been  noticed  by  others  in 
the  columns  of  Editor  &  Publisher. 

Lowell  Mellett  of  Washington  contrib¬ 
utes  to  The  Scripps-H award  News  for 
July  an  editorial  article  entiled  “Gentle¬ 
men  of  the  Press.”  A  dentist  and  several 
friends  who  pestered  Mellett  with  the 
question,  “Have  you  seen  ‘Gentlement  of 
the  Press  ?’  ”  are  responsible  for  the  edi¬ 
torial.  The  leer  and  sometimes  the  aud¬ 
ible  snicker  with  which  this  question  was 
asked  also  contributed  something.  But  let 
Mr.  Mellett  speak  for  himself : 

Well,  we  have  seen  the  movie.  On  the  whole 
we  enjoyed  it,  finding  it  a  racy  farce-comedy 
in  the  main,  with  a  tragic  or,  at  least,  melo- 
tragic  finish.  It  didn’t  occur  to  us  that  other 
spectators  would  see  in  it  anything  more  than 
that.  But  the  succession  of  leers  and  snickers 
gradually  brought  us  to  realize  that  perhaps  to 
folks  not  in  the  newspaper  business  "Gentle¬ 
men  of  the  Press"  represents  a  fairly  truthful 
presentation  of  the  life  we  live.  We  began 
to  grow  sensitive  on  the  subject,  but  doubtless 
would  never  have  spoken  out  if  it  hadn’t  been 
for  the  dentist. 

We  are  willing  to  stand  a  lot  from  that 
dentist,  willing  to  let  him  probe  and  probe  until 
he  finds  a  raw  nerve,  willing  to  let  him  rub 
that  raw  nerve  the  wrong  way  as  long  as  we 
can  stand  it;  for  he  is  entitled  to  take  some 
pleasure  from  life  and  that  is  the  way  a 
dentist  takes  his.  We  are  willing  even  to  lie 
generous  about  it  and  concede  that  he  doesn’t 
jab  the  nerve  just  to  see  if  you’ll  jump.  But 
when  he  pokes  an  exploring  nut-pick  into  the 
inner  recesses  of  our  soul — we  rebel. 

We  want  to  tell  him  now  what  we  couldn’t 
tell  him  with  our  mouth  full  of  his  finnrs 
and  whirring  machinery.  .\nd  that  is  this: 
“Gentlemen  of  the  Press”  is  just  as  faithful 
to  life  as  another  movie  we  saw  re¬ 
cently,  and  no  more  so.  This  other  movie 
depicted  a  scene  in  a  dentist’s  chair, 
file  dentist  bad  his  forceps  clam|>e<l  on  a 
victim’s  tooth  and  the  two  struggled  all  over 
the  shop,  fairly  wrecking  the  place.  Out  of 
this  melee  the  dentist  finally  emerged  trium¬ 
phantly  waving  aloft— the  wrong  tooth.  It 
was  an  excruciating  funny  movie,  but  it  may 
be  doubted  that  dentists  enjoyed  it. 

Mr.  Mellett  then  takes  up  a  real  gen¬ 
tleman  of  the  press,  Paul  Anderson,  who 
recently  won  a  prize  awarded  by  the 
Pulitzer  School  of  Journalism  for  excel¬ 
lent  work  done  in  the  reportorial  field. 
The  lay  public  knows  too  little  about  real 
gentlemen  of  the  press. 

a  «  a 


C  OME  sensible  things  about  advertis- 
ing  are  said  in  Direct  Reflections  for 
July  in  an  article  headed  “Let  Copy 
Waive  the  Rules.”  Briefly,  this  article 
is  a  plea  for  relief  from  machine-made 
ropy. 

An  ^ency,  according  to  this  article, 
can  guide  an  advertiser  along  the  road 
to  bigger  and  better  sales,  can  compare 
his  product  with  competing  products,  and 
pick  out  the  hidden  advantages  and  weak¬ 
nesses  of  each.  It  can  even  say : 

"Here  is  the  story  you  must  tell  the  world. 
Here  are  the  markets  in  which  your  customers 
will  be  found.  Here  are  the  media  by  which 
you  can  project  your  appeal  to  the  eyes  and 
ears  of  the  people  who  are  most  likely  to  be 
interested  and  to  respond." 

Up  to  this  point  it  is  established  that 
advertising  is  almost  an  exact  science. 
But  here  science  turns  over  its  job  to  art. 
At  the  end  of  the  highway  of  fact  many 
little  footpaths  lead  off  into  the  wilder¬ 
ness:  these  are  copy  trails  with  some 


By  JAMES  MELVIN  LEE 

more  traveled  than  others  but  all  lead¬ 
ing  to  the  same  goal.  One  that  may  get 
you  there  quickest  today  may  fail  to  get 
you  within  hailing  distance  another  year. 
The  iwint  particularly  stressed  is  that 
copy  is  the  most  speculative  factor  in 
advertising.  “Beware  of  clever  copy” 
kills  originality,  freshness,  vigor,  and 
inspiration. 

By  way  of  illustration  the  newspaper 
advertisements  of  Brooks  Brothers  and 
Rogers  Peet  Company  are  taken.  Each 
store  sells  men’s  clothing  and  furnish¬ 
ings  in  New  York.  The  advertising  of 
Brooks  Brothers  is  the  very  essence  of 
conservatism  and  dignity.  That  of 
Rogers  Peet  light  to  the  point  of  flip¬ 
ness  in  tone,  represents  what  one  dis¬ 
tinguished  critic  had  in  mind  when  he 
said,  “There  are  still  some  writers  of 
advertising  who  have  no  merit  except  a 
flash  of  smartness  in  a  coining  of  epi¬ 
grams.”  Yet  the  clever  copy  is  just  as 
effective  in  one  case  as  the  stately  story 
of  quality  in  the  other. 

Roy  Dur.stine  is  quoted  as  saying : 

“It  is  both  difficult  and  dangerous,  at  best, 
to  attemm  to  point  out  definite  ways  of  achiev¬ 
ing  results  in  .advertising  copy.  Just  when  a 
rule  gets  itself  comfortably  established,  along 
comes  a  bright  young  man  in  a  Western  adver¬ 
tising  agency  who  proves  that  the  other  way 
works  just  as  well.” 

The  concluding  note  is  that  what  copy 
writers  most  need  is  a  full-strength 
inoculation  of  this  Western  virus  and  a 
complete  rest  from  over-indulgence  in 
machine-made  copy. 

♦  *  * 

A  FINE  bit  of  .satire  newspaper  men 
will  appreciate  may  be  founa  ;n  The 
Nation  for  July  31.  It  is  furnisned  by 
Edward  Hope,  who  daily  lights  “The 
1-antern”  in  the  New  York  Herald  Trib¬ 
une.  His  column  head  in  The  Nation  is 
“Sex,  If  Any.”  His  contribution  is  per¬ 
haps  a  preview  of  the  pamphlet  which  is 
to  supplant  Mary  Ware  Dennett’s  “The 
Sex  Side  of  Life”  in  order  that  postal 
inspectors  may  be  kept  unsullied  aixl 
pure.  ♦  *  * 

INTO  “High-School  Reporting  and  Edit¬ 
ing”  (McGraw-Hill  Book  Co.,  Inc.) 
Carl  G.  Miller,  Journalism  Instructor  in 
the  Lewis  and  Clark  High  School,  Spo¬ 
kane,  Washington,  has  put  the  result  of 
his  twelve  years  of  experience  in  teach¬ 
ing  journalism  to  high  school  students. 


tures  that  its  author  found  in  his 
travels  outside  the  boundaries  of  the 
United  States.  Everywhere  he  went  he 
found  good  copy. 

One  of  the  best  is  the  story  that  opens 
the  volume.  In  its  technique  it  reminds 
one  of  O.  Henry.  Indeed,  the  whole 
volume  abounds  in  a  flare  for  local 
color.  But  what  makes  the  book  so  read¬ 
able  to  newspaper  men  is  the  collection 
of  unconventional  interviews.  One  per¬ 
sonality  sketch  of  a  great  journalist  ap¬ 
pears  in  its  pages — Blowitz,  who  for  so 
many  years  held  the  important  post  of 
Paris  correspondent  of  the  London 
Times.  For  entertainment  the  story  that 
should  not  be  skipped  is  “The  Brass 
Wedding  Ring” — worn  by  a  bride  from 
Utica,  New  York,  whom  Davis  met  in 
Genoa. 

But  it  is  practically  carrying  coals  to 
Newcastle  to  tell  newspaper  people  of 
books  by  Bob  Davis.  Those  who  en¬ 
joyed  “Bob  Davis  in  Many  Moods”  and 
“Bob  Davis  Recalls  True  Stories  of 
Love,  laughter  and  Tears”  will  equally 
enjoy  the  fireside  travels  in  “Bob  Davis 
Abroad.” 

*  *  * 

An  interesting  yarn  about  Lord  North- 
cliffe  is  found  in  Trained  Men.  Soon 
after  he  bought  the  London  Times  he 
noticed  every  Saturday  afternoon  that 
a  man  with  a  leather  bag  entered  a 
small  room.  Unable  to  find  who  the 
man  was,  he  went  directly  to  the  mys¬ 
terious  visitor. 

From  the  later  he  learned  that  many 
years  before  the  Times  wanted  to  send 
a  correspondent  to  Egypt.  Haste  was 
necessary  but  cash  could  not  be  raised 
for  it  was  Sunday  and  the  banks  were 
closed.  To  guard  against  future  embar¬ 
rassment  of  a  similar  sort,  arrange¬ 
ments  were  made  with  the  Bank  of 
England  whereby  one  of  its  messengers 
took  £2000  to  the  plant  of  the  Times 
every  Saturday  and  remained  there  with 
the  cash  until  Monday  on  the  chance  that 
some  of  the  contents  of  his  bag  would  be 
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A  PLACE  in  The  .Sun  was  given  to 
Robert  H.  Davis  by  William  T.  De¬ 
wart,  the  publisher  of  that  newspaper. 
This  place  was  on  the  editorial  page. 

From  time  to  time  Mr.  Davis — or  Bob, 
as  he  is  known  in  newspaper  offices — 
has  brought  together  what  he  has  printed 
there  into  book  form.  The  latest  com¬ 
pilation  is  entitled  “Bob  Davis  Abroad” 
(D.  Appleton  &  Co.)  It  tells  of  the  in¬ 
teresting  sights  and  the  amusing  adven- 
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needed.  Such  service  was  never  needed, 
but  the  messenger  and  his  bag  became 
part  of  the  Times.  At  least,  that  is  the 
story  credited  to  Frank  Simonds  in 
Trained  Men. 

♦  ♦  ♦ 

A  DMIRERS  of  Claude  G.  Bowers,  an 
editorial  writer  on  the  staff  of  the 
Netv  York  Evening  World,  will  be  glad 
to  know,  as  the  country  weekly  would 
put  it,  that  another  Iwok  is  soon  to 
come  from  his  pen. — “The  Tragic  Era; 
The  Revolution  after  Lincoln”  (Hough¬ 
ton  Mifflin  Company). 

*  *  * 

^HE  signature,  “A  Washington  Cor- 
respondent,”  to  magazine  articles  is 
becoming  almost  as  frequent  in  the  peri¬ 
odical  press  as  “The  White  House 

Spokesman”  was  at  one  time  in  the  col¬ 
umns  of  daily  newspapers. 

The  latest  article  from  this  anonymous 
pen  may  be  found  in  The  American 

Mercury  for  August  under  the  head, 
“Heap  Big  Chief” — a  personality  sketch 
of  the  Hon.  Charles  Curtis. 


LA  PRENSA 

of 

BUENOS  AIRES 

More  T han  a 
N  ewspaper 
An  Institution 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESESTATIVM 
250  Park  Aveau*  -  N«w  York 
14  Coclupur  Stroot  •  Loacloa 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  February  or  Jnly,  contented 
workers  receive  their  weekly  wagoa. 

A  market  with  no  tags  is  covered 
by  only  the 

BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  Journal 

Ask  Beckwith  —  He  Knotoel 


0 
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PRINTING.  ECONOMY  IDEAS 


Dm  Moine*  Tribune  Printing  Sugget* 
tiena  on  Saving  School  Funds 

The  Des  Moines  Tribune  has  invited 
its  readers  to  submit  si^gestions  as  to 
how  they  think  the  city,  county  and 
schools  could  economize  without  injury 
to  efficiency. 

These  suggestions  are  being  published 
and  forwarded  to  the  proper  authorities. 

The  Tribune  explains  that  many 
citizens  come  in  contact  with  various 
public  agencies  in  many  ways  and  may 
observe  laxities,  large  or  small,  and  con¬ 


sidered  means  of  avoiding  them.  The 
Tribune  offers  these  citizens  an  oppor¬ 
tunity  to  place  their  thoughts  on  govern¬ 
mental  problems  before  fellow  taxpayers 
and  the  proper  officials. 

“Taypayers,  through  their  organized 
groups  are  so  quick  to  suggest  ways  to 
spend  money,"  the  Tribune  says,  “Let’s 
have  their  ideas  on  saving  public  funds.” 

The  idea  is  not  to  criticize  un- 
warrantedly  public  officers  nor  to  cut 
dowm  on  necessary  expenditures,  but  to 
invite  all  citizens  to  join  in  on  a  serious 
effort  to  make  the  tax  dollar  do  the  best 
service  possible. 


NEW  JOURNALISM  DEAN 

Dr.  C.  D.  Johnson,  for  several  years 
head  of  the  Department  of  Journalism 
at  Baylor  University,  Waco,  Tex.,  has 
resigned  to  become  president  of  Quehita 
College  at  Arkadelphia,  Ark.  Frank  E. 
Burkhalter,  Texas  newspaper  man,  who 
for  several  years  was  director  of  public¬ 
ity  for  the  Southern  Baptist  Convention, 
will  be  appointed  as  Dr.  Johnson’s  suc¬ 
cessor.  Burkhalter  began  his  newspaper 
career  in  Waco  and  at  one  time  was  on 
the  staff  of  the  Fort  IVorth  Record  and 
later  was  managing  editor  of  the  IVaco 
Morning  News. 


Classified 


EDITOR  &  PUBLISHER 
Classified  Advertising 

SITUATIONS  (Cash  with  Ordar) 

I  Tima  — ,80  par  lina 

3  Timas  —  AO  par  lina 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  Tima  —  .78  par  lina 

4  Timas  —  .60  per  line 
Count  six  words  to  the  lina 

White  space  charge  at  same  rata  per  line 
per  insertion  as  earned  bjr  frequency  of  in¬ 
sertion.  Minimum  space,  three  lines.  The 
Editor  A  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


USEDNEWSPAPERTRESSES 

SS-paigo  Presses 

GOSS  84  and  86-paga  Pressas  good  for 
hlach  or  color  work,  also  (ioss  Satuple. 

HOE  Pony  Quadmpla,  ()uadmpia,  Soxtnple, 
Soxtnpla  Color  Proas,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  (}ttadroplo  Starootypa 
Praaeea — print  np  to  S3  pagos. 

Avsulablo  for  Early  Doitvory 

WALTER  SCOTT  A  COMPANY 

Mels  oaes  A  Faetanr . PlalaOsIS,  M.  J. 

New  York  OSsa . Brskaw  BIS*..  14(7  BrsaSwar 

eoisaia  Mtes  . MesaOaosk  Blask 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Engineers 

Flatiron  Building 

178  Fifth  Ava.  at  23rd  St. 
Telephone  I  Algonquin  1620 


Designers  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  tbe  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildinn 
to  meet  printing  and  pub¬ 
lishing  needs. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  parttculari 
to  your  nearest 
G-B  sales  office 

GENERAL  ELECTRIC 


HOE 

Day  and  Night 

Emergency 

Service 

Repair  Parts  are 
stocked  to  speed 
Hoe  Service: 

“We  wish  to  thank  you  for  your 
promptness  in  shipping  the  gears 
to  us.” 

Hamilton,  Ont.,  Herald 
Jan.  16,  1929. 


A  Telephone  or  Telegraph 
Communication  will 
receive  immediate 
attention 


R.  HOE  &  CO.,  Inc. 

New  York  Boston  San  Francisco 
Chicago  New  Orleans  Loodoo 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  sta3rs 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addr...  NENSCO— Worc.stn- 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40,000  per  hr.  The  heavleM 
mad  moat  productiva  high  apeed  unit  prcM.  Kqnipp^  with  latait  quick 
lock-np  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  Autoplcte  sad 
dry  mat  eqolpmeat.  All  materials,  steels,  brooMS,  stc.,  of  the  latest 
approved  mechauical  englaeeriug  practice. 

THE  DUPLEX  TUBULAR  slagle  plate  rotary.  The  full  36,000  munlug 
speed  with  siugle  plates.  All  stereotype  costs  (material  aad  labor)  cot  la 
half.  Economy  for  tbe  growing  moderate  aised  dally,  nnit-deslgned ;  built 
la  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  aise  can,  by  adding  uaita,  be 
Inereaaed  la  ita  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  amaller  dailiea  and  weekUea. 
Prtnta  from  the  roll  aad  oats,  folds  and  deUvera  perfected  newapapen. 
6,  8,  10,  12,  14  or  16  pages  complete  in  one  operation.  Speed  8,000  to 
8,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writs  as  year  pr««  nssds—Lst  as  help  yea  sofas  year  ersssraam  prablssne— 
Oar  stm0  is  st  year  seraiet 

Duplex  Printing  Press  Company 

Battle  Creek,  tmehigan,  U.  S.  A. 


BUSINESS  OPPORTUNITIES 

Brokars 


Rare  Opportunity  to  procure  very  deulrahle 
uemi-weekly  ami  job  plant  in  I’eiisxylvanli; 
exrluRive  field;  modern  plant,  inrludlnK  real 
estate,  and  earning  bandtome  dividends;  alao 
splendid  weekly  without  Job  plant.  New  York 
State.  J.  B.  Sbale,  Times  Bldg.,  New  York. 


Oklahoma  Is  Booming — We  have  a  few  good 
dallies  available  there;  two  of  them  (.VI.OOO 
proi>ertlea;  others  larger.  Clyde  H.  Knox,  II-MI 
Board  of  Trade  Bldg.,  Kanaas  City,  Mo. 


Money  Makers.  Exclusive  Fields.  Dallies  In 
Minnesota,  Nebraska,  Oklahoma,  California, 
Illinois,  Texas,  Indiana,  North  Dakota.  Two 
mergers  pending.  Charles  M.  Veatey,  Wrigley 
Bldg.,  Chicago. 


Omar  D.  Gray,  Sturgeon.  Mo.,  writes:  “I  am 
not  taking  a  vacation  this  Rummer  because  I 
have  too  much  business  on  band  to  get  away, 
and  although,  with  the  aid  of  the  banks  of  this 
country  and  about  a  million  brokers,  most  of 
the  money  is  working  in  Wall  Street,  my  mall 
is  larger  than  at  any  time  since  I  have  been 
engaged  in  selling  newspapers.  I  am  bearing 
without  complaint  tbe  heat  in  Missouri  so  that 
the  oom  can  grow,  and  it  takes  two  electric 
fans,  whizzing  all  tbe  time,  to  keep  me  from 
changing  white  shirts  every  sixty  minutes. 

“I  have  listed  today  In  Texas  in  city  of  14,000 
an  afternoon  dally  paper  which  has  made  a  re¬ 
markable  growth.  It  has  good  equipment,  no 
competition,  and  can  be  bought  for  125,000  cash 
down  If  you  can  give  bankable  notea  for  the 
balance,  amounting  to  (■50,000,  and  can  raise 
$25,000  to  spend  in  the  next  live  years  on  equip¬ 
ment  to  take  care  of  tbe  development;  but  I 
do  not  want  to  bear  from  any  bamatormers. 
The  owners  want  to  get  ail  the  cash  they  can 
in  their  treasury  to  buy  a  much  larger  paper  by 
Octoiier  1. 

“I  have  listed  for  sale  an  Illinois  dally  and 
the  owner  thereof  took  out  of  this  business  in 
3,1  months  5  cents  a  minute  or  (3  an  hour  or 
$72  a  day  or  $2180  per  month  in  salary  and 
dividends.  The  only  reason  this  owner  wants 
to  sell  is  because  his  father,  who  cleared 
$125,000  last  year  on  his  newspapers  in  an 
Ohio  city,  wants  him  to  take  charge  of  said 
properties.  A  down  payment  of  $-10,000  will 
swing  the  deal.  It's  too  good  to  be  true  but 
It  is.  I  do  not  understand  what  will  prevent 
me  from  selling  this  newspaper  In  tbe  next 
two  weeks. 

•‘I  can  sell  the  only  weekly  in  a  Kentuck.T 
county  making  good  money  for  $5,000  down. 

"How  much  money  can  you  put  in  my  holding 
company  when  I  tell  you  I  am  ready  to  shoot? 

I  see  a  lot  of  bargains  in  newspapers  and  I 
want  $100,000  to  start  in  a  modest  way  to 
acquire  a  few  good  papers.  Write  me.” 


A  BARGAIN 

16-page  Scott  Web 
Newspaper  Press 

Class  X  Model,  suitable  for  7  or  8 
column  page.  Will  produce  4-6- 
8-10-12  and  16-page  papers 
folded  at  10,000  per  hour. 

Complete  with  20  H.P.  Alter¬ 
nating  Current  Motor  and  Stereo¬ 
type  Equipment. 

Available  on  account  of  merger. 
Price,  f.o.b.  cars  our  factory, 
$5,000.00.  For  further  details: 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 

N.  Y.  Sales  Office: 

512  West  41st  St. 
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Employment 

1 

Equipment 

Services 

- - - - 

business  OPPORTUNITIES  EMPLOYMENT  EMPLOYMENT 

EMPLOYMENT 

Newspaper  Wanted  _ Help  Wanted _ Sitnationa  Wanted  _ Sitaadana  Wanted 


Wanted  to  Buy — A  good  live  daily  newspiiper, 
preteralily  In  Wiaoonain.  A  job  plant  In  connec¬ 
tion  will  make  the  propoaition  more  attractive. 
Editor  &  rubllsher. 


Inrestment  Opportunity 


Poaition  of  Editor  open  to  man  wbo  can  Invest 
In  corporation  owni  ig  daily  newspaper  In 
city  of  15,000;  salary  of  $10  or  better,  accord¬ 
ing  to  worth  of  man;  chance  to  acquire  Interest 
in  group  of  pa|>erK.  Address  Mr.  Sullivan, 
Klngkade  Hotel,  Oklahoma  City,  Okla, 


CIRCULATION 


National  Advertising  Kanager,  eastern  evening 
daily,  experienced  in  contacting  advertising  and 
sales  departments  national  advertisers.  C-9U2, 
Editor  &  Pulrllsher. 


Placement  Service  -Openings  now  in  all  depart¬ 
ments  of  new8|>apers;  no  advance  registration 
fee.  Write  P.  O.  Ilox  78.^.  Wilmington.  Del. 


SituAtiooa  Wanted 


Accountant-manager,  diversified  experience,  grad¬ 
uate  Pace  Institute.  At  present  connected  with 
large  mall  order  house.  Desires  a  change.  Avail 
able  two  weeks.  Salary  {6,200.  C-847,  Editor  A 
Publisher. 


Promotion 


Circulation  Buildera — Rlalr  A  Austin,  230  Nortb 
Sixth  St.,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Club  Campaigns. 


The  World’s  Largest  Circulation  Building  Organ¬ 
isation — The  only  circulation  building  service  In 
Nes'spnperdom  furnishing  publishers  affidavits  of 
the  exact  results  of  Its  every  campaign.  The 
Charles  Partlowe  Company,  Occidental  Building, 
Indianapolis. 


The  Hudson  De  Priest  Campaign  Organisation 
has  just  comiileted  in  Brooklyn  the  first  sub¬ 
scription  coupon  book  contest  ever  conducted  on 
s  metropolitan  newspaper;  sales  totalled  nearly 
30.000  books,  the  record  fur  New  York  city; 
unusual  circulation  methods  to  suit  nnusual 
conditions;  this  strong  organisation  is  avail¬ 
able  for  future  contracts  on  high  grade  news¬ 
papers  and  bns  exi>erlenced  men  for  smaller 
deals  anywhere.  Hudson  De  Priest,  P.O.  Box 
771,  Brooklyn,  N.  Y. 


The  W.  S.  Kendall  Company,  101  N.  Bailey 
Ave.,  Louisville,  Ky.  —  Superior  Circulation 
Builders  —  Creators  and  sole  owners  of  The 
Kendall  Plan. 


EDITORIAL 


Syndicate  Features 


Newspaper  Keadera  are  clamoring  for  Holly¬ 
wood  and  moving  picture  news.  A  dally  or 
weekly  feature  will  build  reader  interest.  An- 
tbenticated  News  Service,  Box  602,  Ocean  Park, 
California. 


Advertising  Director 

Many  years  of  experience  with  successful  news- 
piipers — operating  stiitfs  up  to  forty  salesmen. 
Forceful,  original  and  ability  to  prince.  Best 
of  references  from  well-known  publishers. 
Open  for  offer  August  lot.  Address  C-910, 
Editor  A  Publisher. 


Advertising  Manager  wishes  to  change  position 
immertiately ;  a  producer  with  original  linage 
Idens;  age  27;  will  locate  anywbere.  C-9^, 
Editor  &  Publisher. 


Advertising  Solicitor  and  versatile  copywriter, 
married,  nine  years’  experience,  now  employed. 
Not  a  blgh-powered  salesman  but  a  conscien¬ 
tious  producer  and  go-getter.  Prefer  Indiana, 
Ohio  or  Florida.  Minimum  salary  $10.  C-970, 
Editor  A  Publisher. _ 

Advertising  Manager,  Solicitor  —  thoroughly 
trained  in  making  layouts,  writing  copy,  suc¬ 
cessful  selling  record — eleven  years  present 
position,  seeks  connection  (South  preferred). 
Address  C-955,  Editor  A  Publisher. 

Advertising  Man  with  successful  selling  experi¬ 
ence  in  developing  new  accounts,  and  contacting 
distributors  and  agencies;  a  good  copy  writer, 
with  specialixed  ahllity  In  merchandising;  now 
employed;  desires,  however,  to  work  with  larger 
newspaper  offering  greater  opportunity,  C-972, 
Editor  A  Publisher. _ 


Advertising — Young  man,  29,  desires  change 
from  classified.  Some  experience  display.  At 
present  employed.  Reasonable  living  wage  re¬ 
quired.  Location  desired  in  New  York  or  New 
Jersey.  C-911.  Editor  A  Publisher. 


EMPLOYMENT 


H«lp  Wanted 


Advertising  Man  wanted  wbo  can  write  copy 
and  sell  it.  New  England  newspaper.  Address 
Box  C-966,  Editor  A  Publisher. 

Advertising  Manager — Neighborhood  Magaxine, 
New  York  City.  Must  be  able  write  copy, 
create  selling  Ideas.  Good  pay,  advancement. 
Also  experienced  and  new  men  for  classified. 
Directory  and  circulation  departments.  Write 
for  appointment  giving  experience  or  reference. 
Box  C-967,  This  Publication. 

Circulation  Manager  wanted — A  newspaper  In 
New  England  wants  the  services  of  a  Circula¬ 
tion  Manager,  who  can  produce  results.  This 
paper  has  great  possibilities,  and  Is  a  leader 
in  Its  field.  A  goo<I  salary  will  be  paid  to  the 
right  man  and  an  excellent  chance  of  advance¬ 
ment  If  results  are  obtained.  Tbe  proprietor 
will  consider  a  contract  for  the  right  Individual, 
so  that  be  will  he  protected.  Apply  to  C-B13, 
Editor  A  Publisher. _ 

Circulation — A  large  middle  western  paper  wants 
to  secure  the  services  of  an  A-1  Circulation 
Manager  who  can  get  maximum  results  with 
minimum  expenditure;  must  be  good  promotion 
man  and  capable  of  handling  men  and  tbe  en¬ 
tire  circulation  department  on  tbe  basis  of  re¬ 
sults  and  harmony;  fine  field  and  great  opportu¬ 
nity  for  the  right  man;  give  references  and 
state  experience  for  the  past  ten  years  or 
more.  C-951,  Editor  A  Publisher. _ 

Circulation — Experienced  men  to  manage  circu¬ 
lation  contests.  Permanent  connection  with  very 
substantial  Income  assured  men  wbo  make  good. 
Salary  and  bonus.  Give  age.  experience  and 
references.  Address  C-9(ll.  Editor  A  Publisher. 

OUsarified  Manager — A  newspaper  in  Massachu¬ 
setts,  with  a  fairly  large  circulation,  wishes 
the  services  of  a  good  Classified  Manager.  The 
owner  of  this  paper  does  not  expert  a  man  to 
produce  immediately.  He  wants  a  worker. 
Good  salary  for  the  right  man,  and  the  more 
business  be  produces,  the  more  money  he  will 
receive.  Replies  will  be  received  in  strictest 
confidence.  Apiily  to  C-912.  Editor  A  Publisher. 

Engraving  Boom  Foreman — Capable  of  organis¬ 
ing  and  operating  a  department  on  an  Eastern 
metropolitan  paper.  In  first  letter  state  experi¬ 
ence,  present  connection,  when  available,  salary 
expected.  C-9fi0,  Editor  A  I*ubll8ber. _ 

Male  Stenographer  about  twenty,  experienced, 
for  newspaper  work  In  New  York  City,  State 
nge,  religion,  educational  background,  salary 
expected,  references,  in  first  letter,  accompany¬ 
ing  with  photograph  if  possibre.  Box  C-B^, 
Editor  A  Publisher, 


Business  Manager — 

Has  bad  years  of  practical  experience  In  cities 
of  100,000  to  1,000,000.  Good  organiser,  able, 
courageous,  with  initiative  and  vision.  100% 
references  from  employers.  Especially  strong 
on  advertising.  Open  August  1st.  Address  C-039, 
Editor  A  Publisher. 


Business  Manager,  experienced,  advertising,  ctr- 
cnlatlon  and  mechanical  departments;  refer¬ 
ence^^ _ 

Circulation  Manager — One  job  past  five  years; 
from  12,000  behind  to  the  lead  in  city  circula¬ 
tion  in  city  of  over  300.000  population,  without 
premiums  or  contests;  17  years  experience  with  a 
100%  record;  will  come  for  interview  to  sincere 
pubiishers  and  tell  you  wbat  can  be  expected, 
C-90B.  Fsiltor  A  Publisher,  _ 


Circulation  Manager — Open  for  position  August 
Ist  12  years  experience,  producer,  referencis. 
C-911,  Editor  A  Publisher 


Circulation  Manager,  thoroughly  qualified  to 
handle  any  phase.  Has  wide  experience  in 
promotion.  Five  years  with  present  publisher. 
Prefers  salary  with  bonus,  based  on  results. 
C-071,  Editor  A  Publisher. 


Circulation  Manager — Ten  years’  experience 
three  dallies.  Promotion  at  low  cost.  Prefer 
the  South.  References.  C-9(i3,  Editor  A 
Publisher. 


Circulation  Manager  with  15  years  dally  and 
Sunday  exi)erlence  in  all  branches  of  circulation 
desires  to  make  a  change;  thoroughly  familiar 
with  A.B.C.  requirements,  promotion,  carrier 
and  denier  systems,  street  sales  and  home  de¬ 
livery  development,  white  paper  economy  and 
making  every  dollar  spent  show  results;  age  35, 
married  and  In  liest  of  lienlth;  will  come  for  In¬ 
terview  at  niy  own  ex|>ense  and  acquaint  you 
with  what  I  have  accomplished.  C-973,  Editor 
A  Publisher. 


Circulation  Manager  -Experience  of  20  years 
will  bring  .vou  results  without  contests  or  pre¬ 
miums;  unusually  siieeessful  developing  carrier 
organisation,  handling  mail  room  and  delivery; 
my  method  of  building  circulation  Is  new.  C- 
911,  Editor  A  Publisher. 


Classified  Manager,  eight  years’  ex|>erienre  on 
papers  of  over  10,000  circulation,  available  at 
once.  C-958,  Editor  A  Publisher. 


Composing  Room  Foremam — Young  man  with 
Ideas,  plus  experience,  desires  change;  four 
years  superintendent  medium  sixed  dally,  now 
foreman  11  machine  plant;  prefer  afternoon  pa¬ 
per;  age  31,  married;  fair  salary  with  bonus 
based  on  resnlts,  C-031,  Editor  A  P  c  Usher, 


Copywriter — This  man  is  seeking  an  interview 
with  an  agency  copy  chief  or  publisher  who  la 
Interested  la  getting  real  writing  ability  for 
little  money. 

He  has  done  a  number  of  things  In  tbe  past 
five  years,  and  done  them  well.  He  was  for¬ 
merly  advertising  manager  of  a  large  storage 
battery  and  radio  company.  Then,  as  a  circu¬ 
lation  promotion  man,  be  accomplished  results 
for  a  well  known  and  exacting  magaxine  pub¬ 
lisher.  On  tbe  display  and  circulation  staff  of 
a  big  newspaper  he  established  a  record  for 
work  well  done.  For  the  past  year  he  bas  been 
with  an  agency — he  wrote  a  $750,000  radio  ac¬ 
count  In  its  entirety  and  in  all  Its  phases. 

Now  he  wants  a  job  where  outstanding  copy 
receives  recognition.  He  writes  with  sparkle  nnd 
brilliance — concise,  easy-to-reiid  copy  that  sells, 
(One  piece  of  copy  sold  3,500  units  costing  $67 
each,  in  one  Insertion). 

He  is  28  years  old,  a  college  graduate,  with 
a  smfll  family.  He  ran  back  up  his  complete 
record  with  Interesting  farts.  Salary,  around 
$5,200.  C-B12,  Editor  A  I>ublisber. 


Photogropher’  single,  age  26,  own  camera 
Anywhere.  John  J.  MeVey,  1530  N.  Gale  St 
IndiaDftpoliM,  Indiana.  ** 


ror  six  years,  waata  poei- 
tlon.  also  has  some  experience  In  lK>ok  work 
of  references;  miniiuum  wage.  $40;  prefer 
C  hicajfo  or  other  city  in  middle  weal.  0-076 
rjditor  A  rnblishcr.  ’ 

Heporter-copyreader,  29,  wants  job  in  the  South 
or  houthwest.  Now  eniploye<l.  Particularly 
Rood  on  sports  and  features.  Moderate  mlnpT 
C-918,  Editor  A  Publisher.  “WfJ- 


MECHANICAL 

Equipmant  for  Sale 


Drama  and  Film 
Editor-Critlo 

Exceptionally  qualified  and  thoroughly  versed 
young  man;  Broadway  and  provincial  experi¬ 
ence;  enthusiastic  worker  with  Ideas  and  judg¬ 
ment;  can  enliven  departments  and  enhance 
their  value  to  paper;  ability  attested  by  promi¬ 
nent  position  now  held;  explainable  circum¬ 
stances  induce  desire  for  change;  available  on 
fair  notice.  C-925,  Editor  A  Publisher. 


Editorial-City,  telegraph  or  copy  desk  or  as  as¬ 
sistant;  eight  years  experience  all  desks,  repor- 
torial  work;  college  education,  26,  references; 
available  within  week.  C-921,  Editor  A  Pub¬ 
lisher. 


wide. 

Web  Perfecting  Press  with  single  folder.  Capac- 
•ty  ’•  8,  10,  12,  and  16  pages,  arranged  for 

eight  1.1-em  columns,  22  inches  long  and  a  l.t 
H.  P,  Westingbouse  driving  motor  00  cycle,  230 
volt,  2  phase  and  Weetingheuse  auto  starter. 
Equipment  for  sale  with  press  Includes  stereo¬ 
type  machinery  as  follows; 

matrix  roller  with  motor. 
1000-lb.  metal  pot,  casting  box  and  pump,  plate 
finishing  machine,  11  make-up  trucks  and 
chases.  Small  metal  pot  with  flat  caster  and 
pig  molds  gas  burner.  Press  bas  been  turning 
out  a  good  product  and  is  on  tbe  market  due 
to  consolidation  of  nes’spapers. 

Sale  price  $10,000. 

For  any  further  information,  write  Mr.  F.  L. 
Rogers,  General  Manager,  the  I«uder- Republi¬ 
can  and  the  Morning  Herald,  Gloversvllle,  N.  Y. 


Editorial — Editor,  manager  of  weekly  in  town 
of  4,000  population  seeks  job  on  small  daily. 
Past  experience  Includes  work  on  small  and 
large  dallies.  Three  years  college.  Aged  23; 
married.  Six  weeks’  notice  required.  Refer¬ 
ences  provided.  C-959,  Editor  A  Publisher. 


Human  Interest  Sports  Columnist — Has  never 
been  employed  under  that  head  but  nevertheless 
can  do  that  one  thing  best.  Anyone  can  write 
review  or  preview  comment.  But  this  Idea  is 
different.  Has  written  for  biggest  papers  and 
has  been  around  all  big  sports  for  fifteen  years. 
Wants  to  locate  with  goo«l  paper  where  he  can 
continue  to  spend  part  time  on  free  lance  fea¬ 
tures  which  would  not  Interfere  with  producing 
for  you.  Will  guarantee  best  sports  page  col 
umn  your  city  ever  had.  For  details,  references, 
samples.  Interview,  write  C-9t»,  Editor  A 
Publisher. 


Managing  Editor  of  one  of  Pacific  Coast’s  big 
newspapers,  desires  to  change  to  mid-western, 
southern  or  eastern  city;  important  family  af¬ 
fairs  only  reason  for  leaving  an  excellent  posi¬ 
tion  where  I  am  happy  and  am  giving  entire 
satisfaction;  wide  experience  as  editorial  exec¬ 
utive;  age  15;  references  from  prominent  pub¬ 
lishers  covering  personality,  ability  and  integ¬ 
rity.  Write  Classified  Manager,  Editor  A  Pub¬ 
lisher.  for  details. 


Managing  Editor— Practical,  all-around  man  of 
15  years’  cx|)erlence  in  every  phase  of  news- 
paperdom,  seeking  to  retire  from  metropolitan 
circles,  wants  position  as  managing  or  city 
editor  of  small  dally  near  New  York.  39  years 
old.  married.  C-9.57.  Editor  A  Publisher. 


News  Writer— Young,  energetic  woman  seeks  job 
on  afternoon  daily;  for  past  two  years  state 
editor  of  middle  west  dally;  four  years  previous 
ex|>erlence  Including  feature  writing,  sob  stuff, 
general  assignments,  woman’s  page  editing,  copy 
desk;  at  present  employed,  but  desires  change; 
college  graduate  witli  good  references.  C-974, 
Editor  A  Publisher. 


Job  Presses,  Paper  Cutters.  Wire  Stitchers,  etc. 
— A  complete  line.  Overhauled  and  guaranteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Type  A  Engraving  Co.,  114  B.  13th  St 
New  York  City. 


x-notoengravlng  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co,.  180 
West  Broadway,  N.  Y.  C. 


LEGAL 


INTERNATIONAL  PAPER  AND 
POWER  COMPANY 

Boston,  July  10,  1929. 

The  Board  of  Directors  have  declared  a  quar¬ 
terly  dividend  of  sixty  ((iOc.)  cents  a  share, 
on  the  Class  A  Common  Stock  of  this  company 
payable  August  15th,  1929,  to  Class  A  Com’ 
mon  Stockholders  of  record,  at  the  close  of 
business  August  Ist,  1929. 

Checks  to  be  mailed.  Transfer  books  will 
not  close. 

R.  G.  LADD,  Assistant  Treasurer. 


Harwell  &  Rockwell 

Specializing  in  confidential  ne¬ 
gotiations  for  the  purchase, 
sale  and  consolidation  of  news¬ 
papers,  magazines  and  trade 
publications. 

We  also  welcome  consultation 
on  newspaper  financing  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  these  lines  ex¬ 
tends  over  18  years. 

Write  or  call  at  the  nearest 
office. 

Coiner  Building  Times  Building 
Birmingham,  Ala.  New  York  City 


CLASSIFIED 

is  the  open  door  to  oppor¬ 
tunities  in  the  advertising 
and  publishing  world.  Con¬ 
sult 

Classified  Service 

EDITOR  &  PUBUSHER 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Business  BatabUshed  in  ISM 
380  Madison  Ave.  Now  York 

Pacific  Coast  Keproentatire: 

M.  C  lloore,  272  North  Kodiw  Driva 
Beverly  HUM.  CaUL 


Editor  &  Publisher  The  Fourth  Estate  for  August  3 ,  1929 
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V  OU  should  capitalize  on  the  new  idea 
-*-  advanced  by  nurserymen  and  home 
builders  that  the  back  yard  should  be 
dressed  up.  Get  your  furniture  dealers 
to  take  special  ads  on  this  idea,  featur¬ 
ing  the  garden  and  rustic  furniture  and 
such  things.  Also  solicit  your  nursery¬ 
men  or  florists. — P. 

“The  Alphabet  Service  Bureau”  is  the 
title  of  a  two-column  layout  of  service 
ads,  each  an  inch,  arranged  alphabetically 
according  to  service,  which  the  Brockton 
(Mass.)  Doth  Ezreninfi  Enterprise  is 
using  now.  This  layout,  of  course,  is 
limited  to  a  single  ad  for  each  letter,  but 
it  means  just  so  much  extra  return  from 
advertising.  The  first  letter  in  the  head¬ 
ing  of  each  ad,  whether  it  be  the  name 
of  the  service  or  the  name  of  the  firm, 
is  the  full  length  of  the  ad,  in  heavy 
type. — D. 

A  popular  department  in  the  classified 
section  of  the  Sioux  City  (la.)  Journal 
is  “Swaps.”  Here  people  desiring  to 
trade  automobiles,  furniture,  clothing, 
radios  and  all  manner  of  things  list  their 
possessions  and  what  they  would  like  to 
have  in  return  for  them. — R.  T.  C. 

“What  School  or  College  this  Fall?” 
This  heading  will  give  you  an  early  start 
for  advertising  groups  of  local  schools 
and  colleees  at  this  time,  when  parents 
arc  considering  their  children’s  plans  for 
the  fall  session. — C.  M.  L. 

The  Washbum-Crosby  Company,  flour 
manufacturers,  are  issuing  free  to  bakers 
mats  of  a  number  of  advertisements 
stressing  merits  of  white  bread  as  food. 


Get  in  touch  with  the  company  and  have 
the  local  bakers’  association,  or  one  or 
more  firms,  take  on  the  series. — L.  G.  M. 

Get  the  riding  academies  of  your  city 
to  boost  horseback  riding  as  a  healthful, 
pleasurable,  inexpensive  recreation  for 
both  sexes.  Copy  should  be  appro¬ 
priately  illustrated. — F.  L.  W.  Bennett. 

A  want  ad  section  devoted  exclusively 
to  the  things  women  want  to  sell  to 
women  ought  to  make  a  big  hit.  A 
woman  may  desire  to  sell  her  time  teach¬ 
ing  bridge,  or  it  may  be  she  wishes  to 
sell  fine  needlework,  layettes,  dahlia 
bulbs,  pansy  plants,  home  baking  .or 
woven  or  braided  rugs.  Thousands  of 
women  conduct  gift  shops  or  other  small 
business  enterprises  in  their  homes  but 
hesitate  to  expend  large  sums  in  adver¬ 
tising  and  feel  a  small  ad  would  be 
unseen  among  the  many,  (jet  them 
started  in  advertising  by  devoting  a  sec¬ 
tion  to  their  needs  under  the  caption, 
“From  Woman  to  Woman.” — H.  F. 
Bell,  Denver,  Colo. 

The  new  small  size  bills  are  already 
in  distribution.  Have  you  tried  yet  to 
obtain  additional  advertising  from  your 
stationers  and  leather  goods  dealers  and 
others  handling  wallets  and  billfolds  in 
the  new  sizes  for  the  new  bills? — P. 

A  page  advertisement  in  the  interest  of 
the  (Citizens’  Military  Training  Camps 
was  carried  last  Sunday  in  the  Kansas 
City  Journal-Post  above  the  names  of  125 
contributors.  The  advertising  department 
reported  the  space  had  ready  sale. — E.  M. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  ^blished. 
Send  clipping 
for  payment. 


The  Boston  Sunday  Post  is  running  a 
weekly  series  of  stories,  illustrated, 
on  New  England's  great  industrial  fam¬ 
ilies  whose  leaders  put  their  respective 
towns  on  the  industrial  map.  A  paper 
in  any  city  or  county  seat  might  well 
assign  a  special  writer  to  do  the  research 
for  a  similar  local  series.— Florence  E. 
Whittier,  Waltham,  Mass. 

Under  the  heading,  “Pastor’s  Wife” 
use  a  one-column  picture  each  week  on 
the  church  page  and  a  little  history  of 
her  life — where  born,  where  educated, 
how  and  where  she  met  her  present  hus¬ 
band,  what  work  she  was  interested  in 
before  marrying,  and  her  present  church 
and  club  activities. — R.  B.  M.,  St.  Joseph, 
Mo. 

Under  the  caption,  “Now,  I’m  Tellin’ 
You,”  the  Manchester  (N.  H.)  Union- 
Leader  runs  a  daily  column  of  reminis¬ 
cences  on  its  editorial  page.  This  narra- 


BOSTON 

POST 

Year  of  1928 

Gross  Circulation  Averages 

DAILY  POST  442,438 

SUNDAY  POST  384.957 

ULLT-BlilTH  COMPANY 
BpacUl  Reprasentativ* 

OnvWr  BuUdinc,  NEW  YORK 
311  Waat  Wackar  Drive.  Chicago 
Mav  York  Chloaao 

afciwAj-hi.  Datrott 


tive  form  of  revival  of  outstanding 
events  of  local  and  state  interest  would 
seem  to  be  much  more  interesting  than 
mere  historical  tabulations  such  as 
“Twenty-Five  Years  Ago,”  etc.  The 
attractiveness  of  the  Union-Leader’s 
column  is  increased  by  an  illustration 
depicting  two  old-timers  in  discussion. 
— Victor  N.  Vetromile. 

An  editorial  writer  in  the  New  York 
Times  commented  recently  on  the  eu¬ 
phonious  names  of  towns  in  Alabama 
frequently  mentioned  in  the  news  from 
the  flood  area,  it  being  implied  that  Ala¬ 
bama  had  more  than  its  share  of  eupho¬ 
niously  named  towns  and  cities.  Refer¬ 
ence  to  a  United  States  Postal  Guide  or 
other  list  of  towns  and  cities  grouped  by 
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Advertising 
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373  FOURTH  AVENUE,  N.Y. 


states  will  show  that  almost  any  state 
has  a  number  of  such  names.  An  article 
based  on  this  search  should  be  interest¬ 
ing,  the  state  selected  being  of  course 
that  in  which  the  paper  is  published. — 
J.  M.  Gibson. 

(jood  features  for  summer  columns 
that  are  name-heavy  are  family  reunions 
— if  written  intelligently  they  will  cause 
the  reader  to  follow  them. — K.  W. 
Fischer. 

The  New  Orleans  Item  runs  a  daily 
one-column  front  page  box  in  which  is 
printed  a  letter  signed  by  the  same  ficti¬ 
tious  person  which  is  addressed  to  some 
city  official,  or  official  of  some  institu¬ 
tion,  telling  of  some  complaint  that 
should  be  attended  to. — V.  J.  F.,  Jr. 

The  Waterloo  (la.)  Tribune  each 
week  is  awarding  two  auto  compasses 
“for  the  best  description  of  the  most 
attractive  automobile  trip  you  have  ever 
made.”  The  winning  letters  are  pub¬ 
lished  under  the  head  “Hitting  the  Trail” 
on  the  automobile  page  each  Sunday. — 
L.  G.  M. 

There  is  always  a  good  story  in  the 
floor  guards  of  local  banks.  Usually 
they  have  had  interesting  earlier  jobs — 
soldiering,  police  work,  etc. — William  E. 
Harris. 

The  Boston  (Mass.)  Herald  is  run¬ 
ning  a  daily  “Roving  Reporter”  story. 
Familiar  material — odd  “sparks”  at  fires, 
etc. — has  been  used.  But  also  interesting 
happenings  and  activities  in  the  com¬ 
munity,  more  general  than  news,  are  cov¬ 
ered. — William  E.  Harris. 

“Around  the  World  Once  a  Week” 
was  the  line  featured  in  a  recent  promo¬ 
tion  ad  for  the  Des  Moines  (la.) 
Register  and  Tribune,  pointing  out  that 
the  papers’  tr'ucks,  211  in  number,  jour¬ 
ney  26,000  miles  each  week  taking  papers 
to  various  parts  of  Iowa. — Moeller. 


KAY  FEATURES,  Inc. 


CUDDLES 

An  American  Flapper  at 
King  ArthuPe  Court 

A  Novel,  Distinctive  end  Amusing 
Comic  Strip  by  Chnrles  H.  Forbell 
of  LIFE  and  JUDGE  Fame. 

For  terms  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenigsbsrg,  Pres. 

1650  Broadway,  New  York  City 


The  Evening  World 
makes  possible  efTect- 
ive,  economical  coverage  of 
304,252  families  —  a  class 
of  readers  embracing  every 
income  group  —  the  very 
backbone  of  New  York’s 
buying  power. 

The  Evening  World  is 
New  York’s  foundation 
newspaper,  the  logical  me¬ 
dium  to  bear  the  brunt  of 
any  advertising  campaign 
in  New  York  City. 


New  York’s  FOUNDATION 
Newspaper 


BISHOP  IN  SPAIN 

William  D.  W.  Bishop,  formerly 
editor  and  owner  of  the  Washington 
(N.  C.)  Daily  News  on  July  8  took  over 
the  editing  and  publishing  of  Spanish 
American  Trade,  the  magazine  of  the 
American  Chamber  of  Commerce  in 
Spain,  published  bi-monthly  in  Barce¬ 
lona.  Mr.  Bishop  also  is  Spanish  cor¬ 
respondent  of  the  New  York  Herald 
T  ribuHC. 

THREE  JOIN  BUSINESS  STAFF 

Three  men  have  been  added  recently 
to  the  business  staff  of  the  San  Fran¬ 
cisco  Examiner.  They  are  Phillip  Rose, 
formerly  advertising  manager  of  the 
San  Francisco  News,  who  has  joined  the 
local  staff;  Harry  Dole,  formerly  with 
the  Rodney  E.  Boone  organization,  who 
has  been  named  manager  of  the  automo¬ 
bile  department,  and  Fred  S.  Nelson, 
formerly  advertising  manager  of  the  M. 
Friedman  Furniture  Company,  who  is 
handling  department  store  copy. 


NEWS 

by  United  Press  is 
distributed  in  45 
countries  and  terri¬ 
tories  and  is  printed 
daily  in  19  lan¬ 
guages. 

UNITED 

PRESS 


Free  Press  circulation  is 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


BHrott 

'“Starts  The  Day 
in  Detroit” 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Burean  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  news¬ 
paper,  magasine  and  advertising 
men,  wante  to  help  yon  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
—it  Mves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  John  G.  Barhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  CM,  836  Exchange  Ave., 
Chicago,  DL 

NO  CHARGE  TO 
EMPLOYERS 
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